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Sparks War 'If Is Only Cloud _||Used-Car Prices Hold 
sate of he nations economy In Record '50 Sky With Demand Rising; 






Up 
U. S. Dericrr—Government went HE auto industry is willing to ¢ for future prospects in his field. 
$3,122,000,000 in the red during 1950 = say now that “1950 will be a English notes that trucking is ut ut ecor ~ ue 
fiscal year, which ended June 30.|| very good year.” However, a “extremely sensitive” to the dips 


This compares with $1,811,000,000/| tense situation abroad and other and rises of business in general, : : 
in 1949. However, the deficit was 43/|| factors still keep some caution , but says: “I am confident that 200,000 Vehicles Slated for Production This Week; 






t b signs up here and there. the second half of 1950 will be * 5 
none lig lear ia. - Vehicle makers have just “ a period of continuing growth 4,000,000th Unit of 1950 Ready for Assembly; 
E A 17 th high completed the best six-month tor the trucking industry.” New-Car Sales Continue to Boom 
MPLOY MBNT—. mow g production effort in history. Most other business officials, 





of 61,482,000 workers was reached 


in week ended June 10. This was N APPRAISAL of the automo- 


bile business for the two weeks 
since the conflict in Korea broke 
out indicates new-car sales are in 
high gear, while used-car sales and 





U: S. AUTOMOTIVE plants are 


i above May level. Un- r ' - expected to start their sixth 
sagloatnent tie ha = cs eee year of postwar production this 
from 3,057,000 in May to 3,384,000 i tall ae ere are some, however, who || week with a record turnout of up- 

’ ee take a dim view of the abnormal wards of 200,000 cars and trucks, 






















































in June—because of large num- _— ; business activity which results 

’ ‘ H 000th demand are risi but prices re- 
bers ae school and college A ~ rag a war scare. They say that — oe veneer ee seaiaiee relelbviay enema 
grad , ‘ e auto industry and the coun- ; caugh 
Consumer Creorr—Total on June try as a whole should be careful The industry rounded out its fifth Tho public scome to Rave 6 






the buying fever for both new 
and used cars, but there is little 


‘1 stood at a high of $19,091,000,000 lest some toes are stubbed later, ||20S*W@r year last week with vol- 
oe indication to date that used-car 


after a gain of $481,000,000 during ume at a comparatively low ebb, 
May. 






due entirely to extended holiday 
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Fepera. Taxes — Collections in E ar vestiaaie wate tananee shutdowns. custeiners will stand for any price 
May were $3,400,021,170, more than|| Fred L. Haller George W. Mason into the ash can if this country According to Automotive News = . a oa 
15 percent above May, 1949. George W. Mason, president gets involved in all-out war with estimates, only 111,114 cars and cea: y sete * Geceenieas: aaa 

U. 8. Gasoune Levis—Receipts || of Automobile Manufacturers | Russia. Wartime controls, it is || 20581 trucks, for a total of 181,- | Cilliry, mepor Iso list brisk 
totaled $208,201,194 in first five Assn., says it is almost certain pointed out, would then deter- || 9% = ” —_ oe aaa "maaan tienes scheneat 
months of 1950, an increase of || that the industry will top its mine everything. poke Bow: appear to be holding the line on 





rs » 
13.2 percent above like 1949 period. record-breaking 1949 perform- Meanwhile, the cautious seg- oe ~. _— way at most 
Manuracturers’ Business — Sales ance. ome On - po he Hen * ‘ ia 
and new orders during May totaled Fred L. Haller, president of édiamaas 156 as eek, U. 4 o 7 
- $19,400,000,000, a gain of 9 percent|} NADA, says that alert dealers trucks f total Of 187,940 vehi- 
over April. can look forward to reasonably i That a 3 ° ceieaaets 
Bank C.earincs—Transactions in|| good business the rest of the c ~~? itd t sent fone bk . uction to 
25 leading cities in week ended|| year. But Haller adds: “The ae me monthly high. 
_ June 28 amounted to $14,458,614,000, || record-breaking production of utomotive News’ tabulations 
a 7.1 percent gain over like 1949|/ cars in 1950 is going to bring show that since the first post- 
_ week. keen competition to all before war civilian car was produced by 
Corporations’ Workine Caprrac— || the year is over.” Ford in July, 1945, U. S. plants 
Level rose to record high of $69,- Says Martin McCollum, presi- through last week had built 18,028,- 
000,000,000 March 31, an increase dent, National Used Car Dealers 417 cars and 5,643,436 trucks—a 


$1,300,000,000 since start of year. Assn.: “Prosperity should reign 
a eo ome ate in until at least 1952. The business Martin McCollum Henry E. English total of 23,671,853 units. 





prices, however, since AUTOMOTIVE 
News’ overall average price of used 
cars has shown a variation of only 
$2 in the past two weeks. .. 
* = * 
porters prices of used cars 
probably will depend entirely on 
events in Korea. If the situation 
there continues to spur used-car 
sales, dealers’ stocks will be re- 
duced and a shortage of good used 
cars will result. 
The fact that wholesale used-car 
prices have been steady is an en- 























Accounting for 857,200 of those 
uary-May period totaled 1,680,- barometer for the used-car ment of opinion holds that r couraging sign. Normally, prices 
_ units, an eis of 64.6 per-|| dealer has never been better.” while auto sales may be pacing seen sone f pn Nag ep would have been sliding all sarevge 
cent over like 1949 period. b : the nation’s economic activity, Teese: tener. tien — ose ‘316 wae with a sharp dip after July 4. 
DEPARTMENT Stores — Sales in ENRY E. ENGLISH, presi- such sales are being sustained ms nae Gee in U.S owever, the overall average 
week ended July 1 averaged 1 dent, American Trucking in large part by comparatively aieen trucks ° price of used cars now stands at 
percent above comparable week || A8sns., holds a similar outlook (Continued on Page 69, Col. 1) @o far in the postwar ere, the psa a) ze is $t over the —_ 
é last year. nation’s factories have averaged - whee mlane cen See 





: * the production of more than 4,730,- 
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Down y H : h Ve l 000 cars and trucks annually. This 
Sree.—Production last week fell ear. Ss Oo ls oO ume year’s production appears likely to 
_below capacity for the first time * — Sooeen Gate ro - 
in 12 weeks because of July 4 holi- F b K. greatest annual effo n e in- 
day.” Output fall 86 points to 28|L/Oreseen by Keating dustry's history. 
“percent of ingot capacity. At the close of last week, U. S. 


Brruminous — Production during By Bernie Thomas ments will have a tremendous |Plants thus far this year had 


‘week ended June 24 totaled 10,- Associate Editor influence on sales. pag A vg —,e pace 
550,000 tons, compared with 11,934,- (CINCINNATI—High volume for He predicted that in five years 676.758 trucks. , cars an 


'000 in like week last year. ithout t tic t to 
, three or four years was pre-|@ Car W automatic transmis * * « 
131,695 mabiaes in UB. plants, be- dicted last week for Chevrolet by |Si0n will be almost impossible|"7VHE combined total of 3,894,676 
cause of holiday shutdowns is well T. H. Keating, general manager, to sell. vehicles this year compares 
below previous week’s 187 240. but | 2t @ Press conference here marking Keating applauded President Tru-|with 3,145,675 for the same period 
ahead of the 111,406 in the the production of the 24,000,000th | man’s decisive action in the Korean | last year. 





pected at this time of the year. 
Reports from various areas show 
a booming market for both new 
and used cars, but there is con- 
siderable difference of opinion over 
the cause of the boom, 
+ * + 






ESTERN dealers are inclined 
to credit the rush for cars to 
(Continued on Page 72, Col, 1) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 




























Chevrolet. situation. Officials of most companies are 
Same week a year ago. The latest million was built in ._ * * looking forward to even greater 181,605 = 
F less than six months, a record MEANWHILE, W. E. Fish, gen- | production achievements during the 
4 for the company. eral sales m er of Chev-| balance of 1950, provided, of course, 
| Top Cars At present, Keating said, Chev-|Tolet, predicted real ocecttiies in|that an all-out war effort doesn’t aoe 
/ ee eee for Pn ’ : the auto market this fall. force diversion of materials else- 
months, p 39 states in May: I rticular, hb leal where. 
] 1950 Pos. Make 1949 Pos. oainn cadtol were cane However, K-F was scheduled to 
; 1—518,759 Chev. 302,496— 1 terms, The industry as a whole, halt assemblies last Friday due to 
p] 2445463 Ford 204,658— 2 he said, is concerned about the |*% strike at the Warner gear divi- 
| 3—195,199 Buick 139,368— 4 expanding credit situation. sion of Borg-Warner in Muncie, Last Prev, 1949 
4—168,741 Pontiac 103,666— 5 Ind., which cut off K-F’s supply of Week Week Week 






Fish said that Chevrolet is ready | transmissions and overdrives. 
for competition now—pointing out Most plants have gone merrily 


(Continued on Page 81, Col, 1) (Continued on Page 82, Col, 3) 
10— 62,168 Dodge 80,028— 7 


— @188 Dodge = 90087 || = NADA Outlines Car Bootleg Solution 


i Sear ees an as oe ee ee page: Me gg oe WASHINGTON. — Moving ahead | headed “Sound Business Practices,” |operate actively to halt the prac- 
14— 28,452 Cadillac 32,0856—I15 || said he saw no reason why business with its new long-range, 10-|the current release describes new-|tice of permitting new cars to fall 


15— 22,419 DeSoto  36,644—14 || should not continue during the bal-|Point program, NADA’s Industry|car bootlegging as “a problem for |into the hands of non-enfranchised 


For complete production totals 
by makes, see table, page 82. 





5—138,960 Olds * 92,157— 6 
6—120,934 Mercury 64,302— 9 
7—115,527 Stude. 66,862— 8 
8—100,405 Plym. 175,530— 3 
9— 65,909 Nash 50,186—11 



















16— 14,062 Kaiser  21,806—16 || ance of the year at the record rate| Relations committee last week |factories and dealers alike.” een for re-sale by them to the 
a aoe “ee pg of the first half. mailed to the association’s entire 2 iene es entire autenetive secs > ee 

8 ae es membership a just-published pam- us t “new-car leg- a 
19— 5198 Fraser = 9,875—19 || «HE auto industry, and not the| phiet dealing cxlurively with the| sing is @ serious menace to new- Oe comets Say Nera 
20— 2,605 Crosley 5,104—20 steel industry,” he said, “is the| subject of new-car “bootlegging.” car dealers because it affects “The a 2 naan enunnnisittne: ws 
21— 2,434 Austin 1,211—22 ||real barometer of business pros-| Third in a serieg of publications public confidence in the fran- ont ined ‘bn: be a 
22— 415 Ang.-Pref. 2,812—21 pects of tomorrow.” chised dealer as the local repre- anyone not rancals: a andie 





that particular make of automo- 











Total All Makes And he added that the auto in- sentative of the manufacturer i 
2,145,007 1,649,768 dustry has by no means satisfied whose make he handles.” : a em oe 
For further details see page || demand. At the same time, the Industry often at prices only slightly above 
| 20, today’s issue. When competition gets tough- Relations Committee asks all manu-| dealers’ cost.” 





er, he said, engineering develop- facturers and their dealers to co- (Continued on Page 79, Col. 1) 











2 


AUTOMOTIVE 


For Military Replacements .. . 


U. S. Places Orders 


For 17,182 


WASHINGTON.—The Army has 
ordered a total of 8,832 military 
trucks from Studebaker, Reo and 
International Harvester, while Wil- 
lys-Overland has contracted to pro- 
duce 8,350 Jeeps for the U. S. Ord- 
nance department. 

The orders, for the most part, 
are said to have been in the 
works for months, and therefore 
not spurred by the Korean situa- 
tion. They are said to be for 

t of worn-out vehicles. 

Studebaker is to build 4,000 trucks 
at a cost of approximately $23,950,- 
000; Reo will produce 3,900 at a 
cost of about $24,000,000, while In- 
ternational Harvester will build 932 
for $11,131,000. 

Willys’ new $22,291,330.40 contract 
brings the firm’s total unfilled or- 


Packard to Spend 
Million on Plant 


Improvements 


DETROIT.—As part of its “over- 
all planning for a broadened fu- 
ture,” Packard has embarked on a 
$1,000,000 plant improvement pro- 
gram to be completed by year end. 


George C. Reifel, Packard vice- 
president of manufacturing, said 
last week in announcing the plan: 
“The modernization program is 
part of Packard’s progressive ac- 
tion to advance its competitive 
position.” 


Topping the list of expenditures 
will be the erection of four test 
cells and a “sub-zero” laboratory 
room at the Packard Proving 
Grounds and the installation of new 
equipment in the powerhouse. The 
estimated cost of each job is 
$300,000. 

In addition, Reifel pointed out, 
sections of the factory will be re- 
vamped and improved “to provide 
better facilities to strengthen our 
vigorous bid for a greater share 
of the car market.” 


He. added that the improvements 
now being made are in addition to 
the modernization of the company’s 
electrical system, recently complet- 
ed at a total cost of approximately 
$100,000. 

Reifel said the program is being 
carried out under the supervision 
of K. R. Parker, Packard plant 
engineer. 


Gillis Heads Nash 
Canadian Sales 


DETROIT.—The appointment of 
V. J. Gillis as Nash Canadian re- 
gional manager was announced last 
week by H. C. 
Doss, vice - presi- 
dent—=sales. 

Gillis replaces 
J. E. Lamy, who 
supervised the 
Canadian sales or- 
ganization in an- 
ticipation of the 
recent opening of 
the Nash Cana- 
dian plant in To- 
ronto, Doss said. 
Lamy is now U.S. 


V. J. Gillis 
entral regional manager. 

Gillis, who also is Toronto zone 
manager, entered the automobile 
business in 1936 as a salesman for 
a Minneapolis Nash dealer. 


Vehicles 


ders for U. S. agencies to approxi- 
mately $43,000,000. The Jeeps will 
probably be used by the Army, 
Marines and Air Force, the com- 
pany said. 


Reo’s order is in addition to a 
contract signed last year for 
about 5,000 “Eager Beaver” trucks 
which are now in production. All 
the Reo vehicles will be powered 
by the firm’s Gold Comet gasoline 
engines. 

H. 8S. Vance, Studebaker chair- 
man, said his company would get 
into production on its order early 
next year. 

International’s vehicles will be 
six-wheelers of five-ton capacity. 
Deliveries are scheduled to begin 
early in 1951. Bodies will be of the 
cargo and dump types and some 
will be equipped with Arctic acces- 
sories. 

The Jeep model which Willys- 
Overland will supply is said to be 
the result of engineering and re- 
search collaboration, under way 
since the war, between the Ord- 
nance department and Willys-Over- 
land’s engineering and _ research 
laboratories. 

These Jeeps are designed to 
ford streams at depths completely 
submerging the vehicle and to 
perform under extremely high 
and low temperature conditions, 
said the firm. 

Willys-Overland officials revealed 
that during June no less than 20 
orders for vehicles and parts were 
received from the federal govern- 
ment. They cover Army, Navy, Air 
Force and civil agencies, and in- 
clude Jeep engines, axles, conver- 
sion kits and numerous small parts. 
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COMPLETES 50 YEARS WITH GOODYEAR+-Paul Weeks Litchfield, chairman of the board 


of the tire com 


ny, will celebrate his golden anniversa: 
days later he will be 75 years old. He is shown in his 


with the firm July 15. Eleven 
ice. 


Goodyear’s Litchfield 
Completes 50th Year 


LTHOUGH Paul Weeks Litch- 

field found the smell of crude 
rubber violently repulsive to him 
back in 1897, he reasoned that the 
then-infant rubber industry offered 
good opportunities for a youth just 
out of Massachusetts Institute of 
Technology. 

And right he was, for Litch- 
field, chairman of the board of 
Goodyear Tire and Rubber Co., 
on July 15 will celebrate his 50th 
anniversary with the company. 
Eleven days later he will be 75 
years old. 

Before joining Goodyear, Litch- 


Give Ford 


Best 6 Months Since ’29 


DEARBORN. — Ford production 
in the first six months of 1950 
reached a 21-year high when 990,- 

aiid 404 Ford, Mercury 
and Lincoln cars 
and Ford trucks 
were built, Ernest 
R. Breech, execu- 
tive vice - presi- 
dent, reported 
last week. 

That mark was 
last topped by 
Ford in 1929 when 
1,009,825 vehicles 
were produced in 

E. B. Breech the first half of 
the year. The millionth Ford vehicle 
of 1950 was produced last Thursday. 

With that near-record mark 
tucked away and stepped-up pro- 
duction schedules planned for 
the rest of the year, Ford is 
within sight of an all-time 12- 
month output record, Breech says. 

The company’s best production 
year was 1923, when 2,090,338 units 
were assembled. 

June production of Fords was 
also the highest since 1929, Breech 
said. The 188,613 cars and trucks 
built fell only 1,353 units short of 
the Aug., 1929, mark. 

However, the company did set 
one record when Mercury built 
38,664 cars in June to pass its 
previous mark of 32,051 set two 
months ago. 

Ford also produced 52,263 trac- 


tors in the first half of 1950 to give 
the company a total output of 1,- 
042,667 vehicles in the six months 
ended June 30. 


Ford of Canada Breaks 


6-Month Output Mark 


WINDSOR, Ont.—Ford Motor Co. 
of Canada, Ltd.. made and sold 
more cars and trucks in the first 
six months of 1950 than in any 
previous half-year in its history. 
Output and sales in June shattered 
all records. 

Rhys M. Sale, president, said pro- 
duction from Jan. 1 to June 30 had 
been 28 percent greater than in the 
same period of 1949. In six months 
of this year the company turned 
out 72,553 vehicles, well above the 
12-month totals of 67,917 in 1938 
and 61,015 in 1939. In 1949 Ford of 
Canada set its alltime record of 
112,130 units in 12 months. 


Creditors Seeking 
Quick Liquidation 
Of Tucker Corp. 


CHICAGO.—Tucker Corp. credi- 
tors represented by Attorney Car- 
roll Teller registered impatience 
last week over delays in making 
effective a reorganization plan. 

Teller filed a reply in Federal 


|| District court to the government’s 
|| petition seeking removal of Tucker 


CHRYSLER AIMS AT OAS new aft-oupers vehicle, now included in the 


line, is the Traveler. A foid-down 


Sigter 
it from a six-passenger sedan ¢ 


rts wiility ‘vehicle ith a | Additional i 
spo car or vehicle wi @ large cargo area. ca ng 
space is provided by a luggage rack on the roof. ” as 


property now reposing in the plant. 
The reply asked immediate liqui- 
dation of Tucker Corp. assets, in- 
cluding the sale of the assembly 
line and other possessions. It con- 
tended that removal of these assets 
would lessen their value, whereas 
money could be recovered by their 
sale. It pointed out also that the 
trustees would thereby be relieved 
of expense in connection with 
maintaining the equipment. 
Meanwhile, Preston Tucker filed 
notice of an appeal from the action 
of Federal District Judge Michael 
L. Igoe in dismissing his suit for 
1,000,000 against U. S. Attorney 
Otto Kerner jr. and seven others. 


field went to work for a small bi- 
cycle tire company in Reading, 
Mass. That was in January, 1897. 
A short while later the firm opened 
another factory in Chelsea, Mass., 
and he was made assistant super- 
intendent, 

+ * + 
ITCHFIELD then became inter- 
ested in design and production 

of automobile tires, and one of his 
first efforts in that line was the 
designing of tires for the then new 
Fifth Ave, buses in New York. 

In Akron, Frank A. Seiberling 
had organized Goodyear. He needed 
a good production man, so he 
turned to Litchfield, who started 
as superintendent at a salary of 
$2,500 a year. 

He then continued his keen in- 
terest in auto tire development. 
Litchfield decided that tires 
should be built to absorb road 
shocks, not to resist them, so he 
went to work on the “straight 
side” tire—semi-rigid at the base 
but flexible. 

The tire was held to the rim by 
a braided wire “bead.” This type 
soon became standard throughout 
the industry. . 

Other tire developments attrib- 
uted to him are the first cord tire, 
first pneumatic truck tire and 
others. 

The rise of the man who didn’t 

(Continued on Page 77, Col. 3) 


Senate Speeds 
Action on New 


Tax Measure 


WASHINGTON.—Voting against 
any delay in considering the House- 
approved tax bill, the Senate finance 
committee initiated open public 
hearings on the measure last week. 

‘the committee's aim, said Sen. 
George, chairman, is to get the 
measure to the tioor of the Senate 
by July 20. The committee, he 
added, is unlikely to be influenced 
for the present by the Korean situ- 
ation, which he doubted would be 
cleared up by Aug. 1. 

In event developments in the 
Orient between now and the time 
the bill passes through the Senate 
should require that the tax changes 
be laid aside, it could be readily 
held up in conference between the 
two houses, George said. 

In order to expedite its hearings, 
the Senate finance committee has 
decided that it will not duplicate 
testimony already given in full be- 
fore the House ways and means 
group. This, it was said, applies 
particularly to the excise taxes, 
about which abundant facts already 
are in the hands of the committee. 

In deciding on a speed-up sched- 
ule, George indicated that the com- 
mittee “did not want to preclude 
a reasonably full consideration of 
the bill,” nor did it want to be 
“driven to any hasty decision.” 

About 80 persons have indicated 
that they want to be heard on the 
bill, but George said those of this 
group who already have given testi- 
mony before the House committee 
will be confined to the presentation 
of “new matter.” 


Knetzer Trustee 


Asks More Time 


SPRINGFIELD, Ill.—Seeking a 
30-day continuance in a creditor’s 
hearing in the case of Robert L. 
Knetzer, an attorney for the trus- 
tee of the bankrupt dealer said the 
delay was necessary so that com- 
promises and adjustments in the 
claims against Knetzer and his cor- 
poration could be worked out. 


New MoPar Prices 


To Include Taxes 


DETROIT.—Repricing of all ma- 
terials sold by MoPar distributors 
to include federal excise taxes will 
be completed by July 15, it was an- 
nounced here by the Chrysler Corp. 

MoPar spokesmen said the 
change was being made to elimi- 
nate confusion in computing the 
taxes on each item. The new prices 
will also include crating charges. 


FORD'S NEW TWO-TONE SPORTS SEDAN—The Crestliner—it has a basket weave vinyl 


top and airfoil custom paint panels. 


Full wheel discs of chrome with circular depressions 


painted black are standard equipment, as are the fender skirts and two side view mirrors. 
A protective and decorative moulding of stainless steel extends along the bottom edge 


of the car. 


Ford’s New Sports Sedan 


DEARBORN.—The Crestliner, a 
two-tone sports sedan with black 
basket weave vinyl covering the 
steel top and an airfoil custom 
paint panel on either side, has been 
announced by Ford. 

The model, said to be only one 
of its kind in the field, is available 
in green with black top and black 
airfoil side panels or in red with 
black top and side panels. Interior 
trim of the new models resembles 
European-type sports cars, Ford 
says. 

The Crestliner’s external appear- 
ance embodies the use of an air- 
foil panel of jet black which cov- 


ers most of the front fender, three 
quarters of the door and extends 
well into the rear side panel. 


It is outlined with a narrow bor- 
der of stainless steel moulding. 
The word “Crestliner” in a gold- 
colored die cast appears on the 
side of each front fender. 

Inside, the Crestliner has a two- 
tone instrument panel with the 
body color at the top of the panel 
and the remainder of the instru- 
ment panel painted a satin-finish 
black. A chrome moulding sep- 
arates the two tones with a die 
cast chrome nameplate in the cen- 
ter of the panel outlining the word 
“Crestliner.” 





AUTOMOTIVE NEWS, JULY 10, 1950 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


=e contract, perpetual 
contract, performance contract, 
everlasting contract, Coca-Cola con- 
tract—any way you want to desig- 
nate them—I am convinced that 
they are a coming thing in this 
industry. The contract is the basic 
relationship between a dealer and 
his factory. A change must come— 
a change in keeping with the pres- 
ent changing times. 

The reason for changing the 
current type of contract to a 
perpetual contract is based upon 
so..nd reasoning and justice to 
au. The strength of this industry 
is the strength of the dealers. 
The strength of the dealers de- 
pends upon automobile owners 
getting the fullest and most satis- 
factory use from their motor 
vehicles. 

So when we talk about contracts, 
we are talking about something 
basic. I don’t think contracts 
should be a _ hush-hush_ subject. 
There should be no iron curtain. 
There should be no closed door in 
this industry. 

Of course, changing contracts in 
any line of business means some 
adjustments. But it is only through 
change and progress that we de- 
velop the fullest opportunity in our 
expanding economy, as well as our 
world outlook. 

+ . 


Called a Godsend 
T ET’S go back to the basic rea- 
sons for a change in contracts. 
Nobody wants a change just for a 
change. Nobody wants a change 
that is going to eliminate competi- 
tion. And nobody expects a change 
that will automatically guarantee 
security. 

Perpetual distributing contracts 
with the Coca-Cola Co. have not 
stifled competition, have not re- 
duced profits. In fact, quite the 
reverse is true. In spite of very 
aggressive competition in the soft 
drink industry, Coca-Cola has 
gone supremely on, increased its 
volume in existing markets, and 
established itself in new markets. 


A perpetual contract in the auto- 
mobile business would not sstifle 
competition or interfere with our 
free enterprise system. It would be 
a godsend to manufacturers, as well 
as automobile dealers, because if 
under the present contractural sys- 
tem many dealers fail, manufac- 
turers also are adversely affected. 
If under a perpetual contract ar- 
rangement dealers can build for 
themselves a strong place in our 
economy, manufacturers are secure. 

a > * 


Hits Frustration 
NY manufacturer will tell you 
when he signs a dealer that he 
expects to make the relationship 
permanent. If that is the expecta- 
tion, why not make that expecta- 
tion a reality in the formal con- 
tract? The manufacturer can be 
fully protected in such a contract 
in that it provides a fair perform- 
ance stipulation, and so long as 
that performance is met, the dealer 
—whether it is an individual, part- 
nership or corporation—owns the 
contract in perpetuity. 
Under these conditions you elimi- 
nate the frustration of automobile 
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dealers. A condition is laid where 
they can go all-out in investment 
of equipment and in building good- 
will for themselves, because they 
know that their heirs will be 
around to collect the benefits of 
such enterprise. 

A perpetual contract, as any 
improvement in human relation- 
ships must do, would contribute 
to the public interest. The basis 
of all of this industry is the 
customer. How much service, 
how much satisfaction a motor- 
car owner obtains from the use 
of his vehicle depends upon the 
dealer from whom he bought it. 
Every other supplier stands to 
make money if automobile serv- 
ice is not satisfactory. Such sup- 
pliers have no interest in the 
trade-name of the car and the 
need for service means just that 
much additional business avail- 
able. 

Because the investment in an au- 
tomobile dealership, due to the 
temporary nature of the contract, 
has been too risky, dealers have 
been reluctant to invest the amount 
of money to do an all-out job for 
owners. Hence, in the past and 
now, they only obtain a small part 
of the maintenance business. This 
includes both quick and major 
service. 

* 


How Soon? 


ITH a perpetual contract, which 

means a bankable contract 
and a contract on which the dealer 
can depend on over the years, the 
investment and the attitude would 
be altogether different. It would be 
one where the dealer can afford 
to take full responsibility of auto- 
mebile owner satisfaction, and 
make available the necessary capi- 
tal for doing that job. Under these 
conditions he wouldn’t need to look 
upon his immediate returns. He 
would be inclined to reinvest his 
earnings in the business and at- 
tract new capital on the basis of 
future opportunities. 


Automobile dealerships, when 
they change hands, are one of 
the few major retail operations 
that cannot cash in on the good- 
will that has been developed, A 
dealer may have worked 30 years 
in the field and developed a very 
fine, satisfactory operation. But 
when it comes time to change 
hands and dealerships, they usu- 
ally are sold at inventory value 
only. In other lines of trade that 
are more independent, the good- 
will value oftentimes brings more 
than inventory value. 

In fact, business appraisers capi- 
talize most any business on the 
basis of what it has earned in the 
last 10 years, rather than on the 
basis of the actual physical assets. 


How soon dealers obtain a revi- 
sion in contracts will depend upon 
their awareness of the need for 
such a change. Change means 
progress. Manufacturers will not 
voluntarily give up the advantages 
the present contract gives them. 
But if the dealers will think con- 
tract revisions, talk contract revi- 
sions, and have faith in contract 
revisions, contract revisions will 
come surely as night follows day. 
And when they come, the industry 
will soon settle down to more 
strength, more vitality, and con- 
tinue to be the bellwether of the 
nation’s economy. 


* + 


N. C. Dealers Report 


187 ‘Bootleg’ Sales 


RALEIGH, N. C.—The “boot- 
leg sale” of 187 new cars dur- 
ing the first 15 days of June by 
non-enfranchised dealers has 
been reported to members of the 
North Carolina Automobile 
Dealers Assn. The association 
gave a breakdown by makes as 
follows: 

Buick, seven; Cadillac, seven; 
Chevrolet, 67; Dodge, two; Ford, 
78; Lincoln, two; Mercury, four; 
Oldsmobile, five; Plymouth, six, 
and Pontiac, nine. 

LT Sr 





ATAM Hears Rental Setups Hit. . . 


| 
| 
| 
| COLORADO SPRINGS, Colo. — 
The Automotive Trade Assn. Man- 
agers, convening here, petitioned 
newspapers, radio and television 
stations to refuse advertisements of 
used-car dealers that offer “new” 
cars for sale. 

The resolution, noting that “the 
public accepts as factual all ad- 
vertising” appearing in the press 
and being broadcast, said: “They 
(the advertising media) are in- 
advertently contributing to the 
misleading of our citizens by ac- 
cepting advertisements from non- 
franchised dealers which offer 
‘new’ vehicles for sale.” 


In another resolution, the ATAM z 


reaffirmed “its confidence in the 
leadership of NADA,” and pledged 
“earnest and continued support to 
the national organization.” 

Complimenting NADA fieldmen 
on the liaison work they have done 
between state and national associa- 
tions, the managers passed a reso- 
lution requesting NADA to “take 
steps to increase the field force as 
rapidly as possible.” 

Fred Haller, NADA president, 
speaking on his organization’s 10- 
point program, said “major em- 
phasis will be placed on our ap- 
proach to improving dealer con- 
| tracts.” 

He added that “This of neces- 





Detroit’s Outdoor Show 


r 


ee a 


HENRY J. UNVEILED AT DETROIT SHOW.—With production just under way, Kaiser-Frazer 
exhibited its low-price Henry J. at the Detroit Automobile Dealers Assn. outdoor auto show 
held last week in connection with the Motor City Open golf tournament at Red Run, 


near Detroit. 


The Henry J. was displayed on a grass-covered turntable. 


Public announce- 


ment of the new model is not expected until late August. 


AT DETROIT OUTDOOR AUTO SHOW —Center of the Chevrolet exhibit at the exhibit 
sponsored by the Detroit Automobile Dealers Assn. at Red Run golf club during the Fourth 
of July weekend was this Chevrolet Bel Air model displayed on a raised platform in a 


garden near the club house. 


Here Dick Connell jr., of the Dick Connell Chevrolet Co., 


chairman of the display committee for Chevrolet dealers of metropolitan Detroit, adjusts 


one of the accessories of the car. 


Thousand ie 
Outdoor Show 
In Detroit 


By Jerry Barry 
Staff Writer 

DETROIT.—Breaking par on its 
first postwar auto show, the Detroit 
Auto Dealers Assn. reported “high- 
ly satisfactory returns” last week. 

Over 25,000 persons attended 
the last day (July 4) of the five- 
day holiday weekend outdoor 
show on the grounds of Red Run 
golf course, in suburban Royal 
Oak. 

Coupled as an attraction with the 
/140 cars on exhibit were most of 
ithe nation’s top golfers, who com- 
|peted in the dealer-sponsored Mo- 
tor City Open golf tourney. 

Paul Graves, show chairman, 
said: “It lived up to all our ex- 
|pectations. We made numerous 
sales at the show and compiled 
long lists of good prospects.” 

Opening on Friday with a deal- 
| er-professional golfer contest, the 

show started slowly. But inten- 

sive television advertising and a 
chance on a free car brought 
throngs to see the 1950 models 
exhibited in front of Red Run’s 
club house. 

While the golf tournament pulled 
thousands of fans each morning 
and evening, dealers were particu- 








larly impressed with the large turn- 
(See SHOW, Page 77, Col. 5) 


bile Dealers Assn. and president of Charlie's | 
Nash, Inc., and linksman Sammy Snead, walk- | 





Detroit for the start of the auto dealer-pro- 
fessional matches preceding the Motor City 
Open last week. The links contest was a 
feature of the DADA automobile show 


New N. Y. Ruling Held 


A Bootleg Curb lers to modify 


ALBANY.—A ruling expected 
to help halt bootlegging in New | 
York has been handed down by 
Motor Vehicle Commissioner | 
Clifford J. Fletcher. | 

The new regulation prohibits | 
use of the word “new,” unquali- 
fied, in advertising of used-car 
dealers. It also states that a 
new-car dealer can only use 
“new” when advertising those 
makes covered by his franchise. 








| headquarters 


Control of ‘New’ Car Ads Asked 


sity is one of the long-range phases 
of the program, but we intend to 
work on the matter without inter- 
ruption to achieve for dealers more 
equitable clauses on continuing 
contracts, cancellations and new- 
car bootlegging.” 

On the matter of dealer-factory 
councils, Haller said, NADA had 
written a letter to every factory 
which does not have a_ dealer 
elected council, requesting that one 
be formed. He added NADA “will 
pursue all steps necessary to’ ac- 
complish this industry-wide organ- 
ization.” 

William Randolph, New Mex- 
ico manager, said “the insidious 
infiltration of the car-rental busi- 
ness into retailing” is penalizing 
the dealer of his profits. 

Warning that car rental compa- 
nies are now “big business,” he said 
“for as little as $60 per month these 
organizations will furnish a new 
passenger car, guaranteeing ex- 
change once a year or approximate- 
ly each 20,000 miles, including in- 
surance and maintenance except 
gasoline and washing.” 

An investigation committee of 
the New Mexico association found 
that dealers who enter into agree- 
ments with rental companies re- 
ceive very poor contracts, Ran- 
dolph said. 

But, even so, they are afraid 
to cancel their agreements be- 
cause if the practice becomes 
general, retailers without rental 
connections will go under, he 
added. 

Following his speech, Randolph 
entered a resolution condemning 
dealer-rental agreements and the 
manufacturers’ “passive” accepi- 
ance of the practice, but the reso- 
lution was referred to individual 
associations for action. 

Walt R. Hamer, of Ohio, was 
elected ATAM president at the con- 
vention. 

Also elected were: Fred Albert, 
Oklahoma, vice-president, and 
Edward L. Cleary, Chicago, sec- 
retary-treasurer, 

Named to the board of directors 
were: Charles H. Elmendorf, South- 
ern California; William A. Plunk- 
ett, Massachusetts, and Mrs. Erdie 
rurner, Cincinnati. 


Chicago Probers 
Call Chrysler 
Corp. Dealers 


CHICAGO. — Fifty-four new-car 
dealers in the Chicago area last 
week were ordered by the anti- 
trust division of the U. S. Justice 
department to produce specified 
records for the special grand jury 
investigation between tomorrow 
(July 11) and Friday. 

Previously, 49 dealers and 10 line 
associations were subpenaed to 
bring in their files. 

All but one of the newly - sub- 
penaed dealers handle Dodge, De- 
Soto or Chevrolet cars. The anti- 
trust division earlier had limited 
its subpena serving to General Mo- 
tors and Ford dealers. 

Covered by the new subpenas are 


|dealers in Cook and Lake counties, 


Ind. An 
sion before the grand jury has 
been conducted at intervals since 
May for the purpose, it was stated, 


‘|of determining whether antitrust 


laws have been violated in matters 


LEADERS ON THE LINKS — Charles Dai-| Of car prices, sales and installation 
gleish, left, president of the Detroit Automo-|of parts and accessories. 


Called for in the subpenas are 


ing onto Red Run golf course in suburban| lists of new-car buyers and the 


prices they paid. 

Willis Hotchkiss, Chicago head 
of the antitrust division, said 91 
witnesses have been questioned 
thus far by the jury. Criminal 
charges, civil action to compel deal- 
pricing and trade 
practices found objectionable, or no 
charges at all will depend upon 
the evidence turned up, he added. 


S. Calif. Assn. Moves 
BEVERLY HILLS, Calif.—New 
of the Automobile 
Dealers Assn. of Southern Califor- 
nia is at 119 South Beverly Dr. It 
was formerly at 1709 West Eighth 
St. John S. O’Brien is president of 
the association and Antonio P. En- 
tenza, counsel-secretary. 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on used vehicle acce in pertial payment for a new 
car or truck. 4 3. doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of high 4 4 The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the ‘rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Cool Thinking a Must 
For Auto Dealers 


iy THE COLD WAR getting hot? Or will the present action 
of the United States in turning on the heat in Korea cool 
off the cold war? 








Early indications are that some dealers are plunging on 
the expectation that a full-fledged war with Russia is im- 
minent. That would, of course, bring a shortage of cars and 
send used-car prices skyrocketing. 


However, many observers take the opposite view. They 
believe that firm action by the U. S. now may prevent a 
hot war rather than cause one. 


It could, in effect, cool off the cold war, and bring used- 
car prices down, for there has been a certain amount of 
war-scare buying behind the auto market for months. 


In view of that possibility, it appears dangerous to plunge 
at this point. As they say in the Army when they don’t 
know what’s what, the situation is fluid. 


Before it settles down, a lot of screwy things probably 
will occur. Panic buying may upset the applecart. 


From here it seems that it would be to the advantage 
of dealers to encourage their customers toward sanity, 
rather than the other way around. The auto market is gen- 
erally strong, without putting a false support under it. 


And there is a distinct possibility that if panic buying 
becomes widespread, government controls may be resorted 
to in order to prevent serious dislocation of supplies. 


Dealers want a free market in which to operate. They 
can do their part toward insuring a free market by keeping 
their heads in the present emergency. 





Reynolds; San Francisco, Leon Pinkson; | 





Dealer 
Forum 


Epitor’s Nore: Believing that 

dealers in every state have their 
peculiar problems and outlook, 
| Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 
| By H. L. Galles 
| President, New Mexico Dealers 
| OST discussions pertaining to 


employe-employer relations, and | | 


relations, seem to 
deal with the sub- 
jects separately 


|also customer 


tion a tiein. Wher- 
as, I feel a defi- 
nite relationship 
exists, especially 
in regard to the 
relations between 
service employes 
and customers of 





the automobile 

ae dealership. 
H. L, Galles This lack of 
ticin seems to form the basis of 


the growth and success of the in- 
dependent garages. 

We must face the startling fact 
that the new-car and truck deal- 
ers who create the market for 
automotive service, still only ob- 
tain approximately one-third of 
the actual service business. The 
other two-thirds is going to the 
independent garages. 

When we compare the author- 
ized dealers’ service operation with 
the independent in regard to dollar 
investment as to buildings, equip- 
ment, tools, etc. the investment 
backing up the guarantee on each 
service job — the maintenance of 
large parts inventories — the con- 
stant dealer and factory training 
for mechanics, etc., it then becomes 
amazing to find how small a per- 
centage of the potential service 
volume is being received by au- 


thorized dealers. 
od * 7 


NE of the reasons given for the 

“taking over of the majority of 
the service volume by the inde- 
pendent is the so-called personal 
relationship existing between the 
independent garage owner and the 
new-car owner. Another way of ex- 
pressing it pertains to the miscon- 
ception that an authorized dealer 
is “too big” for close interest per- 
taining to each individual service 
job. 

Certainly the loss of the major- 
ity of the business created, fi- 
nanced, and guaranteed by deal- 
ers, plus the misconceptions men- 
tioned above, prove a real chal- 
lenge to dealers that must be met 
if we are to have the amount of 
service business to which we are 
justly entitled. 

A good example pertains to the 
new-car and truck delivery and 
warranty expense assumed by deal- 
ers. During the warranty, dealers 
absorb many dollars of this ex- 
pense, and the new owner contin- 
ues to be a service customer as 
long as such work is free. How- 
ever, after the warranty period, 
many of the owners then start out 
for the independent garage. 

* * * 


FEEL that one of the principal 
ways in meeting this challenge 
is through proper employe-custom- 
er relations. The individual me- 


chanics and their individual abili- | 


ties must be better known to serv- 


ice customers. To do this, we must | 


impress on mechanics through 

proper training that we sell their 

services—their ability and their in- 
(See FORUM, Page 79, Col. 1) 


25 Years Ago er 


The Big Story 


A sigh of relief went up from auto builders when Ford's new 
model program was announced in 1925. Reason—there would be no 


destiny on the basis of “normal 


end of his rope in the matter of 
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‘Asks for More ...... 7 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Finest Ever 

Your 1950 Almanac arrived this 
morning and I have just read it 
from cover to cover. 

May I say in all sincerity that 
it is by far the finest Almanac you 
have published and that its edi- 
torial contents leave nothing un- 
said or unprinted? Its information 
and statistical data will be of ut- 
most value to everybody in the 
automobile business. In fact, the 
highest tribute I can pay you is to 
ask for another copy to be mailed 
as soon as possible. 

I am making this request be- 
cause I know you will be flooded 
with orders for additional copies 
and I want to be the first in line.— 
Louis Minan, executive vice-presi- 
dent, Wisconsin Automotive Trades 
Assn., Madison, Wis. 

* + x 
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A Gripe 

I have a gripe with a factory 
branch. Understand that I draw a 
distinct line between what I call 
|a bonafide dealer and factory out- 
‘lets. And it seems to me that a fac- 





cut in prices for the first time in several years. 


| Many builders, living in fear that a cut by Ford would unsettle 
the price situation, felt that each company could now work out its 


competition.” 


| They saw cars turning from a strictly utility commodity to one 
|] embracing eye appeal in an indication that Ford had reached the 


cutting costs by upping volume. 
From the files of Automotive News. 








Address Editor, Automotive News, Detroit 26, Mich. 





tory branch should set the example 


|of how regular dealers should con- 


duct their business. 


Recently I purchased a 1950... 
from a factory branch. After a 
little more than 1,000 miles I pulled 
into the service department of the 
branch for the prescribed inspec- 
tion. After explaining to the order- 
writer the purpose of my being 
there—that I merely wanted the 
1,000-mile inspection plus a _ lubri- 
cation—I left with the assurance 
that my car would be ready early 
in the afternoon. 

I did not request an oil change, 
as I explained to the white-coater 
thut I had changed same at 600 
miles and certainly I didn’t need 
an oil change yet. 

imagine my surprise when |! 
called for my car and the cashier 
clipped me a bill for $5.16! What 
for? “We had to change the cart- 
riage in the oil filter, sir.” A slight 
matter of $2.76 for the cartridge 
and 90 cents labor. 


The argument given was, of 
of course, the break-in oil when 
the car was delivered. Wow, 
what an excuse! When I men- 
tion that a blind man with an 
ordinary pair of pliers can replace 
the cartridge in minutes under 
five and that I thought 90 cents 
for this terrific “labor” was just 
a wee bit steep, the man is actu- 
ally peeved, 

Well, I paid the bill and left 
Needless to say, I won’t even bothe: 
to return for the 2,000-mile inspec- 
tion or any future service at that 
branch. I don’t mind paying when 
I get something in return. But | 
will only take a trimming once 
from the same outfit, that is. 

Maybe next time I buy a car |! 
will go first to a reputable dealer.— 
M. E. L., Detroit. 
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is could be the 


You may be looking for the very 


dealership this pin represents ... a 
Dodge Triple-Profit Dealer Agreement, 


the only one of its kind in the industry! 


For years Dodge Dealers have been consistently in the “top 


three” for the total number of vehicles sold. 


Think of a competitive position that makes Dodge or Plymouth 
prospects out of 80 per cent of all new car buyers. And, in 
addition, satisfies 100 per cent of all hauling needs with Dodge 


““Job-Rated” Trucks... famous for their dependable economy. 


TRIPLE-PROFIT OPPOR 


Or take service business . . . almost one in every five registered 


vehicles carries a Dodge or Plymouth name plate. 


Check from any angle you like. used cars, repeat buyers, or 
such things as advertising and sales promotion . . . one thing 
is sure, you will find the Dodge Triple-Profit Agreement has 
unique and very worthwhile advantages. There’s plenty of 


proof they pay off for the dealer. You are invited to write: 


DODGE 


DIVISION OF CHRYSLER CORPORATION 


7900 Jos. Campau, Detroit 11, Michigan 











attended in Detroit by 34 wholesale men whose service with the company ranges from 25 years up. 
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THEY HAVE BEEN WITH CHEVROLET MORE THAN 25 YEARS—First meeting of the Chevrolet Leaders Quarter Century Club wa: 
Shown above with W. E. Fish, gen- 


veterans’ names, are: First row (left to right): W. 


i i t record of the 
eral sales manager, holding a plaque that will carry a permanen warehousing: G, A. Kleist, manager, budget; Ivan X 


J. Wallisch, assistant manager, distribution; James 9. 
Sarvis, assistant general sales manager; Fish; J. 
accessories, and W. D. Pidd, product supervisor 
manager warehouse auditing; E. P. 4 
O'Laughlin, assistant manager, parts and accessories; |. 


Dickinson, 
lin, director, school; J. J. 
W. Kane, assistant manager, 
St. Louis; A. A. Pelke, St. Louis; O. A. 


Peters, Washington; A. W. Famular, Easte-n Washington 
E. Simmons, New York; J. J. O'Brien, Boston; 
A. J. Burnett, Des Moines; P. Sever, Atlanta, and G. J. Metzer, Norwood, O. 


land; J. 
attend. 


Clue on Territory Securit 


business management, and H. 
* Klein, Kansas City: G. T. McGarry. Flint; F. C. Mengel, Dallas; R. H. 


Edwards, assistant manager, . . 
T. White. manager, chart and display; J. H. Meisch, assistant manager, parts and 


service. Second row (left to right): S$. A. Walker, assistant manager, service; L. C. 

eely, manager, national fleet; F. V. Seely, manager, warehouse layout; T. O. McLaugh- 

Ww. Trempeon, manager, parts and accessories; M. 

C. King, assistant manager, truck. Third row (left to right): N. D. Atkins, 

Zesch, Los Angeles; G. M. 

and K. E. Reid, !ndianavolis. Fourth row (left to right): W. A. Hoeck, Port- 

F. R. Gallo, Oakland, Calif.; G. F. Riordan, Chicago; J. D. Thompson, Atlanta; 

’ A. W. Strang, Oakland, also a member, was unable to 
o 


Fight... 








1950 


Assn., 
Wash. 
Mar. 17-25, 1951—Indianapolis Automobile 





ell 





oming 








Field Artillery armory, Seattle 


Dealer Conventions 


July 16-19—New York State Automobile 

Dealers Assn., Grand Union hotel, Sara- Trade Assn., Cattle Exposition Bldg., 
toga Springs, N. State Fair Grounds. 
Sept. 9-10—Maine Automobile Dealers ‘ ‘ ; 

Assn., Belgrade Lakes, Me. 
Sept. 9-l11—South Carolina Auto Dealers 

Assn., Ocean Forest hotel, Myrtle Beach, Aftermarket Shows 

& G. Dec. 4-8—Automotive Service Industries 


show, Navy Pier, Chicago. 

Mar. 21-24, 1951—Pacific Automotive show 
Civic Auditorium, Seattle, Wash. 

Apr. 26-29, 1951 — Southwest Automotive 
how, Oklahoma City. 


Sept. 10-12—Colorado Auto Dealers Assn 
Broadmoor hotel, Colorado Springs. 


Sept. 17-19—Kentucky Automobile Dealer 





Assn., Kentucky Lake, Ky. 
Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. s * * 


Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. D. 

Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City. 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 





| Oct. 810—Automobile Dealers Assn. of Oct. 2-6—American Trucking Assns., I7th 
| Alabama, Inc., Biloxi, Miss. annual convention, Waldorf-Astoria, New 
| Oct, 8-10—Texas Automotive Dealers Assn. York. 

| Texas hotel, Fort Worth. Oct. 23-27 — National Metal Exposition, 


Amphitheatre, Chicago. 
Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 


| Oct. 10—Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 





Oct. 13-14 — Tri-State Convention (Del. Jan. 22-24, 1951—Truck-Trailer Manufactur 
Md., Pa.), Haddon Hall hotel, Atlantic ers Assn. annual convention, Edgewater 
City, N. J Gulf hotel, Edgewater, Miss. 

Oct. 15-17—Tennessee Automotive Assn. 

Memphis. . * * 

Oct. 17-18—Federation of Automobile 

Dealer Assns. of Canada, Toronto, Ont. G 
: eneral 

Oct. 22-24—Florida Automobile Dealers : 

Assn., Biltmore hotel, Palm Beach, Fla Aug. 7-19—First U. S. International Trade 


Fair, Chicago. 
Oct. 5-I5—Auto Show, Paris, France. 
Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 


Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus, O. 


Nov. 8-12 — National Used Car Dealer 


| Assn. convention, Baker hotel, Dallas cago. 
2 a rus | Tex. Oct. 18-28—Auto Show, London, England. 
Nov. 13-15—Automotive Trade Assn. of Oct. 22-28 — National Automobile Dealer 
Virginia, John Marshall hotel, Richmond Week. 
ANTITRUST action against the tories, assigning one of such ex-|shops or directly to automotive ve- — a ie aan mee ie = * 
National Automotive Parts|clusive territories to each of the hicle owners for use in repairing hotel. Tulse. : 
Assn. was seen last week as hav-/| defendant distributors. vehicles. Dec. 1-2—Montana_ Auto Dealers Assn. Engineering 
ing possible significance with re- ie * - * .* Rainbow hotel, Great Falls, Mont. Aug. 14-16 — Society of Automotive En 
gard to the problems of auto|“J.ACH NAPA distributor,” the TTORNEY GENERAL J.| Jan. 7-10, 1951 — National Auto Dealers gineere National West Coast meeting, 
’ : l HOWARD McGRATH said the Assn. convention and exhibition, Miam iltmore hotel, Los Angeles. 
dealers. U. S. department of justice h Oct. 16-18—Society of Automotive En 
The government charged NAPA, | said, “confined its sales to the ter-| members of NAPA sell more than * * @ ineers transportation meeting, Hotel 
its 28 member corporations, its | ritory assigned to it and refrained | $80,000,000 worth of parts to job- nan tte sae dt dates Oe 
secretary, Henry Lansdale, and from selling in the territories as- bers annually. Dealer Auto Shows gineers fuels and lubricant meeting 
an individual member with vio- | signed to other distributors. The complaint charges that the| ),, 27.69. 3, 1951 — Milwaukee County Mayo hotel, Tulsa, Okla. 
lations of the Sherman antitrust “Each of the defendant dis- |distributors named organized huis Ganlees Ama. Sileniees. “"idaaaad Geek Tat iin of 
assigned an |NAPA in 1925 to act on behalf of] Mar. 10-18, 1951 — Seattle Auto Dealers New York. si 


act in the distribution and sale 
of automotive parts throughout 
the United States. The suit was 
filed in federal court in Detroit. 
Lansdale denied that NAPA vio- 
lates trust laws. 


One of the complaints was that 
the defendants agreed to divide the 
United States into exclusive terri- 


Convention Plans 


Taking Shape, 


NADA Reports 
WASHINGTON. — Increasing 
numbers of _ registrations, hotel 


reservation requests and orders for 
exhibition space in the equipment 
show are coming in to headquar- 
ters here for the 1951 NADA con- 
vention, reports Ray Chamberlain, 
exhibition man- 


convention and 
ager. 


He added that space requests in- 
clude several from manufacturers 
who have not been represented in 


the exhibit in previous years. 
Plans for the 


progressing rapidly, Chamberlain 
says. 
Included in the five clinics fea- 


tured on the program will be an 
open forum session on dealer-fac- 
tory relations. NADA’s entire in- 
dustry relations committee will 


serve on this panel, according to 
Chamberlain. Panels fur the other 


four clinics are yet to be selected. 


Convention headquarters arrange- 
ments have been made by the fol- 
lowing state dealer associations: 
Alabama, Southern California, 
Missis- 
sippi, New Jersey, North Carolina, 


Florida, Georgia, Kansas, 


South Carol'na and Tennessee. 















WILLMAR DEALERS ORGANIZE—These men recently met in Willmar, Minn., to organize 
the Kandiyohi County Automobile Dealers Assn. Pictured, left to right, are (back row): 


Paul Trueman, Lioyd Etter, K. C. Latourelle, John Bosch, A. Torvik, 
R. Franklin, R. Swenson and Harold Lindell. Front row: O. 


and L, Rodelius. 


tributors, in turn, 
exclusive territory to each of its 
jobbers and required each of its 
jobbers to sell only in the terri- 
tory assigned to that jobber.” 
In this respect, one of the big 
issues among new-car dealers is 
that of territory security. Since 
General Motors deleted territory- 
protection clauses from its fran- 
chises, “in the light of the trend 
of antitrust decisions,” NADA and 


all of them in negotiating contracts 
and understandings with manufac- 
turers of automotive parts. 

These contracts and _ under- 
standings, it was charged, re- 
lated to the terms and conditions 


tributors would purchase and re- 
sell the parts. 

It was said that the defendants 
also used NAPA as a means 





Strike at Warner Gear 





upon which the defendant dis- | Closes Kaiser-Frazer 


By Bob Gordon by three unions: the Brotherhood 
Associate Editor of Railroad Trainmen, the Order of 
LTHOUGH most auto makers | Railway Conductors and the Yard- 


many state associations have de- : tablish uniform | 
manded reinstatement of such ee eee ee to be incor-|.._ were free of labor trouble last | masters of North America (AFL). 
clauses. porated in the franchise arrange- a a “sleeper strike” at the) These three unions will be free 
ie laa : ments which they entered into with| Warner Gear division of Borg- |to strike after Saturday when the 
IDESPREAD bootlegging of |i, jobbers to whom they sold the Warner in Muncie, Ind., was sched- | 60-day cooling-off period required 





annual national 
dealer parley, to be held in Miami- 
Miami Beach, Jan. 7-10, are also 


new cars has been laid to lack 
of territory-security clauses, One facturers. 
of the main points of the recent — | 
NADA 10-point factory program THE complaint charges that these 
= directed at the clearing up of various contracts, agreements, 
ee of territorial security | ¢ anchises and understandings elim- 
Cs ‘ inate and prevent actual and po- 
Observers ae ay the = tential competition in the manu- 
co hate Te, the aeiiien facture, distribution and sale of 
: : automotive parts. 
Members of NAPA are automo-| jy i, alleged that the defendants 


parts purchased from the manu- | Hiies last Friday. 


uled to close Kaiser-Frazer assem- | py the Railway Labor act expires. 


Labor troubles for the railroads 
came to a boil more than two 
weeks ago on June 25 when the 


The strike, which began a week | 

| 

switchmen walked out on five 
} 

| 


ago after long negotiations, cut 
off the supply of transmissions 
and overdrives to K-F. While 
Warner Gear supplies other mak- 
ers, most of them expected to get 
by unless the strike was pro- (Island and Pacific, Chicago Great 
longed. | Western, Western Pacific and Den- 

Negotiations with the union were|ver & Rio Grande Western—have 
resumed by Warner Gear Thursday. | closed down completely, while the 


western railroads. 
Four of them—the Chicago, Rock 





tive parts distributors engaged in A Si os aati 
the fase of Sooeemane’ aute> — oe sine cua onli an: Another — strike, that of the | fifth, the Great Northern, has 
motive parts from manufacturers clusively from a selected manufac- Switchmen’s Union of North Amer-| greatly reduced its operations. 
and selling them to jobbers, who turer, and that the selected manu- ica (AFL) against five western | + * & 

: railroads, caused auto companies to reported 


in turn resell the parts either tO|racturer in turn agreed to sell the 


| PEDERAL negotiators 


service stations, garages and repair ly to the defendant dis-|TeToute some of their shipments to at press time Thursday (July 
a eo ee oe So” ” . = sia |6) that little progress had been 
Si ; more concern to e car|made toward ending the dispute 
. t ; . . 
Kentucky Dealers em Glen” eae /makers is a strike which could| between the switchmen and the five 
ewes : begin anytime after Saturday (July | roads. 


Meet Sept. 17-19 


the opportunity to purchase auto- 
motive parts from the manufac- 


been named chairman of the par-| “Because of these arrangements,” 





lley’s housing and arrangements|it was said, “independent jobbers 
committees. could not purchase from the de- 
—_ve ——!ifendant distributors, and indepen- 
dent distributors were unable to 


sell to jobbers to whom the defen- | 


15), and which would tie up vir-|  arlier in the week the switch- 








. ; : 

LOUISVILLE. — The Kentucky| turers involved. eantrs ty Maior railroad in the) men rejected a plea by John 
|Automobile Dealers Assn. annual Similarly, it is alleged that the ; * * * T. Scott jr. chairman of the 
|state convention will be held at|defendants sold only to a limited | HE imminent strike involves de-| National (Railway) Mediation 
| Kentucky Lake, Sept. 17-19, accord-|number of jobbers and required | mands made on 200 railroads’! (Continued on Page 77, Col. 1) 
ing to O. F. Hands, convention|these jobbers to deal exclusively |; ———_—__———— —$<$_$$____. - eee — news 
chairman. with a particular defendant dis- | 

Charles Wilson, Paducah, has |tributor. 





dant distributors sold automotive | 
parts.” 
* * 

Tes complaint asks that the de- 

fendants be required to dissolve 
NAPA and that defendants cancel | 
existing contracts or understand-| 
ings which condition or restrict the | 
area in which any distributor or} 
jobber will sell automotive parts, | 
the price at which any distributor 
will resell parts, or the person or| 
company from which any jobber| 
will purchase auto parts, or any) 
existing contract or understanding | 
which fixes uniform prices or terms | 
and conditions for sale of parts! 
to distributors. 

In addition, the government 

(See TRUST, Page 73, Col. 2) 


. Boehner, G. Dilley, 
Fiadeboe, S. Caine, Victor Giere 








DEALERSHIP IS 40 YEARS OLD—Milton Eich (left) and his son, Dan receive from Re- 
gional Manager M. M. Scovill a plaque in token of the anniversary of A. A. Eich & Son 
| as a Studebaker dealership in St. Cloud, Minn. The Eichs in the photo are the second 
| and third generation: of the business founded by the father of Milton Eich. 
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AUTOMOTIVE NEWS, JULY 10, 1950 


PORCELAINIZE CAN PAINT 


Trade Mark Reg. U. S. Pat. Off. 


( AND A PICTURE ONLY NEW CAR DEALERS CAN PROVIDE ) 






PYRAMID OF PROFITS 


Millions of readers of national magazines will 
soon see this illustration of ‘'Leisure, Pride 
and Pleasure."" Only PORCELAINIZE can give 
car owners month after month of carefree 
freedom from the hard work or frequent 


cost of waxing and polishing. 


PORCELAINIZE stands alone as the only 
company using dominant national advertis- 
ing to send customers to New Car Dealers 


for appearance service. 


PORCELAINIZE stands alone as the only 
firm offering this combination of product, 
program and policy all aimed at benefitting 
the New Car Dealer. 


PORCELAINIZE puts New Car Dealers 
in the profit picture in a BIG way. Customer 
satisfaction builds and maintains it as the 
third largest year-round source of revenue, 
increasing potential service income at least 
10%, with 50% or better profits-per-job. 


The PORCELAINIZE program is a complete package. (1) The finest 
=~ materials. (2) Complete, specially designed equipment. (3) Dominant 


national advertising (4) directing customers exclusively to New Car 
Dealers. (5) National field force for counsel and operator training. 


(6) Complete dealer-designed merchandising and selling helps. 
FREEMAN & FREEMAN, Inc. 


600 Grant Street 


Denver 3, Colorado 


A MATIONALLY ADVERTISED EXCLUSIVE NEW CAR DEALER SERVICE 


~] 








THEY HAVE BEEN WITH CHEVROLET MORE THAN 25 YEARS—First meeting of the Chevrolet Leaders Quarter Centu 


attended in Detroit by 34 wholesale men whose service with the company ranges from 25 years up. a F 
eral sales manager, holding a plaque that will carry _a permanent record of the veterans’ names, are: First row (left to right): W. | 
Edwards, assistant manager, warehousing; C. A. Kleist, manager, budget; Ivan X 
Meisch, assistant manager, parts and | Oct. 10—Connecticut Automotive Trades 
. Walker, assistant manager, service; L. 


J. Wallisch, assistant manager, distribution; James 9. ' 
Sarvis, assistant general sales manager; Fish; J. T. White, manager, chart and display; J. H. 


AUTOMOTIVE NEWS, JULY 10, 1950 


accessories, and W. D. Pidd, product supervisor, service. Second row (left to right): S&S. A 


Dickinson, manager warehouse auditing; E. P. Feely, manager, national fleet; F. V. oa 
lin, director, school; J. J. O'Laughlin, assistant manager, parts and accessories; |. W. h 
W. Kane, assistant manager, business management, and H } 
St. Louis; A. A. Pelke, St. Louis; O. A. Klein, Kansas City; G. T. McGarry. Flint; F. C. Mengel, Dallas; R. H. 
Washington, and K. E. Reid, !ndianapolis. Fourth row (left to right): W. A. Hoeck, Port- 
F. Riordan, Chicago; J. D. Thompson, Atlanta; 
, Oakland, also a member, 


Peters, Washington; A. W. Famular, Easte n 


land; J. E. Simmons, New York; J. J. O'Brien, Boston; F. R. Gallo, Oakland, Calif.: G. 


A. J. Burnett, Des Moines; P. Sever, Atlanta, and G. J. Metzer, Norwood, O. A. W. Strang 


attend. 


Clue on Territory Security Fight. . . 


NAPA Is Called a Trust 


tories, assigning one of such ex-|shops or directly to automotive ve- 


— action against the 
National Automotive Parts 
Assn. was seen last week as hav- 


ing possible significance with re-| 


gard to the problems of auto 
dealers. 

The government charged NAPA, 
its 28 member corporations, its 
secretary, Henry Lansdale, and 
an individual member with vio- 
lations of the Sherman antitrust 
act in the distribution and sale 
of automotive parts throughout 
the United States. The suit was 
filed in federal court in Detroit. 
Lansdale denied that NAPA vio- 
lates trust laws. 

One of the complaints was that 
the defendants agreed to divide the 
United States into exclusive terri- 


Convention Plans 
Taking Shape, 
NADA Reports 


WASHINGTON, — Increasing 
numbers of _ registrations, hotel 
reservation requests and orders for 
exhibition space in the equipment 
show are coming in to headquar- 
ters here for the 1951 NADA con- 
vention, reports Ray Chamberlain, 
convention and exhibition man- 
ager. 

He added that space requests in- 
clude several from manufacturers 
who have not been represented in 
the exhibit in previous years. 

Plans for the annual] national 
dealer parley, to be held in Miami- 
Miami Beach, Jan. 7-10, are also 
progressing rapidly, Chamberlain 
says. 

Included in the five clinics fea- 
tured on the program will be an 
open forum session on dealer-fac- 
tory relations. NADA'’s entire in- 
dustry relations committee will 
serve on this panel, according to 


Chamberlain. Panels for the other | 


four clinics are yet to be selected. 
Convention headquarters arrange- 

ments have been made by the fol- 

lowing state dealer associations: 


Alabama, Southern California, | 


Florida, Georgia, Kansas, Missis- 
sippi, New Jersey, North Carolina, 
South Carol'na and Tennessee. 


* * * 


“T. ACH NAPA distributor,” the 
U. S. department of justice 
said, “confined its sales to the ter- 
ritory assigned to it and refrained 
from selling in the territories as- 
signed to other distributors. 


tory assigned to that jobber.” 
In this respect, one of the big 
issues among new-car dealers is 
that of territory security. Since 
General Motors deleted territory- 
protection clauses from its fran- 
chises, “in the light of the trend 
of antitrust decisions,” NADA and 





* * * 





manager, warehouse layout; T. O. McLaugh- 
ompson, manager, parts and accessories; M. 
C. King, assistant manager, truck. Third row (left to right): N. D. Atkins, 
Zesch, Los Angeles; G. M. 


es 


clusive territories to each of the|hicle owners for use in repairing 
|defendant distributors. vehicles. 


+ * * 


TTORNEY GENERAL. J. 
HOWARD McGRATH said the 


members of NAPA sell more than 
$80,000,000 worth of parts to job- 
bers annually. 


The complaint charges that the 


“Each of the defendant dis- {distributors named organized 
tributors, in turn, assigned an | NAPA in 1925 to act on behalf of 
| exclusive territory to each of its | all of them in negotiating contracts 

jobbers and required each of its | and understandings with manufac- 
jobbers to sell only in the terri- |‘urers of automotive parts. 


These contracts and under- 
standings, it was charged, re- 
lated to the terms and conditions 
upon which the defendant dis- 
tributors would purchase and re- 
sell the parts. 

It was said that the defendants 


ae also used NAPA as a means 
many state associations have de- through which to establish uniform 
| manded reinstatement of sucHItarms and conditions to be incor- 
clauses. porated in the franchise arrange- 
ments which they entered into with 


IDESPREAD bootlegging of the jobbers to whom they sold the 


new cars has been laid to lack|,arts purchased from the manu- 
of territory-security clauses. One facturers. 


of the main points of the recent 


NADA 10-point factory program [HE complaint charges that these | 


was directed at the clearing up of 


+ * * 


various contracts, agreements, 


the legality of territorial security| ¢-anchises and understandings elim- 


clauses. : 
2 ae inate and prevent actual and po- 
Observers believe that the out- |: .ntial competition in the manu- 


come of the NAPA case will 


facture, distribution and sale of 


have a bearing on the matter. automotive parts. 


Members of NAPA are automo- 


It is alleged that the defendants 


tive parts distributors engaged in : : 
. ar 7 agreed to purchase their require- 
the business of purchasing auto-| ents of particular auto parts ex- 


motive parts from manufacturers 


clusively from a selected manufac- 


oe ee a turer, and that the selected manu- 
: : e parts elther CO|/facturer in turn agreed to sell the 
service stations, garages and repair| jas only to the defendant dis- 


tributors. 





Kentucky Dealers 
Meet Sept. 17-19 


LOUISVILLE. The Kentucky 


|Automobile Dealers Assn. annual 


It was said that the agreements 
denied independent distributors 
the opportunity to purchase auto- 
motive parts from the manufac- 
turers involved. 

Similarly, it is alleged that the 


state convention will be held at|defendants sold only to a limited 


| Kentucky Lake, Sept. 17-19, accord-|number of jobbers and required 


jing to O. F. Hands, convention|these jobbers to deal exclusively | 


| chairman. with a particular defendant dis- 


| been named chairman of the par- 


Charles Wilson, Paducah, has |tributor. 


“Because of these arrangements,” 


|ley’s housing and arrangements|/it was said, “independent jobbers 
committees. could not purchase from the de- 
- ——|fendant distributors, and indepen- 





dent distributors were 
sell to jobbers to whom the defen- 
dant distributors sold automotive 
parts.” 


+ * * 


‘THE complaint asks that the de- 
fendants be required to dissolve 
NAPA and that defendants cancel | 
existing contracts or understand-| 
ings which condition or restrict the | 
area in which any distributor or| 


J Club wa: 
Shown above with W. E. Fish, gen- 


was unable to 


unable to 











ee 





Coming Events 





Dealer Conventions 
July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara- 
toga Springs, N. Y. 
Sept. 9-10—Maine Automobile Dealers 
Assn., Belgrade Lakes, Me. 


Sept. 9-11—South Carolina Auto Dealers 
Assn., Ocean Forest hotel, Myrtle Beach, 
S.. G. 


Sept. 10-12—Colorado Auto Dealers Assn 
Broadmoor hotel, Colorado Springs. 
Sept. 17-19—Kentucky Automobile Dealer 

Assn., Kentucky Lake, Ky. 

Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 

Assn., Bismarck, N. D. 
Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City. 
| Oct. 8-10—Automobile Dealers Assn. of 
| Alabama, Inc., Biloxi, Miss. 
| 


Oct. 8-10—Texas Automotive Dealers Assn. 
| Texas hotel, Fort Worth. 





Assn., Hotel Bond, Hartford. 

Oct. 13-14 — Tri-State Convention (Del. 
Md., Pa.), Haddon Hall hotel, Atlantic 
City, N. J. 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 17-18—Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 

Oct. 22-24—Florida Automobile Dealers 

| Assn., Biltmore hotel, Palm Beach, Fla 

| Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus, O 

Nov. 8-12 — National Used Car Dealer 
Assn. convention, Baker hotel, Dallas, 
Tex. 

Nov. 13-15—Automotive Trade Assn. of 

| Virginia, John Marshall hotel, Richmond. 

Nov. 15-16—Oklahoma Automobile Dealer 
ers Assn., !7th annual meeting, Tulsa 
hotel, Tulsa. 

Dec. 1-2—Montana Auto Dealers Assn. 
Rainbow hotel, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miam 





* * * 





Dealer Auto Shows 
Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 
Mar. 10-18, 1951 — Seattle Auto Dealers 


By Bob Gordon 


Associate Editor 


|Warner Gear division of Borg- 


Warner in Muncie, Ind., was sched- 
uled to close Kaiser-Frazer assem- 
|blies last Friday. 

The strike, which began a week 
ago after long negotiations, cut 
off the supply of transmissions 
and overdrives to K-F. While 

Warner Gear supplies other mak- 
ers, most of them expected to get 

by unless the strike was pro- 

longed. 

Negotiations with the union were 
resumed by Warner Gear Thursday. 

Another strike, that of the 
Switchmen’s Union of North Amer- 
ica (AFL) against five western 
railroads, caused auto companies to 
reroute some of their shipments to 
the west. 

Of more concern to the car 
|makers is a strike which could 
begin anytime after Saturday (July 
15), and which would tie up vir- 


| country. 


* * * 


mands made on 200 railroads 





tually every major railroad in the 


| 





HE imminent strike involves de- | 


Assn., Field Artillery armory, Seattle 


Wash. 

Mar. 17-25, 1951—Indianapolis Automobile 
Trade Assn., Cattle Exposition Bidg., 
State Fair Grounds. 


* * * 


Aftermarket Shows 


Dec. 48—Automotive Service Industrie: 
show, Navy Pier, Chicago. 

Mar. 21-24, 1951—Pacific Automotive show 
Civic Auditorium, Seattle, Wash. 

Apr. 26-29, 1951 — Southwest Automotive 
how, Oklahoma City. 


. > * 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 

Oct. 2-6—American Trucking Assns., {7th 
ee convention, Waldorf-Astoria, New 
York. 

Oct. 23-27 — National Metal Exposition, 
Amphitheatre, Chicago. 

Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 
Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn, annual convention, Edgewater 

Gulf hotel, Edgewater, Miss. 


General 


Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 

Oct. 5-15—Auto Show, Paris, France. 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 


cago. 
Oct. 18-28—Auto Show, London, England 
o- 22-28 — National Automobile Dealer 
eek. 


* * * 


Engineering 

Aug. 14-16 — Society of Automotive En 
cm National West Coast meeting, 
iltmore hotel, Los Angeles. 

Oct. 16-18—Society of Automotive En 
ineers transportation meeting, Hotel 
tatier, New York. 

Nov. 9-10 — Society of Automotive En 
gineers fuels and lubricant meeting 
Mayo hotel, Tulsa, Okla. 


Nov. 26-Dec. I—American Society of 
Mechanical Engineers, Hotel Statler, 
New York. 





Strike at Warner Gear 
Closes Kaiser-Frazer 


by three unions: the Brotherhood 
of Railroad Trainmen, the Order of 


LTHOUGH most auto makers | Railway Conductors and the Yard- 
were free of labor trouble last | masters of North America (AFL). 
| week, a “sleeper strike” at the} 


These three unions will be free 
to strike after Saturday when the 
60-day cooling-off period required 
by the Railway Labor act expires. 

Labor troubles for the railroads 
came to a boil more than two 
weeks ago on June 25 when the 
switchmen walked out on five 
western railroads. 

Four of them—the Chicago, Rock 
Island and Pacific, Chicago Great 
Western, Western Pacific and Den- 
ver & Rio Grande Western—have 
closed down completely, while the 
fifth, the Great Northern, has 
greatly reduced its operations. 

* + * 
JPSDERAL negotiators reported 
at press time Thursday (July 
6) that little progress had been 
made toward ending the dispute 
between the switchmen and the five 
roads. 

Earlier in the week the switch- 
men rejected a plea by John 
T. Scott jr. chairman of the 
National (Railway) Mediation 

(Continued on Page 77, Col, 1) 














Paul Trueman, Lioyd Etter, K. C. Latourelle, John Bosch, A. Torvik, E. Boehner, G. Dilley, 
R. Franklin, R. Swenson and Harold Lindell. Front row: O. Fladeboe, S. Caine, Victor Giere 


and L, Rodelius. 





jobber will sell automotive parts, 
the price at which any distributor 
will resell parts, or the person or| 
company from which any jobber | 
will purchase auto parts, or any | 
existing contract or understanding | 
which fixes uniform prices or terms | 
WILLMAR DEALERS ORGANIZE—These men recently met in Willmar, Minn., to organize|and conditions for sale of parts! 
the Kandiyohi County Automobile Dealers Assn. Pictured, left to right, are (back row):/to distributors. 





Cen nee a Fa Pg ney 7 (eh) eee his son, Dan receive from Re- 

+ gional Manager M. M. Scovill a plaque in token of the anniversary of A. A. Eich & Son 

In addition, the government | as @ Studebaker dealership in St. Cloud, Minn. The Eichs in the photo are the second 
(See TRUST, Page 73, Col. 2) | and third generations of the business founded by the father of Milton Eich. 
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PYRAMID OF PROFITS 


Millions of readers of national magazines will 
soon see this illustration of “Leisure, Pride 
and Pleasure.'' Only PORCELAINIZE can give 
car owners month after month of carefree 
freedom from the hard work or frequent 


cost of waxing and polishing. 


PORCELAINIZE stands alone as the only 
company using dominant national advertis- 
ing to send customers to New Car Dealers 


for appearance service. 
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wae ONLY PORCELAINIZE spoils 


Trade Mark Reg. U. S. Pat. Off. 


( AND A PICTURE ONLY NEW CAR DEALERS CAN PROVIDE ) 


PORCELAINIZE stands alone as the only 
firm offering this combination of product, 
program and policy all aimed at benefitting 
the New Car Dealer. 


PORCELAINIZE puts New Car Dealers 
in the profit picture in a BIG way. Customer 
satisfaction builds and maintains it as the 
third largest year-round source of revenue, 
increasing potential service income at least 
10%, with 50% or better profits-per-job. 


The PORCELAINIZE program is a complete package. (1) The finest 
materials. (2) Complete, specially designed equipment. (3) Dominant 


national advertising (4) directing customers exclusively to New Car 
Dealers. (5) National field force for counsel and operator training. 


(6) Complete dealer-designed merchandising and selling helps. 
FREEMAN & FREEMAN, Inc. 


600 Grant Street 


Denver 3, Colorado 


A MATIONALLY ADVERTISED EXCLUSIVE NEW CAR DEALER SERVICE 


~] 
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Objects to 75% for U.S 


50-50 Road Formula 
Backed by C of C 


WASHINGTON. The 
Public Works committee was asked 
by the U. S. Chamber of Commerce 
to retain the traditional 50-50 fed- 





Senate | pletely financed by the federal gov- 
| ernment.” 

The chamber noted that Elmer 

B. Staats, assistant director of 





ALL SMILES FOR L-M DEAL—Texas Lincoln-Mercury dealers Howard Kuhiman and ‘‘Happy" | 
Alexander chat at Houston with Joseph E. Bayne (third from left), Lincoln-Mercury gen- 
eral sales manager, and other division sales officials during a day-long program marking 
formal activation of the new Houston Lincoln-Mercury sales district. Shown, from left, are 
Southern Regional Sales Manager William A. Toms of Atlanta; Alexander, Bayne, Kuhiman; 
J. F. Giles jr., Dallas L-M sales manager and William D. Woods, sales manager of the 
new Houston district. | 








in August. Next regular meeting 


eral-state matching formula for 
the federal-aid highway program 

The chamber urged the com- 
mittee to reverse the action of its 
subcommittee which would per- 
mit the share of federal aid on 
interstate highways to be_ in- 
creased to 75 percent. 


the budget bureau, had told the 
committee that the present “equal 
principle represents an equitable 
division of financial responsi- 
bility” and its continuance in 
federal-aid highway legislation 
“is clearly in accord with the 
program of the President.” 


“We would like to call 


Dealers Planning 


Steubenville Show 


STEUBENVILLE, O. — Jefferson 
County Automobile Dealers Assn. 
is formulating plans for an auto- 
mobile and truck show to be held 
in the fall. A membership cam- 
paign will be staged this summer. 


Departure from the 50-50 match- | 
ing basis would require extra fed-|the fact that this position of the 
eral money to make up part of the|chamber and the budget bureau 
state’s share, the chamber said in/ also is supported by the bureau of 
|a letter to all members of the Pub-| public roads, the National Grange 
lic Works committee, adding: and highway users’ groups which 

“There is no real justification for; ™et here in Washington recently. 


of the group will be Sept. 21. 


Kaul Branches Out 


Kaul Motor Co. (Kaiser-Frazer- 
GMC), Wamego, Kans., owned and 
operated by Dewey Kaul, has opened 
a branch salesroom and body and|preferential treatment of any seg- 
parts shop in Alma, Kans., 15 miles| ment of the federal aid system and I ws, & 7s - 
south of Wamego. John Schroeder|the change opens the door for a|{"*,\ndustry. lea laps 
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Lord Beaverbrook Hosts 


Ford in Canada 


FREDERICTON, N. B.—Pre- 
diction that 1950 will be one of 
the best years and perhaps the 
best, for the automobile indus- 
try was made in an interview 
here by Henry Ford II. Ford, on 
his first visit to New Brunswick, 
was a guest of Lord Beaver- 
brook. He was accompanied by 
Sir Patrick Hennessey, manag- 
ing director and deputy chair- 
man of the Ford Co, in Britain. 





Chrysler Dealers 


Polled by Price 


your|On 15 Issues 


| attention,” the letter continued, “to 


DALLAS.—Dick Price, Dallas De- 


Soto dealer who is pushing organ- 
ization of the Chrysler Corp. Deal- 
ers Assn., last week sent a ques- 
tionnaire to Chrysler dealers. 


Many dealers, he said, have ex- 


pressed a desire to know dealer 
opinion on the following: 


1, Do you think factory-dealer 


relations could be improved? 


The association will hold a picnic 


is in charge of the new unit. 






Only ° 


) 


Just 40 short years ago you had to pay extra if 
you wanted protection from wind and rain. 
Today, tops and windshields are a necessary 
and integral part of the car—designed not 
only for driving comfort but to safeguard the 
occupants as well. 

Brakes, too, have gore through a complete 
evolution. Higher speeds and faster stops have 
brought a brand-new set of conditions for engi- 
neers to solve. And the end is not yet in sight. 

In the development and manufacture of brake 
linings, American Brakeblok has always been a 
leader. We have a lifetime of learning what it 
takes to stop motion safely—to control frictions 
and terrific heats, under all kinds of loads and 
driving conditions. It has gained us a storehouse 
of know-how that has enabled us to become a 
major supplier to the industry. 





AMERICA 





federal-aid highway program com-| mated more than 100,000 readers weekly! 


2. Do you prefer factory-dealer 
cooperative advertising? 

3. Do you prefer to handle your 
own advertising? 

4. Do you enjoy local ad rates? 

. national rate? 

5. Have you ever operated your 
own transports? 

6. Would you prefer to operate 
your own transports? 

7. Do you prefer your cars pre- 
|paid per factory routing? Or col- 
lect per dealer routing? 

8. Do you approve Chrysler divi- 
sion’s $20 kitty plan? 

9. Is the Plymouth model 
plane contest your choice? 

10. Do you contribute money to 
|the model plane contest? 
| 11. Would you prefer to cut out 
Groucho Marx cost? 

12. Would you prefer that balance 
of 1950 production be designated 
as 1951 models? 

13. Are you still getting radios, 
heaters and clocks without order 
covering? 

14. Are special body styles being 
forced on you? 

15, Will you cooperate in dealer- 
council elections under NADA pro- 
gram? 


Studebaker Picks 
New Plant Head 


SOUTH BEND.— Arthur D. Whit- 
mer, superintendent of the Stude- 
baker truck plant here on W. Chip- 
pewa Ave. for the 
past two years 
and a veteran of 
more than 30 
years with the 
company, has 
been named man- 
ager of Stude- 
baker’s new pas- 
senger car assem- 
bly plant to be 
constructed in 
North Brunswick 
township, N. J. 
The appointment was announced 
by P. O. Peterson, manufacturing 
vice-president. 

Lloyd E. Ransom, general fore- 
man of the truck plant since 1948, 
succeeds Whitmer at the Chippewa 
plant. Whitmer joined the com- 
pany in 1919 as a tool room worker 
He later became a job setter, then 
served for 11 years on the produc- 
tion engineering staff. 

Ransom started with Studebaker 
in 1920 as an inspector, coming 
from Detroit where he had worked 
for several automobile manufac- 
turers. 


air- 





—Top and Windshield Extra 


A. D. Whitmer 


We have unsurpassed research facilities to 
help solve your friction material problems. 
Complete testing equipment to furnish accurate 
technical data. Plus the most modern manufac- 
turing plants and methods to produce it for you 
—at an economical price. We welcome the 
opportunity to work with you. 





Transit Firms Order 


1175 GMC Coaches 

PONTIAC.—Orders for 175 large 
capacity diesel-powered transit 
coaches for operation in Los An- 
geles and Chicago have been an- 
|nounced by GMC. 

Pacific Electric Railway Co., the 
largest electric interurban opera- 
tion in the country, purchased 125 
Chicago Motor Coach purchased 50 
of the transit coaches for main line 
service on Michigan Ave. and the 
Toop district. 


‘. 
ato  Leblok 


| 


B 


BRAKE LINING 





Abernathy Builds 
Abernathy Motor Co., Jonesboro, 
Ark., has a $20,000 building under 
| construction, 
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No need to shout. The figures speak for themselves. 


NBC continues in first place with the largest audience in all radio 
it - 
le- 
p- 


according to the final county by county listener count of Radio’s own 


census, BROADCAST MEASUREMENT BUREAU Study No. 2. 





Network radio is bigger than ever—as big as America—and 

the BMB results show that each week, day or night, more than 
7 out of 10 families listen to NBC. BMB findings give NBC 

a weekly audience advantage of over 1'4 million homes during 


the day and more than 2!4 million at night over the next network. 
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America’s No. 1 Advertising Medium 
A we rice of Radio Corporation of Ame rica 
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White ite ‘Schedules 
Mid-Summer 


Sales Parleys 


CLEVELAND. — Sales plans for 
White Motor Co. for the balance 
of the year will be presented at 
midsummer sales meetings at re- 
gional headquarters of the com- 
pany. The meetings follow a meet- 
ing of White regional managers 
held in Cleveland. 


The Cleveland meeting was pre- 
sided over by President Robert F. 
Black and Sales Vice-President J. 
N. Bauman, The regional meetings 
are being held by Bauman. 


“We are looking forward to the 
most interesting sales period in the 
history of the truck industry,” 
Black commented. “We are gear- 
ing our engineering and production 
to today’s truck sales and service 
needs.” 

Attending the meeting at Cleve- 
land were C. B, Cowan, southern 
regional vice-president; E, F. Hob- 
bins, eastern regional vice-presi- 
dent; L. B. Gilbert, Chicago; M. H. 
Anderson, Cleveland; L. A. Fleener, 
Kansas City; R. W. Shanklin, New 
England; P. E. Tobin, Metropolitan 
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NEW FIRM RECEIVES FIRST CAR—Frank Sherman (left) and Vic Martin jr., 
San Francisco, which was recently awarded a Dodge- Plymouth franchise, 


S$ and M Motors, 


partners in 


look over the first auto assigned to them. They have opened a new building at I2th and 


Taravel Sts. A formal house party is scheduled 


New York; J. J. McNally, New 
York-Pittsburgh; W. D. Patterson, 
Pacific coast, and Horace Mosteller, 
Texas, all regional managers. In 
addition, sales managers and home 
office sales and service personnel 
attended the sessions. 


The schedule for regional sales 
meetings opened July 7 at Pitts- 
burgh. Others are: New York, 
July 12; Philadelphia, _Suly 14; 


re Siisoak coslies will Mt oye tax 
Be rere 


for this month. 


Cleveland, July 20; Chicago, July 
17; Kansas City, July 21; Dallas, 
July 24; Atlanta, July 27; Port- 
land, Me., Aug. 1; San Francisco, 
Aug. 3; Los Angeles, Aug. 4; and 
Boston, Aug. 10. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 








' 








BERLIN. — The first auto show 
here since before the war drew 
thousands of visitors from behind 
the Iron Curtain, according to 
John M. Patterson, State Depart- 
ment Official. 

Attendance figures indicate that 
over 167,000 of the 380,000 persons 
visiting the 12-day show in the 
American zone last month came 
from the Soviet-controlled sectors 
of Germany, Patterson says. 

Statistics were made _ possible 
through the sale of admissions at 
separate windows for both East 
and West German marks. 

American car manufacturers, 
who made it clear that they ex- 
pected no financial return for their 
investment in the exhibit, supplied 
some 75 percent of the automo- 
bile displays. 

Included among the exhibitors 
were Chrysler, Ford, General Mo- 
tors, Hudson, Kaiser-Frazer, 





American Leather Manufacturing Company, Newark, N.J. + The Ashtabula Hide & Leather Company, Ashtabula, Ohio + Blanchard Bro. & Lane, Newark, N.J. * Delaware Tanning, Inc., New York, N.Y. 
Eagle-Ottawa Leather Company, Grand Haven, Michigan + The Lackawanna Leather Company, Hackettstown, N. J. * Radel Leather Manufacturing Company, Newark, W. J. 


Nation-wide survey shows Genuine Leather Upholstery is 5 to 1 choice for open cars 


U. S. Seores in Berlin 


Thousands Slip Through Iron Curtain to Visit 
Western Sector Auto Show 






Nash, Studebaker and Willys- 
Overland. 

Each display was under the di- 
rection of American members of 
the builder’s technical and sales 
staffs, whose ability to speak Ger- 
man fluently enabled them to an- 
swer the flood of questions con- 
cerning the construction and per- 
formance of the cars, the working 
and living conditions of the work- 
ers, and the ownership distribution 
among the American population. 


Many of these conversations 
were recorded and later broadcast 
by RIAS, the American radio in 
Berlin. 


Other exhibits of cars, trucks 
and tractors came from Britain, 
France, Italy and Western Ger- 
many itself. 


Commenting on the wholehearted 
participation of the American au- 
tomobile industry in the auto 
show, Mayor Ernst Reuter, of the 
West Berlin municipal govern- 
ment, observed that this voluntary 
gesture “from the heart” was a 
stirring answer to those who have 
insisted that the American temper- 
ament is governed primarily by 
economic considerations. 


However, latest reports indicate 
that the contribution of the west- 
ern world’s auto industry may not 
be without real results in the field 
of international trade, says the U. 
S. State department. 


Exhibitors in the show have in- 
creased their quota of deliveries 
for Berlin, and the display has been 
followed by unexpected sales of all 
| types of trucks and cars, it is said. 


‘Crosley ieee 


‘Armstrong to 
Head Up Sales 


CINCINNATI.—J. L. Armstrong 
has been named vice-president in 
charge of sales by the Crosley 
board of direc- 
tors, according to 
Powel Crosley jr 

Crosley also an- 
nounced the ap- 
pointment of 
Stanley E. Kess 
as secretary of 
the company. 
Kess was vice- 
president. 

Armstrong 
comes to Crosley 





J. L. Armstrong from Bendix 
Home Appliances, Inc., where he 
was field sales manager. Prior to 


that he was sales and advertising 
manager of Schaefer, Inc., at Min- 
neapolis, 

Armstrong’s new duties include 
direction of the company’s domes- 
tic, foreign, commercial, rural and 
marine sales and service divisions, 
and direction of its advertising, 
sales promotion and publicity plans 
and pragrems. 


Fruehauf Contest 
Truck Drivers Offered 
Writing Prizes 
DETROIT.—A $1,000 jackpot of 
prizes for tractor-trailer drivers 
was posted by Roy Fruehauf, pres- 
ident of Fruehauf Trailer Co., in 
a contest described as the “Wheel 

|}of Fortune.” 

| Improvement in trailer construc- 
|tion, wider promotion of highway 
safety and a better understanding 
of the vital necessity of trucking, 
are the three main objectives of the 
}contest, Fruehauf said. 

Truck drivers may write letters 
}on any or all of the subjects to be 
eligible for prizes. Letters are to 
|be judged solely on_ contents. 
Length, method of presentation, 
penmanship, spelling and general 
writing ability will not be consid- 
ered. 

The contest is open to all trac- 
tor-trailer drivers and begins July 
1 and closes Sept. 30. Judges will 
be the management of Fruehauf 
Trailer Co. Entry blanks and 
booklets on how to use the drivers’ 
past experiences in the contest are 
available at all Fruehauf branches. 





AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry ... an esti- 
mated more than 100,000 readers weekly! 
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There’re a couple of EXTRA customers 





hiding in every new car customer! 


OOK ONCE! Your new car customer is also the 
L perfect prospect for Goodyear’s irresistible 
Double Eagles. Just let the man know it’s not 
unusual to get 50,000 or more miles from these 
beauties ... he’ll want them... and you’ll want 
the nice, big profits they make for you. A small 
addition to his time payment plan gives him the 
changeover. 


Look again! This same customer may also be a 
customer for protection against blowouts! So natu- 
rally, you sell him LifeGuard Safety Tubes with 
his Double Eagles. If he does most of his driving 
on the highway, he’ll want these tubes when you 
let him know they can save his life . . 


. because 


Show customers how 


GOODYEAR PUNCTURE SEAL TUBES 
end delays and nuisance of flats! 


PUNCTURING OBJECT 
SEALED BY TUBES 
INTERNAL LAYER OF 


PUNCTURING OBJECT 
SQUEEZED TIGHT BY 
TUBES EXTERNAL LAYER fl 
OF RUBBER é 





Seals as it heals... Plastic, 
gummy sealant heals rupture, 
when object is removed! 


pierced, it grips firmly, in- 
stantly. Prevents escane of air. 





1. The LifeGuard Safe- 
ty Tube has two air strong, cord - fabric 
chambers. Only 


outerchambergives ports car long 
way incaseofblow- enough forsafe, grad- 
out, ual stop. 


OoDsY 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN 


they make a blowout harmless! 

Keep looking! But maybe your customer wor- 
ries more about flats in the cities than blowouts 
on the highways. If so, he’s your customer for 
Goodyear Puncture Seal Tubes. He’ll want these 
double-action tubes when you tell him they get 
rid of the nuisance and danger of fixing flats! 


Tell your customer that no tire or tube in the 
world can protect him against both blowouts and 
punctures . . . but that Goodyear gives him a 
choice. Find out what his driving habits are, and 
help him choose! You’ll be helping yourself to extra 
good will, and extra big profits! 

Your Goodyear dealer or representative will 








Show customers how 


GOODYEAR’S LIFEGUARD SAFETY TUBES 
make a blowout harmless! 














2. Reserve air in 


inner chamber sup 


gladly show you how easy it is to install Life- 
Guard Tubes and Puncture Seal Tubes. 


P.S. You can collect profits from any Goodyear 
sale without carrying stock or rendering service. 
Your Goodyear dealer or representative will give 
you full details. 





Double Eagle Super-Cushion. A Super-Cushion tire 
with either all-nylon or all-rayon cord body. 





ON ANY OTHER KIND 


LifeGuard, Double Eagle, Super-Cushion, T M.—The Goodyear Tire & Rupher Company, Akron, Obie 
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THEY SEE FARM APPLICATIONS OF DODGE TRUCK—Dodge dealers from many states 
attended the midwest demonstration on the Illinois university normal farm near Blooming- 
ton of the four-wheel-drive Power-Wagon and implements designed for it. Inspecting a 
grader and the new hydraulic lift designed for the vehicle, 
Thompson, district manager for Dodge; Mike Rendaci, of Clinton, Ind.; Woody Stone, of 
Terre Haute, Ind.; Tag Galyean, of Charleston, W. Va.; Robert Peek, Cincinnati regional 
Dodge director of truck sales. 


manager, and L. F. VanNortwick, 


Mason Holds Open House 
To Celebrate Anniversary 


Mason Motors (Ford), Longview, 
Wash., recently held an open house 
party to celebrate the opening of 


its new building and 35th anniver-|and Bill Mason. 


WASHINGTON. — In the belief 
that businessmen can play a de- 
cisive role in helping their com- 
munities solve current knotty prob- 
lems of overcrowded streets and 
slum areas, the U. S. Chamber of 
Commerce announced last week the 
calling of a nationwide Business- 
men’s Conference on Urban Prob- 
lems for Nov. 20-21 in Washington. 

A similar conference, held in 
Washington in 1947, attracted 
nearly 600 persons. The present 
action is based on the many re- 
quests received since then for a 
repeat performance. 

Co-sponsors of the conference 
are the chamber’s construction- 


left to right, are: C. L. 


| sary. A professional singing group,/civic development and transporta- 





movies, coffee and doughnuts and | 

four portable radio awards helped Jordan Picks McCool 

to swell attendance. _| Jordan Auto Co. (Studebaker), 
The firm is under the leadership} Kosciusko, Miss., has appointed 

of J. W. Mason and his sons, Bud| Haywood McCool as manager of its 

parts department. 
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Parley Set for Nov. 20-21... 


Businessmen to Study 


Traffic Problems 





tion -communication departments, 
assisted by a special advisory com- 
mittee of nationally recognized au- 
thorities concerned with community 
problems. 


Subjects to be discussed include | 
public | 


street traffic and parking, 


transit, urban redevelopment, urban | 


truck transportation, expressways, 
zoning, and city planning. 

In addition to four-half-day ses- 
sions, two luncheons will be held 


featuring nationally known authori- | 


ties as speakers. 

In a joint statement, Chairman 
Norman P. Mason, of the chamber’s 
construction-civic development com- 


mittee, and Chairman Evans A. | 


Nash, of its transportation - com- 
munication committee, said: 
“Urban problems have become 
acute because of the continuing 
shift of a growing population 
from rural to urban areas, cou- 


| pled with the postponement of 


Here’s why FENDIX means bigger undercoating profits for you... 


EXCLUSIVE MERCHANDISE AWARD PLAN— 
Your sales organization can win valuable free 
prizes . . . extra incentive to boost your under- 
coating sales. Select home furnishings, sports 
equipment, gifts, thousands of other items 
from big colorful catalog. 


COMPLETE SALES PROMOTION PLAN — 
Factory-sponsored sales meeting right in your 
own sales room trains your men in the best, 
tested ways of selling Fendix undercoating. 
Then, you get plenty of free promotion aids 


satisfaction. 


easily, 
doesn’t foul up equipment . . 
uniform continuous coating. 


Yes, Fendix sales are up! So if 
your undercoating sales need a 
boost, get all the facts of the 
Fendix Sales Caravan. See your 
jobber or write direct, but... 


FIND OUT ABOUT FENDIX TODAY! 


ae | ciate seek Me Ee hase 





THE AUTOMOBILE UNDERBODY 
PROTECTIVE COATING 


. » » counter cards, direct mail material, ban- 
ners, demonstration racks and more. 


TOP QUALITY PRODUCT—Fendix is manu- 
factured by the industry’s largest producer of 
undercoating materials. Maximum rust pro- 
tection and sound deadening assures customer 
Your spray men will prefer 
Fendix, too, because it sprays freely and 
gives greater coverage per drum, 


. goes on ina 


2433 S. HALSTED STREET 
CHICAGO 8, ILLINOIS 


AND 


SOUND DEADENER 





EASTERN DIVISION 
201 DAVISON CHEMICAL 


BUILDING 


BALTIMORE 1, MARYLAND 


/ 


both public and private construc- 
tion because of the war and its 
after-effects. 

“Overcrowded homes, traffic con- 
gestion, transit problems, and many 
other difficulties have accompanied 
the startling increases in number 
of motor vehicles on our streets 
and highways. 

“Traffic volumes on city streets 
are now 40 percent higher than 
back in 1941, the previous alltime 
peak year, and automobile produc- 
tion this year has reached a new 
high, exceeding all expectations. 

“Although municipal officials have 
the final decision on most remedial 
| measures, the fact remains that the 
business element of each com- 
munity can perform a_ valuable 
| service by participating in the con- 
| sideration of various proposals, by 
helping to mobilize public opinion 
behind accepted solutions, and by 
helping to translate plans into defi- 
nite accomplishments. 


“If this leadership is to be help- 
ful, it must be based upon know!l- 
edge of the significant trends 
which are now taking place in 
community development. The con- 
| ference is designed to provide up- 
| to-date information about these 
| trends. 

“The conference program calls 

| for a maximum of discussion and 
|}a minimum of prepared addresses 
|The major feature will be discus- 
| sion panels of businessmen, expert 
technicians and officials of munici- 
| pal, state and federal departments 
| Questions and discussion from the 
| floor of the conference will be wel- 
| comed.” 





‘Brown Rejoins 
Willys After 
Long Absence 


TOLEDO.—After an absence of 
17 years, Ferdinand M. Brown has 
returned to Willys-Overland to be- 
come a special as- 
sistant to Wil- 
liam S. Venn, gen- 
eral sales man- 
ager. 

In announcing 
his appointment, 
Lyman W., Slack, 
distribution vice- 
president, said 
that Brown would 
be responsible for 
realignment of 
territories and ex- 





F. M. Brown 


pansion of distributor organizations 
lon a national level. 


| Until his new appointment, 
|Brown was manager of the gov- 
ernment sales division for Packard 
in Washington. 

Starting with Willys in 1920, he 
was first named district manager 
of the Willys Toledo branch, mov- 
ing up in rapid succession to posi- 
tions of retail sales manager and 
thence to sales promotion manager. 


| In 1926 he joined the administra- 
|tive organization of the parent 
company. Later, when the Willys- 
Overland company segregated Wil- 

lys-Knight and Whippet sales he 
| became national manager of the 
| Willys-Knight division. In 1930 he 
| Was appointed eastern division 
| manager, maintaining that position 
| until 1933, when he went to Gra- 
;}ham-Paige as zone manager for 
|Chicago, Philadelphia and New 
| York. 


1940 Ford Takes 


‘Wisconsin Race 


MILWAUKEE. A crowd of 
nearly 12,000, who watched 24 stock 
|cars take off in a 25-lap race here 
;at the local fair grounds, saw Al 
| Swenson, a parking lot attendant, 
finish in front at the wheel of a 
1940 Ford. 
| Back of Swenson were most of 
| the 23 other vehicles and a parts- 
|Strewn track. Although at least 
| 100 feet of fence around the track 
|}was splintered by careening ma- 
| chines, all drivers escaped injury 
| 


Toccoa (Ga.) Firm Builds 


| Work has started on the erection 
|of a modern cement block and 
brick automobile building by Bur- 
rell Chevrolet Co. in Toccoa, Ga. 
The new structure will be 70 feet 
by 162 feet with two stories. The 
show room, offices and parts de- 
partment will occupy a space of 
|70 by 80 feet, while the shop will 
‘use 82 by 70 feet. 
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Epiror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1931) and the words he 
wrote about it. 


EVVER turn over in an automo- 
bile when it was going 50 miles 


an hour, land in a ditch 14 feet 
deep, and come up laughing. 
The merciful Lord must have 


been saving us for something on| 


that foggy December night ‘near | 
Highland, Ind., but the experience | American wer volunteers were as- | wheels. 











INDEPENDENT REPAIRMEN COUNT ON. 


Powrme 
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confirmed me in an idea which had 
been strongly impressed upon my 
mind when I was just a kid. 

Namely .., at least in my own 
case ... nature spreads a mer- 
ciful veil over the conscious mind 
just before you “GET IT.” My 
past colorful life did not pass in 
review before me, as it was sup- 
posed to do. In that dramatic 
moment I was dead... and no 
foolin’. 

As a boy, having learned to swim 
la few strokes, “crawling on _ bot- 
tom,” I gaily jumped off a “boom” 
(a corral for floating logs to those 
who missed being born in a log- 
ging camp), missed the log I was 
aiming for and went down. 

The first time, the water looked 
whitish gray (I can see it now); 
the second time it was yellow; the 
third time it was very black , . 
and I was OUT. A boy told me 





branch and my disappearing hand | - 
grabbed it. The kids rolled me for | se »mbling in a vacant store on Main | |things coming, it was too late to 
about 15 minutes and I found to} gt. 


my amazement that I 
alive. 
* * * 


| Hopping Trains 
N 


“My Pontiac Owners 


Expect Me to Use Pontiac 
Factory-Engineered Parts on Their Cars” 


“Pontiac owners are pretty proud of their cars and 
they don’t want to take chances with parts that might 
affect performance, dependability or economy. 


MICRO-MIKE SAYS: 
Pontiac Repair Kits 


ef SAVE TIME AND MONEY 


Everything it takes to do the job from 
major parts to washers, nuts and bolts 


—allina 
pair Kits 


savers, because there's no time lost in 
reworking, no need to compromise 
with substitute emergency parts. And you cut cus- 
tomer complaints to a minimum! Available for scores 


single package! Pontiac Re- 
are time-savers and money- 


of different jobs, most kits fit several yearly models, 


aa aS 





ing like 
|way conductor. 
I slipped when 
1898, when Hans V. Kaltenborn “iron” 
and his gallant troop of Spanish- | 





ahs 


BUICK AIDS SCOUT JAMBOREE—Boy Scouts of the tri-county area surrounding Flint are 
| shown ready to enter a fleet of cars which will take them to the national jamboree at 
Some 250 Scouts and leaders make up the caravan, 
It is said to be the largest caravan of its kind taking Scouts to the jamboree. | 
later that he reached with a pine! The autos for the trip were made available by Buick. 


Valley Forge, Pa. 


automobiles. 


on 
and 
When 


caboose 


the 


an agile, 





I was hopping logging trains | move 
was still|qown back of the postoffice, mak-|went blank .. . 
nonchalant rail-| myself running to get the hell out 


I grabbed 


frent 
rolled 


I 


saw 


owner loyalty and assure 
Engineered performance 
Engineered parts on every Pontiac repair job. At the 
same time, Pontiac parts save me time and money. 


Ta Le a1, 0: eee 


comprised of 55 





everything | 
I found | 


my head. Then 
| 


Concealing my fright, as 
I casually joined the pa- 
crowd at the recruiting | 


of there. 
boys do, 
triotic 
| place. 
“HEY, 


the 
the 
the 
big | 


end of 
under 


those a fellow 


KID” 


| 














“As an independent repairman, I capitalize on this 


my customers of Pontiac- 


by using only Factory- 


“And my Pontiac dealer is especially cooperative with 
speedy service and help on tough jobs. It’s a good deal 
for all of us—the owner, the dealer and me! 


” 


PONTIAC MOTOR DIVISION OF GENERAL MOTORS CORPORATION 


eee a 
NGINEERED 


PARTS 





| land.” 


the phantom figure. 
| * * 





shouted, “WOTTED YUH DO TO 
YUR HAT?” 

“NOTHIN ’,” I said, taking off the 
little cloth hat with the snappy 
polka dot band which had never 
left my head in my adventure, One 
half of the brim had been sheared 
off and there was a streak of rail- 
road rust soiling the polka dots. 


* * * 
Holt Tractor 
N THE middle twenties, when 


the budding tractor business was 
beginning to interest capital, Lee 
Olwell, then with the National City 
Bank, New York, wired me at the 
University Club, Chicago, asking 
me to stop at South Bend while 
on my way to Cleveland and get 
the “low down” on the Holt “one- 
man tractor.” 

Of course, since a tractor had 
a motor in it an automobile man 
ought to know all about it. 

Freddie Robinson, then the well- 


_| dressed advertising ambassador for 


the Class Journal Co., was just 
packing his “soup and fish” in a 
|fancy wardrobe bag, ready for 


Detroit. 
“Fine,” said Freddie, “I'll take 
you down to South Bend in the 


Mercer.” 
We left Chicago in the haze of 


|a@ springlike December afternoon. 


When we hit Highland, Ind., Fred 
said, “Which turn now?” I, who 
had caravaned cars over the east- 
west route, said, “First turn to the 
left. Six miles straight through 
South Gary.” 

He turned to the left and stepped 
on the gas. It took some distance 
to get that 6,000-pound Mercer roll- 
ing, but when she started “cookin’,” 
she was “headed for London, Eng- 


* * * 


Seemed Different 

1 new brick road seemed dif- 
ferent to me, but then they 

were building new stretches all 

over the country ...AND... it 

WAS slippery, what with that haze 

freezing on the brick .. . One mile 

. and THEN, a big sign, directly 
across the road ahead .. . “TURN 
TO THE RIGHT... NEW ROAD 
ENDS HERE.” 

Fred stepped on the foot brake 
. . W-H-I-S-H. On we went. 

He yanked the emergency back 

. W-H-I-S-H! She never skidded 
but she never slowed. Fred said 
nothing. 

Then a strange illusion came 
over me. I knew he’d try to make 
the right angle turn. There was 
the big sign ahead. If we hit the 
ditch head-on, we’d go hellity- 
bent through the windshield, 
Freddie was going to make the 
turn. The road rose slowly in the 
corner of my eye. A stone on the 
corner was rising ...OH... so 
slowly. Here we go looby-loo. We’re 
going over .. but how long it 
seems to take. Freddie, at the 
wheel, was coming under me, I 
was going over him. Then a mo- 
ment of that strange blackout ... 


no sound... no feeling ... no 
nothin’. 
* * * 
Like a Rabbit 
HEN ... I heard the roaring 
motor ... saw the lights pierc- 


ing the darkness ahead and went 
out like a rabbit through the nar- 
row space between the pantasote 
top and the body. 

“Hey, Freddie,” I hollered ; 
“Yuh hurt?” Fred stuck his head 
out, laughing, and said... “HEY 
. . . WHERE THE HELL ARE 
OUR GRIPS?” 

In the dim background, beyond 
the capsized Mercer, I saw the 
taillight of a vegetable truck we 
had just barely missed ... a fig- 
ure standing beside it. ... “HEY 
YOU GUY, WHERE ARE WE?” 

“GEE CRASS, YOU COME,” said 


. 

(P.S. If any of the old Mercer 
crowd is around, please thank your 
chief engineer who approved that 
giant brace on that old windshield 
and that balloon-like spreading top. 
It saved our lives, Oh, I'll admit I 
did complain to Freddie about a 
slight squeak in the fender as we 
took off soon after for South Bend.) 


Richardson Honored 


Harry B. Richardson, credit man- 
ager of Leachman-Potter Motor 
Co., Bowling Green, Ky., has been 
named Bowling Green’s outstanding 
young man for 1949 by the junior 
chamber of commerce. He ig the 
first non-member of the group to 
be so honored, 
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Dusty uses the “it-could-happen-to-you”’ 
approach to convince this customer tiat 
he needs Bail Bond protection plus the 
other benefits of his finance plan. He sells 
protected family transportation . . . not 


just cars. 





UNIVERSAL C. I. T. 


ip) “‘Why should you keep 
clippings, Dusty? 





~ "gj =You’re no DiMaggio,” 
> <a ">. . 
ASS ‘) my customer grins. 


ne a ; ; 
ey ‘These clippings,”’ I tell 


him, ‘‘show why you 


~~ 


need Bail Bond service. Notice that 
each one tells about a motorist like 
yourself who got arrested right here 
in our own town. This one’s about a 
salesman from Boston. Here’s one 
about a woman from St. Louis. And 


how about this guy from Duluth?” 


Then I tell him how he got arrested and an enraged judge 


threw the whole statute book at him. 
‘So what?” snorts my customer. 


I’m warming up now. “Just like all these people,”’ I tell 
him, ‘““The guy from Duluth left himself open to at least 
one night in jail. Maybe some of the others raised bail and 
avoided the clink — but every one of them could have 
used Bail Bond service! These things happen all the time. 
That’s why, when you need our Bail Bond service, you 


need it awful bad—and that’s the time you have it.” 





T 


uages meet 


The enraged judge threw the 
whole statute book at him. 






‘*Yeah, I can see that,’’ he concedes with one eye on the 
clippings and the other on the blue sedan he wants. ‘But 


maybe it costs more than I can afford.” 


I start breathing easy then. “‘Listen,”’ I say, “under this 
Universal C.1.T. package plan, you get the Bail Bond 
identification plus Group Life Insurance, plus Towing 
and Road Service, plus a Travel Emergency Certificate, 
plus Personal Accident Insurance, and the whole package 


of protection costs about a dollar a month!” 


So he signs up as I carefully put the clippings away. I’ll be 


needing them again soon for the next customer that needs 


convincing. 











16 


AUTOMOTIVE NEWS, JULY 10, 1950 


| regulation—to protect the users of | 


Sawyer Speaks on Transportation .. . 


Government Objectives Listed 


BALTIMORE. — Although Amer- 
ica lives in an air age, it must not 
neglect other forms of transporta- 
tion media, Charles Sawyer, secre- 
tary of commerce, said at a dinner 
held in connection with the dedica- 
tion of the Friendship Interna- 
tional Airport here. 

He affirmed that the federal 
government has a vital interest 
in seeing that all forms of trans- 
portation are in good working 
order. 

Three government general objec- 
tives listed by Sawyer are: 

1. That transportation users have 





There’s a Rotary Mechanic's Lift 
to fit your needs exactly 


All of these lifts have famous Rotary 
features—such as Oildraulic jacks, pres- 
sure scal wipers, fast-loading axle sup- 
and flush controls 


® Rotary has developed a complete line 
of mechanic’s lifts so that you may select 


the type that best fits your 


requirements and your budget. 

The Flush Model leaves the floor com- 
pletely clear when lift is lowered. The 
Surface Model gives you a clear floor 
with lift raised. The Combination Model 
is flush in the rear, surface in front. The 
Bus and Truck Model (surface type) will 
handle passenger cars, trucks and buses. 





adequate, safe and nondiscrimina- 
tory service at reasonable rates; 

2. A healthy development in the 
various forms of transportation 
so that all forms can be solvent 
and effective in operation; 
| 3. That the transportation sys- 
item of this nation will be adequate 
|to meet the needs of national de- 
fense. 

Admitting that there is room for 
much improvement in _ present 


transportation activities of govern- 
ment, the secretary of commerce 
said not to lose sight of one cen- 
|tral fact: “We do have the greatest 





repair shop. 
ports, 
slight extra cost). 


dependable service 





MECHANIC’S LIFTS 


anufactured by Rotary Lift Co., Memphis, Tenn. 


See your Rotary distributor or mail coupon for prices and complete data. 


| 
1 
| 





No matter which Rotary Mechanic’s 
Lift you choose, you can expect long, 
at minimum 
And you can count on substantial savings 
in labor costs, better service to custom- 
ers, and improved working conditions 
for employees. Mail coupon for catalog. 


transportation system ever devel- 
oped anywhere, as a result of team- 
work between government and pri- 
vate business.” 

The federal government has al- 


| ways promoted the development 


of transportation, not as govern- 
ment enterprise but as private 
enterprise,” Sawyer said. 

He outlined the action followed 
by the government for each new 
form of transportation as: 

“First, promotion—in the interest 
of enabling citizens more easily to 
move themselves or their goods 
from one place to another; second, 














(optional at 


cost. 
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ROTARY LIFT CO. 
1139 Kansas 
Memphis, Tenn. 


Send us 
Rotary Mechanic’s Lifts. 


Name... 
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|transportation from unreasonable | 


treatment; third, more regulation— 


|to protect the owners and operators | 


lof transportation equipment—and 
also to assure that the private 
linterests of users and the public 


linterest of national defense would | 
not be jeopardized by lack of ade-| 


| quate transportation facilities.” 
Today all forms of domestic 
| transportation, except railroads and 
pipelines, receive government help 
either from subsidies or from fed- 
eral provision of facilities, Sawyer 
said. This cost the government in 
the last fiscal year $1,500,000,000. 
Noting that the railroads de- 
veloped so rapidly, through their 
own enterprise and federal aid, 
that for many years they had a 
| virtual monopoly on long-distance 


} 
| 
| 





hauling, Sawyer recalled a pre- 
diction made in 1900, “that a con- 

tinental highway system as 2&8 

matter of national importance is 

a thing of the past.” 

Today, he said, the Public Roads 
Administration cannot keep up with 
the demand for highways. 

Sawyer emphasized that “with 
|very few exceptions—like the In- 
land Waterways Corp.—the federal 
government has not been and is 
|/not now interested in public own- 
ership and operation of ships, rail- 
|roads, trucks or airplanes.” 


| It promotes and_ regulates 
| transportation in the public in- 
| terest but relies on the initiative 
and energy of private enterprise 
to make the transportation sys- 
| tem the most efficient and least 
expensive in the world. 

“The great difficulty with giving 
aid with federal funds is knowing 
|when to stop. Help that is freely 
|given, because it is necessary for 
| adequate development toward inde- 
|pendence, must not be prolonged 
to the point where it becomes an 
junnecessary crutch, the use of 
which develops unhealthy depend- 
ence,” Sawyer said. 

In explanation of his recom- 
mendation that studies be made 
concerning the development of a 
system of adequate user charges, 
Sawyer said: “They would not only 
be a businesslike test of the use- 
fulness of government promoted 
facilities. but would also help re- 
pay what the railroads have already 
repaid, namely, the government’s 
investment in new industries.” 

Progress is being made in the 
development of this system of 
user charges but much careful 
planning is needed before the 
broad general principle can he 
apnlied, he said. 

Although the transportation in- 
dustry is more regulated by govern- 
ment than most other industries, 
there is plenty of room for private 
initiative to work at cutting costs, 
improving operating efficiency and 
modernizing equipment, Sawyer 
maintained. He recommended that 
truck operators can progress in ar- 
ranging for cost-saving interchange 
of equipment. 

In conclusion, the Department of 
Commerce chief said: “Our trans- 
vortation system furnishes. the 
veins and arteries of our economy. 
We want no hardening of the ar- 
teries or clots in the veins. Our 
obiective must be constant and un- 
interrupted flow of the vital blood 
of commerce through everv part 
of our national economy, thus to 
maintain the strength and the 
zrowth of the outstanding example 
of a successful capitalist system 





-/ |built upon foundations of private 


catalog and prices on 


enterprise and individual freedom.” 


Auto Run Slated 
From Sahara 
To Cape Town 


ALGIERS. Africa.—A motor rally 
from the Mediterranean sea to the 
southern tip of Union of South 
Africa, on a 9,107-mile route 
through desert, mountain, forest 
and jungle, has been scheduled to 
start Nov. 1. 

Joint organizers are the Touring 
Club of France, des Amis du Sa- 
hara (Friends of the Sahara) and 
the Automobile Club of Algiers. 

Cars of all sizes may be entered. 
Three engine-size categories have 
been arranged. The first class will 
be for cars ranging from 350 c.c. 
to 1,100 c.c., the next for cars from 
1,100 ¢.c. to 2,000 c.c., and the other 
for over 2,000 c.c. 

Winners in each class will re- 
ceive 700,000 francs. Second-placers 
will take 300.000 francs, and those 
|who place third will get 200,000 
| francs. 

Entry fee was 5.000 francs if 
filed before June 1. Entries will be 
taken up to Aug. 1. however, but 
| at a fee of 10,000 francs. 

Starting points will be Casa- 
blanca, Oran. Tangiers and Algiers 
Cairo may also be made a starting 
spot if enough entries from Egypt 
a seoeres, 

untries may be filed with Col. 
Nabal, Direction des Territoires 2 
Sud, Government General, Algiers. 


Mallory Heads Firm 


M. L. Mallory has become owner 
and president of Mallory Motor 
Co. (Lincoln-Mercury), 2807 Olive 
St., St. Louis. The firm was for- 
merly called Oakley Motor Co. Mal- 
lory was vice-president and man- 
ager of the Oakley firm. 
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EARNINGS RECORD 
NAME ROBBRF J RYAN 


appress 1012 Main St-, 
No. OF DEP. 2 


qTerre Haute, Ind. 


STATEMENT OF EARNING 
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PONTIAC DEALER PRAISES THE 
UNDERWOOD SUNDSTRAND ACCOUNTING 
SYSTEM FOR SPEED...SIMPLICITY... SAVINGS 


“We are very pleased with the Underwood Sund- 
strand Automobile Dealers Accounting Machine 
and System,” writes Mr. Wayne Boyle, Auditor of 
Adams-Pontiac, Inc., Terre Haute, Ind. 

“This machine saves time in preparing our 
Monthly Financial Statement, Customer State- 
ments, and in taking off Receivable and Payable 
Trial Balances. 

“It enables us to maintain daily control of all 
Inventories and every operation of our business, 
making it possible to prepare Financial Statements 
promptly the first of every month. 
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INSERT COLUMN CAPTIONS TO SUIT 
DEALERS REQUIREMENTS 












DEDUCTIONS 
T saonanes 




























“We highly recommend the Underwood Sund- 
strand Accounting Machine to all automobile 
dealers interested in reducing operating costs. 
The time saved and the advantages of having daily 
financial and operation controls . . . especially 
when automobile dealers are entering a competi- 
tive market . . . will more than offset the cost of the 
machine many times.” 

Get full particulars about this easy-to-operate 
Underwood Sundstrand Accounting Machine and 
System. It’s especially designed to save money for 
your business. 


For new illustrated folder, mail the coupon today. 





Underwood Corporation 


Accounting Machines ... Adding Machines... 
Typewriters ... Carbon Paper ... Ribbons 
One Park Avenue New York 16, N.Y. 
Underwood Limited, 135 Victoria Street, 
Toronto 1, Canada 
Sales and Service Everywhere “ 
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4 Reasons why you should 
“SIMPLIFY AND SAVE 
WITH SUNDSTRAND” 


Be Daily Operating or Management Controls in 
Minutes... vot Hours. 


S.. Completed Financial Statements the FIRST 
of the month... in hours... not days. 


3. Lowest operating cost for today’s “Com- 
petitive Market. 


” 


4. A Tried and Proved method... dev eloped in 
a dealership . . . developed for dealers. 


Underwood Corporation AN 7-10-50 


One Park Avenue, New York 16, N. Y. 


Send me your illustrated folder, Form S-1326, 
describing the Underwood Sundstrand Automo- 
bile Dealers Accounting Machine and System. 
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INQUIRIES AND TURN THEM INTO SALES... OR 


how to sell Inner tubes! 


Here’s another example of an automotive advertiser 
who got phenomenal results in Holiday magazine. 

The Seiberling Rubber Company wanted to find 
the best way to reach the best prospects for their 
Sealed-Air Tubes. So they ran ads in Holiday and 
other magazines. What happened? Holiday pulled 
thousands of inquiries, and at a very low cost per 
inquiry! 

But that’s only part of the story. 

The real payoff was in SALES. Seiberling fol- 
lowed up on these inquiries...and, says J. A. Fouche, 


Seiberling’s Manager of Advertising and Merchan- 


dising, “...an amazingly high percentage of 


the Holiday readers contacted purchased at 
least one set of tubes. Since Sealed-Air Tubes 


are high quality, puncture-sealing tubes, sales 
were in units of $75 or more. And, another large 
number of Holiday inquiries indicated pur- 
chase in the near future. This certainly indicates 
that our advertising in Holiday is reaching 
those who want, and those who buy, premium 
merchandise.”’ 

Results like these are no surprise to automotive 
advertisers who know the huge, rich, responsive 
Holiday market. That’s why, for example, Holiday 
carried more pages of passenger car advertising 
per issue last year than any other general magazine. 
For further facts on Holiday’s phenomenal ability 
to sell automotive products, write: Holiday, Inde- 


pendence Square, Philadelphia 5, Penna. 


WHAT EVERY AUTOMOTIVE MAN SHOULD KNOW 








72,000 bought piston ings. And they bought 246,000 oil filters ~L_ or cartridges... 


330,000 batteries SY and over 2,000,000 spark plugs. 8 No wonder | 80 many manufacturers 
in the automotive field are SOLD ON SELLING IN HOLIDAY! | er 


THAT SELLS THE c00Ds! 





own five cars for every four families Gok Sher Qa@ 
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OKLAHOMA CITY.—The Petro- 


leum industry is prepared to meet | oil 


all foreseeable military emergen- 
cies with which this nation may 
be confronted, Frank M. Porter, 
president of the American Petrole- 
um Institute, said here last week. 
Porter pointed out that the daily 





Oil Industry Prepared 


API President Says Production Can Be Hiked 
In Event U. S. Enters War 









average of 4,921,000 barrels of crude 
production from U. S. fields 
through the first quarter of 1950 
was 1,117,000 barrels a day less than 
the efficient productive capacity of 
these fields. 

Production in the U. S, alone 
could be immediately stepped up 
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to over 6,000,000 barrels a day 

without injury to the producing 

formations, he stated. 

“Since termination of hostilities 
in 1945, American interests have 
developed tremendous new reserves 
in Canada, South America and the 
Middle East which are also avail- 
able for our uses to the extent of 
our ability to give military protec- 
tion to these sources of supply, 
Porter said. 

“But,” he continued, “it is indeed 


a comforting assurance to the peo- 
ple of the U. S. to know that our 


1950 


domestic fields have been developed | 


and are ready at an instant’s notice 
to supply all foreseeable estimated 
petroleum requirements to meet 
our military demands and essential 
civilian uses.” 


Porter said the oil industry had 
done an outstanding job in sup- 
plying American and Allied mili- 
tary forces with their petroleum 
requirements in both world wars. 

Over 90 percent of all these re- 
quirements were produced in the 
U. S., notwithstanding that short- 
ages of material during the war 


New Passenger Car Registrations, 39 States for May, 1950-1949 

















years severely curtailed explora- 
tory and development efforts of 
the industry, he said, 

“Since 1945 and through the first 
quarter of 1950,” Porter added, “the 
American oil industry completed a 
total of 141,403 wells, 83,107 of 
which were productive of oil and 
12,718 produced gas.” 


Iron City Opens 
Iron City Pontiac Co., Ironton, 
O., has formally opened its new 
building on S. Third St. Tommy 
Tomko is owner of the firm. 
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International 
Kenworth 


Sterling 
Studebaker 
Willys-Overland 
Miscellaneous 














42 States for May, 1950-1949 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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The following advertised-delivered prices 
are based on factory retail prices at the 
factories, They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include _ transportation 
charges, state or local sales taxes or 
optional equipment. 

AUSTIN—A40—4-dr. sed. (Devon), $1,- 
480; stat. wag. (Countryman), $1,520. 
A90—conv. (Atlantic), $2,345 (with auto- 
matic top, $2,525); sports sed. (hardtop), 
$2,750. (Delivered in New York.) 


BUICK—Special Series 40-—4-dr. tour- 
back sed., $1,941 (deluxe, $1,983); 4-dr. 
jetback sed., $1,909 (deluxe, $1,952); sed. 
epe., $1,856 (deluxe, $1,899): bus. cpe., 
$1,803. Super Series 50—4-dr. tourback 
sed., $2,139; 4-dr. Riviera sed., $2,212; 
sed cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 


Series 70-——4-dr. tourback sed., $2,633; 4-dr. | 


$2,764; sed. cpe., 
conv., $2,981; Riviera, $2,633 (deluxe, 
$2,854); stat. wag., $3,433. (Dynafiow 
standard on Roadmaster, optional on Spe- 
cial and Super models at $169.20.) 


CADILLAC——-Series 61--4-dr. sed., §$2,- 
866; club cpe., $2,761. Series 62--4-dr. sed., 
$3,234; club cpe., $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special 
4-dr. sed., $3,797. Series 75-——4-dr. 7-pass. 
sed., $4,770; 4-dr. 7-pass, Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 

CHEVROLET — Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fieetline Spe- 
clal—4-dr. sed., $1,450; sed. , $1,403. 
Fleetline Deluxe—4-dr. sed., $1,529; sed- 
epe., $1,482. (Powerglide optional on De- 


Riviera  sed., $2,528; 


luxe models at $158.50.) 
CHRYSLER — Royal — 4-dr. sed., $2,- 








| roadster, 





153.75; 8-pass 4-dr. sed., $2,875; club cpe., 
$2,133.75; stat. wag., $3,183.75. Windsor 
—4-dr. sed., $2,348.50; S8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., $2,- 
761; Newport, $2,656.50; Traveler, $2,- 
579.75; lim., $3,196. Saratoga—4-dr. sed., 
$2,667.25; club cpe., $2,641. New Yorker 

4-dr. sed., $2,783; club cpe., $2,756.75; 
conv., $3,263; Newport, $3,157.75. Town 
& Country—Newport, $4,027.75. Imperial— 
4-dr, sed., $3,080. Crown Imperial—4-dr. 
sed., $5,278.75; lim., $5,383.75. (Presto- 
matic optional on Royal at $120.90, stand- 
ard on other series. ) 

CROSLEY—2-dr. sed., $882; conv., $882; 
stat. wag., $915.50; roadster (Hotshot), 
$872. Super—2-dr. sed., $951; conv., 
$953.50; stat. wag., $984; roadster (Super 


| Sports), $925. 


DeSOTO—-Deluxe—-4-dr. sed., $2,006.25; 
8-pass. 4-dr, sed., $2,696.25; club cpe., 
$1,995.75; Carry-All sed., $2,210.50. Cus- 
tom—4-dr. sed., $2,193.75; 8-pass. 4-dr. 
sed., $2,882.75; club cpe., $2,175.75; conv., 
$2,598; Sportsman, $2,508.75; stat. wag., 
$3,112.75; Suburban sed., $3,198.75. (Tip- 
Toe Hydraulic Shift standard on Custom, 
optional on Deluxe at $120.90.) 


DODGE—Wapyfarer—-2-dr. sed., $1,755; 
$1,744.50; bus. cpe., $1,628.75. 
Meadowbrook—4-dr. sed., $1,865.75. Coro- 
net—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
sed., $2,634.25; club cpe., $1,931; conv., 
$2,346; Diplomat, $2,240.75; stat. wag., 
$2,882.50. (Gyro-Matic optional on Coronet 
models at $94.60.) 

FORD—Deluxe Six—4-dr. sed., $1,471.50; 
2-dr. sed., $1,424; bus, cpe., $1,332.50. 
Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 
Deluxe Six-—-4-dr. sed., $1,558; 2-dr. sed., 


Current Prices on New Automobiles 


| $1,511; club cpe., $1,511; stat. wag., $2,- 
027.50. Custom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; stat. wag., $2,106.50. 

FORD OF BRITAIN—4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 

FRAZER—4-dr. sed , $2,359; Vagabond, 
$2,399. (Hydra-Matic optional on all mod- 
els at $158.50.) 


HILLMAN MINX 4-dr. sed., $1,495; 
conv., $1,745; stat. wag., $1,797. (Deliv- 
ered in New York.) 

HUDSON Pacemaker 4-dr, sed., 
$1,933; 2-dr. sed., $1,912; club cpe., $1,- 
933; conv., $2,428; bus. cpe., $1,806.50. 
Pacemaker Deluxe—4-dr. sed., $1,959.25; 
2-dr, sed., $1,927.75; club cpe., $1,959.25; 


conv., $2,443.75. Super Six—-4-dr. sed., $2,- 
105; 2-dr. sed., $2,068; club cpe., $2,101.75; 
conv., $2,628.50. Super Eight—4-dr. sed., 
$2,189; 2-dr. sed., $2,152; club cpe., §2,- 
185.75. Custom Commodore Six—4-dr. sed., 
$2,281.50; club cpe., $2,257.25; conv., $2,- 
809.25. Custom Commodore Eight — 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
$2,893.25. (Super-matic optional on all 
models at $199.31.) 

KAISER — Special — 4-dr. sed., $1,989; 
2-dr. sed., $1,939; club cpe., $1,959; 4-dr. 
utility, $2.089; 2-dr. utility, $2,039; bus. 
epe., $1,889. Deluxe—4-dr. sed., $2,099; 
2-dr. sed., $2,049; club cpe., $2.069: 4-dr. 
utility, $2,199; 2-dr. utility, $2,149; bus. 
cepe., $1,999. (Hydra-Matic optional on all 
models at $158.50.) 

LINCOLN — 4-dr. sed., $2,575.50; club 
cpe., $2,528.50. Cosmopolitan — 4-dr. sed., 
$3,239.50; club cpe., $3,187; conv., §$3,- 
949.50. (Hydra-Matic optional on all mod- 





els at $174.25.) 
MERCURY—4-dr. sed., $2,032; Model 72 
club cpe., $1,979.50; Model 72-A club cpe., 


$1,875; conv., $2,411.50; stat. wag., $2,- 
560.50. 
NASH—Rambler Custom—conv., $1,808; 


stat. wag., $1,808. Statesman Super—4-dr. 
sed., $1,738; 2-dr. sed., $1,713; club cpe., 
$1,735; bus. cpe., $1,633. Statesman Cus- 
tom—4-dr. sed., $1,897; 2-dr. sed., $1,872; 
club cpe., $1,894. Ambassador Super—4-dr. 
sed., $2,064; 2-dr. sed., $2,039; club cpe., 
$2,060. Ambassador Custom—4-dr._ sed., 
$2,223; 2-dr. sed., $2,198; club cpe., $2,- 
219. (Hydra-Matie optional on Ambassa- 
dor models at $158.50.) 
OLDSMOBILE—Series 76—4-dr. sed., $1,- 
819 (deluxe, $1,887); 2-dr. sed., $1,761 
(deluxe, $1,829); sed. cpe., $1,745 (deluxe, 
$1,813); club cpe., $1,719 (deluxe, $1,787); 
conv., $2,135; Holiday, $2,003 (deluxe, $2,- 


108); stat. wag., $2,362 (deluxe, $2,504). 
Series 88—4-dr. sed., $1,978 (deluxe, $2,- 
056); 2-dr. sed., $1,920 (deluxe, $1,998); 
sed. cpe., $1,904 (deluxe, $1,982): club 
cpe., $1,878 (deluxe, $1,956); conv., §2,- 


294; Holiday, $2,162 (deluxe, $2,267); stat. 
wag., $2,520 (deluxe, $2,662). Series 98— 
4-dr. sed., $2,299 (deluwe, $2,393); 4-dr. 
town sed., $2,267 (deluxe, $2,361); sed. 
cpe., $2,225 (deluxe, $2,319); conv., $2,- 
772; Holiday, $2,383 (deluxe, $2,641). 
(Hydra-Matic optional on all models at 
$158.50. ) 


PACKARD — Eight — 4-dr. sced., $2,249 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, 
$2,358). Super—4-dr. sed., $2,633 (deluxe, 
$2,919); 7-pass. 4-dr. sed, deluxe, $3,950; 
2-dr. sed., $2,608 (deluxe, $2,894); conv. 
deluxe, $3,350; lim. deluxe, $4,100, Cus- 
tom—4-dr, sed., $3,935; conv., $4,480. 








(Ultramatic standard on Custom, optional 
on other series at $185.) 

PLYMOUTH — Deluxe P19 — 2-dr. sed., 
$1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75. Deluxe P20 — 4-dr. sed., $1,566; 
club cpe., $1,534.25. Special Deluxe P20- 
4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 

PONTIAC—Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1,694 
(deluxe, $1,789); club cpe., $1,694 (deluxe, 
$1,789); conv. deluxe, $2,122; Catalina de- 
luxe, $2,000 (super deluxe, $2,058); stat. 
wag., $2,264 (deluxe, $2,343); bus. cpe.,. 
$1,571. Chieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe. 
$1,858); conv. deluxe, $2,190; Catalina de- 
luxe, $2,069 (super deluxe, $2,127); stat. 
wag., $2,332 (deluxe, $2,411); bus, cpe., 
$1,640. Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed, cpe., $1,673 (deluxe, 
$1,768). Streamliner Eight — 4-dr. sed.. 
$1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matie optional on 
all models at $158.50.) 


RENAULT — 4-dr. sed., $1,035. (Deliv- 
ered in New York.) 

STUDEBAKER— Champion Custom —4-dr. 
sed., $1,519.25; 2-dr. sed., $1,487.50; club 
epe., $1,513.75; bus. cpe., $1,419. Cham- 
pion Deluxe—4-dr. sed., $1,597.25; 2-dr. 
sed., $1,565.50; club cpe., $1,591.75; bus. 
cpe., $1,497. Champion Regal Deluxe— 
4-dr. sed., $1,676; 2-dr. sed., $1,644.50; 
club cpe., $1,670.75; conv., $1,981.25; bus. 
cpe., $1,576. Commander Deluxe —- 4-dr. 
sed., $1,902.50; 2-dr. sed., $1,871; club 
cpe., $1,897.25. Commander Regal Deluxe 
—4-dr, sed., $2,023.75; 2-dr. sed.. $1,992; 


club cpe., $2,018.25; conv., $2,328.50. Land 
Cruiser—4-dr. sed., $2,186.75. (Automatic 
optional on Commander and Land Cruiser 
models at $201.25.) 

WILLYS-OVERLAND— Four 
$1,492.82; stat. wag., $1,604.27 (four- 
wheel drive, $2,010.22). Six—Jeepster, $1,- 
597.75; stat. wag., $1,688.52. 


Jeepster, 


()’ 


poin 
futu 
ing 
supe 
tion, 
tinu 
watcl 

Ser 
be tv 
of F 
Mary 
Cape 
of O 
cates 
Presi 
pricil 
ulati« 
type 





Wr 


tive 
hens! 
Pe 
evel 
any 
isla 
wou 
obje 
Th 
follo' 
its o 
perm 
freig 
deliv 
pract 
faith 

not 
Fe 
jeops 
the ; 


A= 
> 
elimi 
unce 
freig 
price 

“Si 
anti- 
be « 
reacl 
unde 
the « 

He 
“risk 
bill 1 
anti- 
ence; 
gress 
supp 
pose 

Th 
John 
to cl 
prici 
trem 
fusin 
tive 
agen 


OH 
gi’ 
need 
gove 
divid 
petit 
Sale 
hone 
pone 
such 
veto 
Se 
war 
FTC 
mes 
surt 
mor 
FT 
ind 
whe 
ing 
the 
He 
the | 
orde! 
and 
filed 





mame ee 


eee ee ee ee Nee a eee OS Se S—C Cee 








AUTOMOTIVE WASHINGTON 





| FTC's Pricing Policies 
Scouted by Congress 


By William Ullman 

Washington Correspondent 
( NE RESULT in Congress of the President’s veto of the 
\Y freight absorption bill, proponents of the legislation 
point out, was creation of a “watchdog” committee to police 
future action by the Federal Trade Commission in the pric- 
ing field. Sen. Johnson, Colorado Democrat, will head the 


supervisory group. The situa-®— 


tion, he says, “requires con- 
tinued, close, day-by-day 
watchfulness in this field.” | 
Serving with Sen. Johnson will 
be two Democratic senators, Myers 
of Pennsylvania and O’Conor of 
Maryland, and two Republicans, 
Capehart of Indiana and Bricker 
of Ohio. All were vigorous advo- 
cates of the bill. Meanwhile, the 
President’s veto of the delivered 
pricing measure has aroused spec- 
ulation over the possibility of some 
type of stop-gap legislation. Fre- 
quently mentioned 
in Washington is 
a proposal for a 
moratorium on 
delivered pricing 
prosecutions, 
Since the vetoed 
measure was the 
result of two 
years of study 
and debate by 
Congress, there 1s 
little prospect of | 
any further effec- 
tive efforts to develop a compre- | 





Wm, Uliman 





hensive new bill this session. 

Proponents say that in any 
event it is difficult to see how 
any reasonable and effective leg- 
islation could be drafted which 
would not face the same type of 
objections directed against S. 1008. 

The President, in vetoing the bill, 
followed arguments advanced by 
its opponents. The bill would have 
permitted manufacturers to absorb 
freight costs and quote identical 
delivered prices, provided such 
practices were carried on in good 
faith without collusion and would 
not promote monopoly. 

Fears that the legislation might 
jeopardize enforcement or weaken 
the antitrust laws were expressed. 

a * * 
SSERTIONS that decisions and 
statements by the FTC have 
eliminated “much of the earlier 
uncertainty” as to the legality of 
freight absorption or delivered 
prices as such were repeated. 

“Still further clarification of the 
anti-trust laws,” said Truman, “can 
be expected when decisions are 
reached in a number of cases now 
under consideration by FTC and 
the courts.” 

He emphasized what he called 
“risks, not uncertainties” that the 
bill would open up loopholes in the 
anti-trust laws, pointing to differ- 
ences in opinion expressed in con- 
gressional debates between those 
supporting the bill and those op- 
posed. 

The veto message, according to 
Johnson, in effect admonished FTC 
to clarify its position on industry 
pricing matters—a position left ex- 
tremely vague by a welter of con- 
fusing and conflicting interpreta- 
tive statements by members of the 
agency. 


+ + * 
OHNSON called upon FTC to 
give business assurance that it 
need not fear adverse action by 
government agencies when, by in- 
dividual action, it engages in com- 
petitive production, distribution and 
Sale of commodities. Sen. O’Ma- | 
honey, Wyoming Democrat, a pro- | 





ing cases involving industry pric- 
ing. 

Furthermore, he will submit a 
questionnaire to FTC Chairman 
Mead bearing on the agency’s atti- 
tude and plans in connection with 
business pricing policies, and there- 
after will hold public hearings. 

A complete report on this in- 
quiry will be made to the 82nd 
Congress, according to Sen, John- 
son, with particular emphasis on 
what FTC has done or is preparing 























to do to eliminate the uncertainty 
which, he says, “stands as a road- 
block to the growth and expansion 
of our industrial economy.” 


* * * 
What's NSC? 

HE establishment and the func- 

tions of the National Security 
Resources Board have been noted 
in this column on numerous occa- 
sions and people generally know 
pretty well what it is all about. 
But how many know about the Na- 
tional Security Council? 

Not many, it is fairly safe to 
say. Most people have it vaguely 
confused with the NSRB and a 
great number think it is the same 
organization. 

For the record, the National Se- 
curity Council was designed as a 
sort of super-cabinet for consid- 
eration of high policy, but the exact 
nature and extent of its labors are 
little known to the public. Its meet- 
ings are not publicized at all. 

The NSC has five permanent 


members—the President, vice-presi- | 


dent, secretary of state, secretary 


of defense and the chairman of the | 


NSRB, In event of need, certain 
temporary members are called in. 
These include the secretaries and 


EXPANDING TOOLS FOR 


burrs and sizes bore. 


knurled hand grip. 


SPINDLE BUSHING REAMER 


under-secretaries of other depart- 


FRONT SUSPENSION ARMS 


Especially developed for spreading arms the 
proper amount to prevent strain and assure 
a clean-cut, solid seat for bushings. A 
No. 3042-K Lower $9.75 
No. 3044-K Upper $8.00 


SPINDLE SUPPORT SPOT FACER 
A “must” for preparing counterbore, enab- 
ling new plugs to lock properly. Removes 


No. 3052-L...$10.50 


SPINDLE BUSHING REMOVER AND REPLACER 


For fast removal and insertion of spindle 
bushings. Hardened and ground driver, 


No. 3110-K...$9.40 
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ALBUQUER 


| seating 42 customers. The mechanical repair 
at once. For truckers there are free bunks, 


ments, and the chairmen of the 
Munitions board and the Research 
and Development board. 

The NSC was designed for the 
“integration of domestic, foreign 
and military policy” and a mem- 
| bership was selected that seemed 
| qualified to provide it. 
| With the recent appointment of 





'W. Averel) Harriman as presiden- 


opening of the new $200,000 Bygel Truck Terminal in Albuquerque, 
over 80,000 square feet, the layout includes a complete service station and a modern cafe 


SPINDLE BUSHING BURNISHER 
New! Expands bushings...assuring tight fit 





UE OPENS TRUCK TERMINAL—Four thousand persons attended the formal 


N. M. Encompassing 


department can handle from 16 to 20 trucks 
showers and electric razors. 


tial coordinator on foreign and 
military affairs, assigned to as- 
semble and appraise for his Chief 
the low-down on what’s what here 
and there around the world, he ap- 
pears a natural to be added to the 
NSC. 


Want to buy or sell something? A small 
investment in an AUTOMOTIVE NEWS 
WANT AD will bring quick results! 


y 





and long bushing life. Stops comeback on 


rebush jobs. 


No. 3110-AA...$19.25 


Manzel 


“SPECIAL’'/ /' 
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Sensational 


VACOMAT MILEAGE TESTER 


For all cars and trucks 


Designed for sizing the bronze bushings to 
factory tolerances. 






ponent of S. 1008, professed to see 
such assurance in the President’s | 
veto message. 

Sen. Johnson isn’t so sure. He 
wants this public pledge from 
FTC since, as he says, the veto 
Message denied business this as- 
surance by law. He said, further- 
more, that the attitude which 
FTC adopts henceforth toward 
industry pricing will determine 
whether new legislation restrict- 
ing its power will be sought in 
the next Congress. 

He will ask FTC to submit to 
the watchdog group copies of all 
orders, decisions, briefs, pleadings 
and other papers which may be 
filed publicly hereafter in impend- 


No. 3110-L...$12.10 


Lets the car owner see for himself...watch 
consumption at high speed, low speed, and 
in fast starts. Permits continuous engine op- 
j eration during any required number of tests. 
— Burette measures 1/10 U. S. Gal. 

No. M-371...$13.50 





FOR CONVENIENCE AND 
ECONOMY Try Manzel 


.-.the one source for cranes, char- 
gers, engine analyzers, wheel bal- 
ancers, spray equipment, body 
tools, axle tools, transmission 
and clutch tools, engine 
tools... EVERYTHING. 









315 BABCOCK STREET, BUFFALO 10, N.Y. 


Factory authorized manufacturer and supplier 
of approved tools and equipment for servicing 
all Ford, Lincoln'and Mercury Vehicles. 
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Old-time lamps were so inadequate for driving 

at high speeds, or in perfect security at low speeds, 

that only the bravest motorist drove at night. 
° ° ° 

HE organization that is now the Auto-Lite Lamp 

Division was building lamps for the carriage trade 

as far back as 1896. These lamps in spite of steady 


improvements lacked the depend- 


ability, economy and convenience 






so necessary for safe driving in the 
dark. Then in 1911, Auto-Lite pio- 


neered the principle of automotive 
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electric lamps supplied with power from a generator 
installed as part of the engine. This practice is now 


universally standard on all modern makes of cars. 
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"is now just” Turn on your lights 


Success of Auto-Lite pioneering is 
written in the progress of the auto- 
motive industry. It’s written, too, in 
the fact Auto-Lite is the world’s larg- 


est independent manufacturer of auto- 





motive electrical equipment. . 
producing more than 400 products in 28 great Auto- 
Lite plants from coast-to-coast. To- 
day .. . Auto-Lite products, backed Te 
by world-wide service facilities, are 4 
original equipment on many makes 


of America’s finest cars, trucks, 





tractors, airplanes and boats. Their 
record of dependability during 39 years of use is 
summed up in the phrase... “YOu RE 


Arways Ricur Wirna Aurto-Lire.” 


BATTERIES * BUMPERS * FUEL PUMPS * HORNS * GENERATORS 
LIGHTING UNITS * SPEEDOMETERS ¢* SPEEDOMETER CABLE 
SWITCHES © STARTING MOTORS ¢ INSTRUMENTS & GAUGES 
IGNITION UNITS * MOULDED PLASTICS * WINDSHIELD WIPERS 
WIRE & CABLE ¢ SPARK PLUGS * METAL FABRICATED ASSEMBLIES 


DIE CASTINGS—Gray Iron; Zinc and Aluminum Base 
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OFF TO THE PICNIC GROUNDS—Twenty 1950 Nash automobiles were used recently to 
transport youngsters to a local picnic in Phoenix, Ariz. Statesman, Ambassador and Rambler 
models were donated by Nash Phoenix Motors for the purpose. Over 2,000 youngsters 
attended outing, sponsored by the First Federal Rangers-Fox Leaders; a youth organization. 


Dalton Motors Wins 


Model Mixup Suit 


SACRAMENTO, Calif.— A $2,872 
damage suit against Dalton Mo- 
tors, Inc. (DeSoto-Plymouth), has 
been decided in favor of the Sacra- 
mento automobile firm. A woman 
filed the action, claiming she had 
paid for a 1949 model car but was 
given a 1948 auto. 

It was brought out during the 








trial she had bought the car in 
January and the body style was 
changed two months later, which 
gave her the impression she was 
getting an older car. The judge 
ruled there was no misrepresenta- 
tion and that she had been sold 
the latest model on the market at 
the time she bought. 


Want to buy or sell something? A small 
investment in an AUTOMOTIVE NEWS 
WANT AD will bring quick results! 
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Autos Pace Credit Surge .. . 





Consumers on Cuff 
For $19,091 Million 


WASHINGTON. Automobile 
transactions paced a surge that 
saw outstanding credit hit an all- 
time high at the end of May, the 
Federal Reserve Board reported 
last week. 

Consumers signed notes for 
$145,000,000 in May to finance the 
purchase of motor vehicles, re- 
sulting in a record $3,615,000,000 
being outstanding on such busi- 
ness by the end of the month. 
This was $1,229,000,000 more than 
on May 31, 1949, 

The FRB said that total con- 
sumer credit outstanding at the end 
of May soared to $19,091,000,000— 
$481,000,000 or nearly 3 percent 
more than a month before. It was 
the largest increase of this year. 

On May 31 the total amount of 
outstanding credit was about 
$3,250,000,000 higher than on the 
same date in 1949. Increases took 





place in all types of credit, it was 
said. 

Installment credit outstanding 
rose $352,000,000 to an estimated 
$11,667,000,000 on May 31. Auto- 
mobiles reportedly accounted for 
two-fifths of the increase, 

Charge account indebtedness at 
the end of May was 2 percent high- 
er than at the end of the preced- 
ing month and somewhat above 
year-ago levels, the FRB said. 

Slack Ups 3 

Lyman Slack Motors (Mer- 
cury), Portland, Ore., has pro- 
moted three to sales executives, 
announces Atlee Carmichael, gen- 
eral manager. Burt Wilson is now 
general sales manager, Ken Long 
has been named used-car sales 
supervisor, and Jim Robson is 
now new-car sales supervisor. 


YOURS through your own Insurance Source! 





509 Terminal Sales Bidg. 
Portland, Oregon 
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SAVINGS! 


$8,167,322.35. 


SAFETY! 


dealer class. 
20.9% 
for dealers. 


Dealer-policyholders have received 28 
consecutive annual dividends! 
dividend, every year, to every dealer, 
has always been at least 30% of every 
Fire insurance premium dollar! Total 
dividends returned to policyholders, 


Every 


SPECIALIZATION! 


Universal Underwriters limits its serv- 
ices in the automobile industry to the 
authorized automobile dealer! 
cies, coverages and simplified forms 
.. . designed for dealership operation! 


Poli- 


Universal Underwriters insures only 
the preferred Fire insurance risks of 
t the entire authorized automobile 
All-time loss ratio only 
. assuring sound protection 


We invite you to share the benefits 
of specialized insurance. The remark- 


able economy of our Selective Plan 
can be yours! Write us. 


Home Office: 1000 R. A. Long Bidg., Kansas City 6, Mo. 


8943 Wilshire Blvd. 


Beverly Hills, California 


Clinivertal Clunderwriters 


616 Royster Bidg. 
Norfolk, Virginia 





Jeep & Church 


Missionaries Find Horses 


Out of Style 


TOLEDO.—With faith in God 
and a Willys Jeep, missionaries 
are bringing Christianity to na- 
tives in two hemispheres. 

The bishop of the missionary 
district of the Episcopal church 
in southern Brazil wants to take 
a Jeep to a Brazilian rector who 
frequently tires five saddle horses 
in a day, riding to conduct church 
services, according to The South- 
ern Churchman. 

Out in the Zamboanga diocese 
of Mindanao in the Philippine Is- 
lands, the Rev. Joseph I. Stoffel, 
S.J., of Philadelphia, is now oper- 
ating a Jeep-circuit mission and 
is planning on expanding it as the 
natives erect more chapels in the 
hinterland, says The Catholic News. 

Speaking to a joint service of all 
Episcopal churches in the New Or- 
leans area, the Rt. Rev. Louis C. 
Melcher recently told his listeners 
that he already has an electric 
pump to give the Brazilian rector’s 
wife and that the purchase of a 
Jeep would immeasurably ease the 
hardship for “a clergyman whose 
health is none too good.” 

Writing of a new barrio (village) 
chapel in his Jeep circuit, Father 
Stoffel said: 

“I didn’t even know they had 
erected the chapel until they had 
taken up collection for a Mass 
stipend. . . . Now the people in an 
even more remote place are talking 
of building themselves a chapel so 
| that I will visit them regularly too.” 


‘Tire Demand Up 
Sharply, Ending 
2-Year Slump 


WASHINGTON. — A sharp in- 
crease in demand during the first 
four months of 1950 brought the 
tire and inner tube industry out of 
a two-year slump, according to the 
U. S. Bureau of Labor Statistics. 

The rise reflected record-break- 
ing automotive production, accel- 
erated purchases of tire replace- 
ments, and inventory stockbuilding, 
it was said. Production-worker 
employment in April, 1950, totaled 
84,000—-2.3 percent above December, 
1949. Weekly hours for the indus- 
try in April, 1950, averaged 39; in 
December, 1949, they were 37.3, 

Since a large segment of the in- 
dustry has a normal work week of 
36 hours, the current work sched- 
ules reveal a substantial amount 
of overtime. Early reports from 
the industry for May indicate a 
continuation of the general upturn, 
the BLS said. 

The trend of employment in the 
tire and inner tube industry had 
been downward since the first quar- 
ter of 1947. Production-worker em- 
ployment dropped from 106,000 in 
1947 to 84,000 in 1949—a 21 percent 
decline. 

The trough of the decline, ac- 
cording to the study, was reached 
in mid-1949; since then the indus- 
try has been expanding operations. 
Employment rose 4 percent be- 
tween August, 1949, and April, 
1950. Over the same period, weekly 
|hours increased from 36 to 39. 








Three Educators Win 


Engineering Awards 


SEATTLE.—Highest awards for 
distinguished contributions to the 
advancement of engineering edu- 
cation were given to Fred B. 
Seely, Rolf Eliassen and Harry P. 
Hammond by the American Soci- 
ety for Engineering Education at 
its annual banquet here. 

Prof. Seely, recipient of the 
Lamme medal, is chairman of the 
department of theoretical and ap- 
plied mechanics at the University 
of Illinois. Dr. Eliassen, who re- 
ceived the George Westinghouse 
award, is professor of sanitary en- 
|gineering at Massachusetts Insti- 
itute of Technology. Hammond, 
holder of the James H. McGraw sr., 
award, is dean of engineering at 
Pennsylvania State College. 


Fisher Ups Dethman 

| William Dethman is the new 
truck sales manager of Joe Fisher 
(Dodge-Plymouth), Portland, Ore. 
He replaces Don MacLeod, promot- 
ed to service superintendent. Deth- 
man formerly operated a service 
garage in Hood River, Ore. 
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| More new 


1a- 


CHEVROLET buyers 


: read LIFE than any other magazine! 
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: By far, LIFE leads all other magazines 
na, 
* 
: in coverage of new Chevrolet buyers! 
P= 
\- 
. In the fall of 1949, the R. L. Polk Company conducted a survey of the mag- 
azine reading habits of 10,000 most recent new Chevrolet buyers. Over 3000 
4 answered the question: ‘‘What magazine or magazines do you read regu- 
larly?”’ Here are the figures proving LIFE is first with Chevrolet buyers... 
. just as LIFE is first with all new car buyers! 
> “LIFE is as good a medium as there is in keeping Chevrolet 






PER CENT 
MAGAZINE READING 


and Chevrolet qualities before the public!’’ says Mr. 
Robert Sight, vice-president, of Sight Bros. Motor Co., 
Kansas City, Missouri. 








eres 


LIFE 45.0% 






Saturday Evening Post 28.0% 














Time 17.0% 


Collier’s 16.0% 





Look 13.0% 


First in magazine circulation 
First in advertising 
First in audience 





“I would like to repeat this LIFE promotion every six 

months; it helps the salesmen in their selling!’’ says W. J. j 

Kelly, assistant sales manager, Allen Chevrolet, Inc., FIRST WITH NEW CAR BUYERS: 
North Kansas City, Missouri. LIFE, 9 Rockefeller Plaza, New York 20, N. Y. 
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|has been given final approval by | 


In the Hopper 


A proposed license fee on trucks 
entering Titusville, Pa., was drop- 
ped on the advice of the city so- 
licitor, who said that state law did 
not permit a city to levy a tax or 
collect a fee for any motor vehicle 
operating in the city with the ex- 
ception of buses. 

* * + 


Diversion Seen as Issue 


In 1951 Fla. Legislature 


Whether Florida motor vehicle 
registration receipts, amounting 
to some $20,000,000 annually, will 
be used for highway or school 
construction promises to be an 
issue for determination by the 
1951 legislature, 

State School Superintendent 
Thomas D. Bailey has suggested 
that the vehicle license tag re- 
ceipts be used for school con- 
struction. In the next four years, 
he added, $180,000,000 will be 
needed to keep up with increas- 
ing enrollment. Alfred McKethan, 
chairman of the state road de- 
partment, has been urging that 
license tag money all be turned 


into the road and bridge con- 
struction fund. The license tag 
receipts, which now go into the 
state general fund, originally 
were earmarked for schools, but 
the 1945 legislature abolished the 
separate school fund and merged 
it with the general fund. 
+ * * 


| Detroit Police to Enforce 
|19-Year-Old Load Law 


Detroit’s city council plans to 
earmark funds for the enforcement 
of a 19-year-old ordinance against 
overloaded trucks. . 

The move followed official criti- 
cism of the police for failing to 
enforce the rule that restricts axle 
loads to 24,000 pounds and imposes 
maximum penalties of $500 fine or 
90 days in jail for violations. 

* + + 


Louisiana Voters to Decide 


|On Highway Finance Plan 

A proposed state constitutional 
amendment authorizing issuance of 
| $140,000,000 in bonds for Louisiana 
|highway and bridge construction 








the Louisiana legislature. 

Strongly backed by Gov, Earl K. 
Long, the proposal will be submitted 
to the electorate in November. Rev- 
enue from the bond issue — the 
largest in the state’s history — 
would be allocated as follows: Up 
to $45,000,000 for a Mississippi Riv- 
er bridge at New Orleans and a 
tunnel under the Industrial Canal 
}there; primary roads, $75,000,000; 
and secondary roads, $20,000,000. 

+ * + 





More Tax Sources Sought 
| By Cities in Illinois 
Broadened taxing authority for 
cities was among the subjects 
listed by Governor Stevenson for 
consideration by a special session 
of the Illinois legislature, 
Possible courses of action 
which might be taken to aid the 
cities were listed by the governor 
at a press conference as includ- 
ing: City licensing of businesses 
and occupations for revenue; au- 
thorizing a payroll tax by cities; 


taking out a provision of a 1947 
State law requiring voters’ ap- 
proval to levy % percent city 
sales taxes; increasing pegged 
levies which limit the amount 
Chicago can raise by property 


taxes; or easing property tax 


HOLLEY was first to design, develop, and 


produce a fully vacuum controlled PRESSURE 


DISTRIBUTOR for today’s modern trucks. 


Ey 
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REFRESHING SALES KNOWLEDGE—More 





by Dan Beck, Detroit, sales-training counsel. 


limitations by the legislature on 


downstate cities. 
* * * 


N. Y. Law Provides 
‘Idle Pay Record 


In a move to improve controls 
in its unemployment insurance sys- 
tem, New York state, effective July 
1, requires all employers subject 
to the unemployment insurance law 
to give every separated employe a 
| formal record-of-employment slip 
|identifying the employer and noti- 





than 150 Ford dealers and their employes 


recently attended a sales refresher clinic in Indianapolis. The meetings were conducted 


fying the employe of his right to 
apply for unemployment benefits. 

In return for this additional re- 
sponsibility, every employer will 
gain a long-sought advantage, no- 
tice of the filing of any unemploy- 
ment insurance claim that may 
become a charge against his ac- 
count. This notice will be given in 
time for the employer (1) to avoid 
a charge by offering the claimant 
suitable reemployment, if possible, 
before four benefit checks have 
been paid, or tell the unemployment 
insurance office any facts he knows 
which might be cause, under the 
law, for disqualification of the 
claimant. 

* * : 

| Chicago Council Plans 


Curb on Gas Carriers 


An ordinance to regulate the de- 
livery of gasoline and other liquid 
|explosives here has been drawn up 
by a city council committee, It is 
stirring considerable argument not 
only among aldermen but also 
among representatives of gasoline 


station operators, truckers, the 
drivers’ union and gasoline sup- 
pliers. 


One feature of the bill would be 
the prohibition of deliveries between 
7 a. m. and 7 p. m. Ald, Reginald 
duBois, who operates a gas sta- 
tion, formally protested against 
ithis clause, stating that it would 
force attendants to remain on duty 
jlong after closing hours. 

* * * 


| Graduated Licensing Plan 
Set Up in Webb City, Mo. 


An ordinance setting up a new 
licensing plan for automobiles has 
| been given its first reading in Webb 
City, Mo. Vehicles of less than 12 
horsepower would pay $2 annually; 
12 to 24 horsepower, $2.75; 24 to 26, 
\$4; 36 to 48. $5.50; more than 48 
| horsepower, $7. 
| In addition. the measure prohib- 
its the issuing of motor vehicle 
licenses to owners who have de- 
|linquent personal or real estate 
|taxes. A discount of 10 percent is 
vrovided if licenses are purchased 
before Jan. 31 each year. 

* * . 





|Ohio Changes Issuing 
Of Bus and Auto Tags 


New procedure designed to expe- 
dite the issuance of bus license 
plates in Ohio, effective July 1, has 
been announced by Registrar R. S. 
Folev of the state bureau of motor 
| vehicles. 

Under the new plan, the plates 
| will be available at agencies in all 
|major cities through the state. In 
|the past bus owners who wanted 
to operate their vehicles immedi- 
jately after purchase had to come 
or write to Columbus. 

Foley also announced that, effec- 
tive July 1. the state bureau of 
|}motor vehicles would stop selling 
}automobile license plates “over the 
|counter” directly to motorists. A 
|new license agency would be estab- 
| lished at 391 S. High St.. Columbus, 
jhe said. Elimination of the “over 
|the counter” service will save the 
|taxpavers about $30,000 a year, it 
ivas estimated. 





Ups Jobs for Students 

PITTSBURGH. Westinghouse 
Electric will employ more than 300 
engineering graduates this vear, 
|or approximately 10 percent more 
| than last year, according to George 
|D. Lobingier, manager of student 
| recruitment. Although record grad- 
| uating classes have created a tem- 
| Dorarv excess of engineers, industry 
|will be faced with a shortage of 
| qualified engineers by 1953, Lobin- 
|gier predicted. “Enrollment in en- 
|gineering schools during the past 
|two years has been comparatively 
| low because of the inalibity of some 
|current graduates to find immedi- 
ate positions,” he said. 
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Independent Garagemen! 








Here’s the quality muffler that’s best for 
Fords! It’s engineered for Fords. . . “sound- 
conditioned” to eliminate objec- 
“, tionable exhaust noise ... minimum 
oe back-pressure saves on gas... 
me Ke seam-locked for safety—eliminates 
. possibility of exhaust gas leakage 
. . . double shell for long life. 


THESE FEATURES MEAN 
PROFIT FOR You! 





e 
New, low wholesale price for more 
profit 















@ Fast, easy installation — built to fit 
each type and size engine 


es Customer satisfaction — tailor-made 
for Fords 


New FoMoCo label—year and model 
easily identified 


Always available from any author- 
ized Ford Dealer 


Nationally advertised in LIFE, POPU- 
’ | LAR SCIENCE and POPULAR MECHAN- 
we CA Br ICS to help you sell locally 

{NE., ge 
hos | See your Ford Dealer for a FREE special 
Serviceman’s cap. Ask him for a model 


application muffler chart. 


INDEPENDENT 
GARAGES... 


Put this Genuine Ford 
Parts sign to work for 
you... bring in more 
Ford service business. Get 
complete details from your nearest Ford Deale 











FORD Division of FORD MOTOR COMPANY 





eee ee 





STYLES AND MILES ON TEST—Cy Owens, part-time poet and partner in Hines & Owens 
(Kaiser-Frazer), Plymouth, Mich., takes prosj-ective buyers for demonstration rides in this 
oom emblazoned ‘51 Kaiser. Sa'es manager Owens feels the lettered test car performs 

| 


valua 


e additional service as a mob‘le billboard during demonstrations. 


cury showroom and service depart- | 


Ohio Opens New Site 





ment at 1037 N. High St. The new 
quarters have more than 30,000 


Ohio Motors, Inc., Columbus, for- 
mally opened its new Lincoln-Mer- | square feet of floor space. 





) 








Moore Motor Sales, newiy-ap- 
pointed Hudson dealer at 323 E. 
Washington Blvd., Fort Wayne, 
Ind., has held its grand opening. 
A. H. Moore is owner, Royal Cot- 
terman is sales manager and Eric 
Sieber is parts manager. 

7 * * 


Walters—Melville, Sask. 

Philip Walters, a Ford dealer in 
the area for the last 25 years, is 
president of the board of trade at 
Melville, Sask. 


* * * 
V ondemkamp—Seneca 
Joe Vondemkamp of Vondem- 
kamp Service (Willys - Overland), 
Seneca, Kans., has purchased Sen- 
eca Motors (DeSoto) from Albert 


for the finest carburetion 


ECLIPSE-MACHINE DIVISION OF 
© Standard Equipment Sales: Elmira, N. Y. 


e Service Sales: South Bend, Ind. 


AVIATION CORPORATION 


Expert Sales: Bendix International Division, 72 Filth Avenue, N. Y, 11, N. ¥. 
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Dealer Doings 








er, John Grove, Charles Weakley 
and Lawrence Wagner. 

F. W. Ejiler is president, Frank 
Taylor is assistant service man- 
ager and Joseph Kooser is parts 
manager. Other employes are 
Charles O’Donnell, Gerald Leasure, 
Orain Twigg and John Roy. 

* o * 





and Joe Heinen. The firm will be 
continued as Seneca Motors, Von- 
demkamp said, Vondemkamp Serv- | 
ice will also be continued. The} 
Heinens have not yet announced 
their plans. 


Packard Honors Bowyer 

H, L. Bowyer jr., head of Bowyer 
|Motors (Packard), Savannah, Ga., 
has been awarded Packard’s Goid 


Eiler Marks 17th Year | Seal medal and a three-year dealer- 
|ship franchise for his advance- 


In Cumberland, Md. ment as an “outstanding” dealer. 
Five new salesmen and an ex-|The award is given for having 

panded used-car lot have been add-| achieved a top sales quota and for 

ed to Eiler Chevrolet Co., Cumber-| having an up-to-date service sec- 

land, Md., for its 17th dealership | tion. 

anniversary this month. New mem- 6.4 

bers of the sales staff, headed by 

James B. Gerdeman, who has been 5 tanburg Up 32 

George Shea, president of Spar- 


with the company since its incep- | 

: ._| tanburg Motor Co, (DeSoto-Plym- 
Gon, ace — Taylor, —_ — | outh), Spartanburg, S. C., has ap- 
| pointed O. W. Lanier as vice- 
president and general manager 
of the firm. J. B. Steadman, as- 
sociated with the dealership for 
the past five years, has been 
named secretary. 

+ > + 


Hart Serves N. H. 


Harold H. Hart, proprietor of the 
Hart Motor Co. (Chevrolet), Wolfe- 
boro, N. H., served as co-chairman 
of the Carroll county session of the 
state highway conference being 
sponsored by the state motor ve- 
hicle department and state high- 
way department. 

* 


€ * . 


Randell—Hackensack 


Joseph Rosenblatt, president of 
Randell Motors (Willys), 343 Essex 
St., Hackensack, N. J., has appoint- 
ed Morris Leff, general manager; 
Arnold Starr, sales promotion man- 
ager; Leo Carey, service manager, 
and Raymond Packer, head of the 
bookkeeping department. 

* 7 a 


Cornelison Named 


C. S. Hamilton Motor Co.’s new 
sales manager is Bob Cornelison, it 
was announced in Dallas by Clifton 
Dennard, company president. 

7 * > 


Ball Buys Out Cavins 


L. G. Ball of Mt. Sterling, Ky., 
has purchased the stock of his 
partner Ollie Cavins in Ball-Cavins 
Motors, Inc. The company will be 
known as the Ball Motor Co. 

7 s : 


Aldridge Gets K-F 
Harry Aldridge Motor Co., Lex- 
ington, Ky., announces its appoint- 
ment as a Kaiser-Frazer dealer. 
* € > 
Fraley Buys Deal 
Fraley Motor Co. has purchased 
the interests of Ogden, Clay & 
Cockrell, Winchester, Ky., accord- 
ing to Manager Everett Fraley. 
> 7 * 


Packard Cites Lyons 
Cless H. Lyons, owner of Smith- 
Lyons Motor Co. (Packard), Port- 
land, Ore., has been awarded Pack- 
ard’s gold plaque for leadership in 
sales, service and facilities. 
7 * € 


McManus Adds Hudson 
McManus Motors, Kaiser-Frazer 
and International truck dealership 
in Baker, Ore., has been awarded 
a Hudson franchise. 
- + * 





Howard Names Ayers 


Allan G. Ayers has been appoint- 
ed manager of Howard Automobile 
Co. (Buick), Pasadena, Calif. C. S. 
Howard jr. is president of the 
“West’s oldest and largest Buick 
dealership.” 


Harvey to Abbott 
Lewis H. Harvey has sold the 
Harvey Motor Co. (Oldsmobile), 
Moncks Corner, S. C., to William 
N. Abbott of Charleston, who will 
operate the business under the 
name of Abbott Motor Co. 
+ a + 





Hagster to Build 

A $58,000 building permit has 
been issued to Frank Hagster Mo- 
tor Co., 1201 Chaparral St., Dallas, 
for the construction of a show- 
room, metal shop, wash rack and 
grease rack. 

* * * 


Guarisco Modernizes 
Guarisco Motor Co. (Cadillac- 
Pontiac), Morgan City, La., has 
started a $10,000 remodeling job 
which will increase the size of its 

(Continued on Page 29, Col, 1) 
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Dealer Doings 


(Continued from Page 28) 





howrooms, office and parts depart-|announced. The four-year-old con- 


ment. The old front of the build-|cern was a Packard dealership for 
ng will be torn out and a new/about 1% years. Its inventory of 
front installed. Tony Guarisco and|Packard cars and parts has been 


John Guarisco are the owners. 
” * * 


Corp. (Packard), 1325 Main St., 


Stanley Names Parker Buffalo. 


Stanley Motors, Inc., Smithfield, | ' , 
N. C., one of the oldest Chrysler- Hildreth Heads Service 
Plymouth firms in the state, has| Jack Hildreth, automotive serv- 
announced the appointment of A.|icg man in Dallas for 25 years, has 
M. Parker jr., of Lake City, S. C..|/heen named service manager for 
and Washington, as president and Strayhorn-Lacey Co., Buick dealer 
general manager. in Dallas’ Oak Cliff area. Hildreth 

a * * : 
has been connected with several 
Neely Opens U. C. Lot Dallas dealerships as service man- 

Neely Motor Co. (Chrysler), Rock |ager and for 12 years was a serv- 
Hill, S. C., has opened a used-|ice representative for General Mo- 
car lot at the corner of E. White|tors in both the Dallas region and 
and Elizabeth Lane, according to/|zone. 

James Neely, president - treasurer | 


* * * 


* * * 


West End Pontiac Honored 


purchased by Ostendorf Motor Car | 





DEALER HELPS GOMMUNITY CELEBRATION—This year in Rogers, Ark., more than 6,000 
years of wedded life was represented in the Ozark golden wedding jubilee. The Buick from 
| Decker Motor Co. was equipped with a public address system and was used in helping 1!8 
| couples take their reaffirmation vows, directed a huge parade in their honor, and enter- 
| tained the many thousands of interested spectators. 


|F. Ives. The company, a Pontiac|Hunt, Robert F. Hunt and Percy 
| dealership since 1944, has just com-/|J. Hunt jr. 
| pleted a “jewelbox” type of display ee 6 


| building at 8025 Maryland Ave., in 
| Beardmore Names Powell 


| Clayton. 
Robert W. Powell, who has been 


+ * + 
| associated with the Beardmore Mo- 


29 


owner. Powell served in the U. S. 
Army and then rejoined Beardmore 
as a salesman in 1946. He became 
service manager and then office 
manager before taking over the 
managership of the company. 

7 * + 


Cole Takes Packard 


Cole Motor Co., 2312 Texas Ave., 
Lubbock, Tex., has been designated 
a Packard dealer. It already had 
the dealership for Willys-Overland. 
The former Packard dealer, Bill 
Dean Motor Co., is now operating 
as a used-car firm at 1220 19th. 

* = * 


Reo Truck—Shreveport 


Reo Truck Sales, Inc., Shreve- 
port, La., has been organized with 
capital stock of $15,000, 

* * > 


Horning Kaiser-Frazer 
Horning Kaiser-Frazer has been 
incorporated in Akron by C. J. 
Horning, Guy M. Showalter and J. 
L. Horning. 


* * + 


Ottawa Motor Ups 4 


of the firm, Roy Shillinglaw will | 
manage it. | 
* * * 


White to Build 


Ground has been broken at 830 
N. High St., Columbus, O., for a 
new building to house Bob White, 
Inc. (Oldsmobile). The concern has 
acquired 44,000 square feet of space. 
The building will cover half of it, 
with the rest to be used for park- 
ing. 

* = on 


McIntyre Wins Award 
Parts and accessories manager 
Ray McIntyre of Thoms Pontiac 
Co., St. Louis, has been awarded 
Pontiac’s “belt of champions” for 
outstanding sales achievement dur- | 
ing the past year. 


Mason—Denton Motors 
Charles D. Mason has been named 
general manager of the Denton 
Motors, Inc., Ford dealership, San 
Antonio. 





Krysowaty Runs U.C. Lot 


Paul Krysowaty has been named 
used-car sales manager of Ashley 
Chevrolet Sales, Inc., Baltimore. 

= * * 


Clinton Cadillac Buys Site 


Owners of Clinton Cadillac Co. 
have purchased a site at Tamm 
and Chippewa Sts. in southwest St. 
Louis for a new sales and service 
building. It is reported that $40,000 
was spent for the ground. 

. * - 


Sadlo-Faber Buys U. C. Lot 


Sadlo-Faber Motor Co. (Oldsmo- 
bile), 4933 Natural Bridge Rd., St. 
Louis, has purchased land opposite 
its salesroom for a used-car lot. 
The purchase price is reported to 
be $17,000, 





* * * 


Dorsey-Carswell 


Dorsey-Carswell Chevrolet, Inc., 
Aubeville, Ga., has occupied a spa- 
cious new building. The structure, 
representing an investment of $41,- 
000, is a one-story building consist- 
ing of 6,900 square feet. 

” * * 


Orr Joins Wilkinson 


R. G. Wilkinson, Chrysler-Plym- 
outh dealer in Burbank, Calif., an- 
nounces that Dale Orr has joined 
his organization as general man- 
ager. Before the war Orr was dis- 
trict manager in Los Angeles for 
Chrysler. Since the war, he has 
been general manager for Howard 
W. Stevens, Inc., and more recently 
sales manager for the successor, 
Lew Jabro, Inc. 

* 





* * 


From Canal to Bolton 


Walter Bolton, who took over 
Canal Chevrolet Co., Inc., 2226 
Canal St., New Orleans, on March 1, 
has changed the firm name to 
Bolton Chevrolet, Inc. The firm will 
continue to offer 24-hour service. 

* * 


Mayhew Buys B. C. Deal 


R. Logan Mayhew has taken over 
National Motors, Ltd. (Ford), 819 
Yates St., Victoria, B. C. The firm 
was established in 1924 by W. P. D. 
Pemberton and L. de S. Duke. R. 
Noel Collison will continue as sales 
manager and H. W. Gladding as 
service manager. 

* + * 


From Packard to Nash 


Sheehan Motor Sales, 1675 S. 
Park Ave., Buffalo has been ap- 
Pointed a Nash dealer, Sherwood 
. Sheehan, owner. of the firm, has 





headed by L. J. Eickel and Bert 


West End Pontiac Co., St. Louis, Hunt for Chevrolet 





A business name has been filed |loit, Kans., since 1942, has been ad- 
Dyer, has received a Chief Pontiac |for Hunt for Chevrolet, 2290 Dela-| vanced to general manager of the| Sales, Ltd., Ottawa, has announced 
painting from Zone Manager Allan|ware Ave., Buffalo, by Percy J.| firm, according to Jim Beardmore, 


tor Co. (Chrysler-Plymouth), Be- E. C. Millen, president and gen- 


eral manager of Ottawa Motor 


(Continued on Page 56, Col, 1) 





God helps those who... 


By 10 am the parked cars overflowed the 
open cornfield, and people kept on coming. 
And why not? After the newspapers had run 
big ads and printed hand bills free, and a 
flying farmer had scattered broadsides from 
his plane... anybody in Kossuth County, 
Ia. had to be deaf, dumb, blind and solitary 
not to know about this auction! 

Under the big tent loaned by the County 
Fair Board, on plank flooring supplied by the 
State Highway Department, there was enough 
stuff to fill several stores — everything from 
turkeys to tractors. Dealers in nearby towns 


put up appliances, + vg$ 
cars, trucks, and ME 
farm machinery, 

to be sold on commission 

The auctioneers contributed their services. 
The staffs of the Algona banks took in the 
money, made change, kept the records. 

Bidding was brisk and items were snapped 
up fast. A new car was bid up to within 
$10 of the list price, and the dealer offered 
another... A crate of roosters was sold, and 
resold for $80... An old mule was auctioned 
off so many times it netted $117. 

The Women’s Service unit served a full 
dinner at noon, handed out soup, sandwiches 
and coffee the rest of the day. 

A good time was had by all, while the 
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Good Hope Methodist Church made sales 
of more than $70,000—made enough to lift 
the mortgage, and remodel the building as a 
community center! 

The Good Hope enterprise, enthusiasm, 
and community spirit... the large donations 
and the high bids ... reflect the prosperity of 
the better farmers, choice customers for new 
cars, tires and trucks—but often ineffectively 
reached by national automotive advertisers. 


This much-missed market is best 
reached by SuccessFuL FARMING... .with more 
than a million circulation concentrated 

in the 15 agricultural Heart states 
among the nation’s best farmers with 


¢ 


the best soil, largest investment in land, 
buildings, and machinery, highest yields 
and largest gross incomes—50% above the 
national farm average. 
A national list of general media 

merely fringes this top market 

. . only SF covers it intensively, 
effectively in one medium, 
at one low cost. Ask any 
SF office for all the facts... 
SUCCESSFUL FARMING, Des 
Moines, New York, Chicago, 
Cleveland, Detroit, Atlanta, & 
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San Francisco, Los Angeles, ao 
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of the railroad witnesses before 
| this committee” which would penal- 
ize trucks having a gross weight 
of 18,000 pounds or more with a | 
special federal excise tax. 
This would constitute “punitive 
taxation against hundreds of 
thousands of vehicles operated by | 






Railroad Smokescreen? 


ATA Spokesman Calls Propaganda Against Trucks 
Maneuver to Mask Own Difficulties 


WASHINGTON.—Railroad inter-|lem is rooted in old age, obsoles- arme - 
ests are making a propaganda at-/cence and simple inadequacy of Sauk a ae Gs Dee Eee 
— — the trucking oe |e to carry today’s traffic vol-| carriers, Bresnahan declared. 

“for the sole purpose of creating a| ume.” : : = 
smokescreen to mask real difficul- He cited a 1940 report of the ae ee age Abe Bevo — 








ties in the railroad industry.” | federal coordinator of transpor- : f 

That was the charge hurled | tation which found it impossible ‘aon te yoy git cae 
here last week by William A. to measure the effects of heavy | city’ pus, street flusher and gar- in 
Bresnahan, research director of | loads or to isolate the effects of | haze truck would also exceed this W 
the American Trucking Assns. | heavy loads from those of poor | weight. to 
Inc., in testimony before the | construction methods and ma- Bresnahan submitted a booklet ri 


Senate subcommittee on domestic | terials, unstable subgrades or | o¢ pictures which showed a number 
land and water transportation. weather changes. of " palieend-ovaed trucks having t 


CHEVROLET SALESMAN HONORED—Charles V. Zabel (second from ‘left), a salesman for The ATA spokesman asserted “Highway engineers found long three axles or more, and told the is 








vrolet rp., Reading, Pa., since 1932, receives a lapel pin for bein : ” “ i 
S aounber of tee fooGar tlub for the 23rd ‘year. John H. ‘Kirkpatrick, s080 soles promotion that a question which really needs | 480, he declared, “that highways | committee that railroads operate n 
manager, makes the award as Emerson Evans, new-car sales manager, shakes Zabel's hand | the attention of Congress is: “What will deteriorate and go to pieces about 100,000 trucks of all sizes t! 
and 3 C. Carter, assistant zone manager, looks on. Zabel's best selling year was 1935/is really wrong with the railroads?” without any traffic moving over includin ‘some of the largest on , 
when he sold 357 cars, setting the pace for all salesmen in the U. S. His overall average He declared that “there have |them—sometimes even faster than the oe | 8 8 
is 200 sales per year. a a anal Reatetiel ‘ | been railroad problems for almost in the presence of traffic.” | a a al ; 
. as long as there have been rail-| Bresnahan stressed that weather | ° ' 

Oil Man Char es ridden when roads were almost im-|roads, There is a solution, but the|and the action of the elements on | Albers Builds Staff 
£ passable; for caring for ranchers’ | sojution does not lie in punitive| highways were the most important| Joseph H. Albers, president of J. es! 
eC, t ith stock when they were away for 4/taxation and arbitrary regulation| factor in the highway engineers’|H. Albers Co., Cincinnati, Ohio’s Se 
overnment Wl few days, and for carrying the mail| of competing agencies.” |problems, and added that this is|oldest Chrysler-Plymouth dealer, a 
M e in his Jeep through blizzards, hub-| Bresnahan said that the postwar |“a factor that is being ignored | has announced the addition of Del- fre 
Trickery, Deceit deep mud, and rainstorms. period had brought forth a flood|almost completely in the mad/bert H. Glaser to his sales staff. : 
Said Slack, in answer to his com-/of highway studies in the various|scramble to make a whipping boy |Glaser was formerly personnel di- is 
PORTLAND, Ore. — Robert L. just like to be| states, and that “without exception, |of the trucking industry.” rector of the Ohio state highway sti 


Minckler of Los Angeles, president 
of General Petroleum Corp., charged 
in an address before the Portland 
chamber of commerce that govern- 
ment bureaucrats are waging an 
“immoral and dishonest campaign,” 
based on “trickery and deceit,” 
against American business. 


General Petroleum is one of sev-| 


en Western oil companies charged 
by the federal government with vi- 
olation of anti-trust laws. 


Minckler urged businessmen to| 
“fight back,” rather than simply | 


tolerate “the incompetence, the in- 
efficiency, the waste of the people's 
resources, the vote-buying and 
noise-making of the government.” 

“The unholy ambitions of these 
people must be thwarted,” he said. 
“To do that, we must tell the story 
of business to the public and ex- 
pose the evil doings of these haters 
of success. Let us speak out.” 

Minckler conceded “bureaucrats 
and politicians” had won “import- 
ant victories against business.” 
Continuing he said: 

“They have bamboozled many 
into believing that most business- 
men spend most of their time plot- 
ting against the public welfare; 
that it is somehow immoral and 
indecent to make a profit; that all 
good comes from government and 
all bad from business.” 

Minckler said the literary style 
of the government’s anti-trust com- 
plaint against the oil companies 
was a “combination of a Hitler 
speech and a Pravda editorial.” He 
said some small companies in the 
West which operated in the same 
manner as the defendants were not 
being sued. 


Safety Glazing 
Code Revised 


NEW YORK.—-Recognizing im- 
provements in the manufacture of 
safety glazing materials since 1938, 
American Standards Assn. an- 
nounces a revision of its American 
Standard Safety Code for Safety 
Glazing Materials for Motor Ve- 
hicles. The scope of the code has 
reportedly been broadened to cover 
the use of plastic materials, as well 
as laminated safety glass, heat- 
treated glass, and wire glass. 

These materials are permitted in 
certain specified positions on motor 
vehicles, which include passenger 
automobiles, buses, trucks, taxicabs, 
motorcycles, and house trailers, 
Multiple glazed units are also cov- 
ered for the first time, the asso- 
ciation said. 

” 

Friend Fred 
Coyle (Wash.) Honors 
Man and His Jeep 
PORT TOWNSEND, Wash. — 
Fred Slack and his Jeep have 
earned the everlasting gratitude of 
the townspeople of nearby Coyle 
for his many acts of neighbor- 

liness, 

The community recently turned 
out en masse to honor Slack for 
delivering supplies to outlying 
ranches in his Jeep last winter 
when the snow was too deep for 


ordinary means of travel; for de- 
livering the local doctor to the bed- 


neighborly, that’s all.” 




















these studies show that the prob-' He attacked a proposal of “one! department. 
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Back in December FLEET OWNER 
Announced a New Circulation Policy 


Six months ago FLEET OWNER made this definite statement of circulation policy 
in the automotive and advertising press: “Like all other McGraw-Hill publications 
FLEET OWNER’s circulation will be PAID.” ) 


How is this big conversion program faring? What’s the progress to date? FLEET 
OWNER’s bold new curve of paid circulation tells the story at a glance...shows the 
amazing surge from a few hundred to over 11.000 cash subscribers. | 


Every one of these subscriptions to the new FLEET OWNER is a vote of con- 
fidence from an influential reader in the truck field. Every check received says, in 
effect, “I want FLEET OWNER regularly, and I’m willing to pay for it.” 


The truck industry’s faith in FLEET OWNER has been built the hard way... earned 
through the clear thinking and deep digging of FLEET OWNER’s great editorial staff. 
These men have put together a live, well-balanced, all-truck publication blueprinted 
to fill the need for a publishing service that helps the industry meet the manifold 
problems its swift growth has created. 
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On the Financial Front. . 





Longest Bull Market 
Lasted 304 Weeks 


By George Deery 
Associate Editor 


T= life and action of a bull mar- 
ket are of more than ordinary 


interest now. Which was longest? | 


Which had only enough momentum 
to carry it through a 23-week pe- 
riod? 

Probably the longest one—Oc- 
tober, 1923, to September, 1929— 
is best remembered because it 
marked the end of an era and 
the beginning of a severe depres- 
sion. In those 304 weeks the Dow- 
Jones industrial average bounced 
from 85.76 to 381.17. 

The rally that petered out quick- 
est extended from April, 1939, to 
September in the same year, with 
a rise on the Dow-Jones yardstick 
from 121.44 to 155.92. 

Average length of a bull market 
is 125 weeks. The second longest 
stretch when the bulls were riding 


high was from July, 1932, to March, 
1937. At that time the average 
| climbed to 194.40 from 41.22. 


* * * 





Auto Stocks 
July 3 June 26 








Chrysler 71 73 
BENET. sitierinaen 2% 2% 
General Moto 865% 90% 
Hudson ..... 14% 14% 
Kaiser-Frazer 6% 6% 
Nash-Kelvinator . 18% 18 
Packard .. on 3% 3% 
Studebaker .... 29% 31 
Tucker ........... 10 10 
Willys-Overland 5% 5% 
Average for — 
10 Stocks 23.86 24.52 





| 
| How They Fared 
UNE was a rugged month for 
stocks, and the auto issues were 
no exception. Neither were they an 
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LIPSIT MOTOR SALES EXPANDS—This Chrysler-Plymouth dealership of the Bronx, New 
York, has completed a building to house its service operation. The service entrance is in 


| the center of the structure. The parts-counter room is entered directly from the street. 





exception in the shares that 
bounced back in the rallies that 
followed the severe sinking spells. 


Among the firms listed on the 
New York stock exchange, which 
are included in the Auto Stocks 
table carried weekly on this page, 
every issue closed the month 
ahead of its low point for June. 


Chrysler dipped to 67% from a 
high of 81 and wound up the month 
at 71%. General Motors hit 99%, 


Hudson increased to 16%, sank to 
13%, then rallied to 14%. 


+ * * 
aoe ascending to 21%, Nash 
fell back to 17%, with a closing 
quotation of 18% June 30, Packard 


|got up to 4, slipped to 3%, a quar- 


ter below its final price in June. 
Studebaker went up to 33%, wav- 
ered to 28 and bounced back to 
29%. Willys-Overland was boosted 
to 6%, declined to 5% and ended 
the month at 6. 
On the final day of the month 








|dropped to 85 and closed at 87%.! the market rallied, For the week 
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The editors of FLEET OWNER are experts in the truck field. They know what the 
reader wants. They know where to go after it. They give it to him in words and pictures 
he best understands. In format and content, through every feature and department, 
FLEET OWNER delivers the greatest value to the reader... your customer. 


While converting from free to paid, FLEET OWNER will deliver an average of 
over 26,000 copies during the next six months. As paid subscriptions are added, free 
circulation will be dropped. Meanwhile, free copies will be addressed to important 
individuals with the larger fleets not yet covered by paid circulation. 


FLEET OWNER’s bold new paid circulation curve is insurance of readership never 
before available in the truck field. It brings new power to your advertising in this 


ry 
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General Motors led all types of 
issues in trading on the Big 
Board with a turnover of 65,800 
shares. Chrysler was fourth with 
40,900. Transactions in Studebak- 
er totaled 21,200 shares to place 
it twelfth. 

Sales in June on the exchange 
were the greatest for that month 
since 1933—a total of 45,647,098, 
compared with 41,604,044 in May 
and 17,767,357 in June a year ago. 


Pa. Truckers Hit 
Overloading; 


Elect Wiley 


HARRISBURG, Pa.—(UTPS)—A 
resolution reaffirming the Pennsyl- 
vania Motor Truck Assn.’s policy 
against truck overloading was 
adopted at the 17th annual meeting 
of PMTA at which Charles B. Wi- 
ley, of Pittsburgh, was. elected 
president. He succeeds William F. 
Crossett, of Warren. 


The resolution also emphasized 
that condemnation of the practice 
of truck overloading was not to be 
construed as an endorsement of 
Pennsylvania’s unscientific, arbi- 
trary and conflicting truck weight 
limits “which deny shippers and 
consumers full use of the highways 
and more efficient highway trans- 
portation service.” 

PMTA officials indicated the fight 
for higher truck cargo weights will 
be carried to the 1951 legislature. 


“We will try to get a bill intro- 
duced to allow trucks in Pennsyl- 
vania to carry 62,000 pounds on 
tandem axles instead of 45,000 
pounds and to increase the single 
axle weight above the present 20,000 
to 22,400,” Crossett said. During 
the 1949 session, a bill calling for 
increased weight passed the house 
but died in the genate highway 
committee. 

Edward Gogolin, general man- 
ager of the group, claimed passage 
of the bill will give Pennsylvania 
equality with other states in the 
industrial northeast. 


Other officers elected included 
Gogolin as first vice-president and 
general manager; Floyd B, Noerr, 
Lewistown, second vice-president: 
Thomas Palmer, Moscow, third 
vice-president; Fred K. Geiger, 
Philadelphia, fourth vice-president: 
Harry L. Gormley, New Castle, 
treasurer, and J. R. Gray, Pitts- 
burgh, secretary. 


Elected to serve with officers on 
the executive committee were Wal. 
ter J. Heim, Montoursville; Fred 
B. Hufnagel jr., Philadelphia; A. 
Duie Pyle, Coatesville; William 
Shaw, DuBois; Paul W. Snyder, 
Carlisle, and James Winebrake, 
Scranton. 

Crossett was elected American 
Trucking Assn.’s vice-president 
from Pennsylvania. Carl A, Helm, 
Pittsburgh; Ted V. Rodgers sr., 
Scranton; Harry Cooke, Philadel- 
phia; Fred K. Geiger, Philadelphia; 
W. W. Ward, Altoona; J. Albert 
Kramer, Philadelphia, and William 
M. Pritchard, York, were elected 
ATA directors from Pennsylvania. 


U.S. Rubber 
Reports Better 
Natural Type 


| TORONTO.—A type of natural 
rubber which is said to have to 40 
percent better resistance to crack- 
ing than ordinary rubber was 
described here at a meeting of the 
Chemical Institute of Canada. 


Called cleaner, softer and more 
| uniform in character than regular 
|“smoked sheet” rubber, the extra- 
| quality type is being produced by 
|U. S. Rubber Co. through a speci- 
jally patented process that removes 
jall impurities, leaving it dirt-free 
;and easier to handle in manufac- 
|turing operations, says Dr. John 
McGavack, U. S. Rubber scientist. 

“Known as USF, it is up to 40 
|percent better in cracking resist- 
}ance than regular rubber,” Dr. Mc- 
Gavack said. “In addition, it also 
shows exceptional fatigue proper- 
ties and improved abrasion resist- 
ance.” 

Although costing more than or- 
dinary rubber, its light color and 
cleanliness make it advantageous 
for use in certain special products, 
he explained. These include white 
sidewalls for tires, transparent 
tubing, special bottle stoppers and 





| other items. 
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Elmer H. White, general manag- 
er of the footwear and general 
products division of U. S. Rubber 
Co., has been promoted to a new 
post in which he will serve as an 
adviser to the president, the exec- 
utive committee and the general 
managers on sales, sales promotion, 
advertising and distribution. 

Walter H. Norton, assistant gen- 
eral manager of the footwear and 
general products division, has been 
elected vice-president and general 
manager to succeed White. Chester 
J. Noonan, general sales manager 
of the division, will succeed Nor- 
ton. 

* * + 


Potts Heads New Office 


For Pennsalt in Detroit 


The Pennsylvania Salt Mfg. Co. 
has announced the opening of a 
d'strict sales office to serve in- 
dustrial customers of Detroit and 
southern Michigan. 

Harry G. Potts, district sales 
manager of Pennsalt’s Heavy 
Chemicals department, will be in 


cherge. The office is at 1114 Buhl 


Q( ° ‘ 
Saves time, handles increased 
volume accurately without =. 
additional personnel. 


So writes Mr. Frank J. Hauss, Pres., 
Standard Chevrolet Co., 1325 State 
Street, East St. Louis, Mo., about his 
new National Accounting Machine. 


‘‘We purchased our first 
National Accounting Machine 


Auto Personnel 


Bldg., 535 Griswold St., Detroit. 
Also making headquarters there 
will be W. B. Adam, sales rep- 
resentative, and Willis J. Stod- 
dard of the chemicals department. 
Pennsalt is discontinuing its for- 
mer sales office at its Wyandotte, 
Mich., plant. 

* 


* . 


Chrysler Promotes 
|Chesebrough, Bogan 


gineering and research of Chrysler 
Corp., announces appointment of 
Harry E. Chesebrough as assistant 
|chief body engineer, and the ap- 
pointment of B. W. Bogan to suc- 
leeed Chesebrough as chief Dodge 
| engineer. 

In his new capacity, Chesebrough 
will assist U. L. Thomas, chief body 
engineer, and will be in charge of 
the administrative functions of the 
ear body sections. 

* ” 


|Nash Names Tillinghast 


Western Parts Manager 


Nash has appointed C. M. Til- 
linghast assistant parts and acces- 





a few years ago to handle 
accounts receivable, and found it a wonderful improve- 
ment over our former methods. When we recently 


replaced this machine 


with a National Multiple-Duty 


Accounting Machine to do a// our accounting work, we 
found we had just begun to realize the full possibilities 
opened up to us by National Accounting Machines. 
“‘Although we have had a sizeable increase in our 
volume of office work, we have been able to keep our 

















THE NATIONAL 






James C. Zeder, director of en 


|parts manager with M. & O, Chev-| Fisher Body Names 3 





general director of industrial re- 
lations. Moyer also announced 
the transfer of Robert B. Squires 
from director of industrial rela- 
tions for Fisher Body’s No. 2 
plant in Flint to the labor rela- 
tions staff in the general offices. 
David N. Noye, who has been 
resident director of industrial re- 
lations at Fisher’s Oakland plant, 
replaces Squires in Flint. 


Canfield Tow Bar Names 
Denner to Head Sales 


| John A. Denner, former sales 
|manager of Ashton Power Wreck- 


SALESMEN TAKE LESSONS IN TRUCK SELECTION—Dodge is conducting a series of er Equipment Co., Inc., Detroit, 
i th + instruct retail truck salesmen how to assist purchasers | . ’ 
nrelcling the vient Grou tp meat thelr “individual needs from among the 39% basic models|has been appointed general sales 


ny. This meeting in Los Angeles was conducted by Robert Schuyler}; manager of Canfield Tow Bar Co., 
Tendon et radi, som truck maneee, and Herman Mesick (left), regional truck man-|Inc., 6033 E. MecNichols Rd., De- 
ager of the Los Angeles region. — troit. 
| Corp. of Canada, has been reelect-| Denner will direct sales of Can- 
ed president of the metropolitan|field’s folding wreckers for % and 
board of governors to coordinate|1-ton trucks. He had been with 
activities of Greater Vancouver| Ashton since 1946. 
(B. C.) YMCAs. oh 

+ 


a Chrysler Export Appoints 
General Sales Manager 


C. B. Thomas, president of the 
export division of Chrysler Corp.. 
has announced appointment of 
K, H. Kingsley to the post of 
general manager to fill the va- 
| Cancy caused by the recent death 

of L. H. Perry. 


Kingsley was appointed assist- 
ant to the general works man- 
ager Apr. 8, 1946, and he was 
promoted to works manager Nov. 
15, 1949. He joined Chrysler Ex- 
port in 1934, having previously 
been occupied in various other 
Chrysler activities. From 1939 to 
1941, he was assigned to Austra- 
lia, where he assisted in the re- 








sories manager for western U. S. 
Tillinghast joined Nash in 1943 
jas a district manager. Previously 
he had served with the Army as 
an automotive advisor. He entered 
the automobile business in 1934 as 





rolet at Feyetteville, N. C. 
+ * * 
GM Canada Man Named 


Alex Eastwood, manager in the 
Pacific zone for General Motors! announced by 


‘In Labor Relations 


Appointment of Ford C, Ball as 
general supervisor of labor re- 
lations for Fisher Body has been 
Carl W. Moyer, 


| 


organizing of an Australian as- 
| sembly operation under the 
Chrysler-Dodge distributors in 
‘hat country. 


Perry T. Coons, veteran of 40 
| years of sales service with Ameri- 
can Steel & Wire Co., has been 
appointed assistant to the 
vice-president. 
| H. M. Francis, sales vice-presi- 
dent, also announced that the wire 
rope and construction materials di- 
|vision of the company, headed for 
|14 years by Coons, will be split 
jinto two separate sales units. M. 
|E. Capouch was named manager of 
| the construction materials sales di- 
vision, and E. T. Eggers manager 
of the wire rope sales division. 

* * + 


sales 


| Sicklesteel Gets Promotion 


For Automatic Drive Work 
| David T. Sicklesteel has been 
named engineering vice-president 
at the Detroit Gear division of 
Borg-Warner Corp. He formerly 
had the title of chief engineer. 
Borg-Warner’s automatic trans- 

mission, currently being used on 
| Studebaker cars, was developed 
at Detroit Gear under Sicklesteel’s 
| direction. 


records fully up-to-date without any additional office 
personnel. In addition to being a time-saver, the 
National Multiple-Duty Accounting Machine gives 
us the utmost in accuracy and neatness. It has 


* * * 


White Named Sales Chief 


Of South Gate Brake 
Wesley White has been named 


proven its worth beyond our expectations.” sales manager for South Gate 
Like Mr. Hauss, you, too, can profit from oe Specialties Co., South Gate, 
if. 


National Mechanized Accounting. With a National 
System, duplication of record keeping is eliminated. 
Summaries are processed and balanced with speed 

and accuracy. Each posting is mechanically proved. ‘has had more than 10 years’ experi- 
Customer statements always posted to date— — in ———* aes sales. 
figures on sales and costs always available. Daily 
operating figures are provided for management. 
Month-end closing and resulting financial state- 
ments are produced without delay. 


Since the first of the year, White 
has represented the firm in the 11 
western states. Prior to that he 
handled the mountain states. He 


Studebaker Sales, Service 


Name Representatives 


Three members of the Stude- 
baker sales organization have 
been appointed district managers. 
| They are: P. J. Schwabauer, 
Omaha; M. L. Weaver, Atlanta, 
and W. F. Miller, Philadelphia. 

John S. Hahn and Russell D. 
Worthington were also appointed 
to Cincinnati regional service rep- 
resentative posts. Hahn’s head- 
quarters will be in Baton Rouge, 
La., and Worthington will be in 
Louisville. 


YOUR KEY TO GREATER PROFITS. The National Cash Register 
Company has prepared an interesting and helpful booklet, 
“‘National’s Complete Accounting Machine System for 
Auto Dealers.” Ask for your copy, FREE, and without obliga- 
tion. Or, write to the Company at Dayton 9, Ohio. 





* + * 


Detecto Scales Announces 


Four New Representatives 
Mack Rapp, vice-president of the 
Industrial division, Detecto Scales, 

(Continued on Page 33, Col, 1) 
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(Continued from Page 32) 


Inc., 540 Park Ave., Brooklyn, an- 
nounces the following representa- 
tives have been appointed in the 
Detecto-Gram Industrial division: 

Anchor St. Louis Scale Co., St. 
Louis; Patterson Scale & Equip- 
ment Co., Jacksonville, Fla.; C, H. 
Vilm, Denver, and R. W. Hooker, 
Phoenix, Ariz. 


+ * * 


Goodrich Names Heilman 


Henry E. Heilman, operations 
manager of International B. F. 
Geodrich Co., a division of Good- 
rich, has been named sales vice- 
president of the division. 

. * * 


Gloer Heads L-M Sales 


In Jacksonville District 


Appointment of James B. Gloer 
as Jacksonville district sales man- 
ager of the Linccln-Mercury divi- 
sion has been announced by Joseph 
E. Bayne, general sales manager. 

Gloer, since August, 1949, assist- 
ant district sales manager, succeeds 
W. A. Toms, whose appointment 
as regional sales manager for 
L-M’s southern region was an- 
nounced recently. Gloer will have 
charge of sales in all of Florida 
and the southern pcrtion of Georgia 

* * - 


Studebaker Picks Stackhouse 


To Head Far East Export 


R. A. Hutchinson, president of 
Studebaker Export Corp., an- 
nounces the appo'ntment of Devoe 
Stackhouse as division manager for 
India and the Far East. He will 
be headquartered in Singapore. 

Stackhouse, who has been with 
Studebaker for many years, served 
in both a sales and service ca- 
pacity in Afr’'ca. Before joining 
Studebaker, he was a field repre- 
sentative supervisor for a large 


American concern in the Br't‘sh 


Isles, France, Belgium and Ger- 
many. As a foreign representative, 
he also had assignments in Africa, 
the Middle East, India and China. 


* * * 


GMC Parts Managers 


In Oregon Elect Burgi 

Ray Burgi, parts manager of 
Service Motor Co. (GMC), The 
Dalles, Ore., has been elected presi- 
dent of the GMC dealer parts and 
service managers’ club formed 
under the leadership of Wentworth 
& Irwin, Inc., zone distributor for 
GMC trucks. 

Other officers are: vice-president, 
J. W. McCormick of McMinnville, 
Ore., service manager for Vinton 
and Larsen; secretary-treasurer, E. 
W. Neese of Hillsboro, Ore., parts 
manager for Swank Motor Co. 
Other groups will be formed in 
Eugene, Ore., and Boise, Ida. 

* * * 


Murray Names Harris 


Wade N. Harris has been ap- 
pointed vice-president of the 
Murray Corp. He joined the or- 
ganization in 1948 as manager 
of the body division and was 
promoted to automotive opera- 
tions manager in the following 
year. 

* * * 


Goodyear Appoints Maney 


Los Angeles Plant Manager 


Robert W. Maney, in charge of 
Plant 2 tire production at Good- 
year, has been named manager of 
the company’s plant in Los An- 
geles. 

Maney joined Goodyear follow- 
ing his graduation from the Uni- 
versity of Kansas in 1929 and has 
held numerous positions in produc- 
tion and personnel operations in 
various Goodyear plants. 

He succeeds Frank A. Steele, 








who is retiring on Sept. 1 after 
40 years of continuous service in 
the production division. 

Steele was born at Marshallville, 
O., May 10, 1884. He was graduated 
from Wooster college and Case 
School of Applied Science, and fol- 
lowing a brief career as a school 
teacher, started with Goodyear in 
June, 1910, at the Akron plant, He 
will continue to-reside in San Ma- 
rino, Calif., where he recently com- 
pleted a new home. 

* * * 


Evans Heads Parts Depot 
For Ford in Pittsburgh 


Byron H. Evans has been named 
Ford’s parts depot manager. He 
succeeds Ralph W. Lemmer, who 
has been transferred to the West 
Coast. 

A native of Connellsville, Pa., 
Evans has been with the Ford or- 
ganization for the past 30 years. 
He first joined Ford in 1920, as a 
machine hand in the Highland 
Park (Mich.) plant, Prior to his 
present assignment, Evans was 
manager of a merchandising divi- 
sion in the Detroit office. 

* * + 


Studebaker Export Names 
5 Regional Directors 


Overseas sales forces of Stude- 
baker Export Corp. have been 
strengthened with advancement 
and appointment of five veteran 
Studebaker men to posts of region- 
al directors, according to R. A. 
Hutchinson, president. 

The new regicnal directors are 
R. C. Knockaert, in charge of Eu- 
rope; Joseph T. Smith, in charge 
of western South America; Nick 
Freeman, in charge of central Eu- 





rope and the Middle East; Clark | 


R. Fletcher jr., in charge of Mex- 
ico, Central America and the Carib- 
bean area, and W. L. Young, in 


| 
| 











ACCENT ON VISIBILITY—On view from two sides are the Nash models in the show- 


room of Kingsway Motors, Inc. 


Brooklyn, N. 


Y. The building has 15,000 square feet of 


floor space, with 11,400 devoted to service. Seimore B. Simon is president and operating 


manager. 





presidents of the National Credit 

Office, Inc. A. D. Whiteside, chair- 

man of the firm’s board, also an- 

nounced the advancement of Peter 

A. Gerlach to senior vice-president. 
* + * 


West Named Assistant 


/To Hudson Vice-President 


Appointment of Paul E. West 
as his assistant is announced by 
R. W. Jackson, Hudson vice- 
president, = 

Before joining Hudson, West 
was assistant general manager of 


Armstrong Furnace Co. at Co- | 


lumbus, O. During the war he 
was subcontract manager for 
Curtiss-Wright Corp.’s plant at 
Columbus, West’s experience prior 
to the war includes major pro- 
duction and material control as- 
signments, systems and procedure 
work, special analyses and sta- 
tistical reports. 


* * 


Goodrich Names Ireland 


charge of Brazil, Argentina, Para-| 79 Canadian Post 


guay and Uruguay. 
* * * 


National Credit Promotes 3 


William E. Ireland, since Dec. 1, 
1949, sales vice-president of Inter- 
national B. F. Goodrich Co. has 


Philip R. Elmer and Christopher | been named vice-president and gen- 
E. Malone have been elected vice-'eral manager of the Tire Sales 


The First Time Miracle Power 
Goes to the 500 Mile Race, 
It Helps Set New Records Ga 





division of B. F. Goodrich Co. of 
Canada, Ltd., Kitchener, Ont., it 
is announced by George W. Sawin, 
president of the Canadian com- 
pany. 

Ireland has been with Gocdrich 
for 16 years and had been merchan- 
dise manager of International B. 
F. Goodrich for two years before 
becoming vice-president of that 
division. He was in the company’s 
automotive, aviation and govern- 
ment sales division in Washing- 
ton during the war period. 

+ * * 


Duncan Gets Post 


Appointment of Perry Duncan 
as manager of World Bestos’ dist- 
rict 18 has been announced by W. 
F. Rogge, manager of World Bes- 
tos’ Replacement division. Duncan 
will supervise sales activities from 
Kansas City. 


* * *x 


Nash Names Cooper 


Appointment of James M. Cooper 
as manager of the insurance de- 
partment of Nash-Kelvinator Corp. 
has been announced by H. G. Per- 
kins, vice-president. Cooper has 
been director of insurance for 
Kaiser-Frazer Corp. for the past 
four years. 
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Miracle Power has proved itself to the toughest jury 
of them all—veteran drivers of the 500 Mile Race. 


Five of the first ten to finish depended on Miracle 
Power. And the record for the fastest qualifying laps 
ever driven at Indianapolis was made by Walt 
Faulkner in a car using Miracle Power. 


If Miracle Power can improve the performance of 
cars pampered and tuned as racers are, you can 
depend on it for conventional cars. Your customers 
are hearing about Miracle Power. Get ready for them 
—write, wire or phone today. 


Miracle Power Division 


AP BUILDING «+ 


THE PARTS CORPORATION 
TOLEDO 1, OHIO 


Manufacturers of: MUFFLERS * PIPES * MIRACLE POWER ° dgf-123 
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Used-Car Auction Prices 


AUTOMOTIVE NEWS, JULY 10, 1950 


Market Trend 


Although it was still too early last week for the Korean situation 
to make itself felt on the wholesale used-car market, the overall 
average price of used cars climbed $1 to $1,011. 

Noteworthy is the fact that the increase was entirely due to the 
higher prices paid for older cars. Prewars and '46s showed guins, 
while all other models declined except '47s, which remained even 


at an average of $923. 


The greatest gain was the $23 hike in the price of '42s, which 
brought the average to $438. There was a $14 boost in the price of 
46s, bringing them to $816, while ’41s went up $3 to $396. 

On the losing side were '49s, which dropped $31 to $1,442; '50s, 
off $2 to $1,957, and ’48s, down $3 to $1,104. Although the number of 
offerings at nine auctions increased last week, the percentage of 
sales declined slightly, There were 1,345 cars offered and 884—or 
66 percent—sold last week, against 1,261 offered and 862—or 68 per- 


cent—sold in the preceding week. 


Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


KANSAS CITY 


(Kansas City Automobile Auction. Sale 
every Wednesday. Prices are for sale of 


June 28.) 
(Prices steady. Sold 173 units out of 
290 offerings.) 


BUICK — '50 Special 4-dr., $1,785. ‘49 | 
Super 2-dr., $1,720". ‘46 Super 2-dr., 


995. 

CHEVROLET ‘50 Bel-Air, $2,052. '49 FL 
Deluxe 2-dr., $1,390, $1,367; Special 
4-dr., $1,240, $1,025. ‘48 FM 4-dr., $1,- 
002, $915; SM 4-dr., $700; FIL, aerosedan, 


$1,142. 


CHRYSLER—'49 Windsor club coupe, $1,- 


510. ‘47 Windsor 4-dr,, $1,095. 


DODGE-—'49 club coupe, $1,195. ‘48 4-dr., 


$1, 


coupe, $950. 
FRAZER-—-'49 4-dr., $1,237. 


HUDSON—’47 conv., $597. ‘46 4-dr., $437. 


LINCOLN—’49 4-dr., $1,555. 
NASH—'49 4-dr., $1,280. 


OLDSMOBILE — "50 (88) 2-dr., $2,100°. ‘49 


(88) 2-dr., $1,797%; (76) conv., $1,712 
2-dr., $1,512. ‘47 (98) 2-dr., $992. 
PACKARD—'49 4-dr., $1,305. 


PLYMOUTH —'49 4-dr., $1,225. ‘46 2-dr., | 


$782. , 
PONTIAC—'48 (6) 4-dr.. $605. 47 (8) 
station wagon, $710; (6) 4-dr., $702. '46) 


(8) 4-dr., $925. 


STUDEBAKER — ‘47 Commander 2-dr.. 
$997. 


OAKLAND, CALIF. 


(A. L. Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday, Prices 


are for sale of June 28.) 
(Market a little softer on all units. 


RBUICK—’50 Super 4-dr., $2,350*; Special 
4-dr., $1,900. ‘'49 conv., $1,935; RM 
2-dr., $1,825. ‘47 sedanet, $1,135. ‘40 


Special 2-dr., $175. 


CADILLAC—’'49 (62) 2-dr., $3,000*. ‘48 
(62) 4-dr., $2,320°; (61) 4-dr., $2,450°. 
"46 4-dr., $1,550. ‘42 (60) Special 4-dr., 
$870. 


— ‘HO Bel-Air, $2,250. °'49 
SL Deluxe conv., $1,700;  2-dr., $1,500; 
4-dr., $1,500. ‘48 SM 2-dr., $850; FM 
4-dr., $1,100. ‘47 club coupe, $900; 
4-dr., $1,025. ‘46 FL aerosedan, $990. 
‘41 club coupe, $400. ‘40 2-dr.. $295. 


°39 2-dr.. $245; 4-dr.. $245. 


ae ts oc 4-dr., $1,825. °46 4-dr., 


$1,095. °38 eonv., $130. 


FORD—’'50 (8) half-ton pickup, $1,155. ‘49 | 
(8) club coupe, $1,305; conv., $1,505; 
2-dr., $1.345. ‘48 club coupe. $1,090, 
$1,015; 2-dr., $880. ‘47 4-dr., $875; 
conv., $905; 2-dr.. $865. ‘46 (8) club 
coupe, $755; (6) 2-dr., $750, $725. ‘40 


(8) club coupe, $275, $235, $125 


MEROURY — 46 4-dr., $850. ‘41 club 


coupe. 


$425. 
NASH—'42 4-dr.. $255. ‘41 4-dr., $275. 


‘37 = 2-dr., $100. 


OLDSMOBILE—'50 2-dr., 2 at $1,910: (88) 
Holiday, $2.835*. ‘49 (88) 4-dr., $2,085; 
(98) conv., $2,200*. °48 conv., $1,715: 
(98) 2-dr., $1,455. °42 (78) 4-dr.. $375. 


*41 club coupe. $320. °39 4-dr., $225. 


PLYMOUTH—'50 4-dr., $1.700. ‘47 SD 
$1,050. °46 SD 2-dr., $850; 4-dr., 


$750. °41 4-dr,, $235, $185. 


PONTIAC—'49 4-dr., $1,750. ‘48 conv., 


$1,450. °46 club coupe, $970. ‘41 4-dr., 


$315. ‘40 4-dr., $290. 
STUDERBAKER—'48 half-ton pickup, $670 
DETROIT 


(Aptco Auto Auction. Sale every Wednes- 


day. Prices are for sale of June 28.) 
(Market is very good. Sold 47 units 
out of 82 offerings.) 


BUICK—’'50 Super 2-dr., $2.225*. '49 Super 
conv., $1,975*; 2-dr.. $1,755*. ‘48 Super 
2-dr., $1,340. °47 Super conv., $1,180, 
$1,030; 2-dr., $955. ‘41 2-dr., $285. ’'39 


2-dr., $265. 


CADILLAC—'49 (62) 2-dr., $2,850. ‘48 


(62) 4-dr.. $2,225. ‘42 2-dr., $445. 


CHEVROLET—’50 SL Deluxe 2-dr., $1,- 
660. ‘49 FL Deluxe 4-dr., $1,410, $1,300; 
1-ton pickup, $845. °48 FL 4-dr., $1,140, 
$1,125. °47 4-dr., $940, $890. ‘46 FL 


4-dr., $780. '40 2-dr., $405. 
CHRYSLER—’'46 Windsor 4-dr., $900. 


DODGE — '49 2-dr., $1,395*°. ‘47 4-dr., 


$875. 


FORD—'50 Deluxe 4-dr., $1,575. ‘47 2-dr., 
$650. ‘40 2-dr., $270, $285. ‘39 coupe. 


$150. 
HUDSON-—'46 (6) 4-dr.. $550. 


LINCOLN—’48 Continental club coupe, $2,- 


025. 
MERCURY-'50 4-dr., $1,925. 


NASH—'49 2-dr.. $1,275. ‘46 2-dr.. $695. 
OLDSMOBILE—'47 2-dr., $1,030, $1,020. 


*39 2-dr., $200. 


ee ‘47 «2-dr., $800. ‘41 2-dr., | 


PONTIAC —49 (8) 4-dr., $1,805*, $1,740*. | 


"48 (8) 2-dr., $1,250. 


ST. JOSEPH, MO. 


(St. Joseph Automobile Auction. Sale 
every. Tuesday. Prices are for sale of 


June 27.) 
(Sold 78 units out of 150 offerings.) 


CHEVROLET—’'50 %-ton pickup, $1,275. 
‘49 sedan, $1,292. °48 1%-ton truck, 
$750. ‘47 sedan, $605, $1,032. '41 sedan, 
$425, $262.50, $540. ‘40 sedan, $207. 

FORD—'49 sedan, $1,222. '46 sedan, $800, 
$665. ‘39 sedan, $220; half-ton pickup, 


50 (6) club coupe, $1,655; 2-dr.. | 
$1,700. ‘49 (8) 4-dr., $1,172; club coupe. 
$1,047; (6) 2-dr., $1,020. ‘48 (8) club 











$107. ‘36 half-ton pickup, $100. 
OLDSMOBILE—'47 sedan, $1,100. 
PACKARD——'40 sedan, $275. 
PLYMOUTH—’' 39 sedan, $145. 
PONTIAC—'48 sedan, $1,200. 
STUDEBAKER—'48 sedan, $1,130 
WILLYS—'48 Jeepster, $762. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction, 
Sale every Monday, Prices are for sale of 
June 26.) 

(Gains and losses were closely bal- 
anced. Prices stayed up on new and 
sharp units. Sold 101 units out of 153 
offerings.) 


BUICK--'50 RM _ 4-dr., $2,600*; Special 
4-dr., $2,250*; 2-dr., $1,850*, $1,805. ‘49 
RM 4-dr., $1,700; Super 4-dr., $1,750 
‘47 RM 4-dr., $1,090. ‘42 Special 4-dr., 
$400. ‘41 Special 4-dr., $300; Century 
4-dr., $400; Super 4-dr., $500. 

CADILLAC—'50 (61) 4-dr., $3,475, ‘48 
(62) conv., $2,585. ‘42 (62) 4-dr., $775. 

CHEVROLET—'50 conv., $2,125, $1,875; 
FL Deluxe 2-dr., $1,950; SL Deluxe 
4-dr., $1,825. ‘49 FL Deluxe 2-dr., $1,- 
350; ‘SL Deluxe 4-dr., $1,485; club coupe, 


$1,400, $1,335, $1,440; conv., $1,500; SL | 


Special 4-dr., $1,360. "48 SM 4-dr., 
$850; FL 4-dr., $1,175; FL aerosedan, 


$1,150. ‘47 FL aerosedan, $940; FM | 


4-dr., $950; SM conv., $1,025, $1,125; 
4-dr., $885. ‘46 FL 4-dr., $950. "41 | 
Deluxe 4-dr., $435; conv., $450; MD 
4-dr., $410; SD 2-dr., $335. ‘40 Master 
(85) 2-dr., $210; MD 2-dr., $290; Deluxe 
conv., $400. 

CHRYSLER—’'48 Windsor club coupe, 2. - 
250; Town & Country conv., $1,500 


$1,485. 46 Windsor 4-dr., $910. ‘41 | 


Royal 4-dr., $420, $390. 


DODGE—'50 Coronet 4-dr., $2,175. °49| 


Coronet 4-dr., $1,570, $1,475; Wayfarer 
roadster, $1,400, $1,470*. ‘48 Coronet 
4-dr., $1,210. ‘47 Custom 4-dr., $920; 
Deluxe 2-dr., $1,050, $985, $960. ‘40 
Custom 4-dr., $360. 

FORD—'50 CD (8) conv., $1,800, $2,000; 
(6) club coupe, $1,575; (6) half-ton 
pickup, $1,050. ‘49 Custom (8) 2-dr., 
$1,140, $1,250; club coupe, $1,150. ‘47 
Deluxe (6) 2-dr., $740; SD (8) 4-dr., 
$610. ‘46 SD (8) club coupe, $770; (8) 
2-ton dump, $600. ‘41 SD (8) 4-dr., 
$340. 

FRAZER —'47 Manhattan 4-dr., $670*. 

LINCOLN-—-'47 conv., $1,250. 

MERCURY. -'46 4-dr., $560. 

NASH-—'48 Ambassador 4-dr., $850. 

OLDSMOBILE-—'48 (68) conv., $1,450*; 
(98) conv., $1,590*, $1,540*, ‘47 (98) 
4-dr., $1,050". 


| PACKARD-~'41 conv., $170. 


PLYMOUTH —’'49 Deluxe 4-dr., $1,385; SD 
4-dr., $1,400. "48 SD 4-dr., $1,125; 
conv,, $1,260. ‘41 SD 4-dr., $285. °'39 
4-dr., $240; conv., $350. 

PONTIAC — ‘48 (6) 2-dr., $1,050; (8) 
conv., $1,600. ‘47 (8) station wagon, 
$1,100. '46 (8) 4-dr., $830. °41 SL (8) 
4-dr., $400. 

STUDEBAKER —- ‘47 Commander 4-dr., 
$870*, ‘41 4-dr., $180. 


DES MOINES, IA. 


(Des Moines Automobile Auction Co., 
Inc. Sale every Thursday. Prices are for 
sale of June 22.) 


BUICK — ‘50 Special 2-dr., $1,860*, ‘47 
4-dr., $977. ‘40 club coupe, $375. 

CADILLAC—'47 (61) 4-dr., $1,512. 

CHEVROLET —-'50 Deluxe 4-dr., $1,850; 
2-dr., $1,997*. °49 2-dr., 2 at $1,360, 
$1,282, ‘48 FI. aerosedan, $1,207, $1,- 
202; FM 2-dr., $1,025, $1,000, $960. ‘47 
FM conv., $977, $912; 2-dr., $952; 4-dr., 
$1,050, ‘'46 conv., $885; 2-dr., $787; 
4-dr., $850. ‘42 4-dr., $410. ‘41 club 
coupe, $465, $452; 4-dr., $277. ‘40 2-dr., 
$547, $462, $407; 4-dr., $215. 

CHRYSLER—'47 4-dr., $1,225. 

DeSOTO—'50 conv., $2,252. ‘48 Custom 
4-dr., $1,225. °41 club coupe, $287, 

DODGE—’46 4-dr., $767. 

FORD—’'50 CD (8) 2-dr., $1,892*; $1,655. 
"49 conv., $1,350; club coupe, $1,187. 
'48 2-dr., $930. ‘47 2-dr., $850, °46 
4-dr., $802. °41 2-dr., $327. 

LINCOLN—’50 4-dr., $2,315. "49 4-dr., 
$1,492. 

MERCURY—'50 4-dr., $2,125, $1,890. 

OLDSMOBILE — ‘47 sedanet, $935. °'46 
4-dr., $752. ’'38 2-dr., $177. 

PLYMOUTH—'50 conv., $1,907. ‘48 4-dr., 
$777. ‘41 half-ton pickup, $275. 

PONTIAC—-'50 (6) 2-dr., $1,977. ‘49 4-dr., 
$1.647. ‘48 sedanet, $1,265 


DANVILLE, VA. 


(Danville Auto Auction. Sale every 
Friday. Prices are for sales of June 9-16.) 


| BUICK—'50 RM i-dr., $2.460*, $2,380*. 


‘49 Super 2-dr., $1,650. ‘48 Super 4-dr., 
$1,190. ‘47 Special 2-dr., $850; Super 
station wagon, $965; conv., $750. °'46 
Super 4-dr.. $925. ‘42 Special 2-dr., 
$270. °41 Special 2-dr., $250. 


CADILLAC—'47 (62) 4-dr., $1,550. 
CHEVROLET—’50 SL Deluxe Bel-Air, $1,- 
960, $2,025"; 4-dr., $1,850*. °'49 conv., 
$1,500; FL Deluxe 2-dr., $1,355; 4-dr., 
$1,420; SL Special 2-dr., $1,335. '48 FL 
aerosedan, $1,080; FM conv., $1,060, 
$995; club coupe, $1,070. '47 FM conv., 
$820; FL aerosedan, $880, $700. '46 FM 
club coupe, $740; conv., $850. ‘41 SD 
2... $475, $350, $300, $260; 4-dr., $655, 
CHRYSLER—'40 4-dr., $350. 
DeSOTO—'50 Custom 4-dr., $2,030, ‘47 











dealership in Gretna, Va. 
of 6500 square feet. 


Independence Mo. 
is also simplified, 





Deluxe 4-dr., $885. 


DODGE—'50 Coronet club coupe, $1,770. 


'39 2-dr., $380. 


FORD—'50 CD (8) 2-dr., $1,680, $1,770, 


$1,750; Deluxe (8) 2-dr., $1,575; (6) 
half-ton pickup, $1,000; (8) half-ton 
pickup, $1,115. ‘49 Custom (8) 4-dr., 
$1,200, $1,125, $1,190, $1,215, $1,040; 
club ceupe, $1,250; 2-dr., $1,295, $1,330; 
conv., $1,500. '48 Deluxe (8) 4-dr., $920; 
2-dr., $1,050. °46 (8) 2-dr., $780. ‘40 
club coupe, $390; Deluxe (8) 4-dr., $440; 
2-dr., $300. 


FRAZER—'47 4-dr., $610. 

HUDSON—'47 Super (6) 4-dr., $440. 
LINCOLN—'50 club coupe, $2,250 
NASH—'48 (600) 4-dr., $760. 
OLDSMOBILE—’'50 (88) club coupe, §2,- 


290. °'49 (76) club coupe, $1,720 


PLYMOUTH—'49 SD conv., $1,210, ‘48 


SD club coupe, $995. ‘47 SD 4-dr., 
$725. ‘46 Deluxe 4-dr., $580. 


PONTIAC—'48 (8) 4-dr., $1,290; 2-dr., 


$1,120. 


AUSTIN, TEX. 


(Capital City Automobile Auction. Sale 


j every Tuesday. Prices are for sale of 
|} June 20.) 


(Prices holding their own. Sold 118 


units out of 146 offerings.) 
BUICK—'50 4-dr.. $2,110. ‘49 RM 4-dr., 


$1,710. ‘39 4-dr., $160. 


CADILLAC—'50 (61) 4-dr., $3,950*, ‘48 


(61) 4-dr., $1,925". ‘47 «#(62) 4-dr., 
$1,450". 


| CHEVROLET—'50 SL Deluxe 4-dr., $1,- 


910*, $1,835, $1,640; Bel-Air, $1,880; 
2-dr., $1,780; half-ton pickup, $1,230, 
$1,205. $995. ‘49 club coupe, $1,275. 
$1,210; 4-dr., $1,460; 2-dr., $1,325, $1,- 
310. °'48 club coupe, $945, $910, $885; 
4-dr., $850; half-ton pickup, $840. ‘°47 
FL aerosedan, $610; SM 4-dr., $575. 
‘41 club coupe, $365; 4-dr., $350. ‘40 
2-dr.,. $340, $230; 4-dr., $375. 


| CHRYSLER '42 4-dr., $360. 
FORD 50" conv., $1,975, $1,960, $1,950, | 


$1,930; 2-dr.. $1,900*, $1,700, $1,540; 
club coupe, $1.765, 4-dr., $1,640; (6) 


2-dr., $1,480; 4-dr., $1,565; half-ton | 


pickup, $1,130, $1,125. °49 2-dr., $1,250. 
$1,210, $1,130; 4-dr., $1,220, $1,150, 
$1,030. ‘47 2-dr., $875, $835, $790; club 
coupe. $840; station wagon, $650, ‘41 
4-dr., $400. ‘40 2-dr., $435, $370, $255. 
$355. ‘39 4-dr., $495. 


FRAZER—'48 4-dr., $655*. 
KAISER—'51 4-dr., $2,000*, $1,750*. ‘48 


4-dr., $600. 


MERCURY — "49 4-dr., $1,430°, $1,360°. 


‘48 conv., $950. ‘41 2-dr., $495. ‘40 
club coupe, $340 


| OLDSMOBILE—-'41 (66) 4-dr., $360°. 
PACKARD—'49 4-dr., $1,270*. 

PLYMOUTH—'50 4-dr., $1.790. ‘49 4-dr., | 
$1,405, $1,360. ‘48 4-dr., $965. ‘41 4-dr., | 


$240. 


| PONTIAC—-'49 4-dr., $1,415. ‘48 station 


wagon, $700*; 2-dr., $1,100*. ‘47 2-dr., 
$860. ‘41 2-dr., $375. 


STUDEBAKER-—-'50 Champion club coupe. 


$1,625*. ‘48 Champion club coupe, $1,- 
140°. ‘47 Champion club coupe, $950*. 


PHILADELPHIA 


(Tom Hamilton - Lou Green. Sale every 


Monday. Prices are for sale of June 26.) 


(Sold 113 units in absolute auction.) 


BUICK—'49 Super 4-dr., $1,775, $1,750. 


"48 RM sedanet, $1,400, $1,290. '47 Super 
conv., $1,320. ‘40 Special 4-dr., $185; 
2-dr., $300. °37 4-dr., $180. 


CHEVROLET—'50 SI. Special 4-dr., $1,- 


735. ‘49 FL Deluxe 2-dr., $1,510, $1,495, 
$1,450, $1,535, $1,550, $1,330; conv., $1,- 
625. ‘48 FM 2-dr., $1,210; conv., $1,200, 
$1,205, $1,235, $1,220; station wagon, 
$1,200. ‘47 FL 4-dr., $1,045, $1,035. °46 
SM 4-dr., $985, $860, $920. 


CHRYSLER —'48 Windsor 4-dr., $1,450. '47 


Royal 4-dr., $1,260. ‘46 Royal 4-dr., 
$1,010. ‘40 NY club coupe, $345, $400. 


DeSOTO ‘47 Suburban sedan, $1,110. ‘46 


Custom 4-dr., $1,045. 


DODGE-—."47 Custom 4-dr., $1,090, $1,110. 


‘41 4-dr., $425. ‘39 4-dr., $290. 
4-dr.. $135. 


FORD — ‘49 Custom 4-dr., $1,290. ‘47 


conv., $980, $1,070; SD 2-dr., $895, $865, 
$705. ‘40 4-dr., $420, $215, $385, $350. 


HUDSON—'47 Super (6) 4-dr., $750, $775. 


Used Cars Get Play 
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BUILT FOR PITT MOTOR CO.—The new building occupied this month by the Chevrolet 
represents an investment of over $40,000 
A fenced-in used-car lot is another feature of the new location. Part- 
ners in the firm are G. W. Dawson and W. C. Scott. 





DOUBLE SALES ATTRACTION—With its used-car lot next door, Hodges Motor Co. (Nash), 
has increased pulling power for both new and used cars. 
reports James F. Hodges, president. 





til 


are averages of used-car auction prices, all 
Is, carried regularly in Automotive News.) 





(The above figures 
makes and mode 


42 (6) club coupe, 
| KAISER — 48 4-dr.. 
| MERCURY—’: a 
$1,585, $1,530, $1,495. 
50 Ambassador 4-dr., 





OLDSMOBILE—'48 (76) 4-dr., 


PACKARD—'47 sedan, $950. 
PLYMOUTH—'49 SD 4-dr., 
48 SD 2-dr., 


. $985, $1,030. 


., $1,105, $1,115, $1,260, $1,085. 
'49 Champion RD 4-dr., 
‘48 Commander 4-dr., 
"47 Commander 


STUDEBAKER 


CONCORD, MASS. 


(Cencord Auto : 
} J Prices are for sales 
of June 23-26.) 

(Sold 168 units out of 288 offerings.) 
-49 Super sedanet, 
Super sedan, $1,790, $1,835, $1,880°*; 


$1,775, $1,825; 


Lae Special sedan, $470. 
$275, $210, $160. 

CADILLAC—'47 (61) sedanet, 

|e HEV ROLET 
475, $1,425; 


$1, 475. $1, 365; FL Dotune ‘oaan, $1,450. 
station wagon, $1. 260, $1, 150, | 
$1, 135, $1, 040, - 110, 3, 000; FM sedan. 
"46 half-ton 
»,, $400; FL aero- 
'41 SD sedan, $682, $710. 
525; 6 . 40 SD sedan, 
$490, $375, $350, $250; MD sedan, $415. 
"39 sedan, $275. 
CHRYSLER—'42 Royal 
sedan, $225. 
’ eY—’42 sedan, $110. 
DeSOTO—’'41 club coupe, $275. 
DODGE—’'49 club coupe, $1,575. 
‘46 half-ton pickup, 


pickup, $140. 
sedan, $595. 





(8) sedan, $1,610, $1,- 
"49 Custom 


‘47 Deluxe sedan, 
‘46 SD sedan, $810; Deluxe sedan, 
’41 sedan, $410, 
'40 club coupe, $315; 


half-ton pickup, $900. 





coupe, $475. 


'47 sedan, $760. 
"41 sedan, $200. 

'49 club coupe, 
'42 club coupe. 
"39 sedan, $335. 


(600) sedan, $275. 
OLDSMOBILE 
(98) sedan, $1,800*; 
(76) sedanet, le 
PACKARD—'40 sedan, $235. 
PLYMOUTH 
coupe, $1,750. 





"50 (88) sedan, $2,150 








"49 SD sedan, 


and occupies in excess 


PAS tt} 
IGEE Stat :" a 


Average Used-Car Prices 


(Compiled by Automotive News) 


July 1950 June May 
(to date) 1950 1950 
$1,957 $1,959 $1,936 
1,442 1,473 1,489 
1,107 1,152 

923 968 

802 832 

415 438 

393 405 


Average... $1,011 $1,010 $1,031 





$1,415; Deluxe sedan, $1,260. ‘46 SD 
sedan, $825. ‘41 sedan, $540. ‘39 sedan, 


‘ $290. 
| PONTIAC—'49 SL (6) sedan, $1,650*%. "47 


(8) conv., $1,100. ‘42 (6) sedanet, $510 
"41 (6) sedan, $300. '40 (8) sedan, $275. 


| STUDEBAKER—’50 Champion sedan, $1,- 


25, $1,520, $1,475. °42 Champion sedan, 


$260. 
| MISCELLANEOUS ‘48 Peugeot sedan 


$1,475, $1,525. | 
5, $1,075, $1,215. ° 
‘46 Deluxe 4-dr., 


$305. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of June 23.) 
(Sold 131 units out of 183 offerings. 
BUICK—'50 Super sedan, $2,400; Special 
sedan, $1.900, $1,650. ‘49 Super sedan 
$1.650; conv., $1,800. ‘48 RM _ sedan, 
$1,250. 


| CADILLAC—'49 (62) sedanet, $2,800. 


CHEVROLET—'50 SL Deluxe club coupe. 
$1,600; conv.. $1.900; Bel-Air, $2,175. 
$2,075, 2 at $2.050; SIL Special sedan. 
$1.675: “%-ton pickup. $1,250. ‘49 FI, 
Deluxe sedan, 2 at $1,350, $1,335, $1,300; 
SL Deluxe sedan. $1,325; FI. Special 
sedan, $1,400. ‘48 SM _ sedan, $1,060; 
FM sedan. $1.110, $1.080, $1.050, $960 
‘47 SM sedan, $850, $625. °46 FM sedan, 
$800. 

CHRYSLER—'48 Windsor sedan, $1,250. 
‘47 Windsor sedan, $875. 

DeSOTO—'46 Custom club coupe, $850. 

DODGE—'50 Wayfarer 2-dr., $1,750, $1, 
725. °49 Coronet sedan, $1.685. ‘47 Cus- 
tom sedan, $700: business coupe. $770 

FORD—'50 CD (8) sedan, $1,755, $1,700. 
$1.690; Deluxe (8) sedan, $1,600; (6) 
business coupe. $1,325. ‘49 Custom (8) 
club coupe. $1,200, $1,100, $1,050; sedan. 
$1,375, $1,310, $1,195, 2 at $1.170. $1.- 
100; (8) 2-ton truck, $960. ‘48 Deluxe 
(8) business coupe, $875; SD (8) sedan, 
$1,050; (6) half-ton pickup, $685. °46 
half-ton panel, $485; SD (8) sedan, $770. 
‘41 SD (8) club coupe, $585; sedan. $390 
‘40 Deluxe (8) sedan, $520, $340. ‘39 
Deluxe (8) sedan, 

LINCOLN—'49 sedan, $1, 500. 

MERCURY —'49 club oS $1,575, $1,450; 
sedan, $1.425; conv., $1,550 

OLDSMOBILE-—'50 (76) sedanet, $1,825; 
(88) sedan, $2,375. ‘49 (98) conv.. $1,- 
950; sedan, $1,750. ‘'48 (98) sedanet, 
$1.350. ‘47 (76) sedan, $975. 

PLYMOUTH —'49 SD sedan, $1,325. ‘48 
SD sedan, $900. ‘47 SD sedan, $775. 
‘46 SD sedan, $735. 

PONTIAC ‘49 SL (6) Deluxe sedanet. 
$1,500, $1.650; Chieftain (6) sedanet, 
$1.590. ‘48 Deluxe (6) sedan, $1,200: 
Torpedo (8) sedan, $1,290. ‘41 SL (8) 
sedan, $500. 


| STUDEBAKER ‘48 Commander conv., 


$1,240. 
WILLYS. -'50 Jeep station wagon, $1,485 
‘48 Jeep station wagon, $1,050. 


MASON CITY, IA. 


(Lapiner's Used Car Auction. Sale every 
Wednesday. Prices are for sale of June 28.) 

(Market showed increasing strength. 
Sold 124 units out of 176 offerings.) 


BUICK — '50 Super 2-dr., $1,800*; 4-dr.. 
$1,800*. $1.685*; RM 4-dr., $2,300*. °49 
RM 4-dr., $1,570*. ‘48 Super 2-dr.. $1.- 
260: RM 4-dr.. $1,165*. °47 RM 4-dr.. 
$905. °'46 RM 4-dr., $980. 


CADILLAC—'47 (62) 2-dr., $1,605. 

CHEVROLET-—~'50 SL Deluxe 2-dr., $1,690 
"49 SL Deluxe 4-dr., $1.390, $1.395: 
conv.. $1,510: FL Deluxe 2-dr.. $1.375 
$1.395. ‘48 SM 4-dr.. $1,000: FI aero- 
sedan, 2 at $1,200, $1,125. ‘47 FL aero- 
sedan $950. $845: 1%-ton truck. $500 

CHRYSLER—'47 NY 4-dr., $1,070. 

DeSOTO—’'40 4-dr.. $175. 

FORD—'50 CD (8) conv... $1.915*. ‘49 
Custom (8) 2-dr.. 2 at $1,210, $1.260: 
(6) 4-dr., $1,105. $1,100. "48 (taxi). 
$625: 1%-ton truck, $700. ‘47 Deluxe 
(8) 2-dr.. $885. ‘46 station wagon, $725 

FRAZER—'47 4-dr.. $770. 

HUDSON—'46 Super (6) 4-dr.. $635 

KAISER — '°'51 4-dr.,. $1,800. ‘47 4-dr 
$675. 

LINCOLN—'47 4-dr.. $800*. 

MERCURY—'50 4-dr., $2,155. ‘40 4-dr 


$305. 
NASH—'50 Statesman 4-dr., $1.690*. ‘41 
2-dr.. $170. 


OLDSMOBILE — '50 (88) 2-dr., $2,300* 
"49 (66) 2-dr., $1.405*. 

PACKARD—-'48 4-dr., $1,360*, ‘47 4-dr., 
$670. 

PLYMOUTH—'50 SD 4-dr.. $1,510; 2-dr.. 
$1,595. °49 SD 4-dr., $1,375; Deluxe sta- 
tion wagon, $1,415. °48 (taxi), $790. 

PONTIAC — '50 (6) 2-dr.. $1,785*: (8) 
2-dr., $2,130*%. °'49 (6) 4-dr.. $1,610*. 
‘47 (6) 2-dr.. $950. '46 (8) 2-dr.. $870 

STUDEBAKER—'47 Commander 4-dr.. $1.- 
230*: Champion 4-dr., $1,.975*; half-ton 
pickup wee. 


Gulf ee Land in Mass. 
For Oil Storage 


SPRINGFIELD, Mass.—-Purchase 
of 99 acres of land on Cottage St. 


here, from Broadlea, Inc., by the 


Gulf Oil Corp. was recorded in the 
registry of deeds last week. 

The company announced it will 
store petroleum products of all 
kinds on the property, supposed to 
become eventually the largest oil 
storage site of its kind in New 
England. Construction will not be 
started until a pipeline from an- 
other storage depot in New Haven 
is completed. 
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necessarily those of 
By J. B. Van Tassel 


_ truck business is big busi- 
ness in this country, interstate 
truck freight dollar volume in one | 


Dealer Business Counsel 


Lack of Merchandising, Untrained Salesmen 


Cost Dealers Big Truck Profits 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
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truly no profit to be expected on 
the sale. No profit for the salesman 
or the dealer, which they can prob- 
ably afford to pass up these days 
in order to get more passenger 
cars, 

This method of operation will 
|probably survive as long as the 
|demand for new cars exceeds the 





Automotive News.) 


}and make money any more than | supply, but when the automobile 
;you can give passenger Cars aWaY|supply catches up and passes the 


demand and dealers are again 
forced to sell new cars on a highly 


and make money. You have to Sell, 
and in order to sell trucks, you 


shipper’s year 
alone will equal 
one-third or more 
of the freight dol- | 
lar volume of all 
railroads, This is| 


have first to know more than the 
buyer knows about trucks and 
truck requirements and, believe 
me, the buyer of truck fleets knows 
his truck business. 


dollar volume by |the average owner knows about his 
shippers for haul- | C4r 1S that it requires gas, oil and 
ing within states. |W4ter to keep it going. This is why 

The service vol-|the passenger-car business is a 
ume on these|Pushover as compared with the 
trucks will exceed | truck business. But the profits on 
a billion dollars a|the sale of trucks run into big 





J. B. Van Tassel 
year. Today, it is stated that more|™Oney when trucks are sold by| 


In the case of | 
in addition to the | the sale of passenger cars about all | 


competitive basis, the potential 
profits on the sale of trucks will 
begin to look awful good to the 
dealers who handle them. 

When this time comes and I 
don’t think it is too far away, 
based on today’s new-car produc- 
tion, will the truck profit possi- 
bilities be destroyed because of 
present-day truck merchandising 
methods of placing trucks on the 
bargain counter at distressed 
merchandise prices in order to 
get more new Cars. 





than one-third of the trucks on the 
road are prewar models and are} 
due for replacements. 
dealers who handle trucks in addi- 


tion to passenger cars shy away | 


from the truck business? 


The reason is probably because 
the owners of trucks know so much 


more about the truck business and | 
their requirements, that it some-| 


times proves embarrassing for the 
average dealer or salesman to ap- 
proach this class of buyer. There- 
fore the need for more expert train- 
ing and study in truck merchandis- 
ing is necessary if dealers and 
salesmen hope to get their rightful 
share of this business. 


This lack of know-how in truck 
merchandising is probably large- 
ly responsible for the poor profit 
sharing sOme dealers have expe- 
rienced in truck selling. However, 
a dealer or truck salesman who 
really takes this job of truck 
selling seriously and makes a real 
business out of it can’t help but 
make good money. 


You cannot give trucks away 


U.S. Consumption 


Of Rubber Put 
At Alltime High 


NEW YORK.—Rubber consump- 
tion in the U. S. reached an alltime 
monthly high in May of 109,237 
long tons, a gain of 14 percent 
over April’s 95,853 tons. 


Synthetic rubber consumption to- 
taled 45,300 long tons, up 19 per-| 
cent over the 38,037 tons for April; 
natural rubber consumption was 
63,937 long tons, up 10.50 percent 
over the April figure of 57,816 tons; | 
and the use of reclaimed rubber, 
which is not calculated as a part 
of total new rubber consumption, 
amounted to 24,458 long tons, up 14} 
percent over the 21,463 ton April 
figure, according to the Rubber 
Mfg. Assn. Since February, the 
proportion of synthetic rubber use 
to total new rubber has increased 
steadily from 36 percent to nearly 
415 percent of the total monthly | 
consumption. Some of the increase 
in synthetic rubber use was due to| 
the shortage of natural rubber at 
nearly comparable costs. 

But experience with its use in| 
certain products demonstrates, the | 
RMA said, that natural may not| 
recapture segments of the market | 
lost to synthetic when supply and) 
costs of the two materials again | 
approach a balance. 


Maryland Triples 
Truck Police 


BALTIMORE. — Enforcement of | 
the overweight vehicle laws was | 
stepped up threefold when 30 newly | 
appointed special officers of the 
state roads commission took their | 
posts in 10 new weighing crews | 
here. 

The men were graduated from 
a special course conducted by the 
Maryland state police in coopera- | 
tion with the roads commission. | 





Great Lakes Names Mack 


Appointment of the Mack Trailer 
and Truck Mfg. Co., Detroit, as/| 
Michigan dealer in the truck and | 
trailer field for WNailable Steel 
Floors has been announced by the | 
zreat Lakes Steel Corp., Steel | 
Floor division. | 


Why do) 


salesmen who have the know-how. 
* * * 


OWEVER, when they are sold 
by salesmen who are told by 


Surely something is 


when merchandise 


their dealer that they must make |S4les price from $1,000 up to $10,000|/as your bookkeeper? 
a truck sale before they get any|is sold on the bargain counter at|expect a new-car salesman who | 


more passenger cars, then there is|cost in many cases, when the need 





Movies—fastest way for your men to learn through 
latest audio-visual education methods. 


How we help 


TRAIN YOUR MEN 


to increase your oil 
and lubrication sales 


When you get the full facts on Pure Oil’s new, un- 
usual training plan for your service department, 
you’ll say ‘‘That’s for me!”’ 

For here is the simplified, streamlined training 
program you have been looking for, to help your 
men do the job better and increase your oil and 
lubrication sales. 

With movies, meetings, and demonstrations 
where your men Jearn by doing, we teach the 
step-by-step procedures—from how to raise a car 
on a lift to the correct lubrication service for auto- 
matic transmissions. 

Men we have trained say, “This program is 
worth while; we like it!’’ 

This training program—and all Pure Oil’s other 
services, including Pure Oil’s unique lubrication 
guide, master service records, and advertising 
helps—can be yours at no extra cost when you 
stock Pure Oil lubricants. 

The Pure Oil line is complete. In addition to 
new Purelube Premium-Quality Motor Oil, the car 
dealer line includes high-quality oils for house 
branding, approved automatic transmission oils, 
year and chassis lubricants, and TBA. Pure Oil’s 
strong advertising program supports the line and 
works directly for you. 

See your Pure Oil salesman for details or phone 
your local Pure Oil office today. 


THE PURE OIL COMPANY 
General Offices: Chicago 


radically |has ever been. 
wrong somewhere along the line|of hiring a good parts man who! 
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RECEIVES 35-YEAR PIN—W. E. Shively (right), manager of tire design, is congratulated 
by E. J. Thomas, Goodyear president (left). Dr. RP. Dinsmore, vice-president, who is 
looking on, made the presentation. 


| 
for this particular class of mer-|trucks to a man who knows all 
chandise “Trucks” is the greatest it|about trucks and expect to make 
Would you think |a profit. 


Any questions you may have 


with a unit|knows nothing about bookkeeping| concerning “Dealer Business 


Management” will be gladly an- 
swered by J. B. Van Tassel, care 
of Automotive News. 


Then why | 


knows nothing about trucks to sell | 





Meetings—where a Pure Oil instructor gives your men 
the latest “dope”—and keeps it up to date. 





Demonstrations—where your men improve their 
“know-how” as they learn by doing. 





Be sure 








with Pure 





THE SURE MOTOR OIL 
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Service and Used Car Reconditioning 


toa ee a ee Dealers. Jobbers and Maintenance Men who Service and Lubricate 


{merica’s 40 Million Motor Vehicles and WD ee 5 Million Used Cars Annually 





Backshop 


--+ by Jack 





N AUTOMOTIVE $64 question 

has been put up to me. 

I have been challenged 

And, in turn, I am going to chal- 
lenge the industry the dealers 
and servicemen, retail and factory 
—to give me a sane, short and eas- 
ily understood explanation of what 
“wheel aligning” or “front-end 
aligning” is. 

Leo Castiglia, of Kwik-Ezee, 
claims he has asked over a hun- 
dred top mechanics — most of 
them experts at the job of align- 
ing — what wheel or front-end 
aligning is, and he got over a 
hundred different answers, 

Ches Ragland, the advertising 
man who knows all the answers to 
most automotive service problems, 
seems to be as much in the dark 
as others to whom I have talked. 

And yet today, with our soft tires 
and higher speeds, our quieter cars 
and softer springs, the service that 
is so badly misnamed—or should I 
say little understood by the aver- 
age automobile owner — is more 


necessary than ever before. 
© + * 


Feels the Need 


7 IS not being sold like tuneup 

an easily said name that seems 
to indicate what the mechanic 
should do at least when he gets 
the job. Tuneup is being sold as a 
“catch all” for any engine malad- 
justment—or just sold, if an own- 
er’s engine doesn’t run smoothly. 

Aligning isn’t being sold like 
brake adjustment or brake reline. 
Those names are expressive to even 
the greenest car owner, and the 
owner realizes that one or the other 
is necessary. The owner can feel 
the need. 

It isn’t being sold like tire 
“X-ing” or switching. Owners have 
come to know that such an opera- 
tion saves them money in tire life. 

It isn’t even being sold like wheel 
balancing. 

Yet neither tire switching or 
wheel balancing will do the ex- 
pected job, if a front wheel has 
a “run-out” condition, if one 
spring has sagged more than the 
other, or any one of half a dozen 
other conditions prevail in the 
parts that go to make up the 
entire steering control. 

Castiglia claims that, in prac- 
tically every case where he asked 
a mechanic to tell him what front- 
end aligning was, eventually the 
mechanic got around to mention- 
ing steering correction 


Incentives Sell Undercoating 


HEN oO. A. Chillson, president 

of Meridian Pontiac, Inc., and 
Chieftain Pontiac, Inc., Indianap- 
olis, opened a new plant with 15,000 
square feet of floor space for re- 
conditioning of the used cars taken 
in by the two companies, he auto- 
matically put his company in line 


to take care of a lot of wreck work 


as well. 

The plant is equipped with 
modern facilities to give used 
cars a “lick and a shine” treat- 
ment. The plant can also handle 
metalwork, painting and trim re- 
pair. 

In opening the unit, Chillson, a 
pioneer figure in Indianapolis au- 
tomobile retail 'cicles, said: “We 
have spared no expense nor over- 
looked the slightest detail in mak- | 
ing this new establishment one of | 
the most outstanding of its kind| 
in the country. With eight depart-'! 


Weed 


some words that indicated 
| result. 
So-—it is claimed by both Cas- 


tiglia and Ragland that a new 
term is needed for this very essen- 
itial service—one that will convey 
the need to the man on the street 
for the work that should be done. 

I agree, with reservations-——or 
additions—-whichever you will have. 

+ * + 


Full Readjustment? 


| apace all that I can gather from 
experts in steering and tires, a 
brand-new package service is need- 
ed badly, not only from the stand- 
point of being expressive of what 
is accomplished by the procedure, 
but so that servicemen will sell it 
to the profit and safety of the av- 
erage car owner. 

Diagnosis is a word adopted from 
the medical that is gradually being 
made to express the correction of 
all natural wear and maladjustment 
in the working parts of an engine. 
In some shops, it goes further and 
means the correction and readjust- 
ment of all of the wearing parts 
in the car. 

“Steering correction” could be 
made to mean the entire readjust- 
ment of all out-of-adjustment 
parts of the steering mechanism, 
plus the changing of tires so that 
each tire would get equal wear 
and thus provide longer mileage, 
plus the balancing of the wheels 
after the switching was com- 
pleted to make sure that each 
wheel assembly wouldn’t get the 
“rabbit hop” at high speeds. 

Tire experts tell us that all new 
tires should be switched at from 
2,500 miles to not over 5,000 miles. 

Wheel-balancing experts tell me 
that wheels and tires should be 
balanced every time the tires are 
changed around, since there is a 
good chance that unbalance may be 
caused by the wheel and hub cap 
assembly just as much as by the 
tire itself, and that when tires that 





Conditioning Training Pays Of . ; 





Used-Car Foresight 


NDERBODY undercoating, one 
of the postwar-born service op- 
erations, appears here to stay—un- 
less dealers kill its popularity them- 


that | Selves. 


A good many dealers in differ- 

ent parts of the country see dan- 

| ger when such work is farmed 

out to irresponsible shops where 

quality of the job is subordinate 
to the price. 

Three principal reasons seem to 
account for the popularity of un- 
dercoating with the driving public 
and dealers: 

1. Undercoating provides protec- 






Dealers Refused 


Admittance to 
50 ASI Show 


CHICAGO.—The Joint Operating 
Committee of the Service Indus- 
tries Show remained firm against 
letting franchised car and truck 
dealers or oil company retailers 
into the ASI show, which will be 
held Dec. 4-8 at Navy Pier here. 

Factory service representatives 
and non-member jobbers will be 
allowed into the show only on the 
last two days. 

Other developments at a two-day 
meeting here last week indicate 
that all known jobbers, members 
and non-members alike, will be in- 
vited to attend the show and that 





tion for a car from rust and cor- by how thick it is applied. If they 
rosion resulting from calcium chlor-|once got a skimpy undercoating 
|ide used on streets in the winter,| because the dealer sent the job out 
| and from salt-laden air. 'to another shop, they are especially 
. & 2 | critical. The undercoating has to 
2. IT makes cars be thick and cover evenly.” 
This saves the dealer the trou- Slee oe 
|ble of hunting for elusive squeaks, HIGH quality undercoating job, 
|rattles and metal drumming in| / say dealers, is insurance for re- 
inewly delivered cars. peat business. It produces a profit 
3. It affords the dealer an addi-|°f 100 percent regardless of wheth- 
tional profit of about $15 per car|@r the dealer handles 100 or 1,000 
lon a service job he is not afraid| 4s 4 year, according to dealers in 
/to sell. On a 100-car operation, this| Hau Claire, Wis., and Minneapolis. 
/means an additional profit of $1,500} In Eau Claire, a city of some 
|over and above normal. 35,000 population, the Eau Claire 
The net result of a properly Lincoln-Mercury Co. sells about 200 
done undercoating job, dealers |C@TS annually and undercoats 75 
| agree, is better customer rela- |PeTcent of them, according to C. 
tions, less expense for the dealer | David Bugher, owner-manager. 
in new-car preparation and, of | This firm uses one of its two 
course, greater profit for the lubricating hoists on a part-time 
dealer. | basis for undercoating, and is still 
| The question of how many cus-| USing $210 worth of undercoating 
tomers will continue to buy under-| ¢@¥ipment purchased originally in 
/coating when money gets a little| !947, Bugher says. 
|tighter has already been answered,| The undercoating is applied by 
|most dealers say. Customers who| Marshall Cusick, who also does the 
have been given a quality under-| lubrication work. Cusick gets a $2 
coating job on a new car like it| bonus for each car he undercoats. 
and invariably buy the same serv-|He spends about 2% hours on a 
ice on their next new car—no mat-/car, this time including masking, 
ter what the make. removing wheels and returning the 
a. a j}car to service. 


(CUSTOMERS who bought under-| eh ie 


4 coating on their first postwar H® firm’s undercoating volume 


; : : returns an annual profit of 
car are also buying it on their sec- 
ond and third. Dealers report that about $2,000, says Bugher, who 


75 percent of all new-car buyers | 2443: “And we intend to keep that 


run quieter. 








credentials that are approved will 
be mailed out instead of being held | 
at pier registration desks, thus | 
avoiding confusion, | 

Exhibit space sales indicate that | 
the 1950 show will be at least as 
large as the 1948 show which prac- | 
tically overflowed the huge Navy 
Pier. Over 500 exhibitors, repre- 
sented at the allotment drawings, 
spoke for nearly 178,000 square feet 
of space. 

Next goal is to 
equally impressive record in the | 
matter of attendance, This was| 
emphasized by show officials who 
revealed that “an elaborate pub- 
licity campaign will soon get under 


establish an 


}are ordering it. 


or used’ 


way.” 


were perfectly balanced are changed 
The 


to different wheels they become un- to 


invitation non - jobber 


balanced. members by the show’s sponsors 
4 > 2 © MEWA, NSPA and MEMA—is ex- 
Sold as a Package |pected to help swell attendance. | 


ND front-end experts tell me|The invitation list compiled so far 


\4\ that all metals take a “set”|Contains 11,244 outlets, 

‘after a certain amount of use, and| Serving on the Joint Operating 
this alone will change the steering |Committee are: B. G. Close, chair- 
geometry of the vehicle. This “set”|™an; Ira Saks, A. E. Pouliot, C. 
has to be compensated for as well|P. Brewster, W. M. Hudgins, C. P. 
‘as any “out-of-true steering” that |Kleinsmith, F. K. Meyer, Hal Mil- | 
|might be caused by wheels hitting |!er. R. L. Smith, Frank G. Stewart, 
(Continued on Page 44, Col, 1) | D. H. Teetor and Erle A. Hinderson. 





|ments, we can completely recon-;oughly without disturbing custom- 
dition all makes of used cars and/er service in the two dealerships. 
jturn them out on a factory basis. | Except for a very few months 
In addition, we are now in 4 POSi-|jate jast fall and this early spring 
tion to offer immediate service to/qoalers have not really confronted 
the public and many insurance/, competitive market. As a result 
companies in this area a complete | many dealers who had begun to se- 
overhaul job or fender straighten-| »jously think about selling seale 
ing operation. | used cars at retail and establishing 
a a |conditioning facilities have backed 
wat Chillson didn’t say was| off and are again wholesaling their 
that he also opened the door | used stuff and making no prepara- 
to a volume of body repair—the|tion for the time soon to come 
}most profitable type of service | when they will need those facilities 
work that is open to a franchised | and the trained manpower badly 
|dealer under competitive conditions. : 


* * 


| The separate building also offers | Dealers like Chillson and 
a place where new-car condition- | es ete gsm Bre g —_ 


ing can be done quickly and thor- | 


In This Section 


| and Rock Island, IL, know they 
| don’t to have these facilities right 
| now. 
But they do know that in build- 
ing facilities for economical used- | 
(Continued on Page 38, Col. 1) 
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New Products 
Dealer Service 








| profit coming in, so we give them 
the best undercoating job we pos- 
sibly can.” 

Bugher estimates his firm’s un- 
dercoating cost per car at $4.75 
for labor (including the $2 bonus), 
$7.50-$8 for material and less than 
50 cents for depreciation. This 
is a total of about $13 out of a 
retail price of $25 for undercoat- 
ing a new Mercury and $35 for a 
new Lincoln, 

To further stimulate 


(Continued on Page 39, Col 





The necessity of spraying un- 
dercoating thickly (at least an | 
eighth of an inch) is emphasized 
by most dealers who successfully 
sell the service. They also em- 
phasize that the operator be care- 
ful in application, making certain 
not to spray or over-spray such 
parts as driveshafts, brake drums, 
ete. 


“Most customers,” says one deal- 
er, “judge the kind of job you do 


its under- 
1) 


Dealer Production Line 





ime. 


OFFERS CUSTOMER AN INTERNAL CONDITIONING—This modern 15,000 square foot 
reconditioning plant of Meridian Pontiac, Inc., and Chieftain Pontiac, Inc., Indianapolis, 
affords ample space to not only take care of used-car conditioning for the two outlets but 
for customer and insurance conditioning work as well. Left to right are John E. Overman, 
Meridian service manager; Robert M. Rade, Meridian general manager; O. A. Chillson, 
president of both dealerships, and F. C. Hindsley, general manager of Chieftain. 





PRODUCTION-LINE PAINT SHOP—Ten cars a day can be put through the paint depart- 
ment of this used-car conditioning plant operated by two Indianapolis firms, Meridian 
Pontiac and Chieftain Pontiac. Customer conditioning work and wreck repair go right along 
with those tradeins that need complete paint jobs to make them presentable for resale. 
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On Automatic 


By Sanford Markey 
Staff Correspondent 


CLEVELAND. — Inspired by the 
suecess of its first course on auto- 
matic transmission repair, the 
Cleveland Automobile Dealers Assn. 
plans to sponsor a series of sim- 
ilar courses this September. 

Conceived by Earl Burrows, 
secretary-manager of the CADA, 
the classes were the first of 
their type in the country where- 
by local mechanics could obtain 
first-hand, expert information on 
automatic shifts without going to 
Detroit. 

Although the first course dealt 
primarily with Hydra-Matic trans- 
missions, the new classes will deal 
with all types of automatic shifts. 
Working with Burrows on the 
project are Studebaker dealer Jo- 
seph Erdelac, chairman of the as- 
sociation’s education committee, 
and Pontiac dealer Charles Sirl. 

The project is believed to be the 
first of its type ever attempted in 
the country. Working in conjunc- 
tion with the Cleveland Trade| 
School, dealers in town were called | 
upon to furnish the necessary ma- 
chines and equipment. 

“The response was instantaneous 
and highly successful,” declared 
Sirl, “as most dealers felt that here 
was an opportunity for their me- 
chanics to learn while they earned. 
Mechanics no longer had to go to 
Detroit and spend two weeks away 
from the shop. They could learn 
here, in the evening, and remain 
on the job during the day. It means 
a considerable saving for the deal- 
er, both in dollars and in avail- 
able manpower in his service shop.” 

Burrows pointed out that many 
dealers are reluctant to send me- 

chanics away from home for a 
two-week period since it ties up 
service work. 

In dealing with the Cleveland 
Trade School, which is affiliated 
with the division of adult educa- | 
tion of the board of education, 








Socony-Vacuum 
Designs Prefab | 
Cracking Units 


NEW YORK.—Designs for pre- 
fabricated Thermofor catalytic 
cracking units -have been com-| 
pleted, according to Socony-Vacu- 
um Oil Co. 

The “small, low-priced” TCC} 
packages have been designed to| 
assist small and moderate-size re- | 
fineries to produce high-octane | 
gasoline competitively, says the oil | 
company. Many small refiners have | 
been unable to plan for the high- | 
octane gasoline market because of | 
the cost of conventional catalytic | 
cracking plants. 

The new TCC package unit can 
be constructed in the customary | 
manner but a primary objective has | 
been achieved, according to Socony- | 
Vacuum, by designing the unit so| 
that it can be prefabricated en-| 
tirely in shops and shipped to the | 
refinery site for erection, Prefab- | 
rication reduces the time required | 
for installation and lowers the cost. | 

Incorporating all the latest de- 
velopments in the TCC process, the 
new units come in two sizes, One| 
has a nominal throughput capac- 
ity of 3,000 barrels per day of feed 
stock and the other 6,000 barrels} 
a day. 

Promoting the sale of these units 
is the Southwestern Engineering | 
Co. (Sweco), Los Angeles. It also | 
offers prefabricated feed prepara- | 
tion, fractionation and _ stabiliza- | 
tion units in proper sizes to go with 
the prefab TCC units. 


Rubber Stockpile Needed, 


Canadians Warned 

TORONTO.—Though the govern- 
ment has every assurance of co- 
Operation from the Rubber Assn. 
of Canada, little progress has been 
made in connection with the recom- 
mendation made by the Industrial 
Preparedness Committee on Rub- 
ber in the fall of 1948 that Canada 
acquire a national stockpile of | 
40,000 tons of natural rubber, Greig | 
B. Smith, manager and secretary | 
of the association, reported at the 
aniiual meeting in Toronto. 


Dealer Service Series 


Cleveland Association Broadens Program 
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Transmissions 


dealerships had to pay $6 for each 
attending mechanic. 

The course requires 80 hours 
work and classes and will be lim- 
ited to about 15 men this fall, One 
automatic transmission and a com- 
plete set of tools will be furnished 
by the dealers for each two or three 
mechanics. The equipment will be- 
come the property of the school. 

Sirl points out that in Sep- 
tember all forms of automatic 
shifts will be studied, since “the 
day is not too far away when all 
cars will have automatic trans- 
missions, and every service unit 
will have to know all the differ- 
ent types of shifts. 

“Furthermore, many used cars 
that will be traded for new cars 
will have automatic transmissions, 
and the dealer who handles used 
cars will have to put the old vehi- 
cles into shape before he can resell 
them. He won't be able to send the 
ears out for checkup. His own 
service unit will have to do the 
work.” 


Nou can 9e¢* 









the city treasurer this year, as com- 





at 


STUDYINS STUDESAKER DRIVE—Alignment of splines on drive shafts of the new auto- 
matic transmission is being carried out by B. D. Wood, Memphis regional service repre- 
sentative, during a training course at the Studebaker service school. Looking on are, left 
to right: R. &. Stone, Kansas City; E. A. Bruha, instructor; and Charles H. Kidder, South 
Bend. 


. . |pared with 7,007 in 1949, Revenue 
ucah Begins Drive P , . 
Pad collected dropped $3,500. 


To Collect Wheel Taxes 


PADUCAH, Ky.— Paducah has | 
launched a drive to collect wheel 
taxes on all vehicles used regularly 
in the city. 

This decision was made _ since 
only 5,962 stickers were issued by 


Graham Sells Out 


Dean Graham has sold his De- 
Soto-Plymouth firm in Hillsboro, 
Ore., to Carl A. and Catherine 
Bunge, Frank H, Hill and Bert 
Boggs. The business will retain the 
name of Dean Graham Motors, Inc. 
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Nash Broadens 
Road-Sign Use 


DETROIT. Nash Motors has 
broadened its road-sign program 
following a survey of dealer needs, 
according to N. F. Lawler, adver- 
tising director. Arrangements have 
been worked out with a group of 
suppliers, with the object of choos- 
ing suppliers near the signs they 
are erecting to assure better serv- 
ice. 

Use of Scotchlite for day and 
night attraction is available. Sizes 
include a jumbo sign 20 feet by 10 
feet, six inches; the mainstay, an 
all-Scotchlite sign 10 feet by six 
feet, two inches, and a low-priced 
standard sign eight feet by four 
feet. 


Treadaway Expanding 

Treadaway Motor Co. (Chrysler- 
Plymouth), Dallas, has expanded 
its new-car facilities by adding a 
third floor to a two-floor annex 
completed in 1948 adjacent to its 
original building. The company also 
has leased 18,000 square feet of 
property at 1506 N. Zang Blvd. for 
a used-car lot. 


by Chrysler 
Corporation 


e 
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Believed Here to Stay . . 


Incentives Sell Undercoating 


(Continued from Page 36) 


coating business, Bugher’s firm re- 
cently offered a special price of $25 
per job if ordered on a new Mer- 
cury when the car is ordered, Oth- 


erwise, the undercoating fee is $30. | 
On new Lincolns a special price | 


of $35 is offered, compared with $40 


later. 
* oo” * 


DOPTION of a salt solution to 
remove ice from slippery win- 
ter streets in Eau Claire last win- 
ter resulted in additional under- 
coating business, Bugher com- 
mented. 
“More new car buyers are getting 
undercoating now, and a lot of 
people who previously weren't in- 


they want it again, when they 
have had a good job,” Bugher 
commented, 

In Minneapolis, a similar under- 
|coating operation was revealed, al- 
though the dealership handles some 
18 times as many jobs as the Eau 
Claire dealership. 


+ + + 

RINCIPAL difference between | 
the two dealerships’ experience | 
with undercoating came in the} 
method of application. Where the 
Eau Claire dealer used one man 
part-time and used a single grease 
rack part-time, the Minneapolis 
dealer uses two racks full-time and 
uses a semi assembly-line method 
of handling undercoating jobs. The 


| wheels, remove the hood for sep- 


| job, it was pointed out. 


the auto underbodies, remove the 


arate spraying, tighten bolts, and 
mask the car. As a result, the ap- 
plicator is able to spend full time 
spraying and can devote his en- 
tire attention to producing a 
thick, high-quality undercoating 


The Stephens Co, entered the 
undercoating business in 1946. Its 
sales volume has grown to nearly 
$100,000 a year. 

The firm undercoats some 3,600 
cars a year for itself and other 
dealers in the Twin City area, in- 
cluding “something over half” of 
its own new-car volume, according 


to Service Manager Ross Joseph. 
+ + + 


Minneapolis firm is the W. R. Ste-| 
phens Co, (Buick). |WTS retail prices range from $30 

The Stephens applicator, orig- to $35, depending on the size of 
inally trained by an undercoat- |the car—and more than half of 
ing manufacturers’ representa- |that goes for wages, undercoating 
tive, has since trained two as- | material, masking paper, tape, and 
sistants whose principal work is |sales commission, the service man- | 


terested in undercoating are bring- 
ing their cars in to protect them 
against corrosion,” he said. 

He added that the customers 
who bought undercoating when 
the firm first offered it in 1947 
almost always want it on their 





AUTOMOTIVE NEWS, JULY 10, 1950 





wnt 
“se: | 


TIGHTEN BOLTS FIRST—Many undercoating 
operations are reportedly unsatisfactory be- | 
cause the operator is not careful in tighten- | 
ing all bolts on a new car before starting | 
the spraying operation. Here the undercoat- 
ing man of W. R. Stephens Co. (Buick), 
Minneapolis, puts some beef behind his 
wrench pull before masking for the operation. | 


ness with a Twin City newspaper 
advertisement which was followed 








to prepare the cars for spraying. | ager said. | 
| The assistants wipe dust from 


subsequent cars. “With very few 
exceptions, once they’ve had it, 


' Only 

an Ostrich 

can get away 
with this... 


YOU DON’T GET A NEW CAR 
OFTEN, SO... 


CEOS IM Sie GE 


keep the power you bought 


BUY 100% PURE 


PENNSYLVANIA 


MOTOR OIL 


Fost ae att ae Y 


Don’t bury your Pennsylvania 


CUR leila deat ied: I, Aci lasllal ieee ia wrest. 
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; advertising program that mo 


for your protection, only oils mode from 100% Pure Pennsylvanio Grade Crude 
which meet ovr rigid quelity requirements ore entitled to corry this emblem, 
the registered badge of source, quality ond membership in our Association 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
O11 City, Pennsylvania 





Advertising like this is promoting 
100%, Pennsylvania Oil to millions 
of readers of LIFE, SATURDAY : 
EVENING POST, HOLIDAY, , 
COUNTRY GENTLEMEN 
and PROGRESSIVE FARMER. i 
Wherever you are, readers of these 
magazines as a group, have the 
highest percentage of new model 
cars, are the best prospects for top 
quality oil. 


in your newspaper ads on s 


same. Your service personnel 


and profits. 


ry 
» 
mato. 


TY Pure Pennsylvania Grade Crude 





The company launched the busi-|up by two mailings to 11,000 Bu- 





in the sand. Take full advantage of the terrific 


telling your present and potential customers why 
100% pure Pennsylvania oils are the world’s finest. 
This advertising will produce extra sales for you if 
you let motorists know you sell Pennsylvania oil. 


A simple card on a wall in your service depart- 


A 
i ment can say “Keep the Power You Bought .. . 
Change to 100% pure Pennsylvania oil.” A note 


customers. All these are little things in themselves, 
but they will make a big difference in your oil sales 


For your protection, only oils made from 100% 
rigid quality requirements are entitled to carry 


this emblem, the registered badge of source, 
quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oll City, Pennsylvania 


oil sales potential 


nth after month is 


| 


| Chevrolet, 


SERVICE SECTION 


lick owners in Ramsey and Henne- 
pin counties. 

Since then, the service manag- 
er commented, the business has 
grown mostly as a result of good 
reports spread by satisfied cus- 
tomers and as a result of a sell- 
ing done by the firm’s salesmen 
and service salesmen, who get $2 
for each undercoating job they 
| sell. 

The undercoating customers, Jo- 
seph commented, divide into three 
| general categories—those who have 
had a good undercoating job on a 
previous car and liked it; those 
who had rusted-out panels on pre- 
war models when they were ready 
to trade; and those who heard 
about undercoating from friends or 


|from the firm’s sales staff. 


* * * 


OSEPH noted that a “bonus” ad- 

vantage which the dealer re- 
ceives from handling an undercoat- 
ing operation, is the savings that 
result in the squeaks-and-rattles 
department: One man who former- 
ly spent full time hunting squeaks 
and rattles on new cars is now free 
to spend full time on other shop 
work, as a result of the use of 
undercoating, he pointed out. 

The undercoating not 
sound deadens the car, 


only 
it was 


and bolts in place, 
their loosening. 
Stronger evidence on that sub- 


preventing 


| ject came from P. M. Strickland of 


Strickland Motors, Inc., Columbus, 
Ga. 

The firm reported that under- 
coating “is one of our most profit- 


|able items, and in addition, it gives 


our service department a hidden 
profit of about $300 every month. 
Very few of the new Gars that are 


| properly undercoated come back to 


have bolts tightened or squeaks 





DO JOB ON LUBE HOIST—Evidence that 


a special ‘‘undercoating room" is not neces- 


| sary is seen here in the arrangement of Eau 


Claire Lincoln-Mercury Co. Eau Claire, Wis., 
where one of two lube hoists is used for 
such work. This firm sells undercoating on 
approximately 75 percent of the over 200 
new cars it merchandises each year. The floor 
is kept clean with a sprinkling of sand, and 
careful work by the undercoater avoids over- 
spray. Parts such as drive shafts, mufflers and 
brake drums that should not be undercoated 
are either masked with paper or carefully 
avoided in the application of the protective 
coating. 


and rattles taken out, and the shop 
men no longer have to spend valu- 
able time on those free services.” 

* + * 


~TRICKLAND estimated that his 


\” squeaks-and-rattles savings for 


the year would probably total 
about $3,600. The over-all profit 
picture was spelled out by two 


dealers in South St, Paul and St. 
Paul, Minn. 

In South St. Paul, Jay Kline 
Inc., has rolled up an 





ervice can say the 


can say it to their 


undercoating profit of some $7,000 
in less than a year, on an original 
capital investment of some $250. 
That brought out by W. W. 
Bishman, service manager, who 


| said that in that period the firm 


which meet our 


undercoated some 550 cars. He 
estimated costs at $8 for material, 
$5 for labor and $3 for sales bo- 
nus and overhead—for a total of 
$16, out of a $30 price, leaving 
a profit of nearly 100 percent, 
For the undercoating work thé 
firm has allotted one hoist full 
time, and employs one full-time 
applicator — and keeps him busy 
nearly 100 percent of the time, 
Bishman said. The firm undercoats 
more than 75 percent of the new 
cars it handles. 
« oe 2 
“TNHE customers like it. It’s «4 
sort of insurance for their car: 





(Continued on Page 52, Cal, 3) 
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‘resent and Future Advantages... 





U-C Conditioning 
Training Pays Off 


(Continued from Page 36) 


car conditioning and for displaying 
ind selling their used vehicles dur- 
ng the time when they can pro- 
vide them at long profit returns 
they are insuring themselves 
against the day when they will need 
them to have a profitable used-car 
operation. 

These dealers also know that 
now is the time to train good used- 
car salesmen and mechanics—while 
they can realize a profit on this 
help even as they learn the busi- 


ness. 
* * * 


ND these dealers aren't just 
providing these facilities and 
training their crews because they 
are big operators. But perhaps one 
of the reasons why they are big op- 
erators is because they have al- 
ways operated their businesses on 
a far-sighted, long-range basis. 
In the operation of the Chillson 
reconditioning plant, cars 


the trim shop where upholstery is 
checked for worn places and rips. 
Convertible tops are recovered or 
repaired and seat covers repaired 


or installed. 


Then the vehicles move to the 
motor and chassis reconditioning 
where hot water under high pres- | 
sure is used to clean both block 
and chassis. When the mechan- 
ical department is through with 
them they go to the metal and 
body shop where all metal work 
is performed, broken glass re- 
placed and the job made ready 
for paint. 

Ten complete jobs a day can be 
handled in the dust-proof ceramic 
spray booths. A battery of infra- 
red lamps provides 170 degree heat 
for quick drying of the enamel or! 
lacquer finishes. 

A large parts department is main- 
tained in the building. There are 
also shower baths, multiple-use 
circular wash basins and individ- 


ual lockers for each employe. 
* + + 


7s Schrierbrock used-car sec- 
tion is located in Bettendorf, 
Ia., the third of the so-called tri- 
city group. While the plant is) 
owned by the Rock Island outlet, 
used cars from Davenport will be 
reconditioned and merchandised 
from here as well. R. M. Jorgensen | 
is manager of the operation, which 
is aptly named the Used Car Mar- 
ket. 

The building is on a plot 129 by 
120 feet and it contains a sales 
room 56 by 80 feet, where 28 used 
cars can be shown under roof. A 
large outdoor lot adjoins. | 

In the rear of the showroom | 
are offices and closing rooms and 
in the rear of these a modern 
body and reconditioning shop is 
located. 

These facilities are prepared for 
the time when the difference be- | 
tween profit and loss may be the 
profit made from used cars. De-| 
spite bookkeeping practices, many | 
dealers in prewar days made their 
real money on their used-car lots 
and not in their new-vehicle sales- | 
rooms. 

Of course, that meant that he) 
charged overhead, overallowance 
and sales cost against the new-car 
sale. The used car carried but its 
proper share of the overhead, lot 
and sales costs. And the used cars| 
were sold to the used-car depart-| 


Chek-Chart Releases 


Latest Accessory Guide 

CHICAGO. — The 11th edition of 
the Chexall Accessory Manual is 
now available, according to the 
Chek-Chart Corp. It covers all 
major accessory lines as applied to 
passenger cars and light trucks 
from 1940 through 1950. 

Data in the volume covers: cool- 
ing system capacities, anti-freeze 
proportion table, specification and 
parts numbers for ground cables, 
starter switch cables, fan _ belts, 
radiator hoses, fuel pumps, fuses, 
lamp bulbs, ignition cables, muf- 
flers, tail pipes, oil filters, oil filter | 
elements, shock absorbers, spark | 
plugs, thermostats, tire size and| 
pressures, front wheel bearing 
grease retainers, windshield wiper 
arms and blades, radiator caps and 
gasoline caps. 





move | - 
from the lubrication department to | 


|ment at wholesale value—not at the 
traded-in price. 
* * + 


—— conditioning today is 
turning out to be much easier} 
and less expensive than it was 
the war. Then it was thought that | 
with the large percentage of pre- 
war cars on the highways the deal- 
er’s problem of conditioning old 
jalopies would be an expensive task. | 

But due to the vagaries of the} 
market, this boogy has practically 
disappeared. Today the only pre- 
war cars the average dealer con- 
ditions are the really clean jobs. | 
Anything with torn metal or bad 
interiors is sold as-is with a wash 
and shinola treatment as its only! 
expense. 

A small percentage of 1941 and 
1942 jobs are worth giving the 
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my | 16 Firme Join 


'MEWA in Month 


CHICAGO. — Sixteen firms were 
| elected to membership in the Motor 
& Equipment Wholesalers Assn. 
during May. This makes a total of 
50 new members during the first 
five months of 1950. MEWA mem- 
bership is now at an alltime high. 


May’s new members are: Angert 


”%,| Auto Parts Co., Inc., Buffalo: Asso- 


DeVILBISS CO. TO EXPAND—A new plant will be constructed on the Pennsylvania turn- 
pike at Somerset, Pa. Work is expected to be completed by Nov. |. 


| held off because their dealers are 
| still wholesaling their trades and 
| profess to be not interested in any 
|used-car program. 

Progressive and money-making 
|dealers in these same lines, how- 
jever, are getting actively into the 
|retailing of their trades because 
but a fraction of what they were (they feel that it is good insurance 
feared might be. | against a sudden change in the 

While most factories have gone| present market that might catch 
into the field with their used-car|them short of facilities and man- 
conditioning schools or have them| power just as it caught the truck 
planned for early fall, some have|dealers some two years ago. 


complete treatment, but most 
conditioning work is on the 1946 
and later models. For these the 
new interior conditioning prod- 
ucts and the new polishes and 
rub-on or spray-on finishes for 
dull paint jobs are so easy to ap- 
ply that reconditioning costs are 
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QUICK- 


PATENT 


Quick-Trim lets you replace old or damaged welt without 
removing or loosening fenders. Just trim off old bead witha 
knife, insert metal tongues between fender and body...and 
in minutes, Quick-Trim is firmly and smoothly in place. 





on recuest 
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Over 2 million feet sold the first few months of "49! 
One jobber sold 800 75-foot rolls in three months! 
Sold through jobbers only ... sample and price list 


MARTIN QUICK-TRIM COMPANY 
8637 West Third Street 
Los Angeles 48, California 


¥ 





DOLLARS FOR DEALERS! 
PROFITS FOR JOBBERS! 


PENDING 


BUY FROM THE ORIGINATOR 


1. Wire through center of cord for rigidity 
and easy installation. 


2. Barbed metal tongue, with metal strip 
encircling wire and cord. 

3. Fabric custom-made specifically for 
Quick-Trim. Twice as heavy as ordinary 
fender welt. 

Quick-Trim is available in convenient 
shop-size 75 and 150 foot rolls. 

For iobber nearest you... FREE INSTALLATION TOOL 
WITH EACH ORDER 





UNCONDITIONALLY GUARANTEED 





-|ciated Auto Parts 





| WANT AD will bring quick results! 


Co., Linden, 
N. J.; Automotive Electric Co., Inc., 
Johnson City, Tenn.; Balco-Pedrick 
Parts Corp., Buffalo; W. I. Cross, 
Oneonta, N. Y.; Fernwood Auto 
Parts, Inc., Rochester, N. Y.; Forest 
Auto Parts, Inc., Buffalo; Jamaica 
Battery & Engineering Co., Inc., 
Jamaica, N. Y. 


Harry Lane Supply Co., Inc., Mc- 
Pherson, Kans.; Lohman & Clark, 
Seattle; Meyer Motor Parts Co. of 
Queens Village, Queens Village, 
N. Y.; Molin Service, Inc., Buffalo; 
Niagara Auto Parts, Inc., Buffalo; 
Niles Auto Supply, Inc., Syracuse, 
N. Y.; Smith Auto Supply, Lyons, 
Kans., and Specialized Brake & 
Ring Supply Co., Buffalo. 





Want to buy or sell something? A small 
investment in an AUTOMOTIVE NEWS 
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ror QUICK PROFITS! 


REPLACEMENT FENDER WELT 





MARTIN COMPANY 
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Lawsuits Affecting Dealers . . . 


Court D 


By Leo T, Parker 


Attorney at Law 


ECENTLY a reader wrote an| 
as follows: 


interesting letter, 
“For several years I have read with 
great interest your legal reports in 
Automotive News. Now, I have a 
legal problem. 

“A customer knocked a glass jar 
containing oil from a counter in | 
my service station. It broke and} 
soon afterward another customer 


slipped in the oil, fell and broke |the oil splattered on the floor. The 
customer named Ellington entered 
15 minutes later and slipped in the 
oil and fractured the end bone of a 
| vertebrae. 


his leg. My question is: Am I 
liable for injury to this customer?” 

The answer to this question de- 
pends entirely upon the circum- 
stances. Generally speaking, the 
proprietor of a service station is 
not responsible for what one cus- 
tomer does to another customer. 


However, 


dangerous condition, and neglects 
to exercise reasonable diligence to 
remedy the dangerous situation he 
becomes responsible for injuries 





that may result to a customer'this testimony the higher court|occurrence, and for a_ sufficient 


ecisions 


,whether or not the proprietor or 
|his employe 


intentionally created 
the dangerous situation. 

For illustration, in Ellington v. 
Walgreen Co., 38 So. (2d) 177, a 
customer named Ellington sued the 
“Walgreen’s Store” for $40,000 in 


damages for personal injuries when | § 
|he slipped and fell in oil on the 


store floor. 


The testimony showed that a 
customer knocked a bottle of oil 
to the floor. The bottle broke and 


Walgreen Held Liable 

[/pUEine the trial Ellington 
: . proved that a Mr. Armstrong, 
if the proprietor has| ampioyed by Walgreen Co., knew 
knowledge of the existence of a that a customer had knocked the 
oil off the display counter 15 min-/|the bottle 
utes previously and he had ne- 
glected to clean it up. In view cf|ployes on duty at the time of the| plained that a proprietor is not 
the insurer of the safety of his 


* * * truck with a 





*800° MERCHANDISER CABINET 


INCREASES SALES APPEAL 
AND SPEEDS SERVICE TOO ! 


LOW FENDER CARS 


ARE SIMPLE TO CHECK 
WITH THESE NEW HEADS 


NEW FLEX-0O-PDOWE 


R 


HYDRAULIC JACKS 
PACK 24 TONS OF POWER 


FOR AXLE WORK 


Make that 12 x 13 feet the Biggest Money Making Space in Your 


defendant’s 


Metro body. 


(Ellington’s) 


was noted by one of 
(Walgreen Co.’s) em- 


‘BEAR SAFETY SERVES) Ty 
’ Fe LY Se = 


FULL EQUIPMENT FoR 
COMPLETE 5 POINT 
ALINEMENT CHECKING 


shop with the New “BEAR” 3831-88 Front-End Service! 


Make the most of every square foot of floor space! That’s 
good business! That’s what you do when you give the 
word to get the new “‘Bear’’ 3831-88 service. Here’s the 
service that says:“‘No shop is too small to get into big 
profit alinement!’’Here’s the service that also answers the 
smart “Bear” Operator’s desire for auxiliary equipment 


HERES ANOTHER 


“BEAR’COMB 
THAT BRING 
PER- FOOT- 


THE “BEAR” ~d 


INATION 
S$ HIGH 
PROFITS 


33 pynamic { /, tae 
BALANCER o> THE “BEAR 
35 WHEEL SPINNER} 





YOU GET LOTS OF EXTRAS WHEN YOU BUY “BEAR”! Along with the finest equipment 
that can be built, you get the benefit of NATIONAL ADVERTISING and the most widely 
known safety service sign, THE “BEAR” SIGN! “Bear” School, ‘Bear’ Advertising 
Programs, etc., etc., are provided by “Bear” to assist you to take ‘“‘Bear’s”’ advice. 








“BE THE SAFETY LEADER IN YOUR COMMUNITY.. IT PAYSI* 


“BEAR’ 


‘Trade Mark Reg. U. S. Pat. Off. 


SAFELY SERVIC. 





held the Walgreen Co. liable in | length of time prior to plaintiff's 


damages to Ellington and said: 
“We find that the breaking of|have been cleaned from the floor.” 


For comparison, 
30 So, (2d) 211. 


falling for same to 





that means MORE BIG PROFIT JOBS PER DAY! And don’t 
be misled by the compactness! Nothing in the way of 
completeness or precision has been sacrificed! 
This is a complete ‘Bear’? Service Unit 
with all the latest developments for fast 

checking of all cars and light trucks. 


vweal HOE f 


SEE YOUR "BEAR" JOBBER OR WRITE FOR COMPLETE 
INFORMATION. Address BEAR MFG. CO., DEPT, A-14, ROCK ISLAND, ILLINOIS 


= 
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customers, and he need only keep 
the floors and passageways of his 
premises in a reasonably safe con- 
dition, and is required by law 
to use the degree of care which 
would be exercised by an ordi- 
narily careful or prudent man 
under the same or similar cir- 
cumstances. 

Hence, in the above explained 
case the Walgreen Co. would have 
been held not liable in damages to 
Ellington if the testimony had 
shown (1) that the company’s em- 
ploye had cleaned up the oil imme- 


see Richard 
This court ex- 


diately after the customer knocked 
the bottle off the counter; or (2) 
Ellington had been injured imme- 
diately after the bottle of oil had 
been knocked to the floor and be- 
fore the employe had time to clean 
the oil from the floor; or (3) that 


PARTS STORE GOES TO CUSTOMERS—The roving showroom of Jenkins and Robinson, Inc., ‘ ‘ id 
automotive warehouse distributor in Worcester, Mass., is housed in an International KB-3M cna coe ae ge "oll a ee 
Termed the Displaymobile by its owners, it is used by com- ployes ad ™ is . 
| pany salesmen to exhibit equipment to dealers and make on-the-spot demonstrations, 
| establishing closer contact between distributor and dealer 


the floor. 

In other words, the fact that an 
“lemploye knew that the bottle of 
oil was knocked off the counter 
and broken on the floor, and failed 
to clean the floor immediately, in- 
dicated negligence on the part of 
Walgreen Co. which resulted in its 
liability. 


* * * 


Explosive Tuneup 
AConmene to a recent higher 

court, a manufacturer is liable 
in damages to a purchaser for in- 
juries caused by use of his recom- 
mended product. 

For example, in Kramer v, Hol- 
lings Corp., 71 Atl, (2d) 139, it 
was shown that an automobile 
Owner named Kramer purchased 
a can of “Motor Tune-Up,” a sol- 
vent manufactured and canned 
by Hollings Corp. 

The following morning when al- 
lowing his car to run Kramer ap- 
plied some of the solvent to his 
automobile in accordance with the 
directions on the can. He then 
permitted the motor to cool off for 
about 20 minutes, and when he 
started the motor again, there was 
an immediate explosion, damaging 
the entire motor. 

Kramer sued the manufacturer 
of the solvent for heavy damages. 
During the trial Kramer testified 
that the vehicle had been “tuned 
up” about a week before the explo- 
sion, and he was told by the me- 
chanic that with the exception of 
some carbon which existed in the 
motor, “it had been running ex- 
ceptionally fine.” 

In holding the manufacturer 
liable, the higher court said: “The 
manufacturer was obliged to use 
reasonable care in the manufacture 
and canning of its product. It is 
obvious that with the exercise of 
reasonable care, an explosion such 
as occurred here does not ordinarily 
| result.” 





* * 


a 
Checkoff Enforcement 
Barred in Tennessee 


NASHVILLE. — Labor contract 
provisions providing for dismissal 
of union members who refuse to 
pay their union dues are unen- 
forceable in Tennessee, according 
|to an opinion handed down by the 
state supreme court. 

In an opinion by Chief Justice 
A. B. Neil, the high state court 
ruled in a Chattanooga case that 
neither the union nor the employes 
would have grounds for a suit if 
a company failed to comply with 
such a contract. 

The company could fire employes 
and then immediately rehire them, 
the court said, and the union would 
|be prevented from bringing action 
| by the state’s anti-closed shop law. 
| + * 


‘Court Defines Phrase 
'*4s Soon as Possible’ 


BUFFALO. A legal definition 
|of the words “as soon as possible” 
|with relation to delivery of a mo- 
itor vehicle has been provided here 
| by City Judge Michael E. Zimmer 
jin a $232.20 decision for the plain- 
|tiff in a breach of contract suit. 


The words “mean a _ reasonable 
time dependent upon the intention 
of the parties and the facts and 
circumstances surrounding the par- 
ticular case,” his decision declared. 
The suit was brought by William 
|A. Moser. He charged that Jerge 
| Sales Co., Inc., delayed delivery un- 
| til January 10 of a new panel truck 
which he purchased on Nov, 25, 
1949. 











‘ 





er 
le 
i- 
l- 


a we Fs 


“= = PRS 1 OO 


ewes tt Ww ow ov 


a we Vv OV We 


SERVICE SECTION 





By James D. Woolf 
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| other supplementary media, per- 


MONG national advertisers con-| haps direct mail? 


tinuous market research is to-| 


day an established practice. A great 
many of them maintain their own 
marketing research departments. 

This practice unfortunately is not 
so well established among retailers 
and sma!l local or regional busi- 
nesses. 

Even though you may be a small 
advertiser, doing business perhaps 
only in one city, why is market re- 
search important to you? What is 
the purpose of a market study? 
Brvuadly speaking, its purpose is to 
“locate” and “tag” for you the peo- 
ple who are logical prospects for 
whatever it is that you are selling 
—who they are, where they are, 
what they do, what their buying 
habits are, etc. 


* + * 


Eye-Opening Result 


that expanded its business by ex- 
panding its vision about its true 
market potential. It was the idea 
of a young teller. 

Said he to the president: “I don’t 
want to be presumptious, sir, but 
I think I know why our bank is 
standing still. Ours is just a little 
neighborhood bank because we are 
‘neighborhood minded. 

“We are situated in the very cen- 
ter of a thriving community, but 
nearly all of our business is local. 
The population of this town is less 
than 3,500, whereas the population 


A lot of products—postage stamps|of the county is over 35,000. I 


and salt, for example—are in uni- 
versal demand at every income 
level. Other products—such as air) 
conditioning units and motor boats | 


think we ought to try reaching out 
for business.” 
The upshot of the suggestion 


-are likely to be bought only by| —— 


people in better than average in- 
come brackets. 

Still other merchandise — shot- 
guns, rods and reels, tennis equip- 
ment, skis, etc.—appeals only to 
people addicted to certain special- 
ized hobbies and pastimes, 

Then there are services—laun- 
dries, dry cleaners, banks and 
trust companies, insurance, and 
so on—that do not find markets 
of equal attractiveness among all 
classes of people. 

Then, too, market’ conditions 
even within local areas are in a 
constant state of ebb and flow. Eco- 
nomic change—the closing down of 
a factory, the decline of a once 
prosperous local industry —- may 
eliminate an old market. 

The quick springing up of new 
residential subdivisions may call 
for more advertising pressure in 
certain selected neighborhocds, The 
spectacular growth of universities 
since the war has changed the mar- 
ket picture in many communities. 

> 


Keep Abreast of Needs 


ewe the scope of a market 
study is a searching analysis 
of the needs of your community. 
Are there certain unfilled wants 
that your product or service is not 
supplying? Is your current Price | 
structure right for the area you} 
are serving? Are you keeping 
abreast of changing trends? Is it 
possible for you to expand your 
market with changes and improve- 
ments in your merchandising or 
service? 

Are there certain desirable 
groups in your natural trading 
area not doing business with you? 
If so, who are they, where are 
they, and what is it they want | 
that you don’t have? 
Consider the practicability of ex- | 

| 





panding your trading zone geo- 
graphically. 

Let us assume a purely hypothet- | 
ical example that you are a building 
supply dealer in, say, Pittsburg, | 
Kans. As it is now, most of your! 
volume comes from within a radius | 
of a few miles of Pittsburg. 

Is that your limit? What about | 
Chicopee, Cherokee, McCune, St. | 
Paul, Frontenac, Girard, Radley, | 
Mulberry and Arcadia? Who lives 
in those little towns? Any new in-| 
dustries in any of them? Any new) 
building being contemplated—new 
homes, new barns, silos, outbuild- 
ings, fences? Any new factories, 
schools, public buildings about to 
go up? New families moving in? 
Old families moving out? 

Is your advertising getting into 
these neighborhood towns—and, if | 
it is, are you featuring the right 
products to meet their needs? Do} 
the Pittsburg Headlight and Sun| 
cover adequately these outlying 
markets; if not, _Should you add} 


Star Siti Feted 

_AKRON.—Thirty-five representa- 
tives of B. F. Goodrich from all 
parts of the nation who won a na- 
tional sales campaign for the first 
quarter of this year were enter- 
tained here by the company. In the 
group were 10 district store super- 
visors, 20 retail store managers and 
five territory managers. The three- 
day affair was climaxed by a din- 
ner tendered by James J. Newman, 
vice-president. 





From Model T 


Salesense in Advertising 


Tested Ideas for Small Business 


| 


| 


sociable visit to every farm home 
in the county. 

When his survey was finished 
some months later, the bank had 


3 l'on file a card on every farmer in 
HAVE told in this column be-/|the county, and on it was recorded 
fore of the little Kentucky bank | 


| 





was that the young teller paid a | 


such facts as the size and charac- 
ter of the acreage, the barn, the 
home; the kind and number of 
| crops, animals, and implements; the 
\size of the mortgage, if any; what 
plans of expansion were being con- 
sidered, and such intimate details 
as what church the family attended 
and what education was being 
planned for the children. 


On the basis of this data the 
bank shaped its advertising plans 


| to capture countywide business. The 


new “reaching out” plan tripled in 
the first year the bank’s volume of 


business! 


* * * 


How to Make Survey 


H°w should the average small 
businessman go about making 
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a market survey? What tools are 
at his disposal? Can he afford to 
spend money for research? Must 
he employ an expert? It is difficult 
to give a blanket answer to these 
questions. Much depends on the 
|size of the business and of the 
/ecommunity. Obviously, Pittsburg, 
|Kans., is one thing and Pittsburgh, 
Pa., is quite another. 

In many instances help can be 
enlisted from the community’s 
newspapers and radio stations, its 
banks, its chamber of commerce, 
and local trade associations. From 
the Bureau of Census data are 
available in regard to population 
and its distribution by age, edu- 
cation, sex, race and other fac- 
tors. 

A number of current publications 
that contain useful market data are 

obtainable from the U. S. Depart- 
ment of Commerce. In college 
towns students in advertising class- 
es, anxious for practical experience, 
frequently are glad to collaborate 
for little more than expense money. 
But most of the work, unless you 
engage a research organization. 
you'll have to do yourself. 

You'll find market research well 
worth the effort. If you do not 





the “Fashion 





41 


know your market—and know it al- 
most as intimately as the street 
you live on—you cannot possibly 
appraise the selling job you are 
doing. Your market may be vastly 
bigger than you think. And it is 
not unlikely that your advertising 
can do a much better job for you 
than you have ever imagined. © 


Avromotive News 





“Boy, am I glad to see you—I’m 
head over heels | in debt.’ vss 


It has often been said of Henry Ford that his genius glowed 


brightest in his selection of men for jobs. A brilliant choice 
for a vital work was the men of the K. R. Wilson organization. 
For 33 years they alone originated, produced and put to 
work all the special tools for Ford dealers. This test of Time 
is proof positive of how superlatively they did their work. 
Today as always the famous K R W initials guarantee you 
quality and performance unequalled in the field of special 
service tools. Keep this important fact in mind when you are 


ready to buy. 
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World’s Largest Manufacturer Of Garage Tools And Equipment 


215 MAIN STREET . 


BUFFALO 3, N. Y. 
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OOSE THE TR 








1949 121.377 MPH 1948 MAURI ROSE 





1947 ¥ 16.33 MPH "1946 GEORGE "Roeser 









= ' 
NO RACES @ 
DURING THE 
WAR YEARS 
SAFETY- re oh ae) cr “THE SPEEDWAY 


115.035 M.P.H. 1938 117.20 M.P.H. 
1939 FLOYD ROBERTS FOR YOUR PROTECTION ON THE HIGHWAY 








WILBUR SHAW 





1939 xeviv'reritto 1934 wos cuinmines 
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883 104.16 M.P.H. 193] 96.62 M.P.H. 1930 100.44 M.P.H. 
LOUIS M MEYER LOUIS SCHNEIDER BILLY ARNOLD 





1925 101.13 M.P.H. 1924 98.23 M.P.H. 1923 90.95 M.P.H. 192? 94.48 M.P.H. 
PETE DE PAOLO JOE BOYER, L. CORUM TOMMY MILTON JIMMY MURPHY 


Copyright, 1950, The Firestone Tire & Rubber Co. Listen to the Voice of Firestone every Monday evening over NBC 
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irestone TIRES 


1950-124.002 M.P.H. 


HE Indianapolis Race is more 

than a breath-taking spectacle of 
speed; more than a colorful carnival 
of thrills and chills. It is not just a 
stunt. On the contrary, it is a practical, 
torturous test of new engineering 
developments before they are adopted 






for regular production. Authorities say 
that 500 miles on the speedway are 
equal to 50,000 miles of ordinary 
driving ...5 years of average service 
crowded into less than 41% hours! 
For many years, every driver i in the 
race has bought Firestone Tires, be- 


JOHNNIE PARSONS 








cause no driver is willing to risk his life 
or chances of victory on anything less 
than the safest tires that money can 
buy. Remember that fact the next time 
you buy tires. Protect your life and the 
lives of others by equipping your car 
with a set of new Firestone Tires. 
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1927 crore SouDEns 1926 FRANK. LOCKHART 





1929 97.58 M.P.H. 1928 99.48 M.P.H. 
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- complete change of oil whether it 


Backshop . 








By Jack Weed 


(Continued from Page 36) 


deep holes or bad bumps in the 
road at high speeds. 

I know from experience that one 
gets a much easier steering car and 
much longer tire life by having 
these services performed within the 
first 5,000 miles and at least every 
10,000 miles thereafter. 

I put on from 30,000 to 40,000 
miles on my car every year and 
have only found one hardship— 
that of getting all three jobs done 
at the same time by the same 
mechanic. 





I believe that, especially if the 
service was set up as a package 
service like the much-abused “tune- 
up” and at a reasonable price, deal- 
ers could sell this service without 
any difficulty at stated periods just 
as easily as an oil change is sold 
today. 

The public will usually buy a 


is needed or not at 1,000 or 1,500- 
mile intervals. They are buying 
spark plug renewals at 10,000 miles 
just because these are recom- 
mended. 

* * * 


Why Separate Fee? 
— owners are buying a pack- 
age “tuneup,” when all they 
need is to have their spark plug 
gaps adjusted to the proper width. 
But owners run their tires until 
they are so badly cupped that they 
have to replace casings with plenty 
of good tread, just because they 
don’t rotate them often enough. 
They pull their arms out on a 
crowned road just because one 
wheel has a “run-out” condition 
—or because the change in the 
“flexed parts” has taken a great- 
er “set” on one side than the 


NOW! 1951 St 





ne 


other. This 


at high speeds and greater fatigue 
on a long drive—all contributory 
to more accidents. 


There is no more reason, to my 


mind, why an owner should have to | 
go into a shop and pay a separate | 


fee to have each of these services 
done all at one time than he should 
be charged separately for cleaning 


and adjusting spark plug gaps, dis- | 
tributor points, lashing valves, and | 


checking timing and carburetion. 

He gets all of these latter services 
or should get them under the 

one grouped service of “tuneup.” 


Having one mechanic do them 
all at one time should not only 
save money for the owner but make 
more money for both the mechanic 
and the dealer. It should save 
money for the owner in the charges 
for the “package” but save him 
plenty of money on tires and wear 
and tear on front-end steering 


parts. 
+ . + 


Profitable Service 


ON THAT basis, the grouping of 
these services under one easily 
understood package name would 
not only be providing an essential 
Service to the owner, but would 
develop an easily sold and profit- 
able service operation for the shop. 
In my book, it would also elim- 
inate many causes of dissatisfaction 
with new cars by owners, I have 
yet to buy a car that didn’t need 
these services before I had driven 
it 60 days—sometimes within the 
first 30 days. 

I’m not being critical of deal- 
er “get ready” in making that 
statement either. Despite all the 
sage claims of the engineers and 


makes for harder | 
steering, less control of the car | 
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— |some thought, and either adopt the 
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mean I’m not 
handy with tools? Look at this!” 


“What do you 


spring makers, I see no reason 

why coiled front sprigs don’t 
take a “set” just as much as flat 

springs—or valve springs. 

I never hear anyone kicking 
about having the valves lashed on 
their car and the head bolts drawn 
down at 500 miles. It is a natural 
reaction to the wear and vibration 
of driving a new engine. 

I don’t believe that, if the “pack- 
age” were sold properly, anyone 
would object to this package serv- 
ice either. In fact, I believe that it 
would become a service that the 
owner would gladly buy if it were 
provided and advertised under a 
name or term that told the owner 
what the service was. 

Well—I’ve gone on a long tirade 
on the subject this time. I’ve men- 
tioned it many times before in serv- 
ice stories and in this column-— 
but I hope that going “sled length” 
as I have in this explosion will get 
some of the makers of wheel-bal- 
ancing and front-end aligning 
equipment, tire men and factory 
service managers, to giving the idea 











| suggestion if they believe it to be 
|right or “beating me down” if they 
|think I have gone off on a tangent. 

I'll warn you though—I won't 
|take the “beating down” without 


| resistance. 
* * 


Disappearing Act 

ERB MAXON, of the B. F. 

Goodrich Co., invited a bunch 
of us Detroit typewriter pounders 
last week down to Akron to see a 
| new belting plant and have a press 
interview with “Prexy” Collyer, He 
provided a plane to take us there 
and bring us back and inveigled 
Don Fairbairn of the Detroit office 
to “run herd” on us. 

Herb met us at the plane in 
Akron, took us to the plant and 
immediately disappeared — after 
turning us over to the manager 
of the belting works. We soon 
found out why. It was a hot day 
—and have you ever been in a 
rubber-curing room with steam 
roasters on every side of you on 
a hot day? Or in an inclosed 
drop forge plant—or a coal-burn- 
ing ship’s boiler room? 

After a nice luncheon, we started 

out on the afternoon tour, 

That trip reminded me of Los 
Angeles and the way the dealers 
wear one down below their size. 
We were turned over to one de- 
partment head after another, each 
walking up his beat in turn. Only 
Detroit’s Don stayed with us. 

Herb joined us after the after- 
noon tour and rode with us out to 
the plane that brought us back. 

+. + + 





Amazing 
| way the S.O.S. Co. has walked 

into the automotive industry to 
bolster the sale of its pots-and-pans 
cleaner through grocery store out- 
lets continues to amaze me. The 
latest deal is a folder mailed to 
over 40,000 franchised car dealers 
offering to send the dealer 25 fold- 
ers containing a free offer of S.O.S. 
pads for their whitewall tire cus- 
tomers. 

Jim Andrews told me recently 
that over 3,000 dealers are taking 
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Poor Building 
Cited as Root 
Of Road Damage 


| MANCHESTER, N. H.—(UTPS) 
—After Gen. Frank D. Merrill, 
state highway commissioner, is- 
sued a report in Concord on his 
estimate of truck damage to high- 
ways, A. J. Staby, secretary of the 
|New Hampshire Truck Owners 
Assn., stated that truckers in this 
state realize their vehicles damage 


the highways, but that the real 
trouble is that roads are poorly 
constructed. 


As for paying their share of high- 
way costs, truck owners could pay 
\larger fees if they were permitted 
ito haul larger payloads than now 
permitted, Staby declared. 

“Aren’t we forced to admit high- 
ways are like factory machinery?” 
he asked. 

“The highway must wear out and, 
like the machinery, we should 
amortize it over a period of years. 
Then we should rebuild it when 
necessary, just as we replace old 
machinery.” 

In defending New Hampshire’s 
low fee for trucks, Staby pointed 
out that other states which have 
high rates permit loads up to 74,000 
pounds. New Hampshire has a 50,- 
000-pound limit. 


Ford Promotes 


3 in Service 


DEARBORN.—Further expansion 
of Ford’s service department was 
announced last week with the ap- 











yling for 1941-50 CONVERTIBLES 





ret in their program, 

| avow if car dealers could only 
|find an equally attractive way to 
| promote the sale of cars and parts 
through the grocery stores, the deal 
| would be just perfect. But I don't 
| know what they could use as the 
| “giveaway.” 







Frank Hayden Builds 


| Frank Hayden Motors, Corpus 
|Christi, Tex., plans to occupy its 


new plant at 1201 N. Chaparral late 
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in July, Frank Hayden has said.|trop, La., has opened in 
The building will have a combined| porary location at 1100 N. Wash- 
sales and service area of 59,200\ington St. 


pointment of three assistant man- 
agers by Carl T. Doman, depart- 
ment manager. They are Fred J. 
Schaefer, technical services; S. J. 
Rogers, product information, and 
J. B. Nicolls, training and mer- 
chandising. 

Schaefer spent 11 years with 
General Motors and joined Ford 
last April after a seven-year asso- 
ciation with Aircooled Motors, Inc., 
Syracuse, N. Y. Rogers joined the 
company in March after spending 
two years with the industrial rela- 
tions department of Kaiser-Frazer. 
Nicolls began his business career 
as a product methods engineer for 
GMC. He was a partner in the 
Huron Sales Engineering Corp., De- 
troit, prior to joining Ford in 1947. 


Nash Sales—Bastrop 
Nash Sales and Service Co., Bas- 
its tem- 


Ted Emanuel is the 














most popular cars! Laboratory and consumer tested 
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2 360° VISIBILITY — “C , for longer wear, greater appeal. America’s finest fab- 
view in all directions —no blind pots. rics and workmanship! Priced to roll up easy, profit- 
( sa MADE —Fits tight, able volume sales. 







DISPLAY, SUGGEST AND SELL THE NEW SENSATIONAL FLYING SCOUT 
ONE INSTALLATION SELLS ANOTHER 


Also a complete dine of STAND duplicate replace- * 
ment.tops in tan and black for ll cars, 1928-50. 
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ATLAS INTERNATIONAL CO. 
1326 W. Madison St., Chicago 7 





Send me catalogs 
and special prices 
on FLYING SCOUT TOPS 


Please send me 
details on FREE 
DISPLAY STAND 










ACT" Built-to- 
Seale MINIA- 
TURE SALES- 

MAKER at NO 
CHARGE with 
special intro- 
ductory offer. 


@ wa 
pot 




















ouro’ TODAY! 











| 


JOBBER’S NAME 
land Walter Schiapp. 


nal Sales-packed with advantages everybody wants | Square feet __ a SS 
New, smart appearance for all convertibles means big- 
volume sales with Flying Scout. “Tailor Made” to fit Service Minded 
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NEW DEALERSHIP BUILDING IN CLARKSDALE, MISS.—Hannan Motor Co. (Lincoln-Mer- 
cury) recently moved into these quarters. The firm is owned by Rogers and Bill Hannan. 


Its slogan is “'Let Us Prove Our Service." 





rs _ | WITH PLENTY OF ROOM FOR SERVICE—Pontiac Master Auto Service, Augusta, Ga., has 
; | opened its new building at IIth and Telfair Sts. Partners in the firm are W. L. Schafer 
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doned.” However, he extended len- | 
iency in this case because they 
promised to repay the defrauded 


SERVICE SECTION 
companies. The defendants, Albert 


Used-Car Notes 
Schwartz and Arthur Raye, have 


that he sold a used car to a person already started to make restitution 
who was identified as John Coyne.|to the Automobile Banking Corp. 
In Manhattan, Kans. Filuta is charged with assigning|and the General Finance Corp. 


MANHATTAN, Kans. — Charles | to the corporation an alleged sales | =. %. 9 
Beals and Gerald Morgan have|contract which was supposed to| Cooper Sells to Askey 


have been signed by Coyne. 
started an automobile brokerage g y y JEFFERSON CITY, Mo. —Jay 


Brokerage Lot Opened 


> i : .B . * * 

a ‘le Tak aetna. a. Askey has purchased the used-car 
Manhattan motor car firm for the| 
past few years. 

Beals said that the firm will act} 
as brokers between owners and 
buyers. Most of the cars on the 
lot will be on consignment from 


owners. 
* * + 


Ottawa Lots Cut Overhead, | 


See Lower Profit Margins 

OTTAWA.—Competition between 
used-car dealers here is becoming 
so keen that some dealers are re- 
ported planning to cut overhead 
expenses in order to accept lower 
margins of profit and thus boost 
business. 

Behind this new trend of seek- 
ing lower overhead costs is the} 


growing belief that dealers will|situation of this sort because it is | Okla., 


Auction Chartered 


LOUIS VILLE.—tThe Seventh 
Street Auto Auction Co. has been 
incorporated here with capital stock 
of $10,000. Principals are R. V. 
and Dorothy M, Martin and C. W. 
Perkins. 

* * * 
Suspended Sentences Given 


In Finance Firm Fraud 


PHILADELPHIA. — Suspended 
sentences have been given to two 
former partners in a used-car firm 
here who pleaded no defense to 
charges of defrauding two auto- 
mobile finance companies of $25,000. 

Judge Gerald F. Flood, of Quar- 
ter Sessions court, said “normally 
I would give a jail sentence in a 


have to take smaller profits to keep|a practice which cannot be ccn- 


abreast of changing conditions and | 
that more money may have to be 
spent on advertising as well as) 
sales commissions or salaries, 
+ 7 a 
| 


Three Dealers Spurn Order | 


To Register Used Cars 

OKLAHOMA CITY. Eleven | 
charges have been filed against | 
three used-car firms here accusing 
them of not putting license tags 
on cars in their lots. All the firms 
claim they do not have to register | 
their cars. 

Charged in the complaints were: | 
Art and George Neff, C. B. Mur- 
dock and A, F. Salyer. Authorities 
said the charges were based on the 
contention of a used car is “any| 
vehicle, regardless of age, owned | 
by a person who does not have a) 
manufacturer’s franchise.” 

* * * 


Hickman Joins Ashley 
BALTIMORE.—Walter C. Hick- 
man, a veteran of 15 years in the| 
used-car business here, has joined | 
the sales staff of Ashley Chevro- 
let, 2001 N. Broadway, it was en-| 
nounced by Richard L, Ashley sr.,| 
general manager of the firm. 
= > = 


Dealer Cited on Charge 


Of Fake Credit Sale 


TROY, N. Y.—John R. Filuta, 
Troy used-car dealer, was arrested | 
and arraigned on a grand larceny | 
charge in Troy police court. 

The arrest was made on com-| 
plaint of John W. Faulkner, credit 
collection manager of Associated | 
Discount Corp. 

The complainant contended that 
on Oct. 10, 1949, Filuta obtained | 
$1,027.32 upon false representation | 


Phillips Claims 
New Synthetic 
Superior to GR-S 


BARTLESVILLE, Okla.—A new 
synthetic rubber has been devel- 
oped by Phillips Petroleum Co. in| 
cooperation with the government's | 
Office of Rubber Reserve, accord- | 
ing to K, S, Adams, president of | 
Phillips. 

Made from butadiene, the new | 
synthetic, called polybutadiene or | 
“PB” rubber, requires no styrene. 
Styrene, acquired from masb4e- | 
make benezene, is an essential in- | 
gredient of the government’s GR-S| 
synthetic. 

Butadiene production can be in- 
creased in existing plants to meet | 
the present heavy demand for syn- | 
thetics, Adams said. It is mane 
from petroleum. | 

Primary tests indicate that “PB” | 
is superior to GR-S and perhaps to| 
natural rubber for tire treads and/| 
may even be equal to cold rubber| 
in quality, Adams said. 

In the development process, poly- | 
butadiene latex was mixed with | 
carbon black before conversion to} 
solid rubber. A _ softer polybuta-| 
diene was obtained under moder-| 
ately low temperatures, Adams 
added. 

Production of the new rubber for | 
manufacture into test tires has 
been scheduled for this month by 
the Rubber Reserve Office. 


| 
| 
| 
| 
| 


business operated by Henry Cooper 
}at 906 Dunklin St. 


| * * * 


Del’s Moves 


MANCHESTER, N. H.(UTPS) | 
| —Del’s Used Cars has moved to)! 


Lake Ave. and Belmont St. here. | Ore., recently opened this used-car lot. 
@ 12-by-16-foot screen from the roof of 


|The firm was formerly operated 
j at 562 Elm St. 


* . * 


Thompson in Hamilton 


HAMILTON, Ont.—J. R. Thomp- 
son has been granted a license to 
sell used cars on a lot on E. King 
St., here. 


| that city. 


Indiana’s Auto Receipts 

Top °49 by $7 Million 
INDIANAPOLIS.—Indiana’s state 
motor vehicles bureau has reported 
oe _ its total receipts for the first 
ve months of the current year 
Bryant Repurchases ‘amounted to $19,982,725, compared 
Bryant Motor Co. Henryetta, | with $12,948,560 for the same period 

has been repurchased by |last year. 

Homer Bryant. Secretary of State Charles F. 


on Se Sin AS aaa 


SHOWS PICTURES OF LOCAL INTEREST—Service Motor Co. 
The picture at the rear of the lot is projected on 
: r the office. The subject is a prize steer and its 
| owner, @ young man who raised it, for the 4-H fat stock show and sale held annually in 


tinue throughout the year. 


(Buick-GMC), The Dalles, 


Fleming, who heads the bureau, 
said he expects that increased li- 
cense sales at the higher fees ap- 
proved by the 1949 legislature will 
boost the difference to $10,000,000 
by the end of the year. 

Fleming attributed the increase 
in number of licenses sold to the 
“large volume of new-car transac- 
tions,” which he believes will con- 





























































ve 





AXLE BEARING WRENCHES—Now avail- 


a 


able is a set of OTC heavy duty adjustable | 


axle bearing nut wrenches to fit hex and 


octagon nuts. These wrenches, each of which | 


replaces several ordinary tubular wrenches, 
will remove lock nuts and adjust bearing nuts 


on full floating truck axles as well as truck | 
front and trailer axles, the maker states. The | 


wheel itself actually is made to do the work 
—an adjustable cross bolt engages the wheel 
studs—so a turn of the wheel 
loosens the nut. A pilot insert in the axle 
prevents cocking. The snug fit, the adjustable 
feature and the practical design prevent 
wear on tools and equipment so each wrench 
should last for years, according to Owatonna 
Tool Co., 314 N. Cedar St., Owatonna, Minn 


* * + 





IT'S A JET—Price Battery Corp., Hamburg, 
Pa., has placed on the market its Jet bat- 
tery. With three times as much electrolyte 
capacity over the plates as in an ordinary 
battery, it is necessary to add water only 
once a year, under normal operating condi- 
tions, the company states. The increased 
capacity is made possible by a higher case 
and by setting the cells closer to the bot- 
ftom of the case. The battery is double in- 
sulated with wood separators and Fiberglas 
retainer mats. 


TELESCOPING HANGER—Travel Rite at- 
taches instantly and easily to door windows 
and fits standard fixtures, as well as allow- 
ing doors to be opened without disturbing 
the garments, John George Frederick Co., 444 
N. La Cienega, Los Angeles 48, points out. 
Constructed of aluminum, it weighs less than 
14 ounces and will hold 40 pounds, the 


company adds. 
. > | 
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NEW PRODUCTS 








Full Address, Please 


To avoid inconvenience to our 
readers, Automotive News has 
adopted the rule that firms sub- 
mitting items for the New Prod- 
ucts section must list their com- 

| plete address—street and num- 
| ber, city and state. 








|rett Co.. Athol Mass 
* * 


LATEST FROM LINCOLN—Lincoln Engineer- 
ing Co. No. 5848 hydraulic 360 degree coupler 
adapter has been designed to permit easy 
contact with hard-to-reach fittings. The cou- 
pler section swivels in a complete circle 
and may be locked securely in any one of 
twelve Yo degree angle positions. The ad- 
justable coupler section is assembled with a 


45 degree angle body which permits coupler | 


to reach around corners and make clean 
contact with fittings in reverse positions, 
Lincoln states. The firm has also designed an 
extension adapter to go with the coupler. 
This two-inch extension is equipped with a 
patented locking sleeve. The sleeve has a 
fitting for connecting extension adapter to 
control valve or hand gun nozzle. 





FOR CHRYSLER-LINE CARS—Ammco Tools, 
Inc., North Chicago, Iil., is now producing its 
Mode! 2200 brake piston injector. This tool 
is designed to insert brake piston assemblies 
in wheel cylinders without damage to the 
rubber cups usually encountered when pis- 
tons are forced in or pried in with a feeler 
gauge or screwdriver. The device injects the 
piston assembly into the cylinder with one 
push of the plunger, says the firm. 


+ * * 





IT MEASURES DEPTH—The No. 644 dial 
depth gage is designed for measuring the 
depth of holes, slots and recesses ranging | 


from 0 to 3 inches deep. The dial indicator, 
which is attached to the base by a flush-type 
hollow set screw and removable by means| 
of a wrench furnished with the gage, is in- 
terchangeable with other standard A.G.D. | 
indicators. It is manufactured by L. S. Star- | 








FOR 1949-50 FORDS—The Flying Ring hood 
ornament has been introduced by Arthur H. 


1309 Kales 


| Hitson, Inc., 
made of zinc and 


|The device is 


building, Detroit. 
is copper, 


nickel and chrome plated. Model 700 is 24- 


|carat gold-plated. The unit is 


mounted in 


the same manner as the original Ford orna- 


ment and no drilling is necessary, 


firm. 





| SAVES FLOOR SPACE—A new 
shelving unit designed specifically 
storage of long, awkward parts 
| developed by the automotive shelving depart- 
ment of Berger Manufacturing division, Re- 
|public Stee! Corp., Canton, O. No. 


|which are easily adjusted to meet the 
quirements of various sizes and types 
parts. The long parts section measures 
inches wide, 48 inches high and 24 


re- 


. parts 
or the! 
has been) 


says the 


1428 
| eliminates cluttered aisles since it stores long | 
| parts in a vertical position between dividers | 


of | 
%) 
inches | 
| deep. Overall size is 36 by 96 by 24 inches. | 


|The cross bars which hold divider bars are 


adjustable up and down on one-inch centers, | 
bars are ad-| 


j}and the front to rear divider 
|justable across on two-inch centers. 


| * * * 





GEARS CHECKED—National Broach & Ma- 
chine Co., 5600 St. Jean Ave., Detroit 13, 
says its red ring rolling fixture facilitates 
|loading and unloading the work gear and 
|} enables larger and more complicated assem- 
| blies to be checked. Gear rolling is said to 
immediately show any error in size or ec- 
centricity and serves as a check on excessive 


tooth roughness. 


| * * ” 


| 





SIDEWALL CLEANER — A 
which removes dirt and stains by loosening 


liquid cleaner 


with chemical action rather than scrubbing 
with abrasives has been announced by the 
R. M. Hollingshead Corp., Camden, N. J. 
Whiz Lily Wyte sidewall cleaner is also said 


to remove the yellow discoloration caused 
by surface oxidation of whitewall tires and 
to preserve the satin sheen of the rubber 


CONVERTS INTO 'CONVERTIBLES'—Covertop, introduced by Imprex International Co. of | through use of titanium, the whitening in- 


Cleveland, 


states. 


and has had chrome and trim alterations. 


can be applied to almost any automobile to give the appearance of a con- 
vertible, but it permits retention of all the characteristics of the steel top, the company |are dirty and 
lt utilizes cloth covering and padding to present the 
making tops, Imprex redesigns by removing chrome and applying trim to other places. It| cleaned in far less time with Lily Wyte than | 
also can redesign interior uphoistcry, the firm adds. 


“convertible look."' Besides | 


The above Pontiac has a Covertop 


gredient of the white sidewall. 
stained by oil streaks, rust 
tar spots and road dirt can be 


from rims, 


with older types of cleaners, 


the manufacturer. 


according to 


Tires which | 


| 
| 
| 





FOR BODY, FENDER WORK—A lightweight | 


auto body and fender straightening and | 
aligning jack kit has been announced by| 
Keysco Mfg. Co., 1261 E. I2th St.. Oakland, | 


Calif. According to the concern, the 34-piece 
tool set is capable of maximum push-pull | 
pressures of I'/, tons. Strap units are in-| 
| cluded for aligning front fenders and hood. | 


| + * * 


| 
| 
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READY FOR CONSUMERS—The Helperize 
method of paint removal is now available 
for consumer use in one water-soluble com- 
pound. Helper Paint Removing Service, Inc., 
Cleveland, has announced that the compound 
is ready for national distribution packaged 
in five gallon cans and 53-gallon drums. 
Helperize removes paint from metallic, glass 
and silicate base materials by a chemical 
process without scraping, sanding, burning 
or grinding, the company states. 


naan a Seen ean 





INTENDED FOR DEALERS—A six-ounce con- 
tainer for Nor'way car wash has been added 
to the Nor'way line by Commercial Sol- 
vents Corp., 17 E. 43rd St., New York 17. 
Containing sufficient wash for 12 car washes, 
the new size is designed for resale by dealers 
to customers. A four-pound can with dipper 





and wash mitt is available for dealers’ bulk 
stock, the company states. 
| * a * 
FOR ARC WELDING—Marquette Mfg. Co., 
307 E. Hennepin Ave., Minneapolis, announces a ————"7 
a line of A.C. arc welders to be known as f , 
|model 70. The unit comes in three sizes: | MELTON | 
150, 200 and 250 amperes. The firm says/| |! / 


| there are no moving parts to lubricate, wear | 
} out or get out of order. | 








|. SHUTS OFF ENGINE—A switch for trucks, | 
| buses and other vehicles, which automatically | 
| stops the engine after two minutes’ idling | 
| time, is announced by Transportation Safety 
| Appliances, 343 S. Dearborn St., Chicago. 
Idle-Miser is said to cut the ignition instantly 
if the vehicle is overturned, thus preventing 
| fires. The unit mounts on the engine side of | 
the fire wall. 





DASHES — if used 


GRAINS MOLDINGS, 
with the proper graining materials this tool 





will duplicate the grain of the original fin- 
ish, claims its producer, Arndt-Palmer Lab- 
oratories, Melvindale, Mich. 











AIRST by Comperson 
9s ACCURATE 
DEPENDABLE 


FOR CAR OWNERS—Milton Mfg. Co., Inc., 
2015 W. Grand Ave., Chicago, announces 
@ pencil-type tire gauge designed for both 
the serviceman and the car owner. Since 
low-pressure tires demand constant checking, 
Milton engineers designed the small gauge. 
The gauges are chrome plated. 


emul- 


MAGNUS REMOVES SLUDGE—An 
sion solvent cleaner, Magnus 755, developed 
by the Magnus Chemical Co., Inc., Garwood, 


J., is said to remove hard carbon, var- 
| nish and sludge from motors in one hour's 
time, without disassembling the engine. While 
| the company does not claim that the clean- 
er's use will reduce the consumption of 
crankcase oil, it says this is invariably the 
case when the rings are not worn. 
(Continued on Page 47, Col, 1) 
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SERVICE SECTION 


New Products 


(Continued f 


Seatmaster Co., 201 N, Wells St.,/to cover 95 percent of the market | 
“Zip-It” |for car and truck replacement and | 
Each product | 


Chicago, announces the 
twin cushion, a two-in-one utility 
item that, it says, serves as a one- 
piece seat-and-back unit, or sep- 
arates by means of a zipper into 
identical twin cushions. 





line of 
metal parts washers is announced by Elec-| 


PARTS LAUNDRY—A new King 


tric Heat Control Co., 9123 Inman Ave., 
Cleveland. Models range in size and sol- 
vent capacity from a five-gallon unit, for 
cleaning small parts, to a 75-gallon unit 
that can accommodate a passenger car or 
truck engine block. A feature of the washer 
is the agitation of the solvent set up by 
an impeller in the bottom of the washer 
tank, the company avers. This solvent turbu- 
lence washes all surfaces of every part, re- 
moving all foreign substance, it is claimed. 
The manufacturer adds that cleaning time for 
all metal parts is reduced to minutes by the 
centrifugal swirling action. 


* * + 


Moisture Eliminator 


For Air Brake Systems 


A petcock which reportedly au- 
tomatically ejects moisture and oil 
from air brake systems, air line 
traps and air compressors is an- 
nounced by Master Equipment 
Corp., 15 N. Broadway, Dayton, O. 

The new product, called Drain 
Master, is two inches high and 
weighs 3% ounces. According to 
the manufacturer, it operates on 
the build up and relief of pressure, 
automatically ejecting all water 
and oil, twice for each operation 
of the equipment. 

* * * 





SMALLER THAN MATCH BOOK—Yardney 
Electric Corp., 105 Chambers St., New York, 
says that its Model AI-HR-I low-volume bat- 
tery is less than one cubic inch in volume 
and under one ounce in weight. This battery 
is claimed capable of a rate of discharge 
of five amps up to 20 minutes. Silver cells 
are used. | 

* * * 


Gumout Issues Catalog 
Gumout division of Pennsylvania 
Refining Co., 2686 Lisbon Rd., Cleve- 
land 4, has issued a catalog sheet 
on the Gumouter, a tool for clean- 
ing carburetors while on the engine. 
* +. * 


FITS ALL CARS—A light that emits a soft 
glow from the inside of the car's ashtray is 


announced by Tray-Lite, Inc., 39 East St., 
Oxford, Mich. The device, which is installed 
by tapping the wire into a light circuit, stops 
groping and searching for a trays at night, | 
the firm reports. 


* + * 

Maremont Catalog Lists 
Springs, Helper Sets 

A catalog which lists front springs, | 
rear springs, U-bolts and rear| 
spring helper sets is announced by | 
Maremont Automotive Products, | 
Inc., 1600 S. Ashland Ave., Chicago. | 

The Maremont listing is reported | 


rom Page 46) 


|helper spring sets. 
|is illustrated in the publication. 
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| FOR COUNTER SHOWING—Toledo Steel 
| Products Co., Toledo, has announced a dis- 
play designed to sell its U-Flex oil control 
| piston rings. The display invites garagemen 
| customers to “squeeze demonstrator, see how 
| U-Flex rings will conform perfectly to worn 
| cylinders."' A sales-message sticker attached 





how to explain selling features of the rings. 
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| to the back of the display tells the salesman | 
|says the 


j 


AUTO POLISH—Sili-Kote, silicone coating, 
jis being introduced by Plasti-Kote, Inc., 425 
| Lakeside Ave., Cleveland. One application is 
| said to serve a threefold purpose: removing 


dirt and grime, polishing the surface to a 
| high luster, and leaving a glass-like protec- 
| tive coating that withstands heat, cold, mois- 
ture and rust. 





* * * 


‘Enamels Said to Protect 


Concrete from Acids 


Hysol concrete floor enamels, a 
|material for protecting concrete 
lsurfaces from acids and _ other 
|chemicals, have been developed by 
Houghton Laboratories, Olean, 
|N. Y. 


| These chemically inert enamels, 
firm, resist the action of 


UU 
TRANSMISSION 


aauil 





Quaker State Quadromatic Automatic Transmission 


ahi goa ee 


MADE SPECIALLY FOR AUTOMATIC TRANSMISSIONS, AND 
SPECIFICALLY APPROVED BY GENERAL MOTORS AND OTHER 
AUTOMOBILE MANUFACTURERS. ARMOUR INSTITUTE QUALIFIED. 


Fluid, Type A, has eight noteworthy advantages: 


1. Mixes perfectly with oil used for initial factory fill. 


2. Maximum stability—won’t form harmful sludge or 


varnish. 


3. Minimum change in body with changes in temperature. 


4. Low volatility—no disagreeable odors when hot. 


5. High resistance to foaming. 


6. Gives greatest protection against corrosion. 


7. Minimum effect on seals and gaskets. 


8. Special “‘oiliness” properties for clutch and planetary 


band lubrication. 


QUAKER 


STATE 


Oil REFINING 





1950 


mold growth, gases and chemicals | 
such as 10 percent concentrations 
of commercial acids and alkalies | 
which ordinarily deteriorate con- 
crete floors and walls. The enam- 
jels are applicable by conventional 
ae methods. They are avail- | 


able in iron red, gray and green. 


* * * 


| White Sidewall Cleaner, 


| Paint Put on Market 


A white rubber paint and a liquid 
cleaner for white sidewall tires are 
|being marketed by the Akron 
|Paint & Varnish Co., Akron. Two} 
coats of the paint will produce a 
pure white sidewall on a black tire, 
the company says. It can also be 
used to restore the appearance of 
scuffed white sidewalls. The clean- 
er is said to remove wall film, tar, 
scuff marks and stains from white 
| sidewalls. | 


* * * 


DuPont Publishes Plans 
For Paint Shop Bench 


| A folder showing plans for con- 
|structing a work bench for paint 
|shops has been published by the 


| cans. 
|measurements and 


| the cylinders. 





Finishes division of E. I. du Pont 
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Wilmington, 


de Nemours & Co., 


| Del, 


The 
three 


unit is 
drums 
The 


designed to hold 
and six five-gallon 
plans give complete 


instructions, 





PARTS SPECIFIER—A rotary type has been 
developed that makes ordering, stocking and 
selling packaged parts easier, faster and 
more economical, according to Service Parts 
Systems, Inc., 4607 St. Aubin St., Detroit. 
Two cylinders are mounted in a steel hous- 
ing 43 inches long and 10!/, inches high. Year 


}and model of the auto and the parts pack- 


age numbers it requires are printed across 
Two viewing windows run the 
length of the housing. A printed key be- 
tween the windows carries the group and 
name of each parts package listed alpha- 
betically in parts book sequence. The oper- 
ator spins the cylinder until the car year and 
model is shown at the window. Parts package 
numbers appear opposite the parts package 
names on the printed key. New data sheets 
will be issued periodically, the company 
states. 
(Continued on Page 48, Col, 1) 
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New Products 


(Continued from Page 47) 


OIL CHANGER—Addition of a vacuum- 
type to the King line of motor service equip- 
ment is announced by Electric Heat Control 
Co., 9123 Inman Ave., Cleveland 5. Model 
C-400 has no electrical controls, lights, 
switches or motor. There are no moving 
parts. Built of heavy gauge sheet metal, the 
unit is mounted on easy-swiveling wheels and 
has a gleaming, baked enamel finish, ac- 
cording to the manufacturer. 


$ODA-ACID 
HD extimcuisme® 
ESTEE Soe 


StTOP-Fire, INC 





SODA-ACID FOR FIRE—Stop-Fire, Inc., 125 
Ashland Place, Brooklyn 1, manufacturer of 
first-aid fire appliances, announces volume 
production of its SA-50-500 soda-acid and 
FM-51-500 foam 2!/2-gallon fire extinguishers. 














HEAVY-DUTY BUMPER JACK—Duralift op- 
erates hydraulically, is 36 inches high, weighs 


15 pounds and has a capacity of 3,000 
pounds, according to Hydra Prod, 164 W. 
Ferry $t., Buffalo 13. 
2 
Catalog Describes Matting 
Made by Goodyear 
Three catalog sections on _ its 


lines of matting have been pub- 
lished by B. F. Goodrich Co., Ak- 
ron. The section of four pages on 
runner matting describes and pic- 
tures the products which include 
corrugated, Ezy-Kleen, spike re- 
sisting, multi-link, fiberized coun- 
terway, Durotred, sponge-back cor- 
rugated, and Koroseal mattings. 
The section on the company’s 
perforated matting describes its 
construction and outlines various 


types of application on platform, 
standard and special perforated 
mats, gives instructions for order- 
ing and detailed specifications, The 
third section describes auto and 
utility mats. 

+ + * 


Paramount Brochure 


Paramount Compressor Corp., 512 
N. Sangamaon St., Chicago, has 
issued a brochure that describes 
and illustrates the Paramount all- 
purpose, portable air compressor 


and its principles of operation. The | 


brochure also illustrates various 
applications for the compressor and 
gives complete specifications. 

* * * 


Power-Squaring Shears 


Announced by Niagara 


A line of power-squaring shears 
designed for small _ sheet-metal 
shops is announced by Niagara Ma- 
chine & Tool Works, Buffalo. Ma- 
chines with cutting lengths of 












three, four, five and six feet are 
available. 

Four cutting-edge knives are 
used in place of single cutting-edge 
knives, so no down time is lost 
waiting for the dull knife to be 
reground, states the manufacturer. 


* * * 





BRAKE-DRUM LATHE — Model DL-2I-FM, 
with a drum capacity of 25 by 7 inches, is 
announced by Dixie Machine Tool, P. O. Box 
625, Cincinnati. The unit is powered by a 
Y2-horsepower motor, which is housed in the 
base. This model has an automatic feed and 
shut-off and it handies most drums in one 
cut, says the firm. 


the first basic improvement 
in car finish care in thirty years... 





... long-lasting 
protection of a 


‘showroom-shine 


never any hard rubbing. + 
wipe on...wipe light... wipe dry 


* 





potent opphed for, trode-mork reg siered 


|Plomb Tool Introduces 


|More Puller Items 


Several new Proto puller items, 
including a bearing separator-puller 
plate, 14 step plate adapters, two 
jaws and two screw tips, have been 
announced by Plomb Tool Co., Los 
Angeles. 


. * * 


U. C. Reconditioning Chart 


Issued by Hollingshead 


A wall chart detailing step-by- 
step procedure for appearance re- 
conditioning of used cars and 
trucks has been prepared by R. M. 
Hollingshead Corp., 840 Cooper St., 
Camden, N. J., for posting in body 
shops and garages as a guide for 
employes doing reconditioning 
work, 

The chart was produced in con- 
nection with the Whiz Carsmetics 
appearance reconditioning pro- 
gram. It lists individual steps nec- 
essary for an appearance recondi- 
tioning job and gives instructions 
about the type of work to be done. 


* * * 


Industrial Aprons 


A four-page catalog section on 
its lines of industrial aprons has 
been published by B. F. Goodrich 





. combridge 41, mass. 









SERVICE SECTION 


Co., Akron. Copies are available 
upon request. Featured are aprons 
made of Koroseal and rubber. 


* * 


Old Auto Pictures 


A set of eight colored pictures 
of “horseless carriages,” designed 
for framing in offices, is announced 
by Creste-Andover Co., 62 E. 87th 
St., New York. The prints measure 
six by eight inches. 


* * * 





FEATURES ROUNDED ANVIL—This device 
on the micrometer produced by L. S. Star- 
rett Co., Athol, Mass., makes it possible to 
measure in thousands of an inch the wall 
thickness of tubing, half bearings, full bear- 
ings and various cylinders, states the firm. The 
tool has a rust-resistant satin-chrome finish. 

(Continued on Page 49, Col, 1) 





ets you 


Yes, at long last, here it is — the first genuine advance in 
car finish protection in over 30 years —lecton carcare 


HERE’S WHAT IT IS NOT 
Right from the start, let's get a few things straight: 


lecton car*care is not a wax.. 
not oxidize. It contains no polishing oils . 


cannot streak or smear. 


lecton car*care is not a substitute for any other 


product.. 


. nor can any other product sincerely claim to 


be an adequate substitute for lecton car*care. 
HERE’S WHAT IT IS 


lecton car*care is an extremely hard, extremely 
thin film. Due to the nature of its closely-guarded formula, 
it posesses an unique affinity for car paint... exerts a 
magnetic bond to the paint... literally becomes a part of 


the finish itself. 


lecton car*care is easy to apply. To our knowledge, 
no other product can even begin to match its application 
ease. Actually (and prove-ably) a young child can master the 


. therefore, it can- 
.. therefore it 


technique in seconds. How is it applied? Why, gentlemen, 
you simply wipe it on and wipe it dry. Let us emphasize that 


HERE’S WHAT IT DOES 


word: wipe. YOU DO NOT RUB. 


First of all, lecton car*care takes all the work out of 


producing the brightest, shiniest, most brilliant car finish 
you have ever seen in all your years of automotive experi- 


ence. It withstands heat and the fading effects of the sun’s 
ultra-violet rays. It gives unapproached protection against 


the toughest weather or climate conditions. It absolutely 
prevents oxidation arising from road film or salt air spray. 


And it removes, once and for all, the gruelling toil until 
now associated with preserving a car's “Showroom Shine”’ 


..- forever and ever and ever! 


HERE’S ITS PEDIGREE 
lecton car*care is 


a product of Cannon Chemical 


Company, Cambridge, Massachusetts, makers of Rust- 
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| sists of eight colors—brilliant red, 
|true blue, vivid green, chrome yel- 
low, pure white, jet black, trans- 


| Parent clear and machinery gray. 


ible packed in standard packages, at 
ons the same price per brush regard- 
N e WwW p ' Oo d U - t sS |less of the quantity purchased, pro- 

| vided they are purchased in stand- 

lard package quantities or multi- 


|ples thereof, the company says. 


ee 





* * * 





(Continued from Page 48) | 
res ea ; | Packages in lots of 50, 100 and 250 
ned a oe deser ae — i -_ |6-Inch Portable Saw /brushes, dependent on type of | Catalog Describes Kits 
of welding equipment made by Eu- ° |brush, are available. . ° 

4 tectic Welding Alloys Corp., 40| Offers Built-In Blower ee Of Portable Electric Tools 
ae Worth St., New York, is available.| A six-inch Thor portable electric | Portable Electric Tools, Inc. 
: * * * |'saw has been announced by Inde-| | $20 W, 88rd St., Chicago 20, has 
| | issued a catalog, No, 50A, illus- 


"pendent Pneumatic Tool Co., Au- 


rora, Ill. 

| The firm says features include 
- |a built-in blower; long shaft trans- 
verse motor mounting; diecast 


| ALL-PURPOSE LIGHT—This safety-flare not| trating and describing its line of 
only throws a brilliant light which bathes| Hi-Power and Zephyr models of 


the work as well as the worker in a circle of . 
light but also glows a bright red, acting as portable electric drills, hand 
a warning flare which can be seen for a| saws, paint sprayers, paint brush 


















aluminum housings; steel inserts great distance by approaching vehicles, ac-| . 
> for bearings and reeds: steel rip — A. G. Busch Co., 2632 N. Centrai| Cleaners and drill kits. 
cv guide with adjustments for any eeet lehter 39. It plugs into the car's| * ¢ @ 
thickness or material being cut and ae 
complete ball-bearing construction. i 
| . of Yankee Catalog 
A catalog on its line of lamps, | ~ 
Package Brush Deal mirrors and specialties is available 
A method of merchandising car- to dealers from the Yankee Metal 
bon brushes is announced by Products Corp., Norwalk, Conn. 
FOR CONVERTIBLES—Back-seat windshields| National Carbon division, Union 
fice said to protect rear-seat riders from wind-|Carbide and Carbon Corp., 30 E. as 8 
- NS ae aed dae fo wae ae riders ai St., ae ae at = = Seymour Offers Enamels 
and keep dust and dirt from all passengers | establishment of National Carbon! sweeper. — Rite-Way Industrial Sweeper 7s 
oo are announced by The Jim Robbins Co, 1555 standard brushes. These standard |Corp.. Industrial Bank Bldg. Detroit 26. has | 47 Eight Colors 
The ; hege po = cece oa a the | brushes, to be sold at a flat price ee of the Model V Rite-| Lustre Color Spray Pack enam- 
e evice is made o exiglas set in chrome ee . ay industrial sweeper. peed maneuver- ; 
ish. frames, which are clamped to the back of | @re those in such demand that they | ability and positive dust-free operation high. | C8 are being marketed by Seymour 
can be produced in large quantities, | light the new model, the manufacturer claims. Co., Sycamore, Ill. The line con-| 


the front seats 





FLAMELESS TORCH—The Thermal-Jet elec- 
tric heat gun is announced by Kinetic Prod- 
ucts Corp., 31 S. 18th St., Philadelphia. Multi- 
layers of paint, enamel or varnish can be 
reduced by the device to a flaky ash, which 
can be removed in one stroke, says the 
manufacturer. The unit is used like a torch 
but it does not burn or scorch the surface, 
| it is claimed. 


+ * + 


Claim Paint Remover 
Eliminates Scraping 
Aircraft-Marine Products, Inc., 
1482 N, Fourth St., Harrisburg, 
Pa., has announced a quick-act- 


ing liquid paint remover which is 
said to eliminate tedious buffing, 
scraping and sanding. The liquid, 
known as formula 22, is brushed 


‘ over the to-be-removed surface 
and after a few-minutes waiting 
period the loosened paint can be 

a rubbed off with a rag, the com- 
any says, 
i oe ae 
+ * * 


* 
lecton carcare 
do it! 






























ee 
FOR SHINE TIME—E. F. Drew & Co., Inc., 
15 E. 26th St.. New York 10, announces the 
buster, Hazebuster and Dirtbuster. It is the result of war- always retain “delivery day pride” in what, for most of etnene Goan ee 
time discoveries and of three years development, proving, them, represents their greatest single personal possession General Electric Co. It cleans, shines and 
: > lish i ation—in | than an 
road testing and laboratory testing under the most exhaus- — the car they bought from you. AND IT CAN MEAN or, the commun eaeee, © cae dirt. 
ae aega eal 3 os . - . i h t, 
tive actual and simulated conditions any product for this THAT YOU KEEP THEIR SERVICE BUSINESS AND sad auttiond palet. No renbing 6f Peldiies 
purpose has, to our authoritative knowledge, ever been sub- THAT YOU SELL THEM THEIR NEXT NEW CAR. See ee ee nem, 
jected. * * * 
' ‘ HERE’S WHAT TO DO 
The extent to whic ‘ 2rec . . . 
- a . = ecton car’care has by ae Phone, write or wire your jobber for the full story 
the challenge of such rigorous testing c: ) be judgec ss , 
a ai? 3 5 ss ' ti as kd only | oe on lecton car*care ... “The Story That's Backed by 
) the genuine acclaim s as receive ot eg , . . 
y oe : ee i - re ee Fact.”’ If he doesn’t have it, he can get it — or you can get 
automobile manufacturers, pz aker: ers, dealers ; ° . 7 
turers, paint makers, jobbers, dealers it yourself simply. by dropping us a note today. BUT what- 
and consumers. | 
ever you plan to do, may we 
HERE’S WHAT IT CAN MEAN TO YOU earnestly urge you to do it now 
. | 
; gt alla — so that you need not be dis- 
lecton car*care can mean a major saving in new ; ; y ; h ‘ 
' appointed, and so that we wi 
Car preparation — can help you slash 2 to 7 man-hours app oka ; on y 
: not be in the position of having aL | FOR GM TRANSMISSIONS—They are de- 
from your present processing time. It can mean, what's : P pgp ey 5 signed for changing oil. in Chevrolet Power. 
; a 7 Sec ; ‘ ian ie . Lae te | glide an uic ynaflow transmissions in 
more, that the brightest, shiniest, most eye-catching cars to disappoint you. Act — feday p Me accordance with the car manufacturers’ rec- 
. , Le LM | ommended service procedures, according to 
in your area come out of your shop. It can mean that every | dah teas: fae ah pg ee yg A 
. . : : ‘ tors Bldg., Detroit 2. Included in the se 
car sold through your dealership can always keep its true, sl arot_ It) @ moeneiie wen ee 
i ; : : ‘“ mits safe simplified removal and replace- 
bright paint gloss... that it need never lose its “Show- [ment of. she Rowerglide coer tana ias 
< as an oil filter tube an unnel - ; a 
room Shine”, remote control starter switch which enables 
i a the service attendant ue operate aa 
“ , starters from any working position to idle 
i ecton car*care can mean, moreover, that your engine in neutral as required during oil 
: customers have gotten the fullest possible measure of car sat facthail Gina Geukdies anal open, end 04 See Se feed one 
| appearance protection bec Y , ; usiness — es See a eee | ing and refilling Buick Dynaflow transmissions. 
PP P auSe YOu valued their b Phone: UNiversity 4-4320 potent applied for, | (Continued on Page 50, Col, 1) 


enough to offer them this protection. It can mean that they will trade-mark registered 
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New Products 


(Continued from Page 49) 








'the company. 
| + * 


| Unistrut Book Illustrates 


| Various Types of Racks 


| An illustrated catalog on racks 
has been issued by Unistrut Prod- 
ucts Co., 1013 W. Washington Blvd., 
| Chicago. 

The catalog presents 46 different 
photographs of typical rack appli- 
cations. Drawings of the various 


basic fittings are also incorporated. 
| * * * 





LISTS SERVICE PARTS—A catalog which| 
gives information on service parts for 1938-49 
cars and trucks is announced by Automotive | 
Electric Assn., Detroit. 


Sparkler Introduces Filter 
For Gas, Diesel Engines 


A gasoline line filter for gasoline 
and medium-sized diesel engines | 


|rectly into the housing cover, says 


sizes of Unistrut metal channel and | 





has been introduced by Sparkler | 
Mfg. Co., Mundelein, IIl, 


It provides a seal against leaks | 
ilizi ; P . COUNTER DISPLAY—A dispensing display 
by utilizing a series of Vv shaped merchandiser for its battery testers is being | 
filter discs so arranged within the| offered by E. Edelmann & Co., 2332 Logan | 


igh- . j ;. | Blvd., Chicago. The three-color display, which | 
high-pressure cast aluminum hous | holds 10 model units, requires 13 inches by 








ing that they can be bolted di-||1\/, inches of counter space. 






and gives better 





Now Advertised to Your 
Customers in Leading 


AAA MOTOR CLUB 
PUBLICATIONS 






ing is necessary. 





fect condition to use. 


WITCOTE #4 deadens 






Get Witcote #4 from your jobber in 1-, 5-, or 53-gallon 
containers. Try Witcote #4 and you'll use no other! 


Tite. 


has no equal. 





| lighter that automatically lights a cigaret is 
|} announced by Dowi 
| person inserts the cigaret and pushes a ring 


He sells and applies genuine Witcote #4 


... the undercoating that goes on easier 


WITCOTE #4 is applied with low air pressure — 


30-40 pounds. There is no overspray, and no mask- ._ * 8 


WITCOTE #4 is homogenized —cannot settle out 


— hence never needs stirring, and is always in per- 


cushions against stones and gravel. Laboratory tests 
show what actual use has proved—that Witcote #4 


“V WITCO CHEMICAL COMPANY 
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THAT IS A BOAT—Foldboat, a craft that) 
can be packed into two bags and carried ? 
in a car's trunk, is announced by Klepper| of Arndt-Palmer Laboratories, Melvindale, 


Co., 28 E. 3st St., New York. The complete | Mich., is a combination of quick gloss and 
boating and sailing equipment weighs | grain dye mixed at time = ea to 
pounds and is assembled in 10 minutes, —— — oe paws Soa patttse 
firm reports. The Foldboat has an ash frame | 
and a rubber and canvas hull. An outboard 
motor can be attached to the unit. 

* * * 


GRAINING KITS—Quick Grain, a product 


Emergency Tire Chain 
Features Metal Strap 

An emergency tire chain that is 
fastened by a strap which slips} 
|through a slot in the wheel is an- 
nounced by Woodworth Specialties 
|Corp., Binghamton, N. Y. 

The device’s metal strap is rub-| 
|ber covered to protect the wheel | 
.|from scratches. Four sizes are} 
|available for tire sizes from 5.50 to) 


| 8.90. 


‘ig 
| 


LIGHTS CIGARETS — The Draw-Matic car | 









Products, Milwaukee. A’ 
around it. After a few moments the ring/ 
snaps back and delivers a lighted cigaret. | 
A hose connects to the wiper vacuum line 
and a wire connects to the ignition switch 
terminal. The lighter is installed with a knife 
and screw driver. 


FITS FOUR MAKES—Custom rear-wheel as- 
semblies are now being produced for Chev- 
rolet, Ford, Plymouth and Mercury cars by 
Hudelson-Whitebone Corp., 522 N. Hickory 
St., Champaign, Ili., and 950 Van Ness Ave., 
San Francisco. The firm plans to produce the 
devices for other popular makes of cars. The 
wheel is attached to a hinged bracket and 
is locked to the truck to prevent theft of the 
spare tire. 

* + + 


Plymouth Rubber Co. Makes 


Plastic Electrical Tape 

Plymouth plastic electrical tape, 
said to be more durable, protective, 
tougher and versatile than its pre- 
decessors, is being distributed by 
Plymouth Rubber Co., Inc., Can- 
ton, Mass. 

The company says it is stronger 
because of its extra points of high 
dialectric vinyl plus being more 
resistant to water, acids, alkalies, 
corrosion and weather and temper- 
ature changes. 


undercar protection 






LISTED WITH 





Gory 
# -\ 
i UL: 
~ L/; 
tea at” 

UNDERWRITERS’ 
LABORATORIES 


Re-examination Service 


TAPS, REAMS HOLES—An aligner for hand- 
finishing metal holes is being produced by 
Forest City Bit and Tool Co., Rockford, Ill. 
Features of the tool, the company says, are 
a pilot-ground tool holder and a guide bush- 
ing with sleeve and base surfaces precision 
ground perpendicular to each other. 


vibration, prevents rust, 





NOZZLE CLEANER — Bacharach Industrial | 
Instrument Co., 7000 Bennett St., Pittsburgh 
8, has added a kit to its line of diesel test- 
ing and service equipment. The kit contains 
cleaning wires, pin vises, wire brush, bristle! 
brushes and lapping compounds—ali the 
tools required to clean out copeed nozzles, 
protect injector ports and keep them working 
efficiently, the company states. 


i here rT 





ati ren area 





SERVICE SECTION 


SHOP CRANE—An electric hoist said to be 


| able to lift, lower, stop and hold weights up 
| to 2,000 pounds is being produced by Lift-All 


Equipment Co., 400 N. E. 97th St., Portland, 

Ore. The Lift-All operates on its own dolly 

or from any position on a truck bed. Power 

is supplied by a six-volt reversible motor. 
* * * 


IN NEW PACKAGES—Attractive boxes for 
hood ornaments and gas and radiator caps 
produced by Badger Tool & Mfg. Co., Inc., 
1501 W. Polk St., Chicago, had not been 
considered until recently. The company had 
used blank boxes. Then Richard M. Franz of 
Milwaukee was called in to design new 
packages. His box design expresses the 
gleaming quality of chromium, according to 
the firm, which uses the same design for a 


counter display. ~ 
+ * 





ALL-PLASTIC REFLECTOR—Grote Mfg. Co., 
Bellevue, Ky., has announced its No. 110 
reflector with one-piece all-plastic lens and 
housing. Every exposed part of this device 
is Grotelite shatterproofed plastic. There are 
no external metal parts to rust or corrode 
and no paint to flake, crack or peel, says 
the firm 


(Continued on Page 51, Col, 1) 


Welcome friend! 
Hitch up your chair, 
be comfortable, and stay awhile 


That's the warmhearted spirit you'll find 
at The Fort Shelby. Conveniently located, 
it’s famed for hospitality as well as the 
value in its 900 rooms with bath, chair- 
side radio, servidor, and circulating ice 
water. There are two fine restaurants, 
and an attractive cocktail lounge. 


Garage and Parking Facilities 
HOTEL 


FORT SHELBY 
DETROIT 
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ERVICE SECTION 


- | 
| New Products 


(Continued from Page 50) 





WIDE VISIBILITY—A_ ready-to-install con- 
vertible top with triple Broad-Vue rear win- 


dows is announced by Atlas International Co., | 
1326 W. Madison St., Chicago. The narrow 


corner supports and rounded corner sections 
eliminate blind spots. Of Bakelite Glastic, 


the windows remain crystal clear, tough and | 


flexible, fold up or down with the top, re- 
sist cracking and breaking, reports the firm. 
The top is three-ply fabric and rubber. 





SELF-LOCKING NUT—The Boots Plate Lok, 
product of the Boots Aircraft Nut Corp. in 
Stamford, Conn., is the first of a series em- 
ploying the fully developed Hex-Lok prin- 
ciple. Heretofore, the original Hex-Lok has 
been available only in the hexagon type nut, 
the company states. This nut is, essentially, 


two nuts in one. The top (locking) section is | 


formed by depressing six threaded flanges 
inward and downward, so that they exert 
positive pressure against the body of the 
bolt, without distorting or breaking the bolt 
threads, it adds. These flanges are held by 
tension in this out-of-phase condition and 
return to a depressed position when the bolt 
is removed. 





— 


FOR PARTS, OTHER ITEMS—Designed to 
increase availability of storage space under 
counters, the F-G-M Rotabin Counter, pro- 
duced by Frick-Gallagher Mfg. Co., 250 S. 
Broad St., Philadelphia, provides aisle access 
to 72 compartments in twelve 28-inch diame- 
ter independently rotating trays. In addition, 
four stationary spaces are available for large 


items. Built entirely of steel, the counter | 
measures 6 feet 3'/, inches long by 27 feet | 


deep by 41% inches high. 
* « « 





ATTACHES TO CAR AERIAL—The Tele-| 
Tenna, which is installed with mounting brack- 
ets, is announced by States Development & 
Mtg. Co., Il W. Cullerton St., Chicago. The 
device is chrome-plated. | 





TAPE AIDS IDENTIFICATION—A moisture- 
proof pressure-sensitive label tape for tail | 
pipe identification purposes has been de- 
veloped by Leeds Sales Co. Inc., 294 Sth 
Ave., New York. Using a different color for 
each make of car, it carries a series of code 
numbers adopted for individual styles, Leeds 
says it will not wear, pull, tear or scuff off 
of the tailpipe. 
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SATURDAY NIGHT FOR SIDEWALLS—W 
tyr, a cleaner for white sidewall tires 





|Corp., Detroit, uses alkyd plastic coil tops. 
The plastic, made by Plaskon division, of 
Libbey-Owens-Ford Glass Co., Toledo, is pounded, quick-acting solvent will quick 





temperatures. age to tires. 
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has| Mead wrenches. Construction of these 


been announced by Speco, Inc., 7308 Asso- 


PLASTIC-COVERED COlL—Mallory Electric | ciate Ave., Cleveland. It is a cream-colored . c 
. paste which can be applied with a damp|when working under obstructions, says the} Mfg. Co., Cleveland. Feature of the new 


cloth or wire brush. The manufacturer states| firm. They are available in the following|design is use of straight shank connecting 
that a small amount of the specially com- | sizes: ¥% inch and 7/16 inch, '/2 inch and 9/16/ links between cross chains and side chains. 





| Air and Water Rinser 
Announced by Turco 


The Air and Water Rinser, a gun 
which uses regular air and water 
supply for blasting dirt and grease, 
is announced by Turco Products, 
Inc., 6135 S. Central Ave., Los An- 


geles. The unit's air and water! wo BUCKET NEEDED—An automatic valve 


systems are controlled separately. | attachment for the Swirl-O-Matic brush feeds 
T ual e ; nded f detergent, rinses and shuts off water with a 
he device is recommende OT | dial on the device, announces Melaire Dis- 
use in rinsing after application of | tributing Co. 420 Lexington Ave., New York. 
1 : terials | The detergent for the revolving brush comes 
cleaning materials. in tablets, which ere pieced in the vaive. 















ee 











FEATURES STRAIGHT SHANK—An improved 
tire chain design which ae reputed to in- 
: hain and tire life, reduce running 
wrenches provides the power of the socket |c"@@5® © mK ' owe 
noise and cut link breakage to a minimum 
wrench plus greater clearance advantages/ha: been announced by Cleveland Chain & 


FOR TIGHT SPOTS—Snap-On Tools Corp., | 
Kenosha, Wis., has announced three Fiex- 





y-/ 


ly | inch, and 5% inch and % inch. Overall lengths| These differ from conventional ‘pinch type" 


said to resist electrical leakage, arc resist-| remove all dirt, road grime, curb marks and|range from 5% inches for the smallest to connecting links in that they hold cross 
ance and dimensional stability under high| grass stains from white sidewalls without dam- | 8% inches for the largest, and all of them! chains at a constant 90 degree angle in rela- 


are chrome plated. tion to side chains, the company states. 
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Your NAPA Jobber, and nobody else, can put 
this kind of planned, packaged selling program into 
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WINNERS OF PONTIAC SERVICE CRAFTSMEN AWARDS—Plenty of good service is rep- 
resented in this group of mechanics of Savage-Haldeman Pontiac, Los Angeles. Pictured, 
and the number of years they have won the award are (standing, left to right): John 


Jansen, eight; C. J. Thompson 
Ed Bash, six; E. Ash, three; 
Chapwesk, four. Kneelin 
two; Cari Hannebohn, 


. Nason, 


ive; Carl Preston, 


Wis. Deals Switch 


Sites, Franchises 


general manager; Russ Buckley, three; John Woods, two; 
three; 
are: Clem Barnes, Los Angeles zone service manager; Tom Cox, 
nine; 
Louis Fernandez, three, and District Manager Paul Richardson. 


R. Revilla, three; G. Wallace, two; Ray 


Art Stratton, seven; Fred Miller, seven; 


Greenfield Motors, West Allis, now 
has a Willys franchise. 

Risum Implement Co. (Interna- 
tional), Brodhead, has moved to 


Several Wisconsin dealers have|1504 W. 2nd Ave.; and DeMann’s 


recently moved their business sites 
or changed franchises, 
to Ben Marcus, state motor vehicle 
commissioner. 

A. W. Mundt Auto Co., Medford, 
switched from Hudson to Willys. 
Kohlberg & Sons, Ashland, left Wil- 
lys for Studebaker. Rudell Motor 
Co., Frederic, and Kronlund Mo- 
tors, Inc., Spooner, changed from 
Ford to Mercury. 

Van Dyne Garage, Van Dyne, 
gave up its Kaiser-Frazer dealer- 


according | 


Car Sales (used cars), LaCrosse, 
has moved to 118 N. 6th St. 


Kenmore to Expand 

An expansion program, to cost 
between $350,000 and $400,000 is be- 
ing undertaken by Kenmore Motor 
Co., Inc., Buffalo, it is announced 
by Bernard C. Reuter, treasurer 
and general manager. The com- 
pany’s new building at Delaware 
Ave. and Tulane Rd. will contain 
nearly 40,000 square feet. The 


ship to concentrate on used cars/|firm’s main facilities now are at 


and Anderson Oil and Motor Sales, 
Grantsburg, a former used-car op- 


2971 Delaware Ave. 
of these quarters. 


It will dispose 
It also has a 


eration, now has a Kaiser-Frazer| leased branch at the corner of Del- 


contract. Another used-car outlet, |aware and Hertel Aves. 
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SERVICE SECTION 


Incentives Sell Undercoating 


(Continued from Page 38) 


—insurance for the autobody metal 
against corrosion and abrasion,” 
Bishman commented. “And it saves 
a lot of grief with squeaks and 
rattles.” 

A similar profit picture was 
revealed at Downtown Ford Co., 
St. Paul. The firm started under- 
coating in 1948, now handles 75 
to 100 cars a month, and under- 
coats approximately 90 percent 
of them. 

Elmer Carlson, service manager, 
estimated that the cost per car 
would include $3.30 for labor, $8 
for undercoating material, 60 per- 
cent for masking paper and tape, 
and “something under a dollar” for 
overhead and depreciation—a total 
of about $12.90, for a profit of 
over 100 percent. 

The firm uses a single hoist and 
uses the same man for all under- 
coating jobs in order to insure 
quality workmanship, Carlson said. 


Here, too, the service manager 
commented that undercoating is 
apparently saving him headaches 
in the squeaks-and-rattles depart- 


ment, judging by the fewer cars 
coming back with hard-to-find 
squeaks. 


* * + 


1. corrosion problem caused by 
calcium chloride was also re- 
ported from Akron, and represents 
a condition that is prevalent in 
many areas throughout the U. S. 
where streets are treated with a 
salt solution for ice removal. 

In Akron, D, C, Corbin, president 
of City Chevrolet Co., commented, 


“Calcium chloride is used extens- | 
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|of shale, E. D. Gardner, chief min- 
|ing engineer, Bureau of Mines, and 


ively on Akron city streets and the 
rust and corrosive action is a con- 
stant hazard to the automobile 
owner. 

“It is very apparent that un- 
dercoating is the answer to this 
problem. In observing the con- 
dition of used car trade-ins, I’ve 
been satisfied that a high-quality 
undercoating properly applied 
does stop rust and _ corrosion 
where calcium chloride is used.” 


He added, “You can imagine how 


|much this has pleased our new car 


customers. 
* * * 
HE firm undercoats over 200 
new cars and trucks each 


month, and Corbin commented, 


Big Decreases 
Are Reported 
In Shale Costs 


ST. LOUIS. — Recent develop- 
ments in mechanized mining at the 
U. S. Bureau of Mines oil-shale 
mine near Rifle, Colo., have lowered 
mining costs to 29 cents per ton 


E. M. Sipprelle, chief of the oil 
shale mine branch at Rifle, told 
the American Society of Mechan- 
ical Engineers last Thursday at its 
semi-annual meeting. 





This is considerably less than 
previous estimates that were made 
public and means correspondingly 
lower production costs of synthetic 
liquid fuels made from shale oil, 
they said. 

Boyd Guthrie, chief of the Oil 
| Shale Demonstration plant at Rifle, 
and Lester W. Schramm, chemical 
engineer at the plant, told the 
ASME the cost of producing crude 
shale oil from 30-gallon-per-ton 
shale, using the new mining and 





processing techniques, would be 
|}about $1.50 per barrel. 

| They said this included estimated 
| out-of-pocket operating costs and 
|depreciation but not income taxes 
|or profit. A year ago a Bureau of 
|Mines estimate, excluding interest 
on investment and profit, was ap- 
proximately $2 per barrel. 

At that time it was estimated the 
|cost of gasoline, diesel oil and 
heating oil from the crude shale 
oil would be about 84 cents per 
gallon. No price for the refined 
products of crude shale oil was 
quoted at last week’s meeting, 
| If present trends continue, said 
|Schramm and Boyd, it will not be 
|long until shale oil can supplement 
petroleum at a comparable price. 

The Green river formation 
cludes the richest known deposit 
|of oil shale in the country. Gard- 
ner and Sipprelle said it is esti- 
|mated that 300,000,000 barrels can 
{be produced from a 500-foot-thick 
|measure of this formation over a 
|1,000-square-mile area of 
{western Colorado. 


Car Rental Firm 
‘Expands Abroad 


ST, LOUIS. — 
| National Car Rental System, Inc., 
|to Great Britain and inauguration 
|of a service of local advance book- 
lings of foreign cars by all U. S. 
|members of the association of in- 
{dependent car rental firms was 
jamnounced last week at NCRS 
| headquarters here. 
| The advance booking plan will 
|be offered to Americans touring 
|Britain and Europe this year. The 
|volume of travel has boosted for- 
jeign car rentals well above pre- 


| vious levels, and this—coupled with | 
lifting of gasoline restrictions for | 
British citizens—is making it more} 


difficult for tourists to rent cars on 
short notice upon arrival abroad, 
'NCRS said. 


Farmer Joins Herrick 

Doug Herrick, president of Her- 
rick Motors, Crenshaw area DeSoto 
dealer in Los Angeles, announces 
that he is taking in as an active 
partner, W. A. Farner. Farner was 
previously DeSoto regional manag- 
er in Detroit, later a field super- 
visor on the Pacific Coast and 
more recently a dealer himself. 


in- | 


north- | 


Extension of the} 


“We spend more money than some 
dealers in order to give our cus- 
tomers the best possible under- 


| coating job. However, we are build- 


ing good will and owner satisfac- 
tion that pays big dividends now 
and for the future.” 

A similar method of insuring 
high-quality work and as many 
undercoating jobs as possible was 
described in Chicago by W. A. 
Gerwig, president of Gerwig- 
Nelson Motors, Inc. (Buick). 

Its original capital outlay for 
equipment to do undercoating work 
is now earning the company a prof- 
it of some $10,000 per year, ac- 
cording to Gerwig. 


“Just putting in the equipment 
doesn’t build the business, how- 
ever,” Gerwig emphasizes, “the 
customer still has to be sold and 
after you have sold him, you have 
to do a first-class job of under- 
coating his car. But if you do that. 
you can be pretty certain he’ll come 
back for another job the next new 
car he buys.” 

Gerwig-Nelson make certain that 
new-car customers are told abort 
undercoating by offering a $2 bonis 
for each undercoating job that is 
sold—and every man on the staff 
is eligible to collect—both the sales- 
men and the men in the shop. 

A second part of the firm’s in- 
centive plan for more undercoat- 
ing business is the method of 
paying the undercoating appli- 
cator. He gets $7 per job—and 
naturally wants as many jobs as 
possible. 

As a result, Gerwig commented. 
the applicator does a good job ev- 
ery time to insure repeat business. 
and takes excellent care of his 
equipment in order not to lose time 
due to breakdowns. 


San Jose Dealers Vote 


The San Jose (Calif.) Motor Car 
Dealers held its annual meeting 
recently and elected the following 
officers to one-years terms: 

Edward B. Zane (Nash), presi- 
dent; Robert Southern (Kaiser- 
Frazer), vice-president, and Harry 
G, King (Hudson), secretary-treas- 
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Does away with mess on show room floor, 
Fits snug under car — catches all Grease 
and Oil Drippings. Snap on easy, made 
of Grease-Proof Material, Guaranteed. 
Price only $12.00 each—3 for $30.00. 
State make of Car. Order Today. 

FRANK D. JACKSON, JACK-BILT CORPORATION 
996 7 ntral Street Kansas City 6, Me. 
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RICHMOND. — Between 60 and 
x0 percent of low and medium 
priced new-car purchases now be- 
ing made in Virginia involve trade- 
ins of postwar cars, according to a 
survey made by he Richmond News 
Leader. 

This shows “that at least 60 
percent of the new-car purchas- 
ers in the state are customers 
who have long since satisfied the 
demands which wartime short- 
ages created for them,” says John 
E. Raine, executive secretary of 
the Automotive Trade Assn. of 
Virginia. 

Of the persons trading prewar} 
cars for new models, a large num-| 
ber are turning 


shows. 

The Richmond daily says that its 
investigation indicates that auto- 
mobile buyers are getting back to} 
their prewar habit of trading every | 


New Carburetor | 


Scores Well 
In First Tests 


AMARILLO, Tex. — Tests of a} 
new updraft carburetor invented | 
by A. C. Russell of Shawnee, Okla., 
were held here recently cies | 
sponsorship of the Amarillo Cham- | 
ber of Commerce. 


They revealed that the new car- 
buretor has several good claims for | 
fame. Its performance was de- | 
scribed by F. F. Dillard, truck} 
driver for Groendyke and one of | 
the occupants of the car wherein 
the carburetor was being tested. 


“We started off in high gear | 
with a load of 17 men. The start | 
was smooth. When we gained 
speed, the driver pulled the choke | 
out. The carburetor didn’t flood. 
Also under full throttle, the igni- 
tion was turned on and off with 
no resulting backfire,” Dillard said. 


“Next test was to kill the engine 
on about a 4 percent grade. Again | 
we started off in high gear smooth- 
ly. We pulled up the grade without | 
labor. 


“The car was stopped again. 
Those on the outside got off. With 
nine in the car, we got up to 60 
miles an hour and the driver| 
changed from high gear to second. | 
There was no labor. The motor| 
took right over and went along.” 


Russell has received Army} 
Ground Force reports on success- | 
ful tests of the carburetor, and a/| 
letter from the Norton-Gregg Mo- | 
tor Co. at Shawnee, Okla., reports, | 
on an overhaul of a Chevrolet driv- | 
en 50,000 miles using the new car- | 
buretor: 


“In any other car we have al-| 
ways had to scrape the carbon off | 
with a steel wire brush or a motor- | 
driven valve brush cleaner. In your | 
car the substance was milky look- 
ing and you could scrape it off | 
with your fingernail. From my ex- | 
perience with the job, I believe you 
are getting almost complete fuel 
combustion.” 


| 
| 
| 


| 


ae | 


Auto Sales Pace 


Canada Economy 


MONTREAL. — Automobile sales | 
accounted entirely for an increase 
in Canadian retail business volume | 
during the first quarter of 1950, ac- | 
cording to the Bank of Montreal. | 
Total retail sales were up 5.9 per- | 
cent in dollar volume, compared 
with the first quarter of 1949, the 
bank said in a consumer analysis. 

“The increase in sales,” it was 
said, “in the first quarter of 1950 
has been wholly attributable to 
additional purchases of automo- 
biles, sales of passenger cars hav- 
ing more than doubled in value. 
Cars sold were higher in aggregate 
value by 105 percent, and the in- 
crease in amount of new financing 
involved was 122 percent.” 


W ee to Wilde 


Lee Wilcox has sold his — 
in the Studebaker dealership in| 
Willard, O., to his partner, J. E. 
Wilde. The concern is now known | 


as Wilde Motor Sales. 


Richmond Buying Trend 


Survey Finds More New-Car Purchasers 
Trading in Postwar Models 


in automobiles | 
made in 1940 or 1941, the survey | 





car sales 





year or every other year and that 
more and more customers are turn- 
ing in one- or two-year-old cars for 
new automobiles in the next high- 
est price class. 

Cited as typical is a Ford dealer 
who received only 11 prewar models 
as trade-ins in his last 27 sales. Of | 
these, one was a 1942, three were} 
‘41 models, four were ’40s, two were 
’39 models and one was a 1936 car. 

Also traded in to this dealer 
were four 1949 models, six 1948 
cars, four ’47s and two ’46 models. 

A “typical” dealer in the me- 
dium price field reported that of 
tradeins involved in his last 19 new- 
car sales only five were prewar 
models and the remainder were late 
model postwar cars. 

In the first five months of this 
year, new-car sales totaled 5,396 
compared to 4,880 in the same 1949 
period, according to the Richmond 
chamber of commerce. 


K-F DOCTOR AND 'PATIENT'—To illustrate 
the life-size appearance of "Dr. Carkare,"’ 
theme figure in Kaiser-Frazer's new service 
sales promotion campaign, Mickey Dusbiber, 
K-F secretary, poses as motorist-patient. The 
doctor's tips and auto-health suggestions are 
featured in coordinated on and off premises 
promotional material supplied K-F dealers. 





Hudson Names Demuth 
A. L, Demuth, McPherson, Kans., 
has been granted Hudson’s master 
dealer franchise in McPherson. His 
The report also says that used-|new business will be known as 











in this period climbed | “Dutch’s” Sales and Service, and is 


from 9,709 to 11,862. |located at 1007 S. Main St. 
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K-F Launches 
New Campaign to 


Boost Service 


WILLOW RUN. — Kaiser-Frazer 
has mounted a six-prong service 
merchandising offensive built 
around “Dr. CarKare.” 

E. N. Rickert, K-F general serv- 
ice manager, describes the cam- 
paign as the most thoroughly co- 
ordinated and comprehensive ever 
offered by the company to aid deal- 
er service, labor, parts and acces- 
sory sales. 

He said it is being serviced as a 
“package” that includes direct mail- 
ing pieces, newspaper advertising, 
radio spot announcements, pen- 
nants and posters for shops and 
showrooms, and window trim co- 
ordinated with the mail, newspaper 
and radio promotion material. 

Central figure in the campaign 
is a life-size cut-out of “Dr. Car- 


| Kare” prescribing service hints and 


information via attached posters at 
showrooms, 

The auto medico also offers driv- 
ing tips and service suggestions 
to motorists in direct mail folders, 








and is the focal point of the news- 
paper advertising series. 


Air Reduction Named 


Prepo Distributor 

NEW YORK.—Distributor of the 
new Prepo torch is Air Reduction 
Sales Co., a division of Air Reduc- 
tion Co., Inc., it was announced 
here. 

The one-and-a-half-pound torch 
is said to give an instant heat at 
2,200 degrees and permit immedi- 
ate application of a hot flame for 
soldering joints, loosening nuts and 
other operations. The sales com- 
pany says no preheating, pumping 
or priming is required. 


Krenz-Miller Moves 

Krenz-Miller Co. (Packard), Mil- 
waukee, will move into the build- 
ing vacated by Stein Motor Co. 
(Packard), at 1819 E. Kenilworth 
Place. Paul Krenz is president; 
George Miller, vice-president, and 
Matthew Lusardi, secretary, of the 
five-year-old K-M company. Edgar 
F. Stein announced that he is re- 
tiring from the new-car business 
after having been in it for 26 years. 
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KENT-MOORE SPECIAL TOOL MANUAL 
FOR “HYDRA-MATIC" TRANSMISSIONS! 


Here it is! 8 fact-filled illustrated pages describing 
the essential Kent-Moore Special Service Tools re- 
quired to perform factory-recommended ‘‘HYDRA- 
MATIC” service on Cadillac, Oldsmobile, Pontiac, 
Lincoln, Nash, and Kaiser-Frazer cars. And it's 
free... yes, absolutely FREE! Yours for the asking 


without obligation. So send for your copy today! GENERAL 


each job done right... 
with greater profits for you. 

So if you want to increase your service volume, boost profits, build 
if you want to save the time, money and 
effort that’s wasted by makeshift service methods, better send for the 
brand new 1950 Kent-Moore Special Service Tool Guide. It contains all 
the information you need to select the tools you have to have. 


Kent-Moore 


ORGANIZATION, inc. 


DETROIT 2, MICHIGAN 


lasting customer confidence... 


better, faster, easier... 


MOTORS BUILDING) e 


to be done right. Right for you and right for your customers. And that’s 
the feeling you get when you're properly equipped with Kent-Moore 
Special Service Tools. For Kent-Moore, you know, has specialized in 
Automotive Service Engineering over the past 30 years. Working with 
major automobile manufacturers, they study service methods, chart 
service operations. Then, for each new model car, they design, engineer 
and manufacture the special service tools and equipment required to get 
more economically, too, 


Sales and Service Engineering Representatives in Principal Cities Coast-to-Coast 












More Ups Than Downs 


Current High Business Rate Seen Holding 
Through Balance of Year 






CLEVELAND. — Belief that the | tivity in construction. They do this 
present high rate of business will | because construction is the most 
probably continue for the balance | important single factor, on the in- 
of 1950 is expressed by the Cleve-| dustrial side, in sustaining the cur- 
land Trust Co. in its current month-|rent pace of business in general. 


ly bulletin. 


/It not only employs about 2,000,000 


Noting that “there are more plus/| workers directly, or one-seventh as 
than minus signs on the current | many as by all manufacturing com- 
business scoreboard,” the bulletin| bined, but it also affects a long 


declares: 

“The recovery since last sum- 
mer has carried business activity 
to within striking distance of the 
postwar peak of late 1948, wheth- 
er measured by the physical vol- 
ume of industrial output, or na- 
tional income, or the value of all 
goods and services produced. 
“Since the first of the year the 

upswing has been with the non- 
durables as a whole lagging behind. 
However, signs of strengthening 
have lately appeared in the demand 
for soft goods. Allowing for the 
usual seasonal dullness during the 
summer vacations, the high level 
of industrial operations is likely to 
carry well into the last half of 
1950, and perhaps throughout the 
rest of the year. 

“As a whole, the second six 
months of 1950 should compare fa- 
vorably with the first six. 

“From the standpoint of con- 
sumption, the reasons for the pres- 
ent state of business are not hard 
to find. Consumers have been buy- 
ing large and increasing quantities 
of durable goods, including auto- 
mobiles, television sets, houses and 
electrical appliances and _ other 
household articles. On the produc- 
ing end, the main support contin- 
ues to be furnished by the automo- 
bile, steel and building industries, 
with the greatest emphasis on the 
last named. 

“Business commentators fre- 
quently stress the high rate of ac- 





list of suppliers of materials, pro- 
ducers of home furnishings, and 
others. 


“Thus far in 1950 building has | A & M Motor Sales (Chevrolet), Syracuse, Ind. 23 members of the Syracuse high school 
exceeded earlier expectations. Ex- | senior ciass toured the Chevrolet operations at Flint recently. Students are shown watching 


penditures for total construction | 
put in place during the first five 

months of 1950 were 21 percent | 
above the same 1949 period. While 
the rate of gain may slow down | 
somewhat, it is unlikely that any | 
serious decline will Occur over | 
the balance of the year. There ap- | 
pears to be enough effective de- | 
mand to keep residential build- 

ing rolling along at a fast pace, | 
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British Schedule 
Two Automotive 


Shows This Fall 


LONDON, England. — Britishers 
have two major automotive events 
in store for them this fall. Both 
will be held in London’s Earls 
Court, 

Scheduled for Sept. 20-30 is the 
15th Commercial Motor Transport 
Exhibition. This event was first 
held in 1907. Postponed during the 
war years, it was revived in 1948 
and established new crowd records. 


Scheduled for Oct. 18-28 is the 





CHEVROLET DEALER FETES STUDENTS—As quests of E. A. Kleinknight, president of |20th International Motor Exhibi- 


assembly of Powerglide transmission. Left to 
high saboe! athletic director; Loretta Held; 
Hunnicutt. 


tions at or near capacity are an- 
ticipated for a considerable period 
ahead. 

“Confidence in business prospects 
over the next several months should 
not obscure the fact that business 
revival has been financed partly 


‘Auto Vacations 


and the same is true of public 
works. 


“As to spending by business con- 
cerns for new plant and equipment, 


| by a large increase in borrowing 
iby the public. Some time the sup- 
|ply of automobiles, houses and 
other durables will catch up with 


right: D. C. Moody, a guide; R. G. Gardner, 
arbara Seifert; Kleinknight and Annabelle 


Favored by 


Rural Families 


PHILADELPHIA. — Automobiles 
are the principal means of trans- 
portation for vacationing rural fam- 
ilies, who usually take longer trips 


the 1950 total is estimated at 11 
percent under 1949, based on data | 
collected during the first quarter | 


turn out to be too low. 

“Automobile manufacturers are 
more optimistic about last-half 
prospects than they were at the) 
beginning of the year. 


the backlog of demand—though not/than city people, according to a 
a all at the same moment. 

“If then the public decides to 
of this year. But since then a sub-/| reduce its purchases on credit, and 
stantial number of companies have|no new stimulus appears, a slack- 
revised their plans upward, so that|ening in the market for durable|en by rural families, said the travel 
the present estimate for 1950 may | goods would logically follow.” 


Larsen Takes K-F Deal 


George R. Larsen, Inc., has been | 


Although | 4ppointed Kaiser-Frazer dealer for| was 1.043.4 miles, compared with 
the present extraordinary rate of|the New Jersey townships of Ma-/| 366.4 miles for urban families. Over 
output will no doubt taper off later, | plewood and South Orange, accord-|a third of the rural trips were for 
it is certain that 1950 will be an- | ing to L. P. Randall, New York! 1,000 miles or more. a distance trav- 
other excellent year for automobile | regional manager. Heading the firm|eled by only 29 percent of the city 
production. As to steel, the mills|is George R. Larsen. The dealer-| residents. 

still have a heavy backlog of or- =~ is located at 455 Valley St., 
ders, partly because of the tonnage | Maplewood. The service department ii 

lost during: the strikes, and opera-|is managed by Benjamin Sellitto. sural families Feported one or more 





Looking for something to 





Service Master Hypressure JENNY 
Combination Steam Cleaner and 
Cooling System Fiusher, with 
built-in Steam Thoro-Purge. 















HYPRESSURE 


The minute you put these two profit-partners 
to work for you, you'll have dozens of extra- 
income services to offer your customers—serv- 
ices that will bring new customers in and keep 
them coming back. You’ll have all the advan- 
tages of Hypressure Jenny for steam cleaning 
auto motors, front-end grille work, springs, 
frames, under-chassis areas, plus many other 
jobs that bring $12 or more extra profit an 
hour. And in addition you’ll have marvelous 
Steam Thoro-Purge for reverse-flushing clogged 
cooling systems. 

With Steam Thoro-Purge, you can increase your 
business as much as $10,000 a year on coc'ing 
system cleaning alone. 

You'll make still more money by saving time, 
labor and expense cleaning shop equipment, 
tools, driveways, walls, windows, etc. 10 times 
faster than by hand methods. 

If you’re looking for something to build new 
business . . . boost your profits, here it is! 











The FREE BOOKLET, “1001 
WAYS TO EXTRA PROFITS” 
tolls all about it. Write for it today! 






JENNY DIVISiIon ~&* 


HOMESTEAD VALVE MANUFACTURING COMPANY 






P. O, BOX 100, CORAOPOLIS, PA. 


Serving Since 892 








| survey made by the Curtis Publish- 
ing Co. 

Autos were used in five out of 
every six of the vacation trips tak- 





study, which covered 4,000 U. S. 
|families from June 1, 1948, to May 
|31, 1949. 


The average distance traveled by 
auto by rural families on vacation 


Over half (52.4 percent) of the 


vacation trips during the period 
covered by the study. In the aver- 
age vacationing rural family, 1.7 
trips were taken during the year; 
10.2 days were spent on each trip 
and 2.2 persons went along. 

Lodging en route was required | 
on almost half of the vacation 
trips taken by rural families. On 
only 36.7 percent of the vacations 
taken by urbanites were lodgings 
jused en route. 
Motor courts were most popular 
| with rural families en route, being | 
|used on about 20 percent of the! 
| trips. 

Slightly more than 15 percent of 
the rural family vacation trips | 
were taken during the winter 
months of December, January and 
|February, compared with only 9.5 
|percent of the urban family trips. 
| Vacation travel in November and 
| March was also more popular 
among rural families. 


Major Task 
Expose Economic Frauds, 


Business Told 
| SAN FRANCISCO, — One of the | 


tion. This exhibit was first held in 
1905, and also revived in 1948 after 
being idled by the war. 

The Society of Motor Manufac- 
turers and Traders announced last 
week that it had already issued 
}over 12,000 invitations to overseas 
buyers who might be expected to 
jattend the events. 

Plans call for the showing of all 
the world’s leading motor vehicles, 
with the accent on those manufac- 
tured in the U. S. or Great Britain. 


Trade Fair Cuts 


Registration Fee 
CHICAGO.—Because of the an- 
ticipated large attendance of buy- 
ers, officials of the first U. S. In- 
ternational Trade Fair have an- 
nounced a new and lower buyer's 
registration fee of $1 to accredited 
buyers attending the fair here 


| Aug. 7-20. 


Under the new fee, buyer serv- 


jices will include a Trade Fair cat- 


alog, reservation and hotel accom- 


|modation service, as well as issu- 


ance of badge and _ credentials 
which allows entry to all buildings 
of the fair as many times as de- 
sired. Heretofore the buyer’s fee 
has been $5. Buyers who have sent 
in $5 advance registration fees will 
be refunded $4 within a short period 
of time, officials said. 


Want to buy or sell something? A small 
investment in an AUTOMOTIVE NEWS 
WANT AD will bring quick results! 














|most important tasks of American 
jindustry today is to spread eco- 
| nomic truth to the public, says| 
|Baird H. Markham, director of the | 
|American Petroleum Industries | 
| committee. 


| Speaking before the sixth an- 
|nual conference of the Officers of | 
|Medical Assns., Markham contin- 
jued: “We who are familiar with 
political economy know that enter- 
prise, investment, production and 
}employment cannot be encouraged 
| by taxing industry down to its 
blood, bones and marrow or by 
| regulating it to despair. We know, 
|too, that government has no inde- 
pendent source of wealth; that it 
can spend only what it takes from 
the people. We also know that 
deficit financing is just an illusion, 
|like those fake hair-growing lo- 
tions which, by tinting the fluff on 
a bald man’s pate, give him the 
brief impression that he is culti-| 
| vating a new set of lush and curly | 
| locks. 


| 

| “We know these truths, but what 
good does just knowing them do? 
Of what use is a sound diagnosis 
|if no attempt is made to treat the 
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America’s No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn « Chicago 
Indianapolis « New Orleans 
Boston « New York « St. Louis 


Also Offices In Other Principal Cities 


New 1950 _. 


AUTO-TURNTABLE 
Low-Priced of 
Portable Le 


Move it 
anywhere 










JUST 
PLUGIN! 





~“ 


|... Used Car Lot or Showroom, 


or on your ROOF, for a 
BIG Used Car Sale SIGN 


$395 F.0.B. New York 


| disease? Industry must set about BRUN NER’S ’ INC. 


| exposing economic frauds just as 
vigorously as the medical associa-| 398 E. Center St., Manchester, Conn. 


tions expose medical frauds.” 
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4 Dealer Gives His View . 
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Profits Seen in Truck Market 


PINEHURST, N. C.—The great-|thusiastic pursuit of that goal. To 


est danger facing truck merchan- 
dising today is lack of dealer in- 
terest, according to Rex G. Powell, 
Ford dealer in Fuquay Springs, | 
N. C, 

In a panel 
North Carolina Automobile Deal- 
ers Assn. convention here, Pow- | 
ell said many dealers, fearing 
that profits are unavailable, have 
become careless regarding the 
development of potential truck 
business in their areas. 

Pointing to the $2,500,000,000 dol- 
lars received by interstate truck 
lines from shippers last year, Pow- 
ell said “approximately one-third of 
this huge market is doing business 
in prewar trucks that can be classi- 
fied as essential replacements.” 

The average maintenance for a 
truck each year is about $130, which 
amounts to $1,014,000,000, he said. 
“Bach dealer shares in this profit 
depending upon how interested he 
is in the selling and servicing of 
trucks.” 

Urging dealers to sell trucks 
on their merits for a profit, Pow- 
ell noted that in his own firm 18 
percent of all sales and 21 per- 
cent of total gross profit repre- 
sented trucks. This was done 
without losing money on used- 
truck merchandising, he added. 


discussion at the 





sales objective each month that he 
thinks he can attain and an en- 








European Cars 
In Mexico Stir 


Mixed Reactions 


MEXICO CITY.—The advent of | 
European cars on the Mexican 
market, with the building of the 
Czechoslovakian Skoda here and 
the pending assembling of the Brit- 
ish Austin and Hillman, French | 
Renault and Italian Fiat, is getting 
a mixed reception by the automo- 
tive trade and public in this coun- 
try. 

One faction sees the European 
ears as _ fierce competition for 
American autos and is_ therefore 
confident that Old World vehicles 
will soon force down car prices in 
Mexico, This group argues that Eu- 
ropean cars are little known in 
Mexico now, but that when they} 
get on the market they will have 
such an acceptance that the Amer- | 
icans will be forced to reduce 
prices. 

Other observers feel that Euro- 
pean cars will not give Mexico 
cheaper automobiles. Among this 
group are assembly plant people 
and dealers. They contend that 
European cars are priced very high 
for Mexico—14,000 to 15,000 pesos 
($1,610-$1,720). It is also pointed out 
that European cars are smaller, | 
less durable and of shorter life than | 
U. S. autos, which stand up well! 
under the long trips and hard use 
necessary for cars in this country. | 

Assembling of Austins and Hill-| 
mans is expected to begin this 
summer. 


Easy Puffing 


Safer Smoking Promised 


With New Lighter 
WEST SPRINGFIELD, Mass.—A 
dashboard cigaret lighter has been 
placed on the market by Wico Elec- 
tric Co. The device lights and 
puffs on a cigaret while the oper- 


ator of a car keeps his eyes on 
the road ahead. 

A driver places a cigaret into 
the gadget and pumps a small 


plunger once or twice. The suction 
created by the manipulation of the| 
plunger starts puffing on the cig-| 
aret and it is ready to smoke, the 
manufacturer says. 
The small gadget is said to fit} 
into the same slot on the dash-| 
board where the cigar lighter ordi- 
narily is found. No additional ey 
ing or connections are required. 


Want to buy or sell something? A small 
nvestment in an AUTOMOTIVE NEWS 
WANT AD will bring quick results! 


accomplish his profit-making truck 
sales objective, Powell said he must 
aim high. 

After stressing the value of di- 


rect mai ver- | . ‘ ~ 
| t il and newspaper adver | To gain a large-volume business, | 


tising and numerous bird-dog 


| contacts, Powell recommended a 


sound financing policy based upon 
a definite understanding with the 
customer. 


In his own dealership, Powell 


isaid one man handles all truck} 


sales and thus becomes alert to 
truck-sale opportunities, familiar 


with his product, aggressive-minded | 


and inquisitive. 


In view of the fact that truck| 


sales have decreased and the cost 
of selling increased, every dealer 
must either cut expenses or in- 
crease sales, Powell warned. 

But the dealer who cuts his 
truck-selling budget is cutting in 
the wrong place, he said, because 


Shipping size, 582” x 10” x 3” 


Easily assembled in a few minutes 
Approx, Shipping Weight, 14 Ibs. 


en 


COMMERCIAL MANUFACTURING CO. 
756 CASTELAR ST., LOS ANGELES 12, caUeD 


even if truck 
creases considerably now, a de- 
ferred profit in the form of serv- 
ice business will bob up when 
| most needed. 


| Powell said his company gives lib- 
eral tradein allowances and sells 
used trucks at low prices. While 
the profit is often small on such 
ja deal, “another satisfied custom- 
ler and potential new or used-car 
sale has been gained,” he said. 





Canadian Company Sold 

MONTREAL. — Brantford Coach 
and Body, Ltd., has announced the 
purchase of the manufacturing, 
sales and service rights of Domin- 
ion Truck Equipment Co., 
Kitchener, Ont., 
|tures semi-trailers, sanitary vans, 
telescopic hoists and other truck 
equipment. 








To accomplish this record, he 
said, “We planned our work and 
worked our plan.” 
Powell’s plan calls for a bigger | 


CARRY-ALL 


sales profit de- 


Ltd.., | 
which manufac- | 
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"RAGS BEST DEAL ON NEW FORDS F 





AIR ADS AT KENTUCKY DERBY—Riggs Motor Co. (Ford), Louisville, used two planes 
towing trailer = to advertise its firm to the approximately 100,000 persons who jammed 


the track. The 
Motor Co. and became a Ford outlet. 
Switches to Ford."’ 


iggs firm, formerly a Chrysler-line dealer, recently bought out Bluegrass 


ne of the company's streamers read: "Riggs 








Mullane-Rosengold Dodge-Plymouth car and truck in- 

George F. Mullane, president of |teTests of Mullane corporation to a 
James Mullane, Inc., Niagara Falls,|;newly formed company called 
N. Y., confirmed the sale of the} Mullane-Rosengold, Inc. 
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to trial order 
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CARRY-ALL 


because of its 


The Stagecoach Carry-All is gracefully 
styled with sleek lines that hug the car top 
j slope, the only detachable car top carrier 
{ designed to actually add beauty as well as 
utility to all makes and models of hard top 
automobiles. 


PY quality construction 


The Stagecoach Carry-All is made of 
strength-tested aluminum tubing with spark- 
ling polished finish and the beautifully 
4 grained hardwood slats are waterproofed 
{| with two coats of glistening varnish. 


° ‘special features 


The Stagecoach Carry-All is extra light- 
weight, the sedan model weighing only 1344 
pounds, so it’s easy and fast to remove or 
place on the car top. There are no holes to 
drill and no metal touches the car finish. 
Above all it has real capacity, over 12 square 
feet of storage space to satisfy demands of 
sportsmen, vacationists, home owners, sub- 
urbanites, salesmen and store owners. 


T low price 


oa 





a 
i 


| 


The Stagecoach Carry-All is especially low 
priced when you consider the beauty, qual- 
ity construction and special features found 
only in permanently installed car top car- 
riers costing four and five times as much. 
And liberal discounts give you big profits 
with each sale...so place that trial order 
today! 


COMMERCIAL MFG. CO. 
756 Castelar St., Los Angeles 12, Calif. 


‘ Yes, | am interested in the quality, profit-making Stagecoach Carry-All 
g Please send the following trial order 


we eee ee $19.65 cach 
18.35 sack 
.. « 26.35 each 


(7) Purchase order enclosed [] Send C.0.D. Prices F.0.B, Los Angeles 


sedan model = @ 
coupe model @ 


Station wagon model §=@ 





name company 





address city-stote 








(Continued from Page 29) 


the election of P, A, Sheehan, di- 
rector and sales manager, as di- 
rector and vice-president; D. S. 
Zimmerman, formerly with the firm 
of B. A, Armstrong & Co., as di- 
rector and secretary-treasurer, and 
S. Macdonald, formerly secretary- 
treasurer, as sales manager, with 
D. G. Cochrane as wholesale rep- 


resentative. 
o * * 


Chieftain Opens Formally 

Chieftain Pontiac GMC Co, 
Brookhaven, Miss., held formal 
opening ceremonies recently, W. D. 
Sums is manager; E. L, Mabry, as- 
sistant manager; R. L. Milner jr., 
sales manager; Clifton Hart, parts 
manager, and Ernest Moak, service 
manager. 


* o a 
Dolan Takes Dodge 
John T, Dolan, Inc., Sappinton, 
Mo., has been appointed a wodge- 
Plymouth dealer, one of 15 in the 
metropolitan St. Louis area. 
- s . 


Holland on College Board 


Bill Holuand, barnett and Hol- 
land (Chevrolet), Compton, Calif., 
was elected last week to the school 
board of Compton junior college. 

o * * 


Ely Rewards James’ Staff 

Mayioru May, suies manager at 
James Motors (Nash), San F'ran- 
cisco, recently entertained his sales 
force with a victory banquet in 
celebration of a _ record. sales 
achievement. May was the biggest 
postwar sales month enjoyed by 
the Nash dealership. Ely pointed 
out that present indications were 
that June sales would be even 


higher. 
* * + 


Maj. Horgan Named 


Ralph «’. Horgan, Ford dealer at 
1842 roadway, New York, and a 
major in the Marine Corps Reserve, 
has been elected general chairman 
of the newly-formed third region 
of the Third Marine division. 

* 7 - 


Eastwood Now DeSoto 


Walter Meals, president of East- 
wood Motors, Inc., 549: Connecticut 
Bivd., has announced that his com- 
pany has been named DeSoto-Plym- 
outh dealer in East Hartford, Conn. 
Renovation and redecorating of the 
sales, service and parts depart- 
ments is now under way. 

& * . 

McGahey Opens in Miami 

Hundreds of persons attended the 
opening of the showrooms of Miami 
Beach Motors, Inc., new Miami 
Chrysler-Plymouth dealer at 1545 
Alton Road. William McGahey is 
president and N. T. Johnson is sales 
manager. 

s e 
Riegel Reorganizes 

Riegel Brothers, Inc. (Dodge), 
Spokane, Wash., has reorganized 
with Richard D, Riegel, who was 
formerly secretary-treasurer, suc- 
ceeding his father as president of 
the company. His father, Dee R. 
Riegel, now becomes chairman of 
the board. 

s 2 oe 
Commerce Motor Opens 


Commerce Motor Co. (Willys- 
Overland), Brownwood, Tex., has 
been opened at 400 W. Commerce 
St. by William H. Moore. 


* * * 


Picayune Motor Builds 


Picayune Motor Co. 
Buick), Picayune, Miss., is having 


a 60-by-100-foot building constructed 


for a shop and showroom. 
+ * * 


Receives Pontiac Belt 


Pat Robison, parts and service | 


manager for Holton Motor Co. 
(Pontiac), Poteau, Okla., received a 
diamond-studded belt as an award 
for being one of the eight outstand- 
ing parts and service managers in 
Oklahoma. Jimmy Shoup, Pontiac 
district manager, made the pre- 


sentation. 
* + . 


Worsham to Richardson 


C. S. Worsham has sold his in- 
terest in Worsham Motor Co. 
(Ford), Temple, Okla., to his part- 
ner, Dave m, Richardson, 
in turn, has sold an interest to two 


(Chevrolet- 





employes, Chester Brown and Bud | 


Grady, and changed the name to 
Richardson Motor Co. 


+ * * 


Moody Buys Farm 


D. L. Moody, president, Moody 
Motor Co, (Ford), Independence, 





Mo., has bought a 160-acre farm 
north of Liberty. He plans to raise 
Aberdeen cattle and Duroc hogs on 
the farm, which is a showplace 
equipped with such extensive im- 
provements as a fish-stocked lake. 
* eS -6 
Kreider Gets Priority 
George P. Kreider, proprietor 
of Illini Motor Co, (Oldsmobile- 
Cadillac), Springfield, Ill., who has 
toured many European countries 
on a motorcycle, owns cycle li- 
cense No, 1 in Illinois. 
* * * 


New Hudson Deal 


Cincinnati Automobile Co., Inc., 
owned by James H. Pennington sr. 





and Norval E, Coate, is Cincinnati's 
new downtown outlet for Hudson 








s Lam 


DEALEK AIDS YOUNG FARMERS—Clark Chevrolet Co., Commerce, Tex., 


has presented 
Pictured at the delivery of the 
Thomas, supervisor of vocational 


two Chevrolet trucks to the Future Farmers of America. 
second unit are Arvin Vestal (left) o: the FFA and R. B 
agriculture. 


sales and service. The appointment jand the new building will cover | 
14,000 square feet of space, Cutler | 





was announced by George T. Curry, 
Hudson’s Cincinnati zone manager. | said. 


* + . + * * 
Whyte Plans Showroom Archambault Milestone 
Whyte Chevrolet, Inc., is planning Clarence Archambault, now a 


Kaiser-Frazer dealer in West Ha- 
ven, Conn., can look back on a 
quarter of a century of uninter- 
rupted association with the auto- 


a $165,000 showroom in Euclid, O., 
Calvin R. Cutler, general manager 
has announced. Construction will 
start after the first of the year, 











motive industry. Since establishing 
an automobile firm on Whalley 
Ave. in 1934 after serving as sales 
manager of a Hartford (Conn.) 
auto accessory firm for nine years, 
Archambault estimates that he has 
retailed approximately 3,000 new 
ears in the New Haven area. His 
firm is located at 377 Campbell 
Ave. 


* * * 


Geyer Heads Civic Group 


Joseph Geyer, of Geyer Motor 
Sales, Inc., has been elected pres- 
ident of the Wabash (Ind.) junior 
|chamber of commerce. 
| * * * 


Smith Names Gurney 
C. B. Smith, owner of “CB” Smith 
Motors (Dodge-Plymouth), Austin, 
|Tex., has announced the appoint- 
|ment of Harold Gurney as general 
service manager. 
* * +” 


Macdonald Sells Firm 


| Karl Macdonald, who has been 
in the auto business in Caldwell, 
Kans., since 1925, has sold M & M 
| Motor Co. (Chevrolet) to C. H. 
| Walt and F. L. Norton, 
|  Maedonald started selling Fords 
with George Murray in 1925. 
Macdonald purchased Murray’s 
| (Continued on Page 57, Col. 1) 








AMAZING NEW BEAUTY 


DuPont Spray Glaze 
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How to do a complete SPRAY GLAZE job in 


(PATENT APPLIED FoR) 






your shop 



























1. Wash the car 

with Du Pont Car Wash and then clean 
the finish with fast-working Du Pont 
Spray Glaze Cleaner. 





2. Spray on Du Pont Spray Glaze 


from top to wheels; no masking is needed. 
Takes only 10 to 15 minutes. You can inter- 


rupt—and return to—the job at any time. leaving 





3. Wipe off—no rubbing or buffing. 
Spray Glaze dries quickly, with a white 
powder on the surface. Just wipe it off, 


a hard, brilliant glaze. 
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Dealer 





interest in 1928 but kept the same 
name. He switched to Chevrolet 
in 1931. The firm’s name is now 
Walt-Norton Chevrolet Co., Inc. 


* * * 


Triangle Motors Open 
Triangle Motors, Inc., Rock Hill, 


S. C., has held its formal opening. | 


F. T. Cloniger is president; Aubrey 
Plexico, vice-president, and C. B. 
Holland, secretary. 


* * > 


Freer in New Home 


Freer Chevrolet Co. Quincy, 
Wash., has moved into a new mod- 
ern building. Steele Freer, owner, 
said his additional investment in- 
volved about $75,000. 


a * * 


Hammons Takes Mercury | 
Roy L. Hammons, who recently | 
gave up a Ford dealership in Fort | 
Scott, Kans., has taken a Mercury 
franchise there. His son, Paul, is 


Doings 


(Continued from Page 56) 


|210 Scott St. has been remodeled. | 
regional | 
representative cf NADA when he 


|Paul, who resigned as 


left the auto business, has 


renamed to that post. 
* * 


Hein Chevrolet Opens 


(DeSoto-Plymouth), 
new building at 309 Union St. 


is president. 
* * * 


George J. May, president of 
Motor Sales, Inc., celebrated 





a partner. The firm’s building at 


Hein Chevrolet Co., successor to 
McBride Chevrolet Co., has opened 
under the ownership of Carl and 


has opened its 


May Opens New Home 


25th year as an Oldsmobile dealer 
in Chicago by opening a new, mod- | 
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Halsted St. 
ly 5,000. 


* * 


James Pitrolo is 


been 


* * 


Rudy Arnold has 


At 





May | | Bois, Pa. ied 


his | 


































































































































































































time-consuming rubbing and 


It takes only 10 to 15 minutes to 
Spray Glaze a car after it’s clean. Do it 
indoors or outdoors—even in hot sun. 
And you can interrupt the job at any 
point; resume at your convenience. Thus 
you can schedule jobs better, cut labor 
costs per job, turn out more jobs, and 


make really big profits. 
Spray Glaze is easy to sell 


$50.00, you 


buffing. 


No. 2; and 
Order from 


because it 


shines brighter than anything your cus- 


tomers have ever seen and 


and out-protects anything they’ve ever 
bought at any price! Yet it costs them 
no more than the usual wax job. And 
remember, Spray Glaze is made, proved 


and backed by Du Pont. 


it outlasts 


ernly equipped building at 7417 S. 
Two-day dedication 
ceremonies Were attended by near- 


Pitrolo Builds 


new building to house his Chev- 
rolet dealership in Mannington, 
W. Va. He expects to move into 
the new headquarters in August. 


Arnold Succeeds Barnes 


pointed a Lincoln-Mercury dealer | 
in Culver City, Calif. 

\the grand opening a $400 television | * * 
set was given away. Iver Schmidt | 


Dunworth Named 


Richard Dunworth has been 
named service manager of Schnei- 
|der Motor Sales (Chevrolet), 


Weaver Opens 
Weaver Chevrolet Co., 


‘TREATMENT FOR CARS 


Outshines, Ouflasts 


_ outdoes the best wax job-yet takes 
much less time and labor! 


Exclusively for shop application, 
DuPontSpray Glaze (patent applied for) 
is a new, different car beauty process. 
It’s not just a polish, not just another 
wax. DuPont Spray Glaze is applied with 
a high-pressure spray gun. Just spray 
it on, wipe it off. Job’s done without 


* 


constructing a 


been named a/| i 
|Lincoln-Mercury dealer in Lorain, 
O. Arnold, who formerly operated 





. a Chrysler-Plymouth franchise in P ae 
eo eed Hein in Fredericksburg, Sandusky, O., replaces Victor A. . 
: | Barnes in Lorain. 
s * ° | * * * pleat a oe cerry was > . 
° : t rt t | 
Memphis Firm Opens Thompson Gets L-M Deal fo the salomaite Getto Assn. of indiana for wee in the organization's 
Automobile Sales Co., Memphis Jimmy Thompson has been ap- | sefe- driving program. Rollin Stewart, president of the Indianapolis firm, 


| with a certificate, The car is the first of K-F's 





a eT ee 





READY TO AID STUDENTS IN INDIANA—Maxine Martin, a secretary at the Willow Run 


person to take a driving lesson in the dual- 
Indianapolis K-F distributor, presented it 
‘behind-the-wheel"’ 
looks on as Carl 


Buffenbarger, supervisor of the high school student instruction group, presents Miss Martian 


new models to be equipped with dual controls. 





| High St., New Philadelphia, O., has 
|held its formal opening. The firm 
|handles Chevrolet and Buick. The 
concern has branches in four cities. 


* * * 


| 

| Israelson Sells 60 Trucks 

| Sol Israelson, Courtesy Chevrolet, 
|Los Angeles, sold 60 new Chevro- 
228 W. llet trucks to Lakewood Park in 





Du- 


* 





Here’s all you need 
to be in business 


For an initial investment of approximately 


can get everything you need to 


start a profitable Spray Glaze business. 
Introductory assortment contains specially 
engineered spray gun, with air line regulator, 
filter and 25 feet of special-duty air hose; 
2 gallons Spray Glaze; 1 gallon Spray Glaze 
Cleaner No. 


1; 1 gallon Spray Glaze Cleaner 
complete Instruction Manual. 
your jobber! 


Here’s Du Pont’s big 
advertising push to bring customers 
to you for Spray Glaze jobs: 


DRAMATIC 2-PAGE ANNOUNCEMENT IN THE 





— ALL 


SATURDAY EVENING POST. 
PAGES IN THE POST, LIFE AND COLLIERS 


. ELEVEN MORE 








IN THE NEXT SIXTY DAYS! 





E. |. DU PONT DE NEMOURS & CO. (INC.), CHEMICAL SPECIALTIES SALES, WILMINGTON 98, DEL. 


Why thousands are signing up for DU PONT SPRAY GLAZE 


EASY TO SELL because it shines 
brighter, lasts longer and pro- 
tects more completely than any 


other beauty treatment at any 
price! It’s tested, proved and na- 
tionally advertised by Du Pont! 


BETTER THINGS FOR 


EASY TO DO because you clean 
the car first with a fast- working 
Spray Glaze Cleaner, then spray 
the whole car from top to wheels; 
no masking of glass and chrome 
is necessary. Apply Spray Glaze 
inside or outside—even in hot sun. 





REG. U.S. PAT. OFF 


BETTER LIVING... 


(PATENT APPLIED FOR) 


MORE PROFITABLE TO YOU... 
Spray Glaze costs only 30¢ per 
car; takes only 10 to 15 minutes 
after car is cleaned! You can do 
more jobs with your present labor 
and make more profit per ‘ob. 


THROUGH CHEMISTRY 


Long Beach recently. Lakewood 
Park is now building 17,000 new 
homes and plans to step that up 
to 22,000. 


. * * 


Milner Gets Chevrolet Deal 


R. E. Milner has purchased the 
Capitol Chevrolet Co. in Jackson, 
Miss. for a reported price of more 
than $500,000. 

+ 


+ * 


Graue Opens Deal 


Graue Motor Co. has leased a 
garage in Colony, Kans. and 
opened a DeSoto-Plymouth dealer- 
ship there. Jim Galbraith is a part- 
ner in the company. 

* o* * 


Walt-Norton Chevrolet 


Walt-Norton Chevrolet Co., Inc., 
Caldwell, Kans., has been incorpor- 
ated for $25,000. Incorporators are 
Fielding L. and Marie E. Norton, 
C. H. and Edith S. Walt. 

+” + + 


Weese Buys Into Nash Deal 


Ray A. Weese, former service 
manager of Barnett Motors, To- 
peka, Kans., has purchased a half 
interest in Stanford Nash Motors; 
Manhattan, Kans. He is now a part- 


ner with A. D. Stanford. 
* ¢ 


Shivers Named 


Appointment of W. A. Shivers 
as used truck manager for Went- 
worth & Irwin, Inc., GMC dis- 
tributor in Portland, Ore., has 
| been announced by Charles H. 
Fancher, zone manager. 

oa 


+ + 


Fenne Buys Out Howard 


LeRoy T. Fenne of Fenne-How- 
ard Motors (Dodge-Plymouth), 607 
South Osprey Ave., Miami, Fila., 
has bought the interest of his part- 
ner, A. Ray Howard, in the firm. 

+. * os 


Metcalfs Take New Deal 


Metcalf Motors, Inc. has been 
awarded a franchise to sell and 
|service DeSoto and Plymouth cars 
in Mt. Vernon, O. Charles D. and 
Ira J. Metcalf, owners of the firm, 
formerly handled the Kaiser-Frazer 


line. 
e oF - 


Grant to Ramsey 
Lee Ramsey has purchased Coy 
Grant Motors (Ford), Arkadelphia, 
Ark., from Coy Grant, and has 
changed the name of the business 
to Lee Ramsey Motors. 
* 


Dart Names Son 
Don Dart has been appointed 
used-car manager of the Chevro- 
| let dealership of his father, J. P. 
Dart, Greenville, Pa. 
= * a 





Matway Renovates 


| dohn E. Matway has launched a 
|major renovation program at his 


| Chevrolet dealership in Donora, Pa. 
+ * * 


Howard Opens 2 Lots 
| Miles Gordon Stevens, president 


|of Howard Motors, Inc. (DeSoto- 
|Plymouth), New Orleans, has 
|}opened two used-car lots, one at 


1/1912 Canal St. and the other at 
720 Howard Ave. T. B. Smith is in 
charge of used-car operation. 

+ * + 


Hailey Builds 
| Work has been started on the 
}|new sales and service building of 
Hailey Chevrolet Co., Chattanooga, 
Tenn. 


* * * 
Stone Names Miller 

| Paul Miller has been named di- 
rector of service for D. L. Stone 
(Chrysler-Plymouth), 1625 E. Wash- 
ington St., Indianapolis, 
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News in Brief 





. S. Export Data lel, called the Brave, is expected 
aed In the first|*° start in the U. S. before Christ- | 


‘ . | mas. 
quarter of this year, Cuba import- | 
ed 2,631 passenger cars, 732 trucks 
and 65 buses, all from the U. S., 
the Department of Commerce re- 
that can’t “get lost” has been dem- 


ports. Also, the report said, Bel- : eae 
‘ ne 9 |onstrated here. Minute quantities 
ice ciae aes anes ea |of radioactive materials embedded | 

: |under the cover of the ball makes | 
the U. S it possible, it is said, for a caddy| § 
carrying a small, portable Geiger | 


; |counter to locate the golf ball even | 
Neb. Cuts Insurance Rates ak hades ta dais Goals 4 


LINCOLN, Neb.—(UTPS) — Ne-| deep rough. This ‘answer to a duf- 
braska policy holders will save aN | fers prayer was developed at B. F. 
estimated quarter million dollars | Goodrich research center, Brecks- 
reveal under the 10 pee re-| ville, O., by Dr, William L. David-| in 1911, In vole, 

uction in private auto collision ‘director of physical research. | #0": Hanley ir., general manager; Davi 
insurance rates put into effect June _— : e P - | sates department. 


5 by member-companies of the Na- | | 
tional Automobile Underwriters Collyer Gets Degree |partment of labor and industries.|for aviation service.” The medal 
MARIETTA, O.—John L. Collyer, | Exempted are minors who work as|was presented at a banquet during 


Assn., State Insurance Director | ; 
Bernard Stone said. The reduction| chairman and president of B. F.| baby sitters, farm agriousturas | the society’s five-day semi-annual 
|meeting here. 


applies to the classification defined | Goodrich Co., was awarded an hon-| Workers, fruit or vegetable pickers, 

as non-business use where all oper-|orary degree of doctor of laws at newspaper venders and domestic oe 

ators of the vehicle are more than|the commencement. exercises of | helpers. Pa. Gas Take Up 
HARRISBURG, Pa.—Receipts 


25 years of age. |'Marietta college. 
* * > * . 
‘ . . Montana Gas Revenue 'from Pennsylvania's 5-cent gasoline 
Cash Preferred Canadian Garage Failures HELENA, Mont.—Montana gaso-| tax exceeded estimates by $1,251,337 
AMARILLO, Tex. — Dock Coffey OTTAWA. — There were 11 | line tax collections during May to-|during the fiscal year ended May 
bankruptcies in the garage trade 


Pontiac Co. here recently suffered 
a $608.47 loss when burglars broke; across Canada during the first 
quarter of 1950, compared with according to the state board of 


into the office and pried open a 
six-foot safe. Checks in the safe! 14 in the same period last year, | equalization. 
Canadian government announces. * +* * 


totaling $1,000 were left strewn on | _, : 
the floor. Desks and cabinets were All 11 failures this year occurred » » we 
“ ASME Gives Medal |were issued to 125 drivers here 


also ransacked, but only the $600- in the province of Quebec. : 
odd in cash was stolen. oy ee ST. LOUIS.—The Spirit of St.|when a spot check by police and | 
Louis Medal of the American So-/| state highway patrol indicated that | 


* * * 


Boon for Golfers 
AKRON.—An atomic golf ball) 


. * > 


A LOOK AT NEW HOME—Detroit's oldest dealer in point of service has moved his 
Chevrolet dealership from a near-downtown section to a new building at W. Seven Mile 


Rd. and Strathmoor, in the midst of one of the city's rapidiy growing residential areas 
The 22,000-square-foot building accommodates four or five new cars in the showroom and 
has room for 28 more in the service section. Dawson started as a Ford dealer in Detroit 
In 1930 he switched to Chevrolet. Associated with him in the dealership are three 
used-car manager, and Donald, in the new-car 


o * * 


* * 


881 over the same month last year, | 050,000. 


* * * 





1 Out of 4 Faulty 
MARSHALL, Mo.—-Warnings 


* * > 

- — . 50c Per Hour for Youths | ciety of Mechanical Engineers was|one car out of every four had) 

Brave’ New Indian OLYMPIA, Wash.—A Washing-| awarded to Reinout P. Kroon, 43,/some mechanical defect. 
* * . 


SPRINGFIELD, Mass. A new|ton state order establishing a min-|Dutch-born engineering manager 
low-priced motorcycle, developed|imum wage scale of 50 cents an| of Westinghouse'’s aviation gas tur- 
in* England, has been introduced|hour for minors, effective July 10,| bine division, “for leadership in the 
here by the Indian Motocycle Qp.|/has been announced by A. M.| development of the first American 
Production on the lightweight mod-! Johnson, director of the state de-'design of a turbo-jet power plant 


New Vinylite Plant 
SOUTH CHARLESTON, W. Va. 
-Plans have been completed for 

construction of a new plant here 
to produce Vinylite dispersion resin 
VYNV. 3, according to James W. 
| McLaughlin, president, Bakelite di- | 
| vision, Union Carbide and Carbon | 
Corp. The plant is scheduled to be 
in operation by mid-1951. 


* ~ * 


| ra . Colombia Gets U. 8. Loan 
WASHINGTON. — The Export- | 
Import Bank has loaned $2,500,000 | 
to the government of Colombia for | 
the purchase of road maintenance | 
equipment from U. S. manufactur- 
ers, it was reported here last week. 
Tentative equipment includes: Mo- | 
tor graders, 16; dump trucks, 300; 
asphalt mixers, 5; power excava- 
tors, 15; crushing plants, 10; trac- | 
tors, 15; utility trucks, 15; pickup | 
|trucks, 30; trailers, 15; oil-tank | 
trucks, 15; water-tank trucks, 30; 


NOW!—the only chassis dynamometer that also drives the car 
L ! , 


2 j 


road rollers, 32. 
> 


Calif. Gas Sales Soar 





|taled $1,128,773, an increase of $8,- | 31. The state had anticipated $88,- | Corp. 


asphalt distributing trucks, 5, and| Mfg. Co., 


SERVICE SECTION 


jada declined 5.7 percent in dollar 
volume in April compared with 
same month last year but increased 
/11.1 percent over March this year. 
|However, such sales dropped 5.9 
| percent during the first four months 
|}of 1950, compared with a year ago. 
|The inventory position of such 
|wholesalers rose 6.7 percent in 
|value in April, compared with last 
year. 








* * > 


Dietz Moves 

NEW YORK.—R. E. Dietz Co., 
makers of lanterns, lighting equip- 
;ment for motor vehicles, has an- 
‘nounced the removal of its main 
offices and warehouse at 60 Laight 
St., New York, to the manufactur- 
ing plant at 225 Wilkinson St., 


Syracuse. 
* . * 


Fire Hits Heffernan 
GUELPH, Ont.—Heffernan Motor 
Co. here has been destroyed by 
fire. No estimate of the loss was 
javailable. Several automobiles 
were destroyed in the one-story 
structure. 


* * * 


Detrex Parley Over 
DETROIT.—Its industrial division 
managers from all regions of the 
U. S. have completed a conference 
at the home office here of Detrex 


* * * 


Fire Guts Bland Motors 

BASTIAN, Va.—Blazing gaso- 
line fed a fire here which de- 
stroyed the Bland Motors display 
room and garage. The fire started 
when gasoline flooded out of a 
truck on which mechanics were 
working. Damage was estimated 
at $23,000. Two large trucks were 
destroyed. 

Truck Firms Make Deal 


SPRINGFIELD, Mass.—Purchase 
of the intrastate business of Huck’s 
Transfer, Inc., by another long- 
established firm, J. J. Sullivan, the 
Mover, Inc., has been announced. 

Following completion of the 
transaction, it was stated that the 
Sullivan concern plans to consoli- 
date the 20 trucks acquired from 
Huck with its own, to make a 
combined fleet of nearly 60 vehicles 
operating from the Sullivan ware- 
house at 385 Liberty St. 


. * * 


Air Force Trailers 


DALLAS. A contract to build 
317 aluminum oxygen supply trail- 
ers for the Air Materiel Command, 

S. Air Force, has been an- 
nounced here by Robert McCulloch, 
president of Texas Engineering and 
Inc. 

> * * 

Mobilift to Expand 
PORTLAND, Ore.— Portland's 


Mobilift Corp., manufacturers of 
lift trucks, has announced plans to 
increase its floor space by 33 per- 


SACRAMENTO, Calif. — More 
gasoline and liquefied petroleum 
| products were sold in California in 
|April than in any previous April|cent so that output may be in- 
/on record, according to the state | creased. 
| board of equalization. A total of | cea 
287,842,710 gallons of high-test fuel | 
| was sold in April, 14,500,000 gallons | 
more than in the same month last | 
| year, the previous high. 

> * > 








Electric motor-driven dynamometer 
checks front end performance 


The Otis Proving Stand permits one mechanic to demonstrate 


Mexican Auto Sport Club 

MEXICO CITY. — Arrangement | 
and performance of al] automobile | 
sports in Mexico will be supervised 
by the newly organized Mexican | 
Automobile Sports Commission, in 
accord with the International 






Quantities os low as 100 may be 


a car's front end performance — scientifically. It reveals mis- 


Repairs and adjustments can be further facilitated by . Sports Code. Automobile sports beak <li celia des 
combining the Otis Proving Stand with a 2-post hy- alignment. Big easy-to-read dials register brake force, bearing |have attained such importance in ° oa with original design for every 
draulic car lift, as illustrated. Mexico that regular recognized iob! Proof of design submitted for 


friction and equalization —in a way that the car owner can approval. Heavily chrome plated 


regulation of them is necessary, 
Write for details. 


organizers of the commission said. 
” * os 


see and understand. The Otis Proving Stand adds authority to 


PROVING 
STAND 


tune-up and repair work. The famous Otis Elevator Company ; 
Va. Gas Receipts Rise 


trade mark tells your customers that they can trust the results 
RICHMOND, Va Gasoline tax 





of all these tests on front and rear wheels: collections for the first 11 months eo. 4 CISION 

iO ak tie Ss ; of the current fiscal year totaled . PRE 
A Chassis Dynamometer uphill, downhill, and level-road performance * pulling | $38,261,564, an increase of $4,587,- eA 

: sel 5 ae ee oa 5 Tee aL: 497 over collections for the cor- Phila. 45, Pa., Dept. A 

Manufactured « Installed + Serviced power * friction drag + front and rear brakes and braking seaponding pevied of 1948-40. 
OTIS ELEVATOR COMPANY force * speedometer * speed balance * acceleration and | i —_—_————_ 
<_< eee { deceleration * compression * chassis alignment and track- Providence Gas Sales Up More Prete for Yeut 
ationally .dverti 








| PROVIDENCE. — Sales of gaso- | 

line here in May took a slight up-| KARI-TOP 
turn. The total of 13,842,131 taxable Car-Top 
gallons consumed was .6 percent | Cgrrier 
ahead of the previous month and | Made of water-and- 


The Otis Proving Stand is sold, installed and serviced 
by the Otis Elevator Company through its 263 local 
offices. For further details, contact your local Otis 
representative. Or, send this coupon to: Otis Elevator 
Company, 260 l!th Avenue, New York 1, N. Y 


ing * wheel wandering * timing * ignition * automatic 


transmissions * differential and axles. 





The Otis Proving Stand pays for itself in use. A Proving 





eee eee 
Ce ee ee 


i er Title L ; 6 h d f \ 
| ose ane een Stand test takes only half the time of an actual road test. |** Percent hens we ar [10 sutcasas. "Ne a cups... won't mer 
Address ae : You handle more jobs each day. And you build customer Canada Parts Sales Up re leane Oy eed ten meee Ser 
a... Zone____Stete__ confidence. Your service manager is always in the shop— | OTTAWA. — Wholesale sales of ee ae ee of fer a $16.95 
pen a en a as aw aw ow ew aw a ee awe either selling new jobs or doing a better supervisory job. | automotive equipment across Can-'KARI-TOP CO. Deyten 2, Ohie 
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SERVICE SECTION 


seek to Put Lid on Weights... 


Governors Favor Truck Limits 


WHITE SULPHUR SPRINGS, traffic courts is endorsed, with the|costing less in the long run,” it 
V. Va.—The 46 state governors|fee system abolished, and with| was said. 
vho attended a conference here|properly qualified judges in all | It pointed out also that “the 





uid such heavy stress on the prob- 


em of truck sizes and weights that} 


the subject found its way into dis- 


cussions of safety, road taxation | 


and other issues. 
A 184-page report, which was 


adopted by the governors, recom-| 


mended the following truck re- 
strictions: 


1. That all states adopt the size [and probably will continue to in-| Will be adequate for future needs.” | 


and weight limitations contained 
in the code of the American Assn. 
of State Highway Officials with 
“penalties adequate to insure 
compliance ;” 


2. That no increases in present! report said. 


size and weight restrictions be per- 
mitted pending completion of in- 
vestigations of road capacity and 
surface strength now being made 
by various state highway groups in 
cooperation with the U. S. bureau 
of public roads; 


3. That state statutes should pro- 
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|American Trucking Assns., Inc., 
last week paid high tribute to the 
46 governors for their “intelligent 
and temperate” approach to the 
entire problem of truck regulation. 


Addressing the 17th annual meet- 
ing of the Pennsylvania Motor 
Truck Assn. in Harrisburg, Eng- 
lish said a few of the governors 
made serious charges against 
trucking, but that the 1950 meeting 
was as different from that of a 
year ago “as night is from day.” 

“There were repeated statements,” 
said the ATA president, “to the 
effect that the governors must ob- 
tain the facts before any action 
can be taken, that they do not 
know now the real capacity of our 
highways and therefore it would 
be improper to think of changing 
existing laws to the detriment of a 
vitally important industry without 


Gov. Warren of Florida criticized| gic stufF—Sometimes ev sound engineering knowledge which 
The economic necessity of im-/several states for having Smee ti on dealer promotions. Richerd ‘Swtonorion they do not now have. 
mediate capital improvements is|tive gross weight limits, thus im- “ Gerber Chevrolet, Princeton, ae ee “There were repeated acknowl- 
indicated by highway maintenance | peding Florida interests from mar-| bound elephent A Pag or hee > an jedgements of the fact that every 
|costs, which represent a heavy out-| keting their produce. Governors| around the arena at a special performance | 4Merican community depends heav- 
| lay in all of the states, stated the| Battle of Virginia and Browning) of the Hunt circus. ily on truck transportation for its 
| report. |of Tennessee took issue with War-| | well-being, and that the lack of 
“The alternative choice of con-| ren, contending that Florida trucks | Urged regional reciprocity agree- | uniformity in many state laws has 
tinuing heavy maintenance, rather | were leaving that state grossly |ments to standardize weight limits. been a serious handicap to the effi- 


| courts. | overall costs of our highways is 

Turning to the streets and | nearly twice what it was 10 years 
highways themselves, the report | ago,” and concludes that “high- 
concedes that “the solution to | way-user taxes and other reve- 
| the highway problem does not | nues which contribute to high- | 
| lie in proper engineering alone.” | way maintenance and construc- 
| “But in view of the fact that| tion have not kept pace with | 
|the number and speeds of motor| requirements, and it does not | 
ivehicles are not likely to decrease,| ®Ppear that at present rates they | 


crease, sound engineering prac-| Public Roads Commissioner Mac- | 
tices in road construction and im-|Donald appeared briefly at the | 
provement should be employed | meeting to endorse the proposal 
fully to insure maximum safety|for a freeze on the 18,000-pound | 


and maximum public service,” the | axle weight. 








ri Iti f vi ions ade- : ; a ; ; ; : ; ; : : 
Se, Oe eee “, | than making needed capital im-| overloaded and violating the state’s| Commenting on the meeting,|cient and economical operation of 


quate to insure compliance with 
state laws. Withdrawal of license 
should be provided for in case of 
repeated, willful violations; 

4. That adequate personnel, both 
patrol and administrative, with the 
necessary modern equipment for 


effective enforcement, be provided; | 


5. That special speed limits or 
speed zones be established for 
motor transport. 


The report declares that “regard- | 


less of the limitations in the state 


statutes, there are extensive viola- | 


tions in gross overloading of trucks 
These violations, usually by a small 
percentage of truck owners and 


operators, are causing material | 


damage to our existing highways, 


and are gradually destroying, in| 


large part, the $50 billion invest- | 
ment which the American people | 
have in the highway system. The 
result is that in many states a 
disproportionate part of all avail-| 
able highway revenue must be used 
for maintenance, leaving little for 
badly needed new construction.” 

The conclusion is reached in 
the report that present highway- 
user taxes and other revenues 
which contribute to highway 
maintenance and_ construction 
have not kept pace with the 
needs and that existing highway 
tax sources, at present rates, will 
not be adequate in many of the 
states for necessary maintenance 
and needed new construction. 

A resolution urged each governor 
to seek appropriate legislative ac- 
tion in 1951, when 44 of the state 
assemblies will be in session, and 
to that end suggested that an indi- 
vidual or board be named immedi- 
ately in every state to work out 
a detailed plan for implementing 
the program. 

Despite this emphasis on truck 
regulations, however, the program 
adopted by the governors also 
recognizes other major problems 
confronting motor vehicle users, 
and strongly endorses a broad pro- 
gram for meeting them. 

A summary of other recom- 
mendations follows: 

Nationally uniform laws and 
ordinances are necessary to free- 
flowing and safe traffic. Adoption 
by all states of the Uniform Vehi- 
cle Code is recommended. 

Improved administration, espe- 
cially in the motor’ vehicle 
agencies, and in the construction 
and maintenance of local rural 
roads, is urged. The report sug- 
gests that the motor vehicle 
agency be a “separate, ade- 
quately-staffed unit of state gov- 
ernment,” with a merit system 
and other safeguards to efficiency. 
The consolidation of township or 
local road districts was also 
recommended. 


Recognizing the importance of 
good driver licensing to safety, the 
report recommends acceptance by 


all states of the standards for 
driver examination proposed by the 
American Assn. of Motor Vehicle 
Administrators. 

The maintenance and use of 
Permanent driver records are em- 
phasized, together with the need 
of more traimed personnel for this 
work. 

Police and _ highway patrols 
Should be staffed “at maximum 
authorized limits” to achieve the 
Vital objectives of traffic law en- 
forcement, with adequate training 
programs for all personnel. 

A unified statewide system of 


| Provements, holds no promise of' own weight limit. Gov. Warren! Harry E. English, president of the|trucks,” English said, 








The new 1950 model PRESSURE PURGER 


FOR CLEANING COOLING SYSTEMS 


Effectively purges radiators and motor blocks by mechanical agitation 
with pre-heated purging solution. New scientific baffle 
vent retains purging solution throughout entire operation without waste 
Method approved and used by leading car factories 
and oil companies. Nationally advertised price, $295.00 


CHOLDUN MANUFACTURING CORP. 
11 West 42nd Street, New York 18, N. Y. 


C) Please send me Complete Details on the Pressure Purger. 
[) Please arrange for a Free Demonstration of the Pressure 


MANUFACTURING CORP. 
Vew Feaven, Coun. 


ry. 
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More Tools Needed 


Collyer Says Industry Must Invest $200 Billion 
To Maintain Nation’s Standard of Living 


BUFFALO. — Industry must in-; million, greater than the present 
vest up to $200 billion during the | population of Canada. 
next 10 years—nearly as much as; Collyer said it was significant 
was invested in the last 30 years—|that the 10 percent increase in 
if the U. S. is to achieve the pro-| population during the next 10 years 
ductivity needed to maintain its|Will be most marked in two age 
high standard of living, John L. | 8TOUpS, neither of which will be the 
Collyer, chairman and president of |™ajor working and producing seg- 
B. F. Goodrich Co., said here at a| Ment of the nation’s population. 







Inc., Milan, Ind., recently opened 


AN OLDS DEALER SINCE 1934—Chris Volz Motors, : c 
this new showroom and service establishment. Volz began as an Oldsmobile dealer in 1934 
with a building 40 by 60 feet. Now he claims one of the most modern dealerships in 
southern Indiana, with a 100 by 100 foot service department and a 75 by 40 foot showroom. 
Hae employs eight salesmen and |5 service employes 


golden anniversary celebration of | 
the Automobile Club of Buffalo. 

Collyer said that “only by in- | 
creasing productivity per worker | 


He said the largest increase—29 


| percent—would come in the group 


over 60 years of age. The next 
largest—11 percent—in the group 


N. C. Bus Companies Fight 


‘legal’ Taxi Competition 

ROCKINGHAM, N. C.— Injunc- 
tions are being sought against five 
Rockingham taxi operators and 
five individuals for alleged viola- 
tion of a 1949 bus act. Asst. Atty. 
Gen. John Paylor says taxi oper- 
ators Thomas E. Johnson, B. H. 
Brigmam, W. B. Bullard, H. L. 
Duncan and J. W. Melton solicited 
and hauled passengers over fran- 
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MAKE BODY and FENDER 
REPAIRS with Met-L-it 
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repairs that save you 
d economical to 
ted in the Carsmetics 
can make your used 
them because Carsmetics 


g costs at a practical low level. 


Met-L-it makes *‘eold metal’’ 
terials and labor. 
is typical of the products incorpora 


money in ma 
use, Met-L-it 


reconditioning plan. By 
cars sell faster—you can aj] 
products keep reconditionin 

Carsmetics is the complete 
Carsmetics’ revolutionary pr 
car inventory problems! 


arranged by eas for descriptive folder! 


he will hold one. 


Here’s Why Met-L-it is Part of the Cc 


@ You Get G 


@ You Can PAIN 
@ You Can FEATHER-ED 


Perfectly 


@ You DON'T NEED SPECIAL SKILL— 


| investment 
| WANT AD will bring quick results! 


chise routes of the Rockingham 


Suburban Bus Lines. 

Similar action has been brought 
in Burke county, with Ray Whis- 
nant, John Clark, Tellis Whisnant, 
Ann Davis and John Childers de- 
fendants. It is claimed they have 





Burke Transit Co. 
1949 bus act. | 


—_—_————____ | 


Want to buy or sell something? A small 


COMPLETE 
APPEARANCE 
RECONDITIONI 
PROGRAM 


body and fender 

Because it is new an 
using Carsmetics, you 
fford to recondition 


appearance reconditioning 
oducts and methods 
Hundreds of demonstrati 


rs throughout the country. Ask you 


ADVANTAGES OF 


UARANTEED PERMANENT ADHESION w 


T Met-L-it— Won't Blister or Check 
GE Met-L-it—Both Met-L-it 


No Special Tools 





ces 


every American worker with more 
effective tools and methods so that 
been contesting illegally with the|we can produce and distribute, in 
These are the| vastly increased volume, goods and 
first complaints made under the services for the American people.” 


help you solve used 
ion clinics are being 


arsmetics Program: 


Costs less to Apply—No Heat, 





der 18 years. 
by 30 to 35 percent during the | a . 
next 10 years will it be possible to | Only about 6 percent in- 


. rease,” he said, “is foreseen in 
maintain the greater population o +d 7 
at a standard of living equal to | ‘#¢ Main working group of our 


4 population—those between 18 and 
“— better than today : level. ; 60. For the male age group of 20 

The only answer is to provide! to 30, there will actually be an 8 

percent decrease.” 

Collyer pointed out that this ex- 
pected increase in population in the 
non-producing group will place on 
the working group the task of sup- 
Collyer predicted that by 1960 the | porting, directly or indirectly, the 


| population of U. S. will be approxi- largest number of people in the na- 
in an AUTOMOTIVE NEWS | mately 167 million, or an increase in | tion’s history. 
a 10-year period of nearly 15% 


In his remarks, entitled “Buf- 
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MET-L-IT 


® Don’t kid yourself 
About Cold Metals— 
They’re Not All Alike! 
Only Met-L-it gives You 
These Advantages! 


ith Met-L-it 


and FIBER Sand 





Members of M.E.M.A., 
N.S.P.A. and A.E.R.A. 
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talo’s Message for Progress,” Col- 
lyer told his listeners that Buffalo, 
next to Detroit, is America’s prin- 
cipal automotive city. 


“We who are assembled here 
have no doubts about the con- 
structive force of competitive’ en- 
terprise. The steady growth of so 
many companies and _ industries 
which constitute our automotive in- 
dustry, could never have _ been 
planned or pre-arranged by some 
form of economy promising eternal 
success if everything were com- 
pletely planned and regimented by 
bureaucrats. This fact is the heart 
of Buffalo’s message to the world.” 


Commenting on the current 
rubber situation, Collyer said that 
“today a global war is being 
fought between freedom and com- 
munism, with the active fighting 
front in the Far East. The areas 
where rubber is grown are battle- 
fields of that front in a war that 
is hotter than most Americans 
realize. 

“The B. F. Goodrich Co. believes 
that action can and should be taken 
now to remove any doubt that this 
nation could bridge a gap in rubber 
supply that might occur suddenly 
if crude rubber supplies from the 
Far East were cut off.” 

Collyer, former special wartime 
director of rubber programs, said 
he has made three recommenda- 
| tions to the government: 


1. Maximum production of Amer- 
ican-made rubber in all govern- 
ment-owned plants now in 
operation. 


2. Reexamination of the plans 
for reopening the inactive gov- 
ernment plants for the produc- 
tion of American-made rubber to 
| make certain that additional sup- 
plies of rubber can be made 
available in a minimum of time. 

3. Reopen, immediately, at least 
one inactive government plant to 
insure that sufficient quantities of 
American rubber will be available, 
and to determine by actual experi- 
ence the time which would be re- 
quired to obtain capacity output 
/under emergency conditions. 


Make and Styling 
Top Factors in 


Used-Car Buying 


LOS ANGELES.—Prime consid- 
eration in buying a used car for 
47 percent of 6,000 persons sur- 
veyed by the Los Angeles Times 
|were “make, model and styling,” 
| While 38 percent listed “value, bar- 
gain and price appeal.” 

“Economy of operation” was the 
|important factor for 16% percent. 
| The newspaper’s check revealed 
that 53 percent wanted to pay less 
than $1,000 for a used car, while 
another 28 percent said they would 
pay from $1,000 to $1,500. That left 
cars at above the $1,500 mark with 
appeal for less than 20 percent of 
those reporting. 

Regarding newspaper ads, 45 per- 
cent said they wanted a description 
of the cars with as many facts as 
possible. 
| Fifteen percent took the trouble 
to add to their survey forms state- 
| ments to the effect that “confidence 
in a dealer” meant a great deal. 








Fewer Buy More 
Okla. Population Drops 


But Car Total Rises 


OKLAHOMA CITY.—There are 
100,000 fewer people in Oklahoma 
in 1950 than there were 10 years 
ago, but there are almost 20 per- 
cent more automobiles. 


For every 10 cars owned in Okla- 
homa a decade ago, there are 12 
today, and for every $10 the stat 
collected in license fees in 1940, it 
gets $28 now. Reason for the big 
jump in tag fees is said to be 
higher-priced automobiles. 

State tax commission figures 
show that the number of cars reg- 
istered in Oklahoma climbed from 
467,099 in 1940 to 556,343 this year. 
Car license fees jumped from $2,- 
584,378 to $7,450,356. 

But it is not just the passenger 
car total that has climbed. There 
are more trucks, trailers and school 
buses owned in this state than ever 
before. 

Lumping together all motor ve- 
hicles, a smaller population in 195( 
is driving 773,064 vehicles, or 130, 
783 more than in 1940, 
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WASHINGTON.—Vigorous oppo- 
sition to a bill which would grant 
freight forwarders the status of 
common carriers was voiced be- 
fore congress by the organized 
trucking industry. 


Peter T. Beardsley, attorney 
for the American Trucking Assns., 
was the spokesman. In urging a 
House transportation subcommit- 
tee to report H. R, 5967 unfavor- 
ably, he said: 


“For more than 15 years, freight 
forwarders have been able to ob- 
tain the services of motor common 
carriers at unpublished charges 
considerably less than their rates 
published and filed with the Inter- 
state Commerce Commission, de- 
spite the fact that since federal 
regulation of motor carriers, both 
the commission and the courts 
have uniformly held such ‘joint 
rates’ illegal.” 


“The problems which have aris- 
en,” he continued, “as a result of | 


these forwarder-motor carrier rela- 
tions are complex. 

“The impracticability of con- 
gress attempting to provide rigid 
standards to govern relations 
between motor common carriers 
and forwarders has been recog- 
nized by both the house and 
senate committee dealing with 
transportation.” 

“Accordingly,” he said, “Congress 
delegated to the ICC the task of 
determining the basis upon which 
motor common carriers’ should 
transport forwarder traffic.” 


Beardsley told the committee that 
as a result of these hearings, the 
commission held that motor carri- 
ers, under agreements with for- 
warders would be authorized to 
handle such traffic at less than 
tariff rates. He pointed out that 
the commission, at that time, indi- 
eated an intention to place some 
safeguards around the use of such 
agreements. As to terminal-to-ter- 
minal traffic, he said, “the commis- 
sion found, first, that when motor 


carriers transport such traffic for| 


forwarders at less than their pub- 
lished tariff rates, the forwarders 
depart from their proper sphere as 
transportation agencies, and are 
improperly invading the _ recog- 
nized field of other carriers.” 

Beardsley asserted the ICC 
holds this to be contrary to the 
national transportation policy, 

“Secondly,” he continued, 
commission found that there were 
no over-all economics inherent in 
the transportation of forwarder 
terminal - to - terminal traffic as 
against the transportation of truck- 
load traffic for shippers generally.” 

The trucking association official 
outlined the industry’s specific ob- 
jections to the proposed legislation 
as: 


1. The bill does not provide for | 


publication and open inspection 


of such agreements; it authorizes 


French Steel Industry 


Getting Back on Feet 


PARIS.—The year 1949 marked 
an important stage in the postwar 
recovery of the French steel indus- 
try. The steel shortage ended and 
trade in the product was decon- 
trolled. 


During the year, France turned 
out a monthly average of 760,000 
tons of crude steel and 513,000 tons 
of finished rolled products. These 
figures represented an increase of 
26 and 20 percent, respectively, 
over 1948’s monthly average, and 
gains of 46 and 49 percent, re- 


spectively, over the monthly aver- | 


age of 1938. 





Farewell Workers Get 
Share of Dealership 


Thirteen employes of Farewell 
Motors, Ltd. (Nash), 776 E. King 
St., Hamilton, Ont., have _ re- 
cently acquired a 40 percent 
ownership of the business 

Shares of ownership were dis- 
tributed in appreciation of the 
unusual interest shown by the 
individual employes in the firm’s 
welfare. Eight of the present 
shareholders started with M. R. 
Farewell at the firm’s formation 
10 years ago. 





Truck Problem in Congress 


ATA Fights Bill to Give Freight Forwarders 
Common Carrier Status 





“the 





wide-open utilization of contracts | | 


which would allow forwarders to 
obtain rate concessions on the 
same basis with motor carriers. 

2. The bill seems to ignore the 
public interest in that the national 
transportation policy is not referred 
to in the proposal; it severely lim- 
its the power of the commission to 
supervise the contractual relations 
between forwarders and motor car- 


riers and for all practical purposes | 


such contracts, if allowed, would 
constitute “secret rate agreements.” 

3. If “joint rates” between motor 
carriers and forwarders are legal- 
ized, it is certain that such ar- 
rangements will spread to other 
forms of carriage. 

Beardsley emphasized that it 
would be “naive to assume that 
the railroads will stand idly by” 


}and watch the forwarder carload 





SAFETY PATROLERS VISIT STUDEBAKER—Eighteen members of the McKinley school in 
| Kokomo, Ind., are shown as they disembarked from their chartered plane upon arrival in 
South Bend. The trip was sponsored by the McKinley P.T.A. and Acme Motors, Inc. (Stude- 
| baker), in Kokomo. Shown in the back row are, left to right, H. E. Adams, principal of 
the school: Ed Ricketts, of Acme Motors; Eugene Johns and Mrs. Andrew Tynan, both 
patrons of the P.T.A. 





established by motor carriers for 
forwarders, or ask congress for the 
same privilege to grant lower rates 
to forwarders than to other car- 
load shippers. 


traffic diverted to the trucks On the 
contrary, he said they will almost 
certainly choose one of the two 
alternatives: Lower their rates to 
equal or below the contract rates 


\Output, Export 


At Record Rate 
On British Cars 


LONDON. — British automotive 
plants produced and exported motor 
vehicles in the first three months 
of 1950 at a record pace, according 
to government agency figures. 

March production of commercial 
vehicles averaged 5,300 units 
weekly, it was said. Nearly 13,000 
trucks and buses were reportedly 
exported during the month. 


Weekly auto output during 
March was placed at 10,200. Total 
exports during the month were 
36,000 cars. 

March auto production brought 
the total for the year to 198,000, 
of which 134,600 were exported. 
During March, Canada took 6,300 
vehicles and the U. S. slightly more 
than 1,000. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry ... an esti- 
mated more than 100,000 readers weekly! 


Helps You Sell Customers or “Doing the Job Right” 


You know what the engine needs to fix it right... but how is your batting average in 
selling customers on “doing the job right?” 


Ramco RE-POWERING is your answer...sells all 4 essentials to “doing the job right”, 
Compression, Carburetion, Ignition and Cooling. Gives you 4 sales programs in one 
package. Gives you 4 times as much for every $ spent in advertising and promotion. 


Ramco backs up your RE-POWERING Sign with rings that you can guarantee on BOTH 
RINGS AND LABOR for 10,000 Miles (or one year) regardless of whether it’s a Re-Bore 


or Re-Ring job! 


Better start using RE-POWERING program to build that “rep’ 


right”. ..and profiting most! 


’ for “doing the job 


See your Ramco Jobber. Ramsey Corporation, St. Louis, Missouri. 
Copyright 1950 Ramsey Corporation R5059-I” 
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Reports from Various Areas... 





Auto Market Page 


New York City | 

New-car sales in New York City 

dropped slightly during the week | 

ended June 17. The total for the) 

week was 7,218—a decline of 6.8 

percent from the preceding week’s 
sales of 7,741 units. 

+ + * 


Pittsburgh 

New-car_ registrations in the 
Pittsburgh area were the highest 
in nine years during the week 
ended June 24, according to the 
University of Pittsburgh. It also 
marked the third consecutive week 
in which new-car sales have set 
a postwar weekly record. 

The booming automobile market 
helped push the index of business 
activity for the district to a 1950 
peak of 194.9. The index in the 
preceding week was 190.9, while for 


the comparable 1949 week, it was) 


170.6. 


* * + 


New Orleans 

The general business picture in 
New Orleans for service, parts and 
used cars, is exceptionally good. 
Business has been beyond the ex- 
pectations of the majority of deal- 
ers. At the beginning of the year 
dealers looked for a good first half 
with sales slackening off in the last 
six months, but it is now the con- 
sensus that high volume will con- 
tinue for the remainder of the year. 

New-car sales smashed all rec- 
ords for a single month when sales 
in May soared to 1,701. The pre- 
vious high mark was March with 
1,642 registrations. Total sales for 
the first five months were 7,358, 
compared with 4,293 for the same 
period last year. 

Cars are being sold as fast as 
they are received by the majority 


of dealers. All dealers in the low- 
priced field said they have a 
backlog of orders. Four dealers 
in the medium-priced field said 
they are selling cars before they 
are received. When a factory in- 
voice is received, they immedi- 
ately contact prospects and con- 
summate the deals. 

One dealer voiced the opinion 
that as long as the consumer 
knows there is a shortage of cars 
business will be good, “It is only 
when the market is plentiful that 
our business begins to slip a little,” 
he said. The public seems to sense 
the smell of new cars, because they 
flock to our sales room when we 
receive a shipment of cars.” 

Service and parts business, like 
new-car sales, also was very good 
in May. The dollar volume of all 
dealers interviewed surpassed that 
of April, which was also a good 








TO TELL THE WORLD ABOUT U. S.—One step in the continuin 


SERVICE SECTION 


campaign of the U. S. 


Department of State to tell the world about conditions in the U. S. was focused in Pontiac 
recently when these 18 natives of 14 different countries toured Pontiac plants. They are 


employes of the U. S. 


Information and Education Exchange program. Each works in his 


native country,"’ explained Joseph Polakoff, state department employe who is guiding the 


60-day tour. "By seeing America at first hand in this way, they will 


e able to refute false 


propaganda about our country when they return to their native land, and will be able 


to spread accurate, truthful reports about the U. S 


month. 
percent to 18 percent. 

One dealer said his service dol- 
lar volume was $2,500 higher in 
May than in April. This particu- 
lar dealer has been increasing 
his service business each month 
and May was an alltime high. 

A Chrysler product dealer re- 












Honored by 


Honored by 
Car Owners 


Doctors of Motors 






Honored by 
Automotive Engineers 


and precision manufacture . 


for their economy. 


Honored by Doctors of Motors for their dependability . . . 
by America’s foremost automotive engineers for their design 


. . by motor-wise car owners 


Perfect Circle Corporation. Offices: Hagerstown, Indiana, and 
Toronto, Canada. Plants: Hagerstown, Richmond, New Castle 
and Tipton, Indiana, and Toronto, Canada. 


Illustrated—GX Steel Oil Ring, one of 62 types of Perfect Circle Piston Rings. 





Increases ranged from 2] ported that his service and parts 


volume slumped off a bit during 
the strike, but made a terrific come- 
back in May. He attributed the big 
increase in May to having had 
salesmen contact owners for this 
business in lieu of booking new-car 
orders. 

Used-car prices are firm and deal- 
ers are predicting good business 
for the summer months. All new- 
car dealers interviewed reported a 
30-day turnover on used cars and, 
in some instances, the turnover was 
from 20 to 25 days.—(Gordon He- 
bert.) 


* * * 


Philadelphia 


The new and used-car shortage 
in Philadelphia is as acute as it 
was immediately after the war. 
Most new-car dealers have such a 
backlog of orders that they are 
unable to deliver for two or three 
months. Some dealers believe that 
they will have to wait until 1951 
to fill all their orders. 

Since the end of the war, auto- 
mobile supply in this territory has 
never been ahead of demand. Now, 
demand is so great that even floor 
models are being snapped up. 

Close to 20,000 cars were sold in 
Philadelphia county in the first 
four months of 1950 for a 25 per- 
cent increase over the similar 
period of last year. 

The Philadelphia Automobile 
Trade Assn. insists that local deal- 
ers are not following the trade 
practice of some New York dealers 
who are reported to be paying 
country dealers up to $200 above 
the dealer invoice prices for new 
cars in order to meet the demand. 


Used-car dealers report the cur- 
rent buying spree is making this a 
banner year for the business. Cy- 
rus Gorson, president of the Phila- 
delphia Used-Car Assn., has com- 
pared the market to the rushing 
spring of 1948. However, used-car 
business now is primarily retail, 
while in 1947-48, many dealers were 
wholesaling cars to out-of-state 
dealers.—(Norman Shigon.) 

7 * * 


Manhattan, Kans. 


New-car registrations in Riley 
county (Manhattan), Kans., during 
May tallied 145, compared with 140 
in April. It is interesting to note 
that in February, 1950, there were 
only 72 new cars registered. New- 
car unit business in the county has 
jumped almost 100 percent since 
February. 

The score by makes in May was: 
Chevrolet, 31; Ford, 16; Buick, 

12; Cadillac, 2; Dodge, 3; Hudson, 
6; Mercury, 138; Nash, 8; Oldsmo- 
bile, 2; Packard, 3; Plymouth, 9; 
Pontiac, 13, and Studebaker, 27. 

There were exactly the same 
number of new-truck registrations 
in May and in April this year—16. 
The May tally: Ford, 4; Chevrolet, 
6; Dodge, 1; Studebaker, 2; Inter- 
national, 1, and GMC, 2. 

The number of used-car regis- 
trations in May, 1950, declined to 
330 from 343 in April. Used trucks 
also dropped from 37 in April to 
26 in May.—(George M. Hunholz.) 

6 a a 


Wheeling, W. Va. 


New-car and truck sales in Ohio 
county (Wheeling), W. Va., for May 
dipped below the same period last 
year and were also under April, 
1950. May sales totaled 156, against 
190 in April and 181 in May, 1941. 
New-truck sales fell from 24 in 
April to 22 in May. Sales in May, 
1949, totaled 31. 

New-car sales by makes in May 

(Continued on Page 63, Col. 1) 
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(Continued from Page 62) 


| Auto Markets | 7, teeter 


were: Buick, 18; Cadillac, 2; 
Chevrolet, 31; Chrysler, 1; Cros- 
ley, 2; Dodge, 1; Ford, 23; Fra- 
zer, 2; Hudson, 5; Kaiser, 1; Lin- 
coln, 2; Mercury, 9; Nash, 12; 
Oldsmobile, 11; Packard, 8; Plym- 
outh, 6; Pontiac, 10, and Stude- 
baker, 7. 

New-truck sales by makes were: 
Chevrolet, 5; Ford, 2; Dodge, 2; 
GMC, 3; International, 6; Stude- 
baker, 3, and Willys, 1. 

Used-car sales continued to boom 


with good prices prevailing. — 
(Harry C. Taylor.) 
* * * 


San Antonio 

New-car sales in Bexar county 
(San Antonio) climbed to near- 
record levels in May when 1,324 
units were titled. This was only 
17 cars short of the postwar high 
of 1,341 set in March of this year. 

Sales of new trucks in May 

dropped slightly, however, to 190 

units. This was the same as in 

March, but 13 units under the 
April figure of 203. 

Jordan Motor Co. (Ford) led in| 
new-car sales with 97, followed by 
San Antonio Buick Co. with 96 and | 
Ormsby Chevrolet Co. with 95. 

Ormsby took first place in new-| 
truck sales with 30, followed by | 
Gillespie Motor Co. (Ford), 18, and 
Smith Motor Sales (Chevrolet), 14. 

New-car sales by makes in the 
county during May were: Aus- 
tin, 4; Buick, 112; Cadillac, 27; 
Chevrolet, 309; Chrysler, 16; De- 
Soto, 10; Dodge, 34; Ford, 278; 

Frazer, 4; Hillman, 1; Hudson | 
27; Kaiser, 6; Lincoln, 10; Mer- 
cury, 141; MG, 2; Nash, 26; Olds- 
mobile, 67; Packard, 13; Plym- 
outh, 62; Pontiac, 92; Renault, 5; 
Studebaker, 70, and Willys, 8. 

New-truck and commercial-vehi- 
cle sales were: Chevrolet, 81; Dia- 
mond T, 2; Dodge, 10; Ford, 56; 
GMC, 15; International, 10; Stude-| 
baker, 7; White, 2, and Willys, 7. 
(J. H. Reed.) 


> * * 


Vancouver, B. C. 


Half of the new-car market in 
British Columbia will be captured | 
by Britain in the opinion of the} 
senior United Kingdom trade com- | 
missioner in Canada. 

While here recently, Commission- 
er Keith Jopson said Britain would 
send 7,500 to 8,000 new cars to Brit- 
ish Columbia during the current} 
year. This represents about half 
the unit sales of automobiles in the 
province annually. 

Because of cheaper ocean 
freight rates, all the cars sold in 
British Columbia will be landed | 
in Vancouver, as will autos for 
Alberta and western Saskatche- | 
wan. 

Britain will sell 60,000 new cars 
in Canada this year, Jopson be- 
lieves. “In 1938," Jopson smiled, 
“Britain sold 451 cars in all of Can- 


ada.”—(F, H. Fullerton.) 
7 * * 
Buffalo 
New-car registrations in Erie 


county (Buffalo) during May made 
a substantial gain over the corres- 
ponding month a year ago, accord- 
ing to the Buffalo Automobile Deal- 
ers Assn. May registrations totaled 
4,056, compared with 3,273 in May, | 
1949, 

Total registrations for the first 
five months of 1950 were 17,027, | 
a sharp increase over the 14,057 | 
total for the first five months 
of 1949. 

A survey of several leading deal- | 
ers in Buffalo disclosed that June | 
sales were extremely heavy and 
that when final June figures are| 
tallied another banner month will 
be recorded for the local trade. 

Dealers reported that the demand | 
for cars had been as heavy as at| 
any time on record and that the | 
recent crisis in Korea has made} 
customers even More anxious to 
secure cars on order. Car buyers 
are less fussy about model and 
color than they were several months 
ago when new-car supplies were 
more plentiful. 

Most of the demand has been 
centering in lower-priced cars, al- 
though substantial buying is re- 
ported in medium and higher- 
priced vehicles. Top seller in the 
Buffalo area during May was 


| Ford, with Chevrolet second and 


Buick third. 

Registrations for the month, by 
make, were: Chrysler, 58; DeSoto, 
44; Dodge, 134; Plymouth, 181; 
Ford, 880; Lincoln, 24; Mercury, 215; 
Buick, 398; Cadillac, 47; Chevrolet, 
837; Oldsmobile, 297; Pontiac, 258; 
Frazer, 17; Kaiser, 46; Crosley, 4; 
Hudson, 113; Nash, 249; Packard, 
42; Studebaker, 187; Willys, 20, and 
Austin, 5.—(George E, Toles.) 


* * + 


Akron | 
Summit county (Akron) are con- 
tinuing to roll along at a pace that | 
threatens to break all records. 
May sales hit 2,116, a postwar} 
high and the second best May in 
history. This was a gain of 14 per- 
cent over April. Only May, 1941, 
with a total of 2,426, was higher. 
What is surprising Akron dealers | 
is the strong and sustained de- 
mand for new cars. Some reported | 
they could have sold twice as many | 
new cars as they were able to ob- | 





\ ape te z 





i FEATURES FIBERGLAS ACOUSTICAL TILE—Installation of 2,000 square feet of the textured 
Sales of new cars and trucks in| material has been completed at the Schwartzburg Oldsmobile showroom in Milwaukee. 
Installed in ceiling areas of the showroom, it is incombustible, reduces noise and is easy 
to clean and maintain, according to the manufacturer, Owens-Corning Fiberglas Corp., 


Toledo. 


tain last month. Several dealers 
handling lower and medium priced 
cars reported they were from 30 to 
60 days behind in orders. 

Cash buyers are back in the 
market. While installment buy- 
ing is running above a year ago, 
it is not up as much as antici- 


—~_ & 


pated. There has been an upturn 

in cash sales in recent months. 
New-car sales for the first five 
|months of 1950 totaled 9,196, an in- 
crease of 25 percent over the same 
period last year, but about 1,500 
under the peak of 10,718 set in the 
first five months of 1941. 

Chevrolet and Ford continued 


REFINISHED IN THE DeVILBISS 
COMPLETE PAINT SHOP 


AND CONVECTION OVEN 


N the new DeVilbiss Complete Paint Shop with its efficient 
convection oven, cars can be painted and dried dust-free at 
the rate of one every 45 minutes. 


One-third of today’s shop volume results from body and refinishing 
service. Used car reconditioning boosting this volume to as much as 
50%. Therefore, the facilities of a Complete DeVilbiss Paint Shop 
become a necessity as well as a profit leader. Gear your facilities for 
install a tandem com- 
bination DeVilbiss Economy Showroom Booth and Convection Oven. 


In the new DeVilbiss Auto Oven, the car is enveloped in a circulating 
stream of filtered, heated air held to a safe temperature by automatic 
controls. Every part of the car is dried uniformly... 
hot-spots, no soft undried areas. And it costs as little as 10 cents to 


I 


high-speed, low-cost, 


efficient production... 


dry a car the DeVilbiss way, depending on fuel rates. 


You’ll make more money and do better, faster work when you install 
a DeVilbiss Complete Paint Shop and Oven. Ask your distributor 


for details. Or write to— 


THE DeVILBISS COMPANY, Toledo 1, Ohio 


Canadian Plant: WINDSOR, ONTARIO 


De VILBIS 


¢ 


no discolored 


63 


their race in May. These two makes 
accounted for 44 percent of all 
new autos sold in the county last 
month, There were 435 Chevro- 
lets and 384 Fords registered. 
Plymouth still hadn’t recovered 
in May from the long strike, As 

@ result, its sales of 91 ranked in 
eighth place. 

Buick held onto third place with 
161 sales; Pontiac was fourth with 
129; Mercury, fifth, 114; Studebak- 
er, sixth, 113, and Oldsmobile, sev- 
enth, 112, 

Used-car sales last month kept 
the same fast pace, hitting 2,701, as 
compared with 2,088 got May, 1949, 
and 2,606 for April.—(Joseph Kueb- 
ler.) 


* * * 


Washington 
According to the Federal Reserve 
Bank of Richmond, Va., new-car 
registrations in the Fifth district 
possibly will set a new high rec- 
ord for the district this year. 
Passenger car gains have been 
more prominent in the Carolinas 
and Virginia, it was stated, while 
Maryland and the District of Co- 
lumbia have been running at peak 
levels for the season. 
Fifth district business gains have 
been generally good, the review 
said.—(William Ullman.) 
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Write for Free Booklets 
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Auto Oven, the Economy 


Spray Booth and Complete 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





ig! AN ad designed to stress the 
importance of proper wheel 
alignment in saving tires, New 
Eagle Motors, Jamestown, N. Y., 
warned: 
“Misalignment is 
thief.” ; 
“Scientific wheel alignment is less 
costly than buying new tires, and 
besides, you'll be delighted with the 
increase in gas mileage and smooth- 
er steering. 
“Drive in today for a checkup.” 
In this respect, there’s a lot of 
talk in the trade about more ef- 
fective promotion of wheel-bal- 
ancing and alignment business. 
Some suggest that it might be a 
good idea to advertise these serv- 
ices as “steering correction serv- 


the real 





ices.” The idea is to get some name 
more suggestive to the public of 
something his car might need. 

* * * 


Stimulant 
A§ A stimulant for his new-car 

salesmen to sell accessories, 
Mike Persia, of Mike Persia Chev- 
rolet Co., New Orleans, is giving 
$5 daily to the salesman selling the 
highest dollar volume of accessories 
per day and $25 at the end of the 
month to the salesman having the 
highest volume in a single day. 

* * * 


Mobile Phone 
AROLD R. HOKANSON, sales- 
man for the Stewart Motor Co. 


(Studebaker), Phoenix, Ariz., re- 


Th 


is 


CAAT 


ports that mobile phone in his car} 

helps him make more calls on presi 

pects. 
* * * 

| Quality Accent 

EALERS in Ottawa are accent- 

and quality 


| ing guarantees 
| used-car ads. 

| “Why take a chance when you 
lcan have more quality for less 
|money?” one large dealer adver- 
tises. Another dealer proclaims, 
“You are assured of trouble-free 
motoring” when a car is purchased 


from him, 
* * * 


Song 
= song title, “June Is Busting 

Out All Over,” was the peg for | 
a readable newspaper ad used by | 
Goodrich Motors (DeSoto-Plym- | 
outh), Watertown, N. Y., to impress 
upon motorists the importance of | 
safe driving during the vacation 
months. 

Said ad copy: “Yes, like the 
song says, June is busting out 
all over. We refer to fenders, 
because a lot of nice looking cars 
are being made the victims of 
some ornery driving. We're do- 
ing a land-office business fixing 
and straightening busted up cars 
and it’s nice work, too. 





“Keeps our body and paint shop 
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SHE'S A FLEET SALES MANAGER—Out- 
standing success in an unusual field for 
women—selling trucks to large operators of 
automotive equipment—is the record of Dor- 
othy Dennis, of Rauscher Chevrolet Co., 
Kirkwood, Mo., a suburb of St. Louis. Mrs. 
Dennis is shown discussing fleet operations 


| with officials of a large transportation com- 


Salesmanship provides an attractive 


| pany. i 
field for women, Mrs. Dennis says, if _ they 
follow a formula of hard work, enthusiasm, 


customer service and calling on key people. 





lads as busy as eager beavers. 
Makes us wonder why all drivers 


|}can’t be as polite at the wheel as 


they are on foot—because we'd a 
sight rather see nice looking cars 
remain that way without the aid 








THIS SELLING PLAN P/us BRAKE SHOE EQUIPMENT 


CAN DOUBLE 


YOUR BUSINESS 


BRAKE SHOE BUILDS 198 DIFFERENT MODEL SPRAY 


Twice the job turnover! Twice the job 
work! Twice the job profit! That's 
the bona fide record of the Brake Shoe 
Turnover Plan. Brake Shoe can help 
you double your body business in six 
short months with this three-step pro- 
gram. Here's how it works: 

1. Brake Shoe gives you a brand new 
service to offer your community. An 
exclusive refinishing service that du- 
plicates the showroom finish that the 
manufacturer originally put on the car. 


2. Brake Shoe cuts your job costs, 
hikes your job profit and doubles your 
job turnover by converting your shop 


to a factory method production line 
operation. 

3. Brake Shoe shows you how to bring 
in double the business with a proven 
program that creates consumer de- 
mand such as you have never known 
or experienced before. 

These results are being achieved now. 
Our customers are turning out as 
many as 65 to 100 repaint jobs per day. 
Write for your copy of this sales plan 
and the names of organizations that 
have doubled their business through 
Sales 


its use. Write for illustrated 


Plan to: 


BOOTHS TO 


laa 


YOUR SHOP REQUIREMENTS 


ial 
BRAKE SHOE 
AUTO BAKE 
DRIES CAR 
ENAMELS IN 
30 MINUTES 


1. 


NO OTHER SPRAY GUN 


PRODUCES 


AS SMOOTH A 


FINISH AS MICRO-SPRAY 








lof our wrecker and our large staff 
of top-flight mechanics. 

“Our business is still selling 
those beautiful DeSoto and 
Plymouth cars everyone’s raving 
| about. When we deliver a car 
we figure it’s a rolling advertise- 
| ment for us. other folks see it and 
they’ll want one just like it, 

“Let June bust out all over, enjoy 
motoring, but please don’t get the 
|car smashed up. Never argue the 
right of way with your fenders .. .” 

* * + 
Slogans 
ERE are some dealer slogans 
from the Southwest: 
| “Buy with confidence and own 
with pride.” — Leonard Motors, 
Silver City, N. M. 

“Minds are like parachutes, they 
only function when open ... so 
why close your mind on imported 
|Cars without investigating the rec- 
|ord of durability, economy of op- 
eration and plentiful supply of 
parts when and if needed?”—S P 
Motors, Albuquerque, 

” * * 


First Lesson 


Kenmore Motors, Buffalo, cap- 
italized on the graduation season 
with a newspaper ad headed by 
the caption: “Welcome Graduates.” 

Copy read: “Your first lesson in 
the business world should be how 
much you can save when you buy 
a car at Kenmore Motors.” The 
ad carried a group of used-car 
offerings. 


| Here’s the Gang 


| MORE than half a newspaper 

page was used by Jerry Mc- 
|Carthy Chevrolet Co. in Kokomo, 
Ind., to present 12 pictures of sales- 
‘men, and managers of various de- 
| partments, including C. P. Stewart, 
|new-car sales manager; Earl Orr, 
new-truck sales manager; Jack 
Dillon, used-car sales manager; 
Omer (Dugan) Wall, service man- 
ager; Ray Houser, parts and ac- 
|}cessories manager; Paul Miller, 
truck salesman; and the following 
new and used-car salesmen: Rob- 
ert Grove, Richard (Buck) Rasure, 
Virgil Chandler, John Wharton, 
Floyd Hancock and Jack Whiteford. 


Industry Advised 
To Brief Labor 


On Economics 


ST. LOUIS. — Industry must 
|launch a program of plant-wide 
|education in “basic economics” 
from the topmost levels of manage- 
;|ment to all its employes if it is 
| to solve present-day labor-manage- 
|ment problems, Edward W. Jochim, 
plant manager, Personal Products 
|Corp., Chicago, declared last week 
jat the semiannual meeting of the 
| American Society of Mechanical 
| Engineers in the Hotel Statler here. 
| Jochim said ignorance and dis- 
| agreement about fundamental eco- 
nomics prevent labor and manage- 
ment from speaking the same 
language. 

“The problems we now face re- 
quire discussion on fundamental 
economics,” he declared. “Yet, what 
;has anyone, schools and manage- 
|ment included, done to qualify us 
|Or our employes to discuss basic 
| economics?” 
| Our primary management aim 
|now, Jochim said, is to “educate 
| ourselves” in basic economics; then 
| to educate our employes. Then and 
only then, he declared, can we sit 
down together and talk out our 
mutual problems. Such a program, 
he said, would enable employes to 
form their own opinion on plant 
matters and citizens to form their 
own opinion on political matters. 








Parts, Service Heads 


| 
Form in Eugene, Boise 
PORTLAND, Ore. — Additional 
GMC truck parts and service man- 
agers’ clubs have been formed in 
Eugene, Ore., and Boise, Ida., under 
sponsorship of Wentworth & Irwin, 
Inc., GMC 
Portland 
earlier. 
Eugene club officers are: Presi- 
dent, John Gillespie, of A. B. Scar- 
lett, Eugene, Ore.; vice-president, 
Elmer Gerling, of Smith Motor Co., 
Roseburg, Ore.; secretary - treas- 
urer, Charles Carty, of West-Hitch- 
cock Corp., Klamath Falls, Ore. 
Boise officers are: President, 
William Wheatley, of Paul A. Rob- 
erts Garage, Ontario, Ore.; vice- 
president, Cecil Orcutt, of Mason 
Motor Co., Weiser, Ida.; secretary- 
treasurer, Len Morrison, of Boise 
Auto Co., Boise, Ida. 
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Plastics Gain Populari os ge nbetionage 
ti Pop ty 
i A aad ; Best Judges of 
z Auto Industry Finds Versatile Chemical Product "day ide With, ‘ie Hauli Need 
- ) Superior for Many Operations = ee knell Den dD auung lveeas 
d . , . , 2? B10 MONTREAL.—The trucking in- 
: Plastics have _ come into in-| cast is made from the clay model : dustry believes that the shipper is 
oy creased use during the ‘postwar and a plastic mold is taken from the best judge of his own trans- 
he years and new uses are still being} the cast. portation requirements, John Ma- 
a. found, reports the Automobile! The result, according to AMA, gee, executive secretary of the Ca- 
* Manufacturers Assn. is a plastic duplicate of the orig- nadian Automotive Transportation 
AMA says that the “versatile |inal clay model. Assn., said here. 
products of modern chemistry” Next, using the plastic model as Magee said there was no way of 
iave so far proved superior for |, master, plaster molds are cast dividing up the “transportation 
cam making such automobile parts as | of individual body panels — hood, cake” between trucks and railways 
" steering wheels, ornamental fix- | doors, trunk lid, fenders and top. without depriving the shipper of 
. tures, carburetor housings and These separate plaster molds are his basic rights as a consumer. 
' many others. then used in what is called the Magee maintained that trucks 
For some time, automotive engi-|Keller process to make the final : 5 and truck-trailers give merchants 
4 i neers have made use of plastic steel ‘ice that will oteanp the body PARTS DISPLAY ROOMS ON WHEELS—Parkside Motors, Kaiser-Frazer parts and acces-| faster and more frequent freight 
a S molds in preparing stamping dies parts out of sheet steel when the sories distributor in Chicago, sends its representatives into the field in Kaiser Travelers. service and door-to-door delivery 
“ | for certain sheet metal panels OF/car goes into production. The utility models serve as mobile display rooms as well as speeding up delivery of dealers'| which no other form of transporta- 
> smaller parts. Keller machines carve dies out {°° °° *<ceHories orders a a tion has been able to equal. 
of é An adaptation of plastic mold-| of steel, accurately following the ee amen” ope ee se are = 
P - ing techniques also has been ap-| exact shapes and contours of * general sales manager for the|S‘Tingent and schedules are de- 
: plied successfully in producing dies} wood or plastic models. Rowland Names Smith company. signed to meet the needs of the 
. for an entire passenger car body,| The plastic molding method of | To Head Up Sales Se 2 vee Get tee shipping public rather than the 
) AMA adds. preparing guide models for the| PHILADELPHIA. — William H.| 003" 4, y ne ata nig | convenience of the operator, he 
.p- The process with plastics report- | Keller machines, explains the AMA, | Courtright, sales vice - president, ge e Rowland Philadelphia | said. 
on i edly has the advantage of speed,|saves time in bypassing a tedious| William & Harvey Rowland, Inc.,| branch and was associated with | o iets cin ahd cen 
by * cutting as much as four or five|wood-carving phase of the opera-/Philadelphia, announces the ap- the Eaton Products Co. previously |,,,.2itment in an we Unononve ‘a 
8.” ' months off the tooling time ordi-/|tion. ‘pointment of Howard J. Smith as|as Philadelphia branch manager. WANT AD will bring quick results! 
in | narily required to put a new model) anne 
ow into production. 
4 an 
uy 3 Completion of an approved, Look! New Bantam 
= | Soameecos developments for 
car is e so s eee . 
casting procedure. In the plas- speedier reconditioning’’ 
= : lasti 
| tories | Step No. 1 in Profitable rate from this 
d e operate from this 
i. | Higher Octane | p . | pump and hose of 
no ' GC D b 5] . 2-ton Bantam “Por- 
a? i z to-Power.” The reg- 
4 gee interchangeable 
= ' Kettering Says with any one of 
sole , CLEVELAND.—New high-octane | these units! 
er: ' gasoline, designed to save motor- 
n- t ists 40 percent of their fuel bill, 
ac. | Will be ready by the end of the ” 
ler | year, Charles F. Kettering, retired — 
ine ' director of research of General ~~ 
od } Motors Corp., told the Cleveland A SHORT ov" 
om 2 7 Se ee Yes, FIRST the major bends, BANTAM RAM TO STRETCH AND 
on : owever, he acded, mign com . Today's cars demand CLAMP METAL 
oa pression engines to utilize the fuel dents, twists and smashes i a Goly, col- This “‘Pul-Pak’’ kit 
. i b ilable for about oe a, sew vith i ll-ram, 
‘a must be corrected before extension. 3°" plung- seocaches onl aasighn. 
_ There is nothing new about the you start the ‘beauty $10.00. a bates on he 
forthcoming gasoline, he main- a SB-46 — $41.20. 
. tained. All recent developments treatment. That BASIC 
have been forerunners of the high- *. #8 5 "ot 
octane fuel, but the fuel won’t be work ” Porto Power's 
marketed until there are enough important job. 
ust ' cars with motors equipped to han- | 
‘ide dle the fuel, THE SPRED-RAM “PICKS” 
ics” When these new motors are pro-| Now you can spread A quick way to remove 
ge- { duced, Kettering predicted they will creanes deep-s irted dents, kinks, creanes, 
is ' have a compression ratio of about ed bodies away from ita hydraulic Wedgie! 
ge- i 12% to 1 and will use 95-octane frames, Built-in ram, SB-47 Kit of 4 ‘‘Picks’’ 
im, | gasoline to get efficiency. SA-7 — $29.50 —$3.60. 
cts Ff “The problem has been to bring 
eek = the automotive industry and the 
the | petroleum industry to the same 
ical i point at the same time,” he de- 
pre. clared. aN ss 
jis- | He said, too, that a little copper This is spectacular! 
‘co- | mixed with the body steel and And only Porto-Power 
ge- | development of various coatings are . . mw 
ime =| being worked on to slow down the gives it to me 
' auto fender rusting problem. 
re- t sidniaatsatiaii auiatalins 
ital ' . 
; Look at th 
hat | Glare Stopper eine, 
iZe- “ J : “ ability o 
' Yellow Glasses May Aid rams! You 
7 3 x Me: hook ‘em 
me 6fl Night Driving 2s i 
aim | PHILADELPHIA.—Accidents re- | a finger -twirl 
ate sulting from night driving could | tg * ee to ; 
“es be reduced if drivers wore spe-| pee-D-Coupler. 
and cially prepared yellow glasses, Dr. | 
; Frederi j P c. 
sit rederick W. Sinn, of Pennsy HERE'S A NATURAL FOR RECONDITIONING! It’s the “ANGL-STAND” — for ; 
our vania State College of Optometry, lling “P meas . ok oe ‘dth I - Se Z 
oa declares. rolling “Porto-Power” to the job. Narrow width (only 16”) permits it to THIS ONE PUMP AND ONE HOSE Z 
te He says, “Recent tests indicate | scoot between cars. Easy-to-reach, partitioned, sloping shelves promote fast ——aanve Ala Gin O08 i 
aia that specially treated yellow glass | pick-up of attachments. (S-45 ass’t illustrated). ; 
heir reduces glare and increases visi- | THESE RAMS j 
Ss. bility at night.” The glass cuts out . 
the blue and red Tays and trans- NOW! A 10-ton assortment with a 
mits almost all the yellow rays. | 95 
“The yellow glasses minimize the | bl d f ONLY gaa 4 FOR GENERAL Z 
) veiling effect of scattered short- | porta e stan or a ; WwoRK... 3 
mal § wave light,” Dr. Sinn maintains. He | comet to Ee pepe we TtA j 
‘in | eer of — ae iene re | “Porto-Power” is absolutely essential to recondition cars profitably iad” aan oo. i 
. sgl , 4 onner, Full | 
der j use the glasses Which are now com- by modern standards. And you can get started for only $99.95. toner. Full lineup of ; 
vin, mercially available. This low cost is yours on the famous “Junior Body Assortment” of Z 
- “The most important factor in| 14 basic attachments, the 10-ton hydraulic unit and the new “ANGL- Z ~—S ; 
” att Ae Oe Ok Bes wile STAND”! Ask for Model S-32. a... i 
: e ers, said, ° ‘ : 
eni- pa dg pe ecnaatie light The low price of the new S-32 makes it possible for every shop BiG spreaps 70 SPREAD AND DOLLY i 
i beams, still is the most effective to have enough Porto-Power _ assortments to keep the whole crew take the Spred- 1 foe oe = hook 
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as. driving. Other important factors ‘‘Porto-Power’’ is the exclusive (trade name registered) product of Blackhawk Mfg. panels. Spread 
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tob- eee which peed 7 ram for box 
fae. Fire Damages Holstead cs call Kor tale ase = 
ison Holstead Motor Co., 2640 16th St., short ram. areas. 
ary- Port Arthur, Tex., has been dam- HYDRAULIC JACKS « WRENCHES 
oise aged an estimated $200,000 by fire. 
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Leisurely Pace Urged © 


For Vacation Travel 


By Tom Hewitt 
Staff Writer 
| EISURELY driving with fre- 

4 quent stops to view points of 
interest is the best way to insure 
a pleasure - filled, 
restful and safe 
vacation, 

Too many trips 
are wasted rac- 
ing down high- 
ways, trying 
to cover great 
stretches of mile- 
age, says the 
American Auto- 
mobile Assn, in 
passing out its summertime advice. 
Such people return home fatigued 
or exhausted, needing a rest after 
their vacations. 

The person who ends his trip 
worn out and bedraggled was 
censured by the AAA, 

“It takes more work to have a 
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1. Clean old finish wi 
polish and grease. 


2. Sand the su 
bond. Clean metal wit! 


3. immediately 2 
coats. If you delay, 
adhesion. 
4, Afte 
least 30 minutes, sand 
prefer, ‘dry sand” with 





STEP BY STEP—your way to 
BETTER REFINISHING RESULTS! 


th Du Pont Prep-Sol to remove all wax, 


i has dried at 

of DUCO Primer-Surfacer ( 
oe with 320 paper and water. Or, if you 
360 paper. When surface is dry and 


clean, it is ready for finishing 


disappointing vacation than one 
you'll want to remember,” it was 
said. “Just a little thought, plus 
some advance planning, will bring 
you back rested and refreshed, and 
with deep-etched memories’ of 
places you have been and sights 
you have seen.” 
« * * 


Ga AAA suggestions to mo- 
torists, designed to increase 
travel enjoyment and to 
fatigue, are: 

Do your driving in the early 
part of the day, when traffic is 
lighter and the weather is cooler. 
Stop early enough in the afternoon 





|or 


where gas stations sometimes are 
few and far between. 

Change sides now and then 
with companions in the car—this 
will reduce eye strain and gen- 
eral body fatigue, especially in 
children. Provide each member 
of the party with a good pair of 
sun glasses. 

Carry thermos bottles, because in 
some sections of the country water 
obtained at overnight stopping plac- 
es is far better than at stopping 
places on the road. 

Break up your journey with a 
boat trip where one is available, as 
across the Great Lakes, the Thou- 
sand Islands, the Wisconsin Dells 
in Glacier National park. To 
every traveler a voyage on water, 
no matter how short, is a diverting 


lessen | and refreshing experience. 


Borrowed Road Funds 


Cited as Good Business 


“Borrowing money for road con- 
struction is good business _ pro- 


to get the type of accommodations | .equre and an essential move if 


you want, and to spend some time 


Massachusetts is to retain its com- 





OUTDOOR SIGN—Plans for the new Plasti- 
tux 500 dealer identification program were 
discussed when H. E. Echard, left, national 
used-truck manager of GMC Truck and Coach, 
visited Neon Products’ plant at Lima, O. 
Shown with Echard is C. D. Bryan, Neon 
sales manager. 


of a measure to authorize the sec- 
ond $100,000,000 highway bond 
| issue. 

| Failure of the legislature to pass 
|the measure would deal a severe 





| blow to every citizen of the state, | 
| fic deaths per 100,000,000 miles was 


| Blake asserted. 
* * * 


| Stovall Elected to Post 


visiting points of interest at your | petitive position in manufacturing,” | On National Safety Council 


destination for the day. 


Drive on the upper half of the| Boston chamber of commerce, said dent and general sales manager of | 
gas tank, especially in the west,| recently in urging prompt passage | Stovall Motor Co. (Ford), Denver, | 
; - : ma _ —— . —s smn cm ———— a +o aera a 


rface to give DUCO Primer-Surfacer the best 
h an approved rust remover. 


i i dium 
ly DUCO Primer-Surfacer in mediu 
ne will form. Even slight rusting impairs 


with DUCO or DULUX. 











Harry J. Blake, president of the 


Du Pont DUCO Primer-Surfacers give excellent build | 
... Sand wet or dry 30 minutes after spraying 


These proved Primer-Surfacers deposit a maximum 
amount of solids with each pass of the gun... have 
remarkable build that quickly fills and covers marks 
from sanding discs ...They are easy to sand after 30 
minutes . .. won’t tear when feather-edged . . . hold out 
the lustre of color coats and give a uniform appearance 
that speeds hand or machine compounding. Order 
from your Du Pont jobber today. E. I. 
du Pont de Nemours & Co. (Inc.), Re- 
finish Sales, Wilmington 98, Delaware. 


REG. U.S. Pay. OFF. 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 


| Robert G. Stovall jr., vice-presi- 





|pared with 22 in 
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has been elected a member of the 
executive committee of the Denver 
chapter of the National Safety 
Council. 


Traffic Deaths 
Running II Pct. 
Ahead of 1949 


Traffic deaths in May totaled 
2,670—an increase of 10 percent 
over May, 1949—the National Safe- 
ty Council reported last week. 

For the first five months of this 
year, the council said deaths had 
mounted to 12,470-—-11 percent more 
than for the same period last year. 

The council said only a handful 
of states have reported their gaso- 
line consumption for April, but that 
such reports indicate a mileage in- 
crease of approximately 9 percent 
for the first four months of 1950. 


On this basis, the number of traf- 


7.1—slightly more than for the same 
period last year. 

All regions of the country, except 
the Pacific Coast, showed increases 
in traffic deaths in the five-month 
period. On the Pacific Coast, a 2 
percent decrease was due entirely 
improved record, 
said the council. 


Detroit's Policy 
Is Saving Lives 
Detroit's “get-tough” policy of 


sending speeders and drunk drivers 
to jail for from five to 90 days is 


|paying off in lives. 
In the first month of the crack- 
down, traffic fatalities dropped 


There were 10 
in the period, com- 
the previous 


about 55 percent. 
such deaths 


month. 


The traffic courts decided to 
crack the whip when in the first 
four months of 1950 traffic deaths 
rose 10 percent and accidents soared 
30 percent over the comparable 194: 
period. 

* . * 


| National Safety Congress 


Set in Chicago Oct. 16-20 
The 38th National Safety Con- 
gress and Exposition will be held 


| Oct. 16-20 in Chicago. 


Traffic safety sessions will be 
held at the Congress hotel; com- 
mercial vehicle, farm and home 
safety conferences will be at the 
La Salle hotel; industrial safety 
will be discussed at the Stevens, 
Congress and Morrison hotels, and 
school sessions are set for the 
Morrison. 

a * * 


For Driver Training 

A drive has been launched by 
Providence Mayor Dennis J. Rob- 
erts to raise at least $4,000 to un- 
derwrite a driver-training program 
in the city’s public schools, to start 
in September. 

* * * 


Hersh Motor Co. Sticks 


Safety Motto to Letters 

Safety stickers, which are at- 
tached to letters, are being used by 
Hersh Motor Car Co, (Ford), 27 
Westfield Ave., Elizabeth, N. J., to 
remind its customers to drive care- 
fully. 

The motto, printed on green tape, 
reads: “Hersh Says Life Begins at 
40, Danger Begins at 50. Drive 
Carefully.” 


Service Officials 
TOLEDO.—Lewis W. Lammiman 


|has been named technical service 


manager of the DeVilbiss Co. here. 
A veteran of 25 years with the 
organization, he has spent most of 
this time working with customers 
on finishing and production prob- 
lems and new methods of applica- 
tion. 

DeVilbiss also appointed John 
W. Cochrun to the new position of 
equipment service manager. He was 
formerly with Bendix - Westing- 
house Automotive Air Brake Co. 
In his new position, Cochrun will 
concentrate on activities in all divi- 
sions which come under customer 
service, 
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Lawmakers Study Highway Planning .. . 
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6 States Pass New Road Laws 


WASHINGTON.—Highway plan- 


ning and administration have come | 


n for considerable attention from 
1950 state legislatures, according to 
the National Highway Users Con- 
ference. Included were long-range 
highway programs, limited access 
roads, and reorganization of state 
highway departments, says the 
NHUC, which reports: 

A Rhode Island law creates an 
1l-member commission (made up 
of four legislators and, without 
definition, seven appointees of the 
governor) to analyze the prob- 
lems of a long-range road pro- 
gram. 

A Georgia 
three-member state highway board, 
in lieu of the former 12-member 
state highway commission, to man- 
age the state highway department 
and provide long-range planning of 
improvements. 

A recent Louisiana introduction 
would create an eight-member leg- 
islative highway planning commit- 
tee to be aided by an 11-member 
advisory council consisting of rep- 
resentatives of major statewide 
public and private agencies and 
organizations having a _ primary 
interest in streets and highways, to 
study and report on a long-range 


F TC to Expand 
Its Cooperation 
With Business 


NEW YORK.--Cooperation of the 
Federal Trade Commission with 
business will be expanded as a re- 
sult of new administrative programs 
of the commission, has been prom- 
ised by Lowell B. Mason, one of 
the commissioners, in addressing 
the 72nd annual meeting here of 
the United States Trade Mark 
Assn. 

Mason said the most significant 
change will be procedures under 
the newly reorganized “cooperative 
bureau,” headed by Chairman James 
M. Mead, former U. S. senator from 
New York. 

Mason further declared that most 
of the commission’s work would be 
current by the end of the fiscal 
year June 30 and that improved 
economic reports about business 
could be expected. 

In revised programs it is expect- 
ed that the FTC will participate | 
in a rebirth of the Wilsonian con- 
cept of government and business | 
relations, Mason said, with activ- 
ities concentrated on a “vital cen- 
ter’ path, and away from devia-| 
tions to the right or left. 


highway plan. Bills in New York} 


which would have created highway 
planning commissions, failed of 
enactment. 

A new law in Idaho established 
| @ department of highways headed 
| by the commissioner of highways 
| in lieu of the former bureau of 
highways in the public works de- 
| partment and transfers all pow- 
| ers and duties with respect to | 
development of highways to the | 
commissioner. 

A New Hampshire law abolishes | 
|the present highway department | 
jand establishes a department of. 


law establishes a/public works and highways with | 


all powers and duties of the former 
highway department. A Kentucky 
law establishes a department of 
traffic engineering in first class 


cities, with exclusive control over| abutting service facilities in the | 
limited access highway law, with | 


traffic using the streets of the city 
(including street lighting facilities) | 
except the enforcement of traffic | 


laws. 


A constitutional amendment in' 
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A warning against distributors 
who represent the “we can get it 
for you wholesale” school of busi- 
ness practices was sounded by W. 
Paul Jones, president of Servel, 
Inc., Evansville, Ind. He asserted 
it is unfair to ask dealers to serve 
as display centers for those who 
plan to do their shopping else- 
where, 

Bernard C. Duffy, president of 
Batten, Barton, Durstine & Osborn, 
advertising agency, told the group| 
that recent surveys revealed that | 
good impressions of trade marks 
on the public live long after the! 
actual life of the devices. 


Ford Sued for $300,000 | 


By 2 Richmond Women 

RICHMOND, Va.—Filing suits | 
totaling $300,000 against Ford, two} 
women here charged that they were | 
injured when the Ford they were) 
driving went out of control because | 
of a faulty steering mechanism. 

The plaintiffs, Mrs. Margaret | 
Bennett Pierce and Mrs. Mary| 
Bailey Mahone, contended that a| 
1949 Ford coupe, purchased July | 
29, 1949, blew a tire on Aug. 9 
while traveling along the highway | 
at about 40 miles per hour, causing 
an accident in which both women 
suffered multiple fractures and 
internal injuries. 

The suit charged that the acci- 
dent was caused by faulty work- 
manship in assembling the adjust- 
ing sleeve on the left front tie-rod. 
This, it is charged, caused the 
wheels to get out of alignment, the 
tires to wear down rapidly, the tube 
in the right front tire to burst and 
the vehicle to be thrown out of 
contro’, 


NOW. .» You ca 


every department .. . 


Oklahoma to be voted upon in the 
November general election would 
create a four-member bi-partisan 
highway commission instead of the 
existing eight-member commission. 

A new law in Michigan permits 
the state highway department to 
enter into contracts with coun- 
ties, cities and villages and issue 
revenue bonds (not to exceed 
$200,000,000 outstanding at any 
one time) to finance the con- 
struction cost of limited access 
highways. The bonds are secured 
by a pledge of state vehicle regis- 
tration fees, gasoline taxes, re- 
ceipts, Federal-aid and other 
revenues. 

A bill pending in Massachusetts 
provides for incorporation of 


management of _ such facilities 
under control of the department of 
public works and the income to go 
into the highway fund. 
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. one of the several hundred 


sales aids and operating systems 
that build and protect your profits, 
produced by Reynolds & Reynolds 














DEALER AIDS SPORTS PROGRAM—lIn cooperation with the Booster club of Lash high 


| school, White Chevrolet Co. of Zanesville, O., furnished the school athletic board with a 


Chevrolet as a stat car. J. W. Norwine (right), general manager of the dealership, is 
shown delivering the car to George Vierebome, athletic director. 





for Austin of England automobiles, 
is announced by J. Kendall Hocken- 
smith of Northwest Light Car Co., 
state distributor. J. Paul George 
is manager of the dealership. 


Motor City Takes Austin 


Appointment of Motor City, Port- 
land (Ore.) three-minute car wash 
establishment, as east side dealer 





LE NK 


The Farmers’ Anti-Automobile Society” 
laid down the following rule in 1902... 
“Automobiles traveling at night must 
send up a rocket every mile, then wait 
ten minutes for horses to clear the road. 
The driver may then proceed, with 


caution, blowing his horn and 
¥-- shooting off Roman candles.” 
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n Rocket Service Sales with Timely 
CUSTOMER FOLLOW-UP MAILING PIECES! 


Effective follow-up mailings will make your owners regular service 
customers. This increased customer attendance builds sales volume in 
service, parts, accessories and car sales. 

Reynolds & Reynolds Customer Follow-Up Cards are lithographed 
in four striking colors. Forceful, tested themes guarantee maximum impact 
to your service follow-up mailings. Streamlined production methods bring 
these four color mailing pieces to you at unusually attractive prices. Proper 
timing of follow-up mailings is greatly simplified by Reynolds & 
Reynolds Servis-Control System. Use the coupon below to get literature 
illustrating these business-building mailing pieces. 















a. { 
| The Reynolds & Reynolds Company | 
| Celina, Obio | 
Please send () Literature illustrating Reynolds G& Reynolds Customer | 
| Follow-Up Mailing Pieces. 
| (0 Literature on the Servis-Control System | 
| 
| 
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Motor Vehicle 


Administrators 
Elect Goss 


PROVIDENCE. — (UTPS) — The 
Eastern Conference of Motor Ve- 
hicle Administrators, meeting here, 
elected Harold I. Goss, Maine sec- 
retary of state and acting motor 
vehicle department commissioner 
of that state, president of the 
group. 

Other officers named at the con- 
ference’s 1950 annua] meeting were 
Frederick N. Clarke, commissioner 
of motor vehicles for New Hamp- 
shire, vice-president, and Elliot S. 
Campbell, registrar of motor ve- 
hicles for Nova Scotia, secretary- 
treasurer. 

William E. Powers, Rhode Island 
attorney general, in a speech at 
the conference luncheon, appealed 
for increased efforts in educating 
citizens as to their obligations in 
enforcing motor vehicle regulations, 
Frank J. Kohl, president of the 
Rhode Island Automobile Dealers 
Assn., served as toastmaster. 

Laure B. Lussier, Rhode Island, 
proposed federal registration of 
private vehicles owned by military 
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MARKEL MOTORS SELLS TO OSHKOSH, WIS.—Shown are Fire Chief Leo Giren's 1950 
Studebaker, a 1938 model for the assistant chief, and half-ton pickup used for maintenance. 





personnel as an aid in locating sol- 
diers and sailors who have been 
involved in accidents, The confer- 
ence, however, held that might be 
an “opening wedge” for the fed- 
eral government to take over the 
registration of all motor vehicles. 


Vanosdoll Heads Group 
George Vanosdoll, of Vanosdoll 
Motor Co. (Dodge-Plymouth), Jef- 
ferson City, Mo., has been elected 
president of the Missouri Highway 

54 Assn. at a meeting in Eldon. 


UP-TO-DATE BACKGROUNDS 
AND EQUIPMENT! 


Modern as tomorrow, is the new 


eye-appealing Sun Utility Background 
that attracts customers to your new 
Diagnosis Department. This inexpensive 
new Background Unit lends an air of 
laboratory efficiency to your shop. 

The new Sun Master Motor Tester and 
Master Distributor Tester complete 
the picture of precision. Here’s your 
new Scientific Diagnosis Department 
ready to start you on the road to 
complete customer satisfaction and 
maximum service profits! 







| Australia Investigating 


High Vehicle Taxes 

CANBERRA, Australia.—(UTPS) 
~-Heeding pleas of commonwealth 
automobile associations, a govern- 
ment tax committee is investigat- 
ing proposed reductions of motor 
vehicle levies. 

At present taxes range from $75 
on light cars to $1,000 on heavy 
trucks, according to J. R. Murray, 
secretary of the Federal Chamber 
of Automotive Industries. 
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PONTIAC.—A shakeup affecting 
both operations and personnel in 
GMC field and factory sales de- 
partments has been announced by 
Roger M. Kyes, general manager, 
and R. C. Woodhouse, assistant 
general sales manager. 


Kyes said that all field and fac- 
tory parts warehouses under H. 
E. Drayer and all service parts 
material control departments un- 


| der J. E, Fisher had been trans- 


ferred to the parts and service 
department. Drayer and Fisher 
will now work under A. A. 
Shantz, general parts and serv- 
ice manager. 

Their departments were moved 
from under the supervision of the 
sales department and the produc- 
tion control department respec- 
tively. 

Other changes involved business 
management and sales training, 
which was transferred from the 
service to the truck sales depart- 
ment. GMC’s field labor relations 


the lyo-ro-Dale 
Solution 


UP-TO-DATE METHODS 
AND PROCEDURES! 


Growing competition demands the 
adoption of up-to-date service methods 
and procedures. Scientific Diagnosis is the 


Sewice 


probes 7 








1950 method progressive dealers are 
using to keep customers from straying... 
to increase shop efficiency...and 

to build sales and profits! Diagnosis 

is an entirely new tried, tested, proven, 


test-before-repair program 
ready to go to work for you Now! 
It is complete in every detail. 


GMC Sales Shakeup 


Major Operations, Personnel Changes Made; 
Woodhouse Heads Promotion List 
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section was moved from the serv- 
ice to the personnel department 

After the above shuffle, Kyes 
said, the sales department was 
reorganized into two main groups 
handling operations and mer- 
chandising respectively, each re- 
porting to J. E. Johnson, general 
| Sales manager. 


GMC’s operations group, headed 
by Woodhouse, comprises regions 
zones, distributors, retail stores. 
fleet sales, distribution and busi- 
ness management. 


Woodhouse announced that the 
Eastern regional office in New 
York will be discontinued and that 
the Charlotte zone will be trans- 
ferred from the former Eastern 
region to the Southern region un- 
der H. J. Wasson at Memphis. 


The remaining zones and dis- 
tributors in the Eastern region 
will be combined with operations 
in the present Central region to 
form a new Northeastern region 
under W. A. Casey at Detroit. 
V. M. Babcock, fleet sales man- 
ager at New York, will move to 
the new region. 


| Woodhouse also disclosed that 
fleet offices at New York, Chicago 
and San Francisco and_ special 
fleet personnel at Boston, Pitts- 
burgh, Philadelphia and Los An- 
geles are being discontinued as 
such. 


He added that all fleet solicita- 
|tions, orders, billings, projections 
and reports will be handled by 
GMC retail stores in the regular 
manner. 


Major personnel changes re- 
sulting from these moves advance 
A, D. Gray from New York fleet 
sales representative to manager 
of the New York retail store. 


Frank Doubet, regional fleet sales 
manager at Chicago, will be trans- 
ferred to the midwestern regional 
office and H. H. Hurst, holding a 
similar post in San Francisco, will 
go to the Pacific regional office at 
Oakland. 


A. M. Gaunt, Jacksonville zone 
manager, will succeed Dallas zone 
manager J. A. McDaniel, who is 
retiring, and H. A. Wagle will be 
transferred as zone manager to 
Denver from San Antonio. 


H. B. Ford will move from 
| field instructor to the home of- 
| fice to assist in establishing sales 
training programs. 

| Former Indianapolis zone manag- 
er, L. L. Brafford will be regional 
|fleet sales manager in the South- 
jern regional office, and E. L. Wag- 
ener, Los Angeles retail store man- 
ager, will replace retiring R. A. 
Sweet as zone manager in Seattle. 

Kyes also announced that the 
merchandising division of the sales 
department will be headed by W. 
L. Vande Water. He will be in 
charge of advertising, sales pro- 
motion, transportation engineering. 
sales training and used trucks. 

In the new setup, E. T. Her- 
big, former manager of the East- 
ern region, becomes manager of 
the fleet sales department. Un- 
der his jurisdiction fleet business 
will be handled through regular 
sales and distribution channels 
rather than through a special or- 
ganization as has been the prac- 
tice for the past few years. 

In other changes Henry Bern- 
stein was named manager of the 
new business management depart- 
ment; R. T. Jennings was trans- 
ferred from service to head sales 
training activities, and V. W. Can- 
ever was raised from assistant to 
sales promotion manager. 
| H. W. Hinch, former southwest 
regional parts and service chief 
;}was moved to the transportation 
j}engineering department to handle 
|surveys and special assignments 
jand the data book and value facts 
activities, formerly under the sales 
promotion department, were trans- 
ferred to transportation engineer- 
ing under L. T. Flynn. 














R. L. Rich Opens Building 

R, L. Rich Chevrolet Co., Bain- 
bridge, Ga., has opened its new 
brick building. The structure con- 
tains 14,000 square feet of floor 
space. Officers are R. L. Rich sr., 
president; R. L. Rich jr., vice-pres- 
ident, and Frances Rich, secretary 
and treasurer. 
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Un majority counter that stocks seen in the new-car dealer's | enhancing the dollar value of I 1951 T d Fai realization among local businesses 
: especially those at new-car | fyture: used merchandise and making n rade rair that the trade fair develops selling 
/  dealerships—are well in line in | te F TORONTO. —Space reservations|OPportunities in the domestic as 
dis- ; che 1. While the backlog of orders it more attractive to the used os 
‘ relation to the nation’s increas- See Guan bes © eee. th | ene consumer. for the fourth Canadian Interna-|Wéll as the export market. 
zion ing disposable income. . ms Deen Founded, Tere | : ; ‘ bens 
ions f 3 ; f busi still remains a good deal of un- | 2. Dollar value should increase | tional Trade Fair, May 28-June 8, ice 
1 to : A continued high rate o -. | filled demand due to wartime | volume sales, offsetting any de- | 1951, are already being booked, says Brand Opens Building 
rion i cote celakdn ae > me om | curtailment of production. cline in unit profit as production |R. H. Dayton, fair administrator. Brand Motor Co. (DeSoto-Plym- 
roit. aa en 2. The average age of pas- increases. Because many of the firms plan-|outh), Baltimore, has moved into 
an- ' y: . senger cars on the road today —Bernit THOMAS ning on next year’s show are Ca-|its new location on 5104 York Rd. 
. te ; Few will venture an opinion 
on how much of last month’s ee 
| record car production went WEAVER WJ-112 PROVIDES 
that © into building up inventories at 
sain } the dealer level, or what ef- . P ‘ 
ecial | fect contemplated volume this > [ [ . ki; *,° 
itts- | fmonth'and next wil have com fo rtablte wor ing postition for 
» | But everybody is willing to ‘ 
| as ' recall that dealers’ stocks of 
$ cars hit a postwar high last ? > > . 
cita- October, and then quickly ta- fa st¢ r, mor ? ac ( [ ree > f > 9 . 
tions pered off to the extent that u ra e a ig mm é i ser rt tice 
| by immediate delivery of some cars 
ular again became impossible. 
* * * 
re- HE majority can’t see inven- 
nce tories in any particular in- 
leet dustry getting drastically out of 
ger line. Looking at the hot inter- 
national situation, they see an 
sales increasing amount of govern- 
ans- | ment money for foreign aid and 
ional defense keeping business activitv 
ng a8 in this country going at a fast 
will a 
e at Optimistic observers find a 
good deal of merit for their 
outlook in a glance at the 
zone ff steel industry. Steel is being 
zone jf bought on the open market at 
ois | premium prices, even though 
il be steel mills are turning out 
> = more tonnage than ever before 
in history. 
rom An uptrend in the price struc- | 
of- ture of metals is said to be an | 
ales indication of future prosperity. 
Here, copper, zinc and lead have 
nag- been acting up in recent weeks. 
onal Demand from the booming au- | 
vuth- tomobile plants, the appliance 
Vag- industry and home-builders has 
nan- resulted in stocks of copper hit- 
om: ting a postwar low. Copper 
ttle. prices rose recently for the first 
the time in months. | 
= - * 
sales 
r WwW. ACHINE tool builders say 
e in their activity usually fore- 
pro- casts the way business is headed. 
ring. They report orders in the best 0 R 
volume since just after the close FLO 
ler- | of World War IL. VER “2 EV El 
ast- Meanwhile, on the immediate il and light truck $s 
of automotive scene, dealers report : d correcting on a cars, 
Un- that the booming market for * r assed = checking an 
ess 4 new cars continues, getting im- is UNSU p 
ilar | petus in some measure from 
1els : fear of war. 
or- : But generally, the automo- 
ac- i tive picture is still a calm one 
" ; fn =e Mechanic stands up and works in natural, comfort- and accurately check and correct camber, caster, 
the rushed quietly into war work. able position. ..no stooping. ..no squatting. ..no toe-in, turning radius and king pin inclination on all 
art- oa tr Guan ee = eee crawling under car or under rack. . . the Weaver cars and light trucks with Knee-action, as well as 
oie a 7 re been doing all WJ-112 is a floor level outfit . . . It saves floor those with conventional axles. 
~~ a ° 
Dan i ao Seobens — on space ... Saves effort... Saves tempers... Saves For details on contents of outfit, ana price, con- 
- eo time... Attracts trade... Wéins friends... Helps sult your Weaver jobber—or write us for Bulletin 
west F AND when a call comes, build profitable volume. AN-486 
hief, plants will be ready with ex- : 
tion panded facilities and more ma- The WJ-112 Outfit enables mechanic to quickly Weaver Manufacturing Co., Springfield, Ill. U.S.A. 
ndle seen 
ents, ‘ . . 
oe Colonial Auto Sales 
ales Destroyed by Fire 
dl WARSAW, N. Y.— The Colonial 
Auto Sales Corp.’s new building ‘ 
near here was destroyed by fire 
ng July 2, with damage estimated at| 
ile approximately $70,000. The brick| ce . 
——- and concrete building burned to the | aes 
sone ground while oil drums and gaso-| a My, i. 
oor line containers boomed. 
sr., The building was completed only | al 
res- a few months ago. Pat Provenzano 
tary of Rochester owned the building. 


He represented DeSoto-Plymouth. | 
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But Banker Knocks Federal Reserve Statistics . . . 


Durables Sales Seen Climbing 


WASHINGTON. 
new homes and television § sets 
figure prominently in consumer 


spending plans for 1950, according 
to the Federal Reserve Board. 

Record sales in these items and 
a good year for producers of 
such other durable goods as 
household equipment were found 
as a result of a new survey of 
consumer finances by the Univer- 
sity of Michigan. 

But the value of Federal Reserve 


expansion of consumer credit, was 
questioned at the American Indus- 
trial Bankers Assn. convention in 
Los Angeles. 

E. A. Mattison, executive vice- 
president of the Bank of America, 
said federal figures are misleading 


White Named by C of C 


A. E. White of Bob White, Inc., 
Columbus, O., has been named a 
member of the metropolitan plan- 
ning advisory committee of the Co- 
lumbus chamber of commerce, 





Automobiles, ;|and that bankers could do a public 
|service by exploding the myth of 





over-expanding consumer credit. 
| In regard to the survey, the 
| board said: “The extent to which 
these buying plans are carried 
| out will depend considerably on 
what happens to jobs, incomes 
| and prices, availability of goods 
| and credit, and the general do- 
mestic and international situa- 
tion.” 
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great public service by killing once 
and for all the frequently recurring 
myth that consumer credit is 
| reaching dangerous proportions.” 

| Calling Federal. Reserve  con- 
sumer credit figures “overstated, 
|unrealistic and misleading,” he as- 
|serted that bankers have a right 
|to expect that economic statistics 
|of such high importance should 
come from some impartial body. 


Surveyers found consumers at | 
figures, which indicate an over-|the outset of 1950 to be optimistic) Rasmussen Heads List 


| 


personal economic prospects, 





lat the beginning of 1949. 
Most optimistic were 





| Skilled job. 
| farmers. 

“Despite the alarmists, there is 
not too much consumer credit. 
Americans are not fools who rush 
headlong into debts they cannot 
pay,” Mattison said. 


“We as bankers could perform a jtrict managers. 


theres nothing ke MORTEX 


about the general. outlook and their | 
but 
displaying a bit more caution than | 


where the chief source of income 
is a profession or a skilled or semi- 
Least optimistic were 


Of Eutectic Promotions 


Rene D. Wasserman, president of 
Eutectic Welding Alloys Corp., New 


families | York, announces a series of field 


|force promotions headed by the 
|appointment of Dan Rasmussen as 
western sales supervisor. 

Other advances announced were: 
| Herman Greif and Daniel Wetmore 
to regional managers; Hugh Hurley 
and Roy Waldrop to assistant re- 
| gional managers; Don Garrett, Lee 
|Wade and Alex Frederick to dis- 





Every cor purchaser and owner is o sure prospect when you show him just 


how Mortex is applied — how it soundproofs and rustproofs. On every new 
cor order, your salesman should include a soundproofing undercoat. 


MORTEX SALE MEANS DOUBLE PROFITS 


¥ Your profit on the application 


2 You save comebacks for expensive free service to 
remove squeaks, vibrations and rattles which easily 
develop without this “tightening,” rustproofing, 


soundproofing undercoating. 


It pays handsome dividends to merchandise Mortex. Soundproofing is 





1-H OFFICIAL CHECKS TRUCK SALES—W. K. Perkins (left), 
company district offices, 


division, International 


Perkins’ 


rate. 


Harvester, visited 


trip included stops at Spokane, 
Francisco, Fresno, Los Angeles, San Diego and Salt Lake City. 





Use the KNUCKLE TEST 





Ask your customer to rap on 
the hood of any untreated 
car. It will sound tinny. Now, 
let him rap on a door panel 
and notice the difference! 
It's solid, firm sounding, 
having been sound deadened 
ot the factory. 


explained in free booklet, “There's Nothing Like Mortex.” Send for your 


copy now. 


* Listed with 
UNDERWRITERS’ LABORATORIES 
Re-examination Service. 
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truck 


manager of sales, 
branch facilities and 
International dealers on an extended tour of the west coast. Perkins, shown here with R. G 
Greer (right), western region manager, and R. A. Legge (center), San Francisco district 
manager, said that the west coast states are buying heavy-duty trucks at an accelerated 


Seattle, Tacoma, Portland, Oakland, San 


Ala. Government 
May Cutby 26% 


Its Car Family 


| MONTGOMERY, Ala. 
|state government will be a smaller 
| customer for the automotive indus- 
{try if action is taken to carry out 

the conclusions reached by a study 
|just completed by the state legis- 
|lative reference service under su- 

pervision of Director Charles M 
| Cooper. 

The study indicated that the 
| state could decrease its fleet of 751 
|}automobiles by 26 percent without 
impairing state services. 

Motor vehicles now operated by 
various Alabama state departments 
and agencies are valued at $1,091,- 
986, while the cost of operating, 
maintaining and replacing them is 
estimated at $923,882 a year, the 
study found. 

Passenger cars comprise only a 
|third of the total number of motor 
| vehicles owned by the state, the re- 
port said. In addition to the 751 
cars, there were 1,537 other vehi- 
cles as of March 28. 

The report said that since 1947, 
when the number of cars was laste 
|checked, the state has acquired an 


Alabama's 


| 


additional 150, an increase of 24.9 
percent. 

| It was noted that the state now 
maintains one car for every 14 
employes, with 88 percent of the 


autos in the low-price field. 
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PADS for 
1 SIDE i 
White wit Tires 
The soap impregnated in this 
pad is made especially for clean 
ing road film and other foreign 
matter off white side wall tires 


Las-Stik Cleaning Pads restore 
original whiteness, contain ab- 





solutely nothing that can dry out 
| or check the rubber 
Large bulk package for wash 
rack also available. 
If your jobber can'tsupply you, 
order direct from: 





MFG. CO., HAMILTON, O. 


FREE s:: PACKAGE 


SIZE 
| FOR A LIMITED TIME ONLY! 


| Write on your business letterhead to Dept. AN. 
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ard Newspapers, James B. Jones, 
Detroit manager, announced last 


Affecting Factories and Dealers .. . 


Auto Advertising 


By George Deery 

Associate Editor 
,utomotive ads 
made 


classification in May over the same 


month a year ago--30.2 percent, 
according to a _ 52-city analysis | 
made by Media Records. 


All types of ads were up 4.5 
percent to 220,211,436 lines, For 
the first five months of the year, 
compared with the January-May 
period in 1949, the auto industry 
also showed the biggest increase, 
up 15.9 percent. 

Other categories on the upside in 
May were: financial, 23.3 percent; 
general, 8.3 percent; retail, 2.7 per- 
cent; classified, .4 percent. Depart- 
ment stores, a retail subclassifica- 
tion, were up 3.2 percent. 

During the first five months 
other group increases were: finan- 

cial, 10.9 percent; general, 8 per- 
cent; retail, 4.8 percent. 

Classified, however, dropped 1.2 
percent. Department store linage 
gained 4.8 percent. 

* * * 


ANA Sets Parley Date 


The annual meeting of the 
Assn. of National Advertisers will 
be held at the Drake hotel, Chi- 
cago, Sept. 25-27, W. B. Potter 
chairman of the board and direc- 


tor of advertising operations, 
Eastman Kodak Co., announced 
last week. 

At the same time, Potter said 


that Wesley I. Nunn, advertising 
manager of Standard Oil Co. 
(Ind) had been elected chairman 
of the program committee for the 
group’s 4ist annual meeting. 

* * * 


Prest-O-Lite’s Drive 
Announcement of a new 1950 ad- 
vertising campaign for 
Lite batteries, designed for the 
maximum benefit 
to dealers, has 
been made by A. 
A. Feldman, sales 
manager. It in- 
cludes what is 
said to be a new 
approach in con- 
sumer advertising 
which will utilize 


publications, the 
continuation of 

A.A. the cartoon series 
in trade advertising, 
panded dealer help campaign. Lead- 
ing sports figures who use and en- 
dorse the Prest-O-Lite Hi-Level 
battery will be featured in the ad- 
vertising. 

These advertisements will appear 
in such publications as Saturday 
Evening Post, Collier’s, Country 
Gentleman and other nationally 
distributed magazines reaching an 
audience of more than 13,000,000. 


* * + 


Sales Study 

The Philadelphia Inquirer has is- 
sued the 10th in a series of studies, 
published quarterly, entitled Phila- 
delphia Automotive Facts. 

This edition covers the first 
three months of 1950 and gives a 
resume of new passenger and 
commercial vehicle sales in the 
city of Philadelphia and in the 
Philadelphia retail trading area. 
Sales during this first period of 
1950 are compared to those of the | 
cOrresponding period of 1949. Total | 
new passenger car sales in the! 
Philadelphia market during the 
first quarter of each year from 1947 | 
through 1950 are also listed 


* * * 


Ladies’ Day 

A salute to the ladies—-for giv- 
ing the world push-button starting 
—is the theme of the first of a 
series of institutional advertise- | 
ments by Electric Auto-Lite. 


The ad has created consider- 
able comment in the auto busi- 
ness since it marks the first time 
Auto-Lite has publicly taken 
credit for its pioneer work in the 
development of the first six-volt 
electric starting system in which 
the starter and generator were 





Feldman 


Separate units, the company 
States, 
Wide intracompany use of the 


ad is also planned, with reprints 


in newspapers |tributors. 
the sharpest gains of any/ mailed to stockholders. 


Prest-O- | 


leading national | 


and an ex-| 


being distributed to plants, sales 
offices, salesmen, dealers and dis- 
Reprints are also being 


* * * 


New Liberty 


The current’ issue 
| marks the end of the publication 
as such, the name and goodwill 
having been sold to Lawrence 
Holmes, publisher of Taboo and 


of Liberty 





Night and Day. He plans to bring | 
in| 
|@ weekly 15-minute program called 


out a larger monthly 
September. 


The magazine was founded 


Liberty 


in 


1924 by the late Joseph M. Patter- | 


son, publisher of the New York 
Daily News, and Col. Robert R. 
McCormack, publisher of the Chi- 
cago Tribune. 

. * * 


Names 


Elizabeth B. Powell has joined) Humphrey Co., 
| time buyer. 


the radio department of Geyer, 
Newell & Ganger, Inc., as a radio | 





Vestest Kony Makieg - 





The Most Accurate... 
Easiest to Operate... 
Fastest Wheel Balancer Yet... 


The new Stewart-Warner Electronic Wheel Bal- 
ancer does what no other wheel balancer can do 

balances wheels in true running position . . 
. right on the car! Registers vibrations as 


speeds . 


small as 2/1000 of an inch. 


Big dial, swiveled right on top of the unit for 
easy reading from any direction, tells degree of 
unbalance. Stroboscopic lamp, also swiveled fo: 


greater convenience, 


Improved, easier-to-use vibration pickup. 

Unit is compact, streamlined, rugged and easily 
portable on 4 ball bearing Bassick casters. Can be 
wheeled to the job anywhere in the shop or out- 
doors on the driveway. Shock mounted. Operates 
on 110 or 220 volts. Finished in white, aluminum 
and black, with chrome trim. 
trucks and heavy-duty trucks. And, it’s priced 
sensationally low—only $344.95.* 


Stewart-Warner Corporation 
Dept. C-70, 1826 Diversey Parkway 


Chicago 14, Illinois 
*Prices slightly higher west of the Rockies. 





land television time buyer, H. W. | Barton, Durstine & Osborn, Sites! 






shows points of unbalance. 


week. He replaces W. H. Metz, 
who has transferred to the New 
York office. 


HUDSON De 


* + * 


William J. Davis has joined the 
eastern advertising sales staff of 
Mechanix Illustrated, published by 
Fawcett Publications, Inc. Davis 
resigned as sales representative for 
Sport Magazine to join Mechanix 
Illustrated July 1. 

* * * 

Ted Mecke of Ford’s Chester 
(Pa.) public relations department 
has been promoted to the com- 
pany’s new bureau in Dearborn. 





Bradbery Wins Plagne 


Bradbury Motors, Inc. (Kaiser- 
Frazer), Astoria, Ore. has been 
presented a plaque for outstanding 
sales achievement last year by 
Jack Moore, wholesale manager 
for Portland Motors, Oregon K-F 
distributor, and James Edwards, 
factory district manager. Bradbury 


TV SHOW TURNS BACK YEARS—Hudson dealers of the Cleveland zone are sponsoring 
“The World of Yesterday.'’ The Sunday night show 
consists of a 15-minute documentary film on politics, sports, science, fashions, personalities 
and other news-making events. One film showed the great San Francisco fire of 1906. 
Shown, left to right, are: Henry E. O'Grady of Fuller & Smith & Ross, Inc., the dealers’ 
advertising agency; Bob Miller, of the WNBK-TV staff. and A. L Nelson, television director 
of the agency 


| Newell, executive vice-president,|and The Biow Co. Motors led the territory in quota 
announced. Miss Powell was pre- | + * * sales. 
viousl associated with H. B. Arnold Royer, formerly advertis- 
y , y | AUTOMOTIVE NEWS WANT ADS have 
Inc., as a radio|ing director of the Birmingham | peen proven the quickest, least expensive 


of reaching the who want 


Before that she served | (Ala.) Post, has joined the staff of Seah yes fave Gr have whet yon Gantt 
u nt! 
in a similar capacity with Batten, | the Detroit office of Scripps- How- see the back pages of this issue, 


ok of the foe’ KP 


a 


method men 
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H™: a sure-fire money maker you can’t afford to miss. 
It can net you a whopping $37.76 per day .. . actually 


pay back its entire cost in just 942 days! 


Wheel balancing jobs are easy to get. And by balancing 
wheels right on the car, the Stewart -Warner Electronic way, 


any good operator can handle 8 or more jobs per day. Write 


- at all for complete information to Stewart-Warner Corporation, 


Dept. C-70, 1826 Diversey Parkway, Chicago 14, Illinois. 


Heres Me, y000 “a9 it up yourself! 


Charge for Electronic Wheel Balancing (4 wheels at 
$1.50 each) 
Net Profit on Wheel Weights ieees of 6 per car) 
Deduct Your Labor Cost (Estimate $2.00 per hr.) 
EG 


YOUR NET PROFIT PER CAR 
Seventy-four jobs at $4.72 each equal $349.28 which 


is more than the new Stewart-Warner Electronic 


ws es 





Models for cars, 
Wheel Balancer costs you, so... 


74 JOBS PAY FOR IT 
Since most operators can complete an average of one 


job per hour, or 8 jobs per day, multiply $4.72 by 8 
and that's. 


STEWART 


WARNER 
~r 


YOUR NET PROFIT PER DAY Cons? 


mn 











BIG FOUR 


5938 Carthage Ave. 
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Despite Rising Demand . . 
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Used-Car Prices Hold Firm 


(Continued from Page 1) 


the Korean affair, and this view is 
also widely supported in the South. 
Easterners, however, seem least af- 
fected by the war scare, perhaps 
because they are much farther re- 
moved from the scene of the action. 

Reports indicate that tire sales 
have been drastically affected by 
the Korean war. Almost all cities 
report higher than normal tire 
sales, following outbreak of the 
hostilities. 

From Texas came a report that 
demand for tires had “zoomed” all 
over the state as the Korean news 
developed. St. Louis reported an 
increase in tire sales “as a direct 
result of the Korean situation.” 

+ + + 

N CLEVELAND, used-car sales 

during the week ended June 30 
showed continued strength. Sales 
during the period totaled 2,749 
units, against 2,812 in the preceding 
week. 

In southern California, the de- 
mand for new cars was described 
as “tremendous,” while the de- 
mand for tires also showed a 
“huge increase.” 

The fact that new-car sales are 
booming augurs well for used-car 
volume, since the two usually go 
hand in hand. Many customers, 
unwilling to wait for a new car, 
are likely prospects for late-model 
used cars. 

In Fargo, N. D., tire dealers 
agreed that there was a slight “tire 
scare” among consumers. They re- 
ported tire sales slightly more than 
normal and an increase in inquiries 
about tires. 

+ * * 
A UTOMOSILS dealers in Fargo 
“4% declared that the most imme- 
diate effect of the Korean war was 







Patent No. 2481916. U. S. & Foreign Patents Pending 


...is a HENDERSON exclusive! 


ONLY revolving double bead 
breaker on the market revolves 
a full 360 degrees. Breaks both beads 
same time or one at a time if 
preferred. Other exclusives include 
forked demounting tool designed to 
not rip; and new non- 
climbing blade and lip feature of 
fool-proof mounting tool 


to bring in hesitant customers. Sev- 
eral of them reported cases of cus- 
their minds 
much faster about purchasing a 
while others re- 
ported that “choosy” prospects had 
suddenly abandoned their choosi- 


tomers making up 


new automobile, 


ness for immediate delivery. 

At least two Fargo dealers 
could see no change in business 
attributable to the Korean batt- 
ling, however. Some other deal- 
ers also were inclined to credit 
their good business to factors 
other than the war scare, 
Business 


of new-car titles. Normally, about 
eight inches of space suffices for 
the title listings, but on June 30, 
the day after U. S. ground forces 
were sent into Korea, the title list- 
ings took up 14 inches of space. 

From Dallas came a report that 
American intervention in Korea 
had “sharply accelerated the de- 
mand for new and used automo- 
biles and also tires.” 


* + * 
N THE tire sales spurt, war fears 
were more discernible, Dallas 


dealers said. Many tire buyers told 
dealers that they did not want to 
get caught again with old tires, if 
there was a possibility that they 
might be rationed. 





ae 


Unfounded rumors also swept the 
city that automobile factories had 
already been forced to curtail pro- 
duction because of war material 
orders, 

It was believed that these ru- 
mors probably resulted from sin- 
cere statements by car dealers 
that their stocks had been de- 
pleted by “war-scare” buying. 

Dealers admitted that their stocks 
were inadequate prior to the Kore- 
an incident, and that they were 





Greatest 
of all 
Bead 


Breakers 








YOU BE THE JUDGE. 


Compare the 


Henderson on every point of value 
Judge it on appearance on ease 
{ operation yn unmatched 
durability n exclusive feature 
and simplicity of design. On ever 
point you will agree that the Hen 
derson is the best buy — that you'll 
do better with Henderson 


HENDERSON TIRE CHANGER DIVISION 


Manufacturing 





Dept. H-1 


and Sales 


Cincinnati 12, Ohio 


in Omaha could be 
measured by the published listing 























ing spree, 
* * * 


actually stimulated 


sold had they been available. 
Stocks of tires were in much 
better shape, however, and t:re 
dealers said that retail sales were 
as much as 50 percent above nor- 
mal in the first few days after 
the fighting broke out in Korea. 
The pressure for 


of degree. 


demand. 


floor traffic. 

. * * 
~OMEWHAT similar information 
\“ was reported from Miami. 
Dealers there called business “boom- 
ing, as buyers swarmed into show- 
rooms.” 

The rush began almost on the 
day of U. S. intervention in Korea, 
dealers said, adding that it showed 


Fourth of July holiday. 

Several Miami dealers revised 
their plans for a long holiday 
over the Fourth, when business 
picked up. Instead of closing on 
Monday (July 3) as originally 
planned, they stayed open that 
day. 

Dealers said there was virtually 
no change in the demand for used 
cars, but that the market was con- 
tinuing steady. Just before the out- 
break in Korea, the used-car mar- 
ket in Miami had improved con- 
siderably with prices advancing 
$100 to $150 on better models. 

o ” * 


HE rush for cars in Miami was 
not without its amusing inci- 
dents. M. B. Ross, manager of 
Luby Chevrolet Co., tells this story: 
“A man came in and gave the 
onceover to four models we had 
on the floor. He was debating be- 
tween a coupe and two-door when 
another customer took the coupe. 
He called up his wife, but by the 
time he hung up, the two-door was 
gone. Then he debated between 
two convertibles, and we sold both 
of them before he could make up 
his mind. That all happened with. 
in the space of 30 minutes.” 
J. B. Sage, general manager of 
Hodson Pontiac, said there was 
strong demand in Miami for both 
new and used cars. He said sev- 
eral physicians had sought as- 
surance they would be able to 
get new cars. Sage predicted an 
increase in used-car prices, and 
possibly new-car prices as well. 
Dale Spitler, used-car manage: 
of Munroe-Zeder (Chrysler), Miami 
said it is getting more and more 
difficult to buy used cars from in- 
dividuals. He said prices have gone 
up $100 to $200 over the levels of 
two weeks ago. 
* . * 

THER new-car dealers reported 

a shortage of used cars, while 
several used-car dealers also noted 
that buying used cars from indi- 


sition. 





| John Jones, Inc. (Dodge), Miami, 
said his firm had made no change 
in prices of used cars, “although 
| We are expecting them to go up.” 
Studebaker Miami Motors re- 
ported that people are holding on 
|}to good used cars. It was admitted 


that many of these people expect | 


used-car prices to advance in the 


s|near future. 


On the other hand, Burton Gins- 
| berg, manager of Nash-Miami Mo- 
tors, said, “We don’t find too much 
demand for used cars, although we 
do not have too many. Prices have 


not changed.” 
* * . 


| N D Uy S T R l E S, | nc. iT stampede for tires got un- 


der way in Miami about a day 
ahead of the new-car rush, accora- | 
ing to tire dealers. They reported | 
many cases of customers buying | 
four or five tires “just in case.” 
There was also an increase in bat-| 
tery sales, the dealers said. 

Elsewhere around the country, 


practically wiped out by the buy- 


HIS lack of normal stocks has 
prevented Dallas dealers from 
estimating how much war fears 
car demand. | 
Dealers report they have no idea} 
how many cars they might have 


automobiles, 
both new and used, was simply one 
Unable to meet demand 
all along, dealers said the situation stasis a 
was only made worse by the new 


One dealer said that he had to 


bring in his salesmen just to an- 
swer questions and take care of 


no signs of diminishing after the 


viduals has become a tough propo- | 


Frank Burke, sales manager of | 


SERVICE SECTION 


the picture varied. From Boston 
came a report that the “general 
| feeling is that the crisis will blow 
over,” and dealers were proceed- 


ee ROSEVILLE, Calif. —(UTPS) 

Ww hatever their location, dealers A two-day automobile show spon 
were keeping a close eye On Ne€WS|sored by the Roseville Automobile 
reports and inventory sheets, wait-| Dealers Assn. here closed with both 
ing to see how far it would all go,/dealers and public claiming it a 
and whether the time had come to/| success. 
go higher on bids for used cars. More than $65,000 worth of 195( 
Bos Gorpon | cars were on display. Twelve deal- 
ers participated. 

Donald Eades and John McCario 


Roseville (Calif.) Exhibit 
Termed Success 


| Show Business 


| Bankruptcy Notices Given 


were co-chairmen of the show 
By Two Canadian Dealers Peter Korich is president of the 
Dealers Maurice Majeau, Mont- association. 





real, and Leo Fleurant, St. Jovite, | . : - == 

Quebec, have made assignments in Emanuel Names Kitchens 
bankruptcy. Albert Lamarre has| Ted Emanuel, owner of Emanuel 
been appointed trustee of Majeau’s| Nash Motors, 1100 N. Washington 
estate and J. Paul Vermette is|St., Bastrop, La., has appointed B. 
handling Fleurant’s, according to|F. Kitchens as manager of his 
officials in Ottaw2. service department. 
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grant full and complete reciproc- 
ity and to encourage anti-diver- 
in the interests of assur- 
ing that state tax revenues col- 
|lected from highway users shall be 


The executive committee also di- 
|rected the ATA legal department 
to appeal a June 5 order of the 
Interstate Commerce Commission 
Class I motor 
freight carriers to resume the re- 
porting in their annual statements 
of the days or hours of the vari- 
ous classes of employes compen- 


industry 
resentment over antitruck state- 
ments of Andrew H, Phelps, vice- 
president of Westinghouse Elec- 


ION SERVICE SECTION 
ATA Officials Hold Busy 2-Day Parley. . 
bit j 
Ss) : 
ipon- & SAN FRANCISCO, — At a two- 
obile | «day session of the executive com- 
both mittee of the American Trucking |sion law” 
it @ |  Assns. here, it was agreed that the | 
; organized trucking industry should 
1950) quicken its efforts to bring about |devoted to highway purposes. 
deal- complete licensing and fee reci-| 
: procity among the states. 
Sario The committee, acting in re- 
how. ~~ sponse to strong recommendations 
the | made by the ATA household goods|which requires 
g earriers conference, instructed the 
t ATA highway committee to appoint 
ns ; a special subcommittee to press 
nue] | forward on the ATA reciprocity ; 
gton p policy already adopted. sated during the year. 
dB. } As approved by the ATA board Widespread trucking 
his of directors in October, 1948, the 
: ATA reciprocity policy provides 
— oe in part: 
a 


“Any motor vehicle properly li- 
censed in one state should have 
the right to operate in any other 
state without acquiring any addi- 
tional license plates or payment of 
any additional registration fees. 
Reciprocity should be full, com- 
plete and automatic.” 

To overcome reluctance of states, 
in some instances, to enter into re- 
ciprocal arrangements, the ATA 
policy also advocated amendment 
of the Federal Aid Highway Act “to 
provide incentives to states to 
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month to help you have used car ads that 
pull buyers. The best of timely used car 
ad-ideas culled from everywhere. Aver- 
ages 170 ads each issue. (Many result- 
checked.) Now in 12th year. Edited by the 
authors of “How to Write Used Car Ads 
that Bring More Buyers." Only $40 a yeor 
in advance or $4 billed monthly. Cancel 
at will, either plan. 
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tric Corp., found expression in 
a resolution calling upon officers 
of Westinghouse to clarify 

whether the Phelps attack is that 
of an individual, or whether the 
charges have the official endorse- 
ment of the corporation. 

The resolution had reference to 
a speech by Phelps in April before 
a railroad group in Chicago, in 
which he accused trucks of caus- 
ing major damage to highways, re- 
peated railroad “subsidy” charges, 
and complained of trucking indus- 
try operating practices 

Accepted by the executve com- 
mittee were recommendations of a 
highway panel of the Transporta- 
tion Assn, of America relating to 
amortization and depreciation, pub- 
lic aids to transportation, rate regu- 
lation and allied subjects. 


Truckers to Push Reciprocity 


Dixon Lines, Kingsport, Tenn., in 
a case involving exemption of em- 
ployes from overtime provisions of 
the Federal Fair Labor Standards 


act. 

The staff of ATA was given a 
directive to participate in an in- 
vestigation of long-haul trucking 
in the event a petition of rail- 
roads for such an inquiry is 
granted by the ICC. 

A proposal to advocate reorgan- 
ization of the ICC was referred to 

a special committee for further 
study. 

Turning to organizational 
ters, the executive committee: 


mat- 





1. Accepted a report of the ATA 
administrative committee contain- 
ing a proposed “codification” of 
ATA policy, with the exception of 
an item dealing with suggested 
federal regulation of vehicle sizes 
and weights, on which action was 
deferred. 

2. Accepted a report of a spe- 
cial committee holding that pro- 
posed reorganization of ATA along 
regional lines would be impracticai 
at this time, but directed by ATA 
President Henry E. English to take 
steps toward formation of a joint 
committee of ATA and the West- 
ern Highway Institute for the pur- 
pose of exploring possible limited 
affiliation of the Institute with 
ATA in view of the great distance 
of the 11 western states from ATA 
headquarters;in Washington. 

3. Turned down an equipment 
supplier suggestion that ATA 
raise funds through an equip- 
ment drawing. 





In the field of safety promotion, 
the committee voted down a pro- 
posal which would have relaxed 
rules governing qualifications of 
drivers participating in the ATA 
national roadeo and related state 
contests. The rejected change 
would have admitted drivers hav- 
ing only “non-chargeable” acci- 
dents. The present rule requires 
a record completely free of acci- | 
dents of any kind for the year | 
preceding the contest. | 
Approval was given to a plan un-| 
der which ATA will 
organization to be known as'| 
“American Roadeo Drivers.” This 
is designed to give special recog- | 
nition to all truck drivers, past | 
and future, participating in the| 
ATA Roadeo. Among other things, | 
such drivers will be presented with | 
distinctive emblems by ATA. 
Approved was a resolution for| 
ATA support of an appeal by Spec- | 
tor Motor Service, Chicago, from 
a court decision holding that a 
state (Connecticut) may tax the! 
net income of motor carriers orig- 
inating traffic in the state even 
though such carriers are engaged 
solely in interstate commerce. 
The committee directed the ATA 
general counsel to assist Mason & 


Trust 


(Continued from Page 6) 
seeks a broad injunction requir- 
ing the defendants to cease re- 
straining activities. 

The individual member of NAPA 
named as a defendant is T. L. Mc- 
Gonagle, of Denver, engaged in 
business in that city under the 


name of Denver Gear & Parts Co. 
* * . 


establish an 


[ex 23 corporate members of 
NAPA who are named as de- 
fendants are: 

Genuine Parts Co., Atlanta; Camp- 
bell Motor Parts Co., Boston; Unit 
Parts Corp., Buffalo; Automotive 
Parts Co., Inc., Columbus; NAPA 
Des Moines Warehouse, Inc.; NAPA 
Jacksonville Warehouse, Inc.; Col- 
year Motor Sales Co., Los Angeles; 
Standard Unit Parts Corp., Minne- 
apolis; Brittain Brothers, Inc., Okla- 
homa City; Motor Parts Co., 
Omaha; Quaker City Motor Parts 
Co., Philadelphia. 

NAPA Pittsburgh Warehouse, 
Inc.; Motor Parts Corp., Richmond: 
Mendenhall Auto Parts Co., Salt 
Lake City; NAPA Syracuse ware- 
house, Inc.; Authorized Motor Parts 
Corp., St. Louis; Automotive Parts 
Co., Indianapolis; General Auto 
Parts Co., Kansas City; Grand Rap- 
ids Automotive Supply Corp., In- 


4. Approved participation in and 
contributions to the Transporta- 
tion Assn. of America by individ- 
ual trucking companies. 

5. Accepted a report on ATA 
public relations activities. 

6. Directed the ATA staff to pre- 
pare an analysis of a proposed 
“Trucking Industry Platform” for 
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DEALER EXHIBIT AT LOS ANGELES HOME SHOW—Many persons visited the display of 


J. E. Coberly (Lincoln-Mercury). This section 


the Grand Canyon Economy Run winner and a Mercury coupe. 


includes a Mercury convertible, a replica of 
Lincoln and Lincoln Cosmo- 


politan cars were exhibited outside on the grounds of the model homes. 


Vickers Offers 
Magnetic Particle 
Clutches, Brakes 


ST, LOUIS. — Magnetic-particle 
clutches are now available for com- 
mercial uses, according to Vickers 
Electric. 

First developed for use by the 
Navy for such devices as radar, 


consideration by the ATA commit- 
tee on highways. 

7. Approved changes in the ATA 
national truck safety contest rules, 
dealing with the method of re- 
porting and summarization of re- 
turns. 

8 Deferred action on a posi- 
tion with respect to a proposed 
congressional investigation of 
highway planning, finance and 
taxation studies. 

9. Deferred action on a proposal 
to finance university highway stud- 
ies, pending expected engagement 
by ATA on a full-time highway 
engineer. 





sonar and fire control, Vickers 
magneclutches and magnebrakes 
are available to industry for con- 


|trol of torque, speed and position, 


says Vickers. 

The magneclutch is a controllable 
coupling which utilizes the linking 
action of a dry magnetic mixture 
in a magnetic field between driv- 
ing and driven parts to transmit 
torque. The mixture is composed 
of iron particles and flake graph- 
ite. The magnetic field is estab- 
lished by current flowing through 
a coil, and by varying the current 
the degree of clutching can be con- 
trolled. 

Design and operating advantages 
offered by the clutch, according to 
Vickers are: small control power 
and extremely fast response, no 
wear on torque transmitting sur- 
faces, torque at zero slip, large 
maximum to minimum torque ratio 
and easy adaptation to remote 


control. 

With some models in production 
now, Vickers said it expects to have 
a complete standard line of magne- 
clutches and magnebrakes avail- 
able soon. 
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sale. Try it on both new 
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vourself. 
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guards for 1946-49 models. Gleam- 


ing beauty — “‘looks like a million” 
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vear when ordering. Send for FREE 


catalog and price sheets today. 
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74 
Rising Warns 
Against Steel 


Nationalization 


DETROIT. — Speaking on a na- 
tional radio program, Frank Rising, 
general manager of Automotive and 
Aviation Parts Manufacturers, Inc., 
declared that steel cannot be classi- 
fied as a public utility. 

“Every American will suffer if 
the steel industry is price-fixed and 
eventually nationalized,” he said 
during an interview by Bill Slater 
on. the “Americans, Speak Up” 
radio program. 

Calling the steel industry “fierce- 
ly competitive,” Rising excluded it 
from his definition of a public 
utility—“a monopoly enjoying an 
exclusive franchise and protected 
from competition.” 

Asked if he saw any danger of 
steel being forced under govern- 
ment control, Rising replied: No, 
not if the American people are 
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industry and 
among the public I sense a growing 
alarm lest the example of the So- 
cialist-Labor government of Great 
Britain be followed in America 
before we fully recognize the dis- 
astrous consequences of socializa- 
tion in practice.” 

If the steel industry is nation- 
alized, Rising said it would mean 


“imposing the known inefficiencies | 
and wasteful extravagance of gov-| 
ernment bureaucracy on, first, the) 


steel industry and later on the mul- 
titude of fabricating industries 
which use steel.” 


Gulf Awarded Franchise 
On Turnpike Extension 

PITTSBURGH. — Gulf Oil Corp. 
has been awarded the food and 
service station franchise on the 
eastern extension of the Pennsyl- 
vania Turnpike. Seven stations and 
dining places are planned for com- 
pletion by Oct. 1. 


Under an agreement with Gulf, 
the Howard D. Johnson Co. will op- 


made aware of the whole truth,! erate the restaurants. The Johnson! ago, 
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HE TAKES CAR. DAUGHTERS TAKE KEYS—The mayor of Berwyn, Ill., William J. Kriz 
(center), has purchased a Pontiac Catalina super deluxe from Charies J. Beranek Motors, 
6621 Ogden Ave., but .. . Marilyn (left) receives a key from George H. Wehman, general 
manager, and Audrey gets a key from Harry L. Blout, who arranged the sale. The girls 
promised the mayor he could have the new ‘‘hardtop"’ to drive to the city hall each morn- 
ing—providing one of them goes along to drive the car back. 








firm is a leading operator of road- 
side restaurants in the eastern 
part of the U. S. and has managed 


1,000 Groups Join 
the food outlets on the original In Distribution of 
turnpike since its opening 10 years 


U.S. Buying Data 


WASHINGTON.—More than 1,000 
chambers of commerce, trade asso- 
ciations, state development and 
planning agencies and other busi- 
ness groups in 48 states are now 
voluntarily cooperating with the 
U. S. Department of Commerce in 
its program for widespread distri- 
bution of information on proposed 
government purchases of goods and 
services, Secretary Sawyer report- 
ed last week. 

The program, designed to give 
business men all over the country 
equal opportunity to compete for 
federal military and civilian pro- 
curement contracts, was started 
March 15 as the result of an agree- 
ment between the Department of 
Commerce and the Department of 
Defense and General Services Ad- 
ministration which purchases goods 
and services for the government. 

At that time arrangements were 
made for the distribution of the 
information through 155 outlets. 
Since then widespread interest in| 
the program has developed and} 
many other groups, desiring to ob- | 
tain some of the business for their | 
respective areas, have made known | 
their desire to act as cooperating 
agencies. Requests for permission | 
to become outlets are being re- 
ceived each day, it was stated. 
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SERVICE SECTION 


Auto Electric Assn. 


Publishes Catalog 


On Service Parts 


DETROIT.—A 544-page parts ref- 
erence book—“AEA Universal Cat- 
alog of Original Equipment Serv- 
ice Parts”—is being distributed by 
the Automotive Electric Assn., 800 
Michigan building, Detroit. 

This catalog provides information 
regarding the units and their com- 
ponent parts which are furnished 
as Original equipment for passenger 
cars and trucks by the manufac- 
turer members of the association. 

It covers such items as starters, 
generators, regulators, distributors 
and other electrical units as well 
as carburetors, gauges, windshield 
wipers, shock absorbers and other 
specialized automotive equipment. 

One section of the catalog is de- 
voted to showing the “application” 
linformation of the various units 
and parts. Another section illu- 
|trates the parts and lists the vari- 
/ous makes and models on which 
they are used. 

This present issue covers passen- 
ger car and truck models from 1938 
through 1949, inclusive. The next 
issue, which will be available later 
this year, will cover data on only 
1950 models. 

The following companies are 
members of the manufacturers 
division of the association: Amer- 
ican Bosch Corp., Auto-Lite Battery 
Corp., Bendix Products division, 
Briggs & Stratton Corp., Carter 
Carburetor Corp., Eclipse Machine 
division, Electric Auto-Lite Co., 
Fairbanks, Morse & Co., Holley 
Carburetor Co., Houdaille-Hershey 
Corp., Jack & Heintz Precision 
Industries, 

King-Seeley Corp., Leece-Neville 
Co., Marvel-Schebler Carburetor 
division, Monroe Auto Epuipment 
Co., Norma - Hoffmann Bearings 
Corp., Packard Electric division, 
Purolator Products, Inc., Scintilla 
Magneto division, Stewart-Warner 
Corp., Trico Products Corp., United 
Motors Service division, The 
Weatherhead Co., Wico Electric 
Co., Zenith Carburetor division. 





He's Tops 
I-H Salesman Wins 


Denver Award 


DENVER.--A_ 66-year-old Inter- 
national Harvester truck salesman, 
who won't stop covering his terri- 
tory 'til he’s “in a wheelchair,” has 
been named Denver's outstanding 
salesman at the second annual tes- 
timonial banquet of Denver Sales 
Executives, Inc, 

He is George K. Thomson, one of 
the leading salesmen in the com- 
pany and top man in the local 
operation. 

A native of Scotland, Thomson 
came to this country when he was 
two. He received his degree from 
the college of pharmacy at the Uni- 
versity of Illinois, and made the 
happy discovery during his time as 
a pharmacist that he could sell 
things. In 1915 he came to Den- 
ver and went to work as a retail 
car salesman. 

He has been with the motor truck 
division of the International Har- 
vester for the past 20 years. He is 
one of only seven men who have 
won a membership in the exclusive 
Triple Diamond club, comprised of 
outstanding I-H salesmen in the 
world, for 13 consecutive years. 

At 66, he “still displays the ag- 
gressiveness, the ability, and stick- 
to-itiveness of a young, dependable, 
hard-hitting salesman,” his em- 
ployers said in recommendation. He 
was a top salesman of the local 
operation for 1949 and leads a field 
of 10 for 19650. 


Increased Motoring Ups 


New York Accident Rate 

ALBANY, N. Y. — More New 
Yorkers are driving more automo- 
biles farther this year, and having 
more accidents, according to Spen- 
cer E. Bates, president of the state 
tax commission. 

Bates said 1950 motor vehicle 
registrations, as of Apr. 30, totalec 
3,245,474. A year earlier there wer« 
3,004,173. Motor fuel sales, in = 
four-month period, rose from 714,- 
069,667 gallons to 769,743,684. Th« 
personal injury accident total ros: 
from 19,001 in the first quarter of 
1949 to 22,567 for the first three 
months this year, 
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SERVICE SECTION _ 


‘Traffic Mishaps 
Kill 491 During 
July 4 Weekend 


CHICAGO.—During the four-day | 


like a Sunday school picnic.” 


this butchery,” he __ stated. 


made up their minds 


Fourth of July weekend, 491 per- 
sons were killed in highway acci-| 
dents, according to an Associated | 
Press tabulation. 

This far exceeded the pre-holiday 
prediction by the National Safety | 
Council that 385 would die on the | 
roads, | 

The toll prompted Ned Dearborn, | j,vestment in an 
president of the council, to say “it| WANT AD will bring quick results. 


his own part in the slaughter. 


drowned, 122 perished 


was killed by fireworks. 
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The Complete, Safe CARBO 


| : 
made the weekend in Korea seem 


“There is no rhyme or reason for 
“it 
couldn’t happen if the people once| 
it couldn't | 
| happen. It can be brought to a stop | 
jin a hurry if every American will 
only decide that he is going to stop 


Aside from traffic fatalities, 179} 
in miscel- | 
laneous accidents and one person 
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|\N. Y., Texas, N. C. Are Guilty... 


3 States Divert Road Funds 


WASHINGTON. Diversion of 
| highway tax revenue to non-high- 
| way purposes was enacted legisla- 
tively in three states this year, ac- 
cording to the National Highway 
Users Conference. 

A recent NHUC report on the 
highway tax use situation gener- 


Want to buy or sell something? A_ small | a]ly says: 
AUTOMOTIVE NEWS 


New Jersey increased its reg- 
istration fees, with proceeds of 
the increase (estimated at $2 mil- 
lion annually) going to the gen- 
eral fund. In addition, for fiscal 
years 1949-50 and 1950-51, New 
Jersey has diverted $19 million 
and $22 million respectively to 
balance the budget. 


Texas increased its sales tax on 
motor vehicles by 10 percent (to 
1.1 percent and diverted proceeds 
of this increase to a state hospital 
fund. A proposed bill in Texas to 
transfer $1,250,000 monthly from 
the farm-to-market road fund to 
an eleemosynary fund was killed. 

South Carolina, in levying a tem- 
porary (four year) one cent gaso- 
line tax increase, provided that the 
proceeds derived during the first 
year are to be used for general 
|fund purposes. 

Proposals to prohibit or restrict 


Dealer’s Efforts 
To Sell America 


Increase Business 


MEADVILLE, Pa.—Ralph Weber, 
Chrysler-Plymouth dealer here, who 
started out on a program to “sell 


America back to the Americans,” | 


reports that it is a good buy. 

He found, Weber says, that his 
efforts to help his community re- 
bounded to help him through in- 
creasing his contacts. 


He referred to the “Land of the| 


Free” series on economic educa- 
tion produced by Ross Roy, an au- 
tomotive advertising agency. 


Roy invested about $250,000 in 


the program in the belief that a 





DEALER CRUSADE—Raliph Weber, Chrysier- 
Plymouth dealer in Meadville, Pa., on his 
way to spread the story of the American way 





So simple to install, so 

quick and effective to use, 

so completely concealed, 
CAR-MON Exhaust System 
is the most practical, efficient 
way of removing dangerous carbon monoxide gas fumes, 
for any number of cars. Simplified installation permits the 
flexible and underfloor ducts to be easily and economically 
installed anywhere. Floor plates conceal and protect tube 
from damage. No tripping or handling heavy tubes. Entire 
tube disappears within duct. Permits exhaust testing while 
in operation. Employees work better, feel better! Leading car 
dealers depend upon CAR-MON. 


WRITE FOR 
DETAILS 
TODAY! 


adway, Chicago 40, IB 





CAR-MON PRODUCTS CO., 4552 Bro 


of life through the ‘'Land of the Free'’ edu- 
cational series 


professional attempt to depict the 
facts behind America’s greatness 
was needed. 

The program consists of six films, | 
six recordings and full-color book- | 
lets. 

Weber said that he read of the| 
program in  AvutTomotive News| 
months ago at the time he was|! 
program chairman for the month | 
for the Meadville Lions Club. 

He obtained the films for the} 
Lions club. The members, he said, 
were so impressed that the Lions | 
and Weber took on the job of | 
spreading the program throughout | 


the community. 





N. C. Registry Climbs 
RALEIGH, N. C. — North Caro- | 
lina motor vehicle registrations 
have passed a million, five months 
earlier than in 1949, the depart- 
ment of motor vehicles announced. 
Total registrations of 1,200,000 in 
1950 is expected. | 














diversion were before the legisla- 
tures of eight states this year. In 
Mississippi, New Jersey, New York 
and Rhode Island constitutional 
amendments were proposed without 
success; in Virginia a _ resolution 
was again adopted expressing the 
intention of the legislature that 


highway use taxes be used for high- 


way purposes only. 

(It should be noted that New 
Jersey and New York—two of 
the worst offenders in regard to 
diversion—are embarking on 
multi-million dollar toll road 
projects.) 

The people of two states—Okla- 
homa and Tennessee — will vote 
next November on proposed amend- 
ments to their state constitutions 
prohibiting diversion. Already 21 
other states have adopted similar 
amendments designed to defend the 
integrity of highway use tax rev- 
enues, 

Louisiana is currently consider- 
ing a bill which would end diver- 


75 


sion of % cent of the nine-cent 
gas tax to its seaports, and Massa- 
chusetts is considering a proposal 
to direct the expenditure of motor 
vehicle excise tax proceeds to- city 
and town highways. 


In Georgia, the senate adopted 
a resolution urging the house to 
initiate legislation to lower mo- 
tor vehicle taxes and to dedicate 
the proceeds of such taxes to the 
highways. Georgia’s Gov. Tal- 
madge has come out in favor of 
such a dedication. 


There are some indications that 
some state highway departments 
may be ordered to spend additional 
sums in the near future to relieve 
unemployment While technically 
there might be no diversion in such 
cases, actually there is a danger 
that “make work” projects will be 
started and highway funds so ex- 
pended would accomplish little in 
the way of practical highway de- 
velopment. This would be especially 
true in states having no long range 
highway improvement programs. 
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Sawyer Explains 
Reorganization of 


Commerce Bureau 


WASHINGTON. According to 
Secretary of Commerce Sawyer, the 
primary reason for reorganization 
of the Bureau of Foreign and Do- 
mestic Commerce is to make its 
services more readily available to 
industry and trade. The move 
merges related activities formerly 
carried out by both the Office of 
International Trade and the Office 
of Domestic Commerce. 

Sawyer points out the action is 
consistent with recommendations 
made by the Hoover commission. 
Aside from considerations of op- 
erating efficiency, Sawyer explained 
he was “primarily interested in 
making it easier for the business- 
man to obtain all available infor- 
mation and assistance on a par- 
ticular commodity from a single, 
central source.” The action: 

1. Establishes an Office of Indus- 
try and Commerce (OIC), abolish- 
ing the Office of Domestic Com- 
merce and transferring all of its 
responsibilities to the new office. 

2. Consolidates all of the indus- 
try—commodity units of the BFDC 
in the new office. 

3. Transfers the responsibilities 
of the OIT with respect to com- 
modities, export controls and trans- 
portation and communication to 
the new office. 











Atlas Depicts Changes 
In Regional Economy 


WASHINGTON.—Changes in U.S 
economy, by states and regions, 
are graphically presented in a pub- 
lication just released by the De- 
partment of Commerce. 

Entitled “Economic Development 
Atlas—Recent Changes in Regions 
and States,” the book contains 14 
maps, each accompanied by brief 
narratives and tables. 

Copies of the atlas are available 
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999,999 OTHERS PRECEDED HiIM—Here is the writer of the millionth examination paper 
in one of the largest educational programs ever undertaken b 
veteran serviceman at Tremont Auto Sales, ; 
Ave., Chicago, submitted it in the Chrysler Master Technicians Service conference, the 
1 in dealerships selling Plymouth cars throughout the 


firm. Glenn Ashby 


program through which servicemen 
U and abroad 


here (center) 


> learn factory-approved service methods. n I 
Tremont 13 years, is a veteran of 30 years in the automobile service business. He is shown 


receiving the congratulations of 


Florida Adopts 
Standard Form 
For Car Titles 


TALLAHASSEE.—A new form of 
| title certificate for Florida vehicles 
|went into use July 1. Arch Liv- 
|}ingston, motor vehicle commission- 
ler, said it was adopted as a means 
jof turning over to machines part 
|of the voluminous work of his de 
— 
| The ‘certificate is 


ef standard 


Pontiac Cites Shikles 


L. E. 
Shikles Motor Co. (Pontiac-Pack- 
jard), Jefferson City, Mo., has been 
— with a reproduction of 
the painting of Chief Pontiac by 
| Pontiac division. The honor coin- 
|cided with celebration of the auto 
firm’s 15th anniversary. The better 
dealer award was presented by AIl- 
len F. Ives, manager of the Pon- 
tiac St. Louis zone. 





/ 


an American industrial 
nc., 6040 Cottage Grove 


Ashby, who has been with 


S. Hatch, left, regional manager of 


Plymouth, and Anthony J. Piccatto jr., Tremont's service manager. = 


WASHINGTON. — At 
many persons plan to buy a new 
car this year as did last year, ac- 


cording to a survey of consumers’ | 


finances and plans by the Federal 
Reserve Board. (Currently, new 
car sales are running about 500,000 
ahead of 1949). 

In addition, the board said, the 
1950 survey turned up a substan- 
tial number of more _ persons 
planning to purchase used cars. 
“Approximately 11,000,000 con- 

sumer spending units purchased 
new and used automobiles in 1949,” 
the report said, “and nearly five 
million of these also bought one 
or more of other selected durable 
goods, such as refrigerators, radios 


from the superintendent of docu-|and television sets and large house- 
ments, Government Printing Office, | hold appliances.” 


Washington 25, D. C. 
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in Tennessee in the past 10 years 


increased from 


$294,700,000* | 


“U.S. CHAMBER OF COMMERCE 
FiGuRES 


The heart of /'QY 7 Tennessee is 


INTZA'S LNW Wb ib 1s 


The ""'MONEY TOWN” of the South 


Reach this prosperous market through two great newspapers. 


CNPC hag 
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Newspaper Printing Corporation, Agent, 


The FRB said that approximate- 


F PROGRESS 


NEW CONSTRUCTION 


U. S. Still Car-Minded 


FRB Survey Finds Just as Many Prospects 
Around This Year as Last Year 


least as) 


|nation as 
|about 


}might rise slightly on items other 
{than those 








ly 48 percent of all automobile buy- 
ers reported using credit last year, 
compared with 39 percent in 1948. 

As in previous years, the board, 
added, purchases on credit were | 
more frequently reported for used 
cars than for new cars. (For the 
a whole, it was said, 
40 percent of all new cars! 
and 60 percent of all used cars are 
now financed). 

The survey found consumer op- 
timism still prevailing that a de- 
cline in the cost of living might 
be in prospect. Only a third, it 
was said, were looking for prices 
in general to drop, but more than 
half were of the opinion that | 
price reductions would take 
place in the hard-goods lines— 
automobiles and other durable | 
items. | 
There were, however, more peo- | 
ple this year who thought prices | 








automotive, 


The survey found that at least | 
three out of every 10 persons spent | 
more money in 1949 than they| 
earned. This was a slightly higher | 
proportion than in 1948, 

The FRB said that persons in the | 
$3,000 income group were the most | 


yy 
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ANTHONY CO., Streater, Ilineis 
Dept. 201 





Shikles, president of the 


| mated more than 100,000 readers weekly! 
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SERVICE SECTION 


size, to make filing easier. It shows 


whether the car is new, used, 
bought in Florida or brought in 
from outstate. It also contains 


other specific information, Living- 
ston said. 

The new form will be issued only 
}On cars bought after July 1. The 
3,000,000 titles now outstanding will 
be replaced as the vehicles change 
hands, he added. 


Buffalo Dealer Assn. 


Adds 3 New Members 


The Buffalo Automobile Dealers 
Assn. announced three new mem- 
bers. Royce Motors, Inc., 77 Olean 
St., East Aurora (DeSoto-Plym- 
outh), and Penseyres Motors, Inc.., 
| 5201 Broadway, Lancaster (Oldsmo- 
bile), are new active members. Art 
Barry Motors, 392 Kenmore Ave., 
jused cars, is a new associate 
member. 





AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry . . an esti 








‘ANTHONY? 





Contractors everywhere 
are buying where they 


can do the best. As one 
contractor recently re- 
marked: 


“After weighing all of 
today’s factors of price, 
quality and performance | 
bought Anthony Dump Bodies 
and Hoists . they cost me 
less.” 


For prices on equipment to meet 
your specifications it will pay you 
to call your Anthony distributor 
Quick delivery from stock. Write 
for name of your Distributor 











inclined to make purchases on the 
cuff. Fewer people, it was added, 
had savings bonds or savings ac- 
counts at the end of 1949 than at 
the beginning. 

The number of people having 
checking accounts showed an in- 
crease, but the average amount 
in these accounts was down from 
the year before. 


An average consumer was pic- 
tured by the FRB as being optimis- 
| tic about the general economic out- 
look as of early 1950, but not quite 
| So enthusiastic as a year before. At 
the same time, there was less down- 
right pessimism. 

In their own opinion, according 
|to the FRB, the average consumer's 
| financial position was just as good 
| Starting out 1950 as it was all 
|}through 1949. To the extent that 
the consumer is an independent 
element in the nation’s economic 
system, the prospects for high level 
purchases of durables and homes 
appeared encouraging, in the opin- 
ion of the FRB. 


$90,500,000 to 


Petroleum Firms Report 
Alltime Safety Record 


NEW YORK.—The petroleum in- 
dustry established an alltime safety 
record in 1949, according to the 
American Petroleum Institute, API 
officials said 7,751 more employes 
were covered in the 1949 report 
than any previous study. 

Best previous safety performance 
established by the petroleum in- 
dustry was in 1939. By breaking 
the 1939 record, it was said, the 
petroleum industry resumed _ the 
steady trend toward safer opera- 
tions which it maintained before 
the war. During the war years, 
injury rates reportedly increased 
| because of a shortage of skilled 
manpower and a constantly in- 
creasing tempo of production and 
output 
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PERFECT ARM RESTS 


FOR ALL CARS 
No. 200 


Fabric with art leather cen- 
ter in maroon, tan, blue, 
green, grey. List $6.95 pr. 


No. 201 


For Suburbans and Convert- 
ibles. Complete cover of 
art leather in tan, maroon, 
blue, green. List $7.95 pr. 


Discount to Dealers 


MORTON SPECIALTIES COMPANY 


Norwalk, Ohio 
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@ Cadmium Rustproof Springs 
e Heavy-Duty Bronze Ends ; 
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Guaranteed ‘ 
SUPPLY 
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“ERVICE SECTION 


‘ther Makers May Get By. . . 


Warner Gear Strike 





Closes K-F 


‘Continued from Page 6) 


Board, that the union end _ its 
strike. 

Scott’s appeal to the union re- 
ferred to “current critical develop- 
ments” and made mention of the 
switchmen’s “patriotism.” 

The union’s reply said this refer- 
ence to its patriotism “bordered on 
insult” and added that “the patriot- 
ism of switchmen never has been 
the subject of even the slightest 
doubt.” 

. * * 

RTHUR GLOVER, president of 

the switchmen’s union, main- 
tained that the board had received 
offers from the union to move 
material deemed essential by the 
government, and that other offers 
to the board to move wheat from 
the wheat belt and ore from the 
Mesabi range in Minnesota had 
been turned down. 

The principal demand of the 
switchmen’s union is for a 40-hour 
week with 48 hours’ pay. The other 
three unions are also seeking the 
same gains for those of their mem- 
bers who are vard service emnloves 

A presidential fact-finding 
hoard recommended June 15 that 
the work week of all vard service 
workers in the four nnions he 
reduced to 40 hours and that thev 
be granted a pay incrense of 18 
cents an hour. 

The railroads accented this rec- 
ommendation, but the nions turned 


General's O'Neil 
Hits Talk of 
Tire Shortage 


AKRON.—There is no tire short- 
age and no threat of one. 

William O’Neil, president of Gen- 
eral Tire & Rubber Co., voiced that 
opinion last week in newspaper ad- 
vertisements carried from coast-to- 
coast. 

“Despite false rumors, there is no 
reason for anyone to be stampeded 
into buying tires through fear of 
rationing,” O’Neil stated. O'Neil 
said that his statement was made 
as a public service because recent 
news reports have called attention 
to a widespread wave of ‘fear buy- 
ing’ of tires. 

“General wants no vart of that 
kind of business,” O’Neil said. 
“There is no shortage of tires. No 
threat of one.” 


Plant | 


it down, maintaining that an in- 
crease of 31 cents an hour would be 
necessary for them to retain their 
present take-home pay. 
I UAL mediation sessions were 
being held in Chicago in efforts 
to end the one strike and ward off 
the other. One of the _ sessions 
involved the switchmen’'s union and 
railroad representatives, while the 
other included railroad men and 
representatives of the other unions. 
Similar trouble seemed likely 
for three Canadian railroads with 
the announcement that 35,000 
workers had voted in favor of 
strike action against the Cana- 





Dixon, in 1937 


dian National Railways, the 
Canadian Pacific Railway and 


the Ontario Northland Railways. 

The announcement by a _ joint 
negotiating committee of the Cana- 
dian Brotherhood of Railway Em- 
ployes and the Brotherhood of 
Transport Employes said the com- 
mittee was empowered to call a 
strike if and when it deems such 
action advisable. 


* * + 


Seven Detroit Dealers 


To Appeal NLRB Ruling 
DETROIT.—-Attorneys for seven 
Ford and Lincoln-Mercury dealers 
here revealed that they will appeal | 
an intermediate report by a Na-| ,,OLLOWING the adage of “Age 
tional Labor Relations Board trial | for Counsel and Youth for Ac- 
examiner that the dealers were|tion,” Litchfield in 1940 gave up 
guilty of unfair labor practices in|the presidency of the firm but re- 
refusing to bargain with the UAW-| mained as board chairman. Edwin 


like the smell of rubber came stead- 
ily. In 1908 Litchfield became a 
member of the company’s board of 
directors, and in 1915 was pro- 
| moted to a vice-presidency. Eleven 
years later (1926) he was chosen 
| president to succeed G. M. Stadel- 
man, who had died. Then in 1930 
he was elected board chairman and 
| reelected president, 

* * * 
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cIO. 

The appeal will be filed before 
July 21. Firms named in the action 
were: Southwestern Motor Sales, 
Inc.; Bob Ford, Inc.; Mowbray- 


Finch, Inc.; W. B. Deyo Co., and} 


Hettche Motor Sales Co., all Ford 
dealers, and Jefferson Lincoln-Mer- 
cury, Inc., and Park Motor Sales 
Co. (Lincoln-Mercury). 


Heath Names Foote 


Heath Motor Co. (Ford), Char- 
lotte, N. C., announces the appoint- 
ment of John E. Foote as manager 
of its truck department. Foote be- 
came connected with Ford Motor 
Co, at Charlotte in 1925. In 1933, 
he joined General Motors. He re- 
turned in 1948 as head of a car 
rental service. 


Now in Book Form 
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Selling versus Overallowance-—Put this book in the hands of every one of your 


salesmen. Guide them in the techniques 


that de-emphasize the importance of the 


used-car allowance. Each chapter of this cloth-bound book is a money-maker. 


Sixty-four idea-packed pages. 





$3.50 per Copy, postpaid 
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BINDER for 
Automotive News 


ANSWERING many 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
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a quality 


AUTOMOTIVE NEWS 


and which we can recommend. This binder 
ic covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


Detroit 26, Mich. 
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J. Thomas, who started in 1916 as 
a stenographer, was named presi- 
| dent. 

A monument to Litchfield’s life- 
long interest in development and 
research, the $1,500,000 Goodyear 
Research Laboratory, equipped for 
research in rubber, synthetic rub- | 
ber and plastics, was opened in| 
June, 1943. | 

Litchfield played a major part 
in the vast American program of 
synthetic rubber production, ur- 
gently needed during World War 
II. He is also active in aeronau- 
tics as a champion of both the 
airplane and dirigible. 

Personal interests include civic | 
and Masonic affairs and the Boy | 
|Seouts of America. He is a former 
|director of the U. S. Chamber of 
|Commerce, is a 33rd degree Mason, 
and a former member of the exec- 
utive board of the Boy Scouts. He | 
|became interested in Scouting in 
1/1911 and has been awarded the 
group’s highest honors for service | 
to boyhood, 


* * . 


ip IS amazing how much Litch- 
field's career parallels that of 
| another auto transportation pioneer 

Alfred P. Sloan jr., who has| 
|served as vice-president, president | 
and board chairman of General | 
Motors. 

Both were born in New England 
}in 1875—Litchfield in Boston and | 
| Sloan in New Haven, Conn. and | 
| both entered Massachusetts : 

| 


| 


tute of Technology in 1892. Sloan 
|graduated a year ahead of Litch- 
'field, since he went 
|school and completed 
in three years. 

] Litchfield and Sloan, who also 
bear a_ striking facial resem- 
blance to each other, are both 
deeply interested in research and 
development and have made great 
advancements for their respective 


summer 
course 


to 
the 


: 
Hancock Dealership | 
Destroyed by Fire 
DARIEN, Ga.—Hancock Chevro- 
let Co. has been destroyed by a) 
|fire caused by lightning. B. A.| 
Hancock, president, estimated his 
loss at approximately $33,000. He 
said the firm was partially covered 
by insurance. 
| 


Kelley Leaves $317,000 
COLUMBUS, O.—Lawrence T.| 
Kelley, Buick dealer, who was 
killed in an automobile collision 
here several weeks ago, left an 
estate of $317,156. 








later became a partner in a 


Goodyear’s Litchfield 
Completes 50th Year 


(Continued from Page 2) 


fields, which of necessity go hand 
in hand, 


An avid air traveler, Litchfield, 


during the postwar period, has 
flown all over the world. In 1946 
his travels included Alaska and| 


Mexico. In 1947 he opened a Good- | 


year plant in South America, He 
toured there again in 1948 and 
1949, as well as flying to the Phil- 
ippines and Japan. 

Litchfield’s interest in aviation 
goes back 40 years, and he has re- 
ceived many awards and honors 








for contributions to that industry. ! 





GET RID OF 


Solve This Serious 
National Approved 


For the garage owner planning a new building or extensive remodeling, 
National has designed and engineered 3 systems for effective removal of 
poisonous carbon monoxide gas and smoke. 
completely fabricated at factory and shipped in packaged unit—nothing else 
to buy. Proven adequate and dependable, National has thousands of installa- 
tions in every part of the U.S. Send a rough drawina of your service urea, 
We will gladly supply you with plans to suit your 


showing stall positions. 
needs. Literature on request 


Standard Kit, 2 dual floor 
inlets serving 4 cars af one 


time. $3 1950 


f.o.b. Decatur. Complete pack- 
aged kit, including motor and 
blower — underfloor duct work 
(requires merely encasing in 
poured concrete.) Flexible tubes 
and Dial-O-Vent floor assembly 
allows dual service at each in- 
let. Additional dual car service 
extensions, $45 each. Illustration 
shows standard unit plus 2 extra 
dual inlets. 





National also makes a complete packaged kit for Overhead installations 
—$187.50. Flexible metal hose, motor and blower units, cast aluminum 
Write for complete catalog. 


floor assemblies and accessories available. 


The NationalSystem of Garage Ventilation 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
DEPT. 2E, 318-330 N. CHURCH ST., DECATUR, ILLINOIS 
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Show 


‘Continued from Page 3) 

outs at the evening shows when 
there was no added attraction. 

Admission price to the club 
grounds was $2.50, but after the 
first two days of the show the pub- 
lic was admitted free in the eve- 
nings to see the auto displays. 

Kaiser-Frazer’s new Henry J., 
gettings its Detroit premier, and 
Nash’s Rambler station wagon 
competed with hardtop models as 
the centers of attraction. But the 
low and medium-priced family 
sedans were the real favorites, 
according to the salesmen work- 
ing at the show. 

In the tournament end of the 
show, Lloyd Mangrum won the top 
$2,500 prize. Earlier Nate Margolis, 


LOW MOTOR CO. OPENS HEADQUARTERS IN LA CROSSE, WIS.—Elmer C. Low, head| Hamtramck (Mich.) Chrysler deal- 
of the dealership, used a full-page ad in the newspaper to announce an open house. The 
ad carried exterior and interior illustrations of the building and photos of Low's staff. 
Low started in the auto business in 1920 as a parts man, 
used-car deal which signed a DeSoto franchise in 1933 He bought out his partner, Harold 


er, teamed up with Dick Metz to 
win the dealer-pro tourney. Metz 
received a Hudson convertible and 
Margolis a gold cup. 





Road Money Use OK’d 


For Ky. Tourist Ads 

FRANKFORT, Ky.—Ken- 
tucky’s court of appeals has 
ruled that state road funds may 
be used for tourist promotion, 
maps and highway information 
bulletins. The decision settled 
an argument between Highway 
Commissioner John A. Keck 
and Finance Commissioner John 
W. Manning. 

Manning had refused to pay 
for some tourist ads placed in 
newspapers and magazines by 
the highway department, al- 
through the 1950 Kentucky leg- 
islature appropriated $250,000 
out of the state’s road funds for 
tourist promotion and _ other 
printing work, 





GAS FUMES 


Problem With A 
Underfloor System 





















National underfloor systems are 


tHe Vationabl ine Of Quality Automotive Parts 


Enable you to restore your better used cars and trucks to 
their original operating condition at much lower cost. 





DRIVE SHAFT 
BUSHING & SEAL 
ASSEMBLIES 
Pat, No. 2,403,520 
Saves Buying New Drive 

Shaft. 











Laiversal Trans, 
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DRIVE SHAFT 
HOUSING REPAIR 
UNIT K-400 
Pat. No. 2.405.541 
Saves Buying New Drive 
Shaft Housing 

Case Bali seat 


Saves Buying New Trans. Case 


Soild Nationally by Leading Automotive Wholesalers 
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Small Business Wants Lower Taxes .. . 


Five-Point Plan Assailed | 


payable within five years—11 per- —and only 2 percent of returns 


WASHINGTON.—In a statement 
released here, DeWitt Emery, pres- 
ident of the National Small Busi- 
ness Men’s Assn., declared “the 
great majority of small business 
men in this country do not want 
any part of President Truman’s 
five-point program to aid small 
business.” 

Emery said his statement is 
based on a recent survey made 
through questionnaires sent to 
the association’s membership. Re- 
plies were received from 2,641 
business men scattered through- 
out the 48 states, he said, 


cent for, 89 percent against. 

2. Federally chartered and pro- 
moted investment companies — 
3 percent for, 97 percent against. 
3. Broadened lending powers to 

small business by the Reconstruc- 
tion Finance Corp.—13 percent for, 
87 percent against. 

4. Establishing in the Depart- 
ment of Commerce a clearing house 
| for scientific, engineering and man- 
agerial information of interest to 
small business—28 percent for, 72 
percent against. 

5. Centered responsibility in the 





The majority vote was against |secretary of commerce for entire 
all five points of the proposed pro-| program, except that the proposed 
gram with the heaviest opposition | national investment companies 
shown to federally chartered and|would be under Federal Reserve— 


were from business men _ with 


over 500 employes, 

When asked for his opinion as to | 
whether the President’s small busi- 
ness program would be passed by 
Congress, Emery said he consid- 
ered it altogether unlikely. 

“It doesn’t take much imagina- 
tion to predict what would happen 
if this program did pass,” he said. 
“Loans would be granted with great 
abandon to everyone with the 
‘right’ connections without regard 
to the likelihood of the money be- | 
ing paid back and the taxpayer | 
would have to make up the losses. 


“Small business certainly does 
need access to a steady flow of 





promoted investment firms, and the 


14 percent for, 86 percent against.| Venture capital, but the remedy 


_ SERVICE SECTION 





LYTLE TAKES OVER HOWARD DEAL—One of the most important automotive dealership 
transfers on the West Coast in years was the recent acquisition of Howard Automobile 
Co.'s San Francisco Buick franchise by Lytle Buick Co. Walter W. Lytle, president and 
eneral manager, is signing the contract for his new dealership as Arthur J. Kemp, San 
rancisco zone manager, looks on. Lytle has been a Buick dealer in Milwaukee since 1945 
Howard Automobile Co. has retired from the automotive business in the Northern Cali- 


fornia area, a move planned by the late Charles S. Howard, head of the pioneer dealer- 


ship, several months before he died recently 


“This vote represents a true 
cross section of small business,” 
said Emery, citing the fact that 
78 percent of the questionnaires 
were returned by business men 
| with fewer than 100 employes— 
| which is the classification into 

which the great bulk of business 
establishments in this country fall 


MAKE MORE SALES 
AND MORE MONEY! 


least opposition to a Department 
of Commerce clearing house for in- 
formation of interest to small busi- 
ness, according to Emery. 

“Here’s the way our members| 
voted on each of the five points,” 
Emery stated: 

1. Government-insured bank loans 
to small business—up to $25,000, 
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WITH THE 


McGorland 
“GREAT” UMBRELLA 


21 FOOT SPREAD 


Attracts MORE CUSTOMERS to Your Lot. 
Pays for Itself Many Times Over 
In Increased Sales and Comfort. 


The McFarland GREAT UMBRELLA is the big umbrella espe- 
cially designed for used car lots. The 21’ spread covers cars, 
desk and chairs with room to spare—yet, in spite of its size, 
this GREAT UMBRELLA is designed to be raised and lowered 
when desired. It was introduced and tested in Miami, but is 
now in use in many cities, large and small, in 15 states 
throughout the country. The McFarland GREAT UMBRELLA 
has many attractive features for any car lot. It supplies 
shelter, a pleasant place to do business and display cars as 
well. In itself, it attracts much attention because of its great 
size and color. It may be lettered for advertising purposes— 
used as a mark of distinction to identify your location. It 
definitely attracts customers—makes more sales and more 
profit. Get the jump on your competitors. Be the first lot in 
your area to have one of these GREAT UMBRELLAS working 
for you. Wire or write today—NOW! 


FOR FULL DESCRIPTIVE LITERATURE 


McGarland 
GREAT UMBRELLA 
Company 
Division of McFarland Awning Corp 
742 S. W. 8th Street Miami, Florida 


is not easy money from the tax- 
payers’ pockets. The remedy is 
lower taxes. 


“Present excessively high taxes 
take away from small business the 
money which should be plowed 
back into the business. High taxes 
also prevent individual savings 
which would be invested in private 
business. 


this country want is a drastic cut 
in federal spending and a corres- 
ponding reduction in taxes. Then 
small business will finance itself 
without any handouts from the fed- 
eral government.” 





Big Business 
Called Boon to 
Little Shopper 


WILMINGTON, Del.—Big busi. | 
ness has made the American wo- 
man’s market basket fuller than 
ever before. And her freedom of 
choice in the market place has 
been immeasurably widened in the 
past 25 years. 

The Wilmington City Federation 
of Women’s Clubs heard this at 
their 25th anniversary meeting 
from Lammot du Pont Copeland, 
secretary of the duPont company. 

Mrs. 1950’s husband is making 
more “real” money than any work- 
in history, Copeland said, 
“through increased use of tools, 
power and elaborate equipment 


er 





which helps manufacturers to make 
and sell more goods.” 

Referring to “some of the ad- 
vanced political thinking of our| 
day,” Copeland declared that “any- 
thing which restricts the opportu- 
nity for any company to better) 
serve its customers will make those 
custumers its principal] victims.” 

Arbitrary limits on the size of 
larger companies, he said, would 
be as “unrealistic” as it would be 
to say “you shouldn’t use your 
vacuum cleaner because it would 
hurt the sale of whiskbrooms.” 

He told the ladies that competi- 
tion und efficiency give them a far 
greater range of more and better 
things to buy at lower prices than 
the women of 1925 had. 


“What the small businessmen of 


McKenzie to Baldwin 


R. H. McKenzie, who has owned 
and operated the Chevrolet dealer- 
ship in Dayton, Wash., for the past 
10 years, has sold the firm to Jack 
Baldwin. 





Truck Freight Volume 
Shows 7.7% Decrease 


WASHINGTON.—The American 
Trucking Assns. reports that the 
volume of freight transported by 
motor carriers in April decreased 
7.7 percent below March but in- 
creased 18 percent over April, 1949. 

Comparable reports received by 
ATA from 303 carriers in 41 states 
showed these carriers transported 


jan aggregate of 3,910,770 tons in 


April, as against 4,237,277 tons in 
March and 3,313,848 tons in April, 
1949, 

Approximately 73 percent of all 


| tonnage transported in the month 
| was hauled by carriers of gen- 
| eral freight. The volume in this 


category decreased 719 percent 
below March but increased 20 
percent over April, 1949, 
Transportation of petroleum 
products, accounting for about 17 
percent of the _ total tonnage, 
showed a decrease of 11.2 percent 
below March but increased 7.4 per- 
cent over April, 1949. 


Carriers of iron and steel hauled 
about 6 percent of the total ton- 
nage. Their traffic volume increased 
9 percent over March and 33.7 per- 
cent over April, 1949. 


About 4 percent of the total 
tonnage reported consisted of 
miscellaneous . commodities, in- 


Barter Problem 


How Many Pineapples 


Equal One Truck? 


MEXICO CITY. — French trucks 
are part of a barter agreement 
Mexico and France have made for 
the swapping of Mexican pine- 
apples for various French wares, 
including trucks, liquors and dried 
fruits, ministry of communications 
and public works sources here re- 
port. 


Low prices and less demand in 
the U. S. have worried Mexico 
about her pineapples. The deal, the 
ministry sources say, is ideal be- 
cause it solves the pineapple prob- 
lem and will give Mexico much- 
needed trucks. The ministry of 
national economy will act as agent 
for pineapple producers in this 
swapping and choose the sort of 
French trucks that are best for 
Mexico. 








cluding household goods, textiles, 
groceries, meats, heavy machin- 
ery, agricultural, tobacco, motor 
vehicles, motor vehicle parts, pa- 
per, cement and chemicals. Ton- 
nage in this class decreased 9.4 
percent below March but in- 
creased 13.3 percent over April, 
1949, 

The April tonnage of carriers re- 
porting from the eastern district 
represented a decrease of 7.3 per- 
cent below March but increased 
21.8 percent over April, 1949. 

Carriers in the southern region 
reported a decrease of 13.1 percent 
below March but increased 21.6 per- 
cent over April, 1949. 

Tonnage from the western dis- 
trict revealed a decrease of 6.7 
percent below March but increasd 
11.7 percent over April, 1949. 


Three Car Firms 


Reported Bidding 
‘With Glowmeter 


| BUFFALO. — Glowmeter Corp. 
which has developed gadgets here 
| by which instrument and gauge 
readings are remotely shown at a 
| place other than the instrument 
itself, such an auto speeds reflected 
|on the windshield, 
|negotiating with Studebaker, Olds- 
mobile and Pontiac. 


About 21,000 miles of road tests 
have been put on the Glowmeter 
speedometer by Oldsmobile and its 
styling department has been in- 
structed to style a 1952 dashboard 
around the product, says Glowme- 
ter President Agis I. Mihalakis. 

“The Pontiac styling section also 
has been instructed to style a 
dashboard around a complete com- 
plement of all Glowmeter gauges 
and speedometer with an engine 
compartment installation,” he said. 

“Standard equipment on 1952 
model autos mean tooling and ac- 
tual production on our part befor: 
the end of this year.” 


Fair Trade Law 
In Florida Held 


Unconstitutional 


ST. PETERSBURG, Fla. — Flor- 
ida’s 1949 fair trade act, permitting 
manufacturers to establish min- 


imum resale prices for trade- 
marked products, has been ruled 
unconstitutional here by Circuit 


Court Judge Victor O. Wehle. 

Similar laws are in effect in 44 
other states and have been widel) 
upheld by the courts of other states 

Judge Wehle dismissed a_ suit 
brought by Seagram Distillers 
against Ben Greene, Inc., a Peters- 
burg liquor dealer. The suit sought 
an injunction to restrain Greene 
from selling trade-marked goods at 
less than prices established by a 
fair trade contract. 

The Florida law involved in the 
case was enacted last year after 
the state’s 1939 fair trade act had 
been invalidated by the state su- 
oreme court on the grounds that ‘t 


CHICKENS—FEATHERED AND MUSICAL—CAVORT—MacVicar Motors (Lincoln-Mercury),| Was not in the public interest and 


Rapid City, S. D., entered this float in a 


chickens were thrown from the float at strategic spots alon 


recent American Legion parade. Two dozen 
the line of march, One hen 


flew into a cocktail lounge and appeared fried at supper that night, according to A. N. 


sles 


MacVicar. 


tended to create monopolies, The 
new law was designed to overcome 
the objections raised by the court. 
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6,500 ATTEND OPENING—The new building of Dabney & Harvey Chevrolet Co., Vernon, following states have inspection 
has over 15,000 square feet of floor space, according to 
The brick and tile structure features a shop with no posts to obstruct | vania, New Jersey, Delaware, New 


Tex., 
Harvey, partners 
traffic. 


NADA Offers 





T. Dabney and O. E.| 


Program 


To Halt Bootlegging | 


(Continued from Page 1) 


Here are the causes of “boot- 
legging,” as set forth by the com- 
mittee: 

1, Overstocks in some dealers 
inventories due to overproduc- 
tion; maldistribution; too many 
dealers in certain areas; pressure 
on dealers to order or take more 
new cars than they can sell in a 
reasonable length of time. 

2. Intentional, inadvertent or 
sometimes distress selling of cars 


to illegitimate channels in order to 


reduce new car inventories. 

3. Over-zealous action by dealers: 
(a) Selling out of territory. 
(b) Selling some car rental com- 
panies or even some fleet ac- 


Forum 


(Continued from Page 4) 


genuity as definite products to 


customers. 

We must then acquaint our 
customers with the individual 
mechanics. This can be done in 
several ways. Personal calling 
ecards, giving the home phone 
and address of the mechanics 
performing work on the custom- 
er’s car, can be furnished. Indi- 
vidual pictures of the mechanics 
could be prominently displayed 
and passed out through direct 
mail and other sources. 

Each mechanic could have a 
plaque listing his name and expe- 
rience in his working stall. Person- 
al introduction between customers 
and individual mechanics could 
prove very beneficial. This pro- 
gram will also encourage the in- 
dividual mechanic to do _ better 
work, 

. * * 

E SUGGEST that a double writ- 

ten guarantee be inaugurated 
for service work performed. We 
should impress on our customers 


not only our guarantee of the serv-| 


ice work performed but also the 
investment we have as authorized 
dealers to back up the guarantee. 
The second part of the guarantee 
should include the signature of the 
individual performing the work, 
confirming that he personally guar- 
antees his work. 


An aggressive advertising pro- 
gram should be instituted outlin- 
ing such facts as dealer and fac- 
tory training—the double guaran- 
tee—the dealer’s permanency as an 
institution in the community—the 
dealer’s investment in carrying ade- 
quate parts inventory, etc. The ad- 
vertising should outline the indi- 
vidual experience of service em- 
ployes. The dealer’s ability to afford 
financing facilities for service work 
should be stressed. 

The dealer’s interest in furnish- 
ing satisfied service as an aid in 
selling more new cars and trucks 
should be emphasized by bring- 
ing out that a dealer is much 
more interested in owner satis- 
faction of the particular car he 
handles than an_ independent 
garage. 

These points mentioned for ad- 
vertising stress factors that are es- 
sential to good service and that 
cannot be provided by independent 
garages. We should get our own 
houses in order through proper 
training, proper guarantees, financ- 
ing facilities, etc., and then let the 
Public know through aggressive 
methods what we can provide in 
Servicing that the independent 
cannot. 


counts without knowing that 
cars purchased are for use and | 
not for re-sale in competition 
with franchised dealers. 
Over-optimistic ordering of 
new cars which may lead later 
to necessity for distress selling 
to reduce inventory. 


Insistence by factories that in- | 
ventories be sold and regis- 
tered within a certain period 
of time. 


4. When market slumps suddenly 
|leaving some dealers with more 
|cars than they can hope to sell; 
they then have to resort to whole- 
saling excess cars without regard 
|for the ultimate effect of such ac- 
tion on their own market, as well 
jas the other fellows’. 

| + * * | 
| AS CURES for automobile boot- 
legging, the following specific 
remedies are outlined in the cur-| 
|rent issue of Sound Business Prac- 
| tices: 

1. Controlled Inventories. Based 
upon factual information developed | 
from a dealer’s own sales records | 
for past years; careful study of 
sales of competitive makes and 
price class in a dealer’s territory. 
Intelligent consideration of season- 
}al and economic conditions. 

2. Redistribution—willingly by 
distributor or factory’s zone of- 
| fice. This is a practical solution, 
which can aid materially in 
quickly correcting basic condi- 
tions which lead to “bootlegging.” 


3. Better and more realistic dis- 
tribution of new cars by factories. 
More concentrated attention; more 
analyses of individual dealer’s po- 
tential; more conferring between 
|factory representatives and the 
dealer himself as to how many cars 
of what body type and other op- 
tional specifications a dealer should 
be reasonably expected to order. | 


(Note: Even while some dealers, 
in some metropolitan areas, are 
currently over-stocked, other deal- 
ers elsewhere in the country need 
more cars to meet their customers’ 
needs.) 

4, Better dealer-management— | 
In sales department; in, sales pro- 
motional activities. 

5. Factory Production. The deal-| 
er’s situation, stockwise and sales- 
wise, should be a guide in factory 
production schedules. Faster, more 
frequent analyses of sales condi- 
tions in all areas can be very help- 
ful, if prompt and proper consid- 
eration of the facts revealed in such 
analyses can be taken into con- 
sideration in producticn schedules. 

* ” . 


CCORDING to an NADA spokes- | 
man, the Industry Relations 
committee is hopeful that, on the} 
basis of its analyses of causes and} 
its recommendations of “specific 
steps which can lead to the elim- 
ination of this menace to automc- 
bile retailing,” factories and deal- 
ers will work together to prevent 
new cars getting into the hands 
of non-enfranchised dealers. 
High in importance, in the com- 
mittee’s opinion, it was said, is 
the fact that cars which reach 
consumers through bootlegging 
channels do not assure purchasers 
@ guaranty of the service and 
safety to which they are entitled. 
In a note of conclusion, the com- 
mittee, in the public interest, it 
says, “calls upon the entire indus- 
try to lend active cooperation in 
this phase of its program.” 


(ce) 


(d) 
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15% Below National Average... 


Traffic Toll Is Lower 
In ‘Inspection’ States 





WASHINGTON. — According to 
the American Assn. of Motor Vehi. | 
cle Administrators, 13 states having 
periodic motor vehicle inspection 


traffic death rate more than 15 per- | 


-leent below the national average. 


reducing the accident toll, it was 
emphasized. 
| The following table, 
| AAMVA, points conclusively to the | 


programs have an average annual | Value of inspections: 





Mexican Race Slated 


As Annual Event 


EL PASO, Tex. — Plans for 
making an annual event of the 
2,178 . mile - long Mexico - Pan 
American stock car race have 
been announced here by Gen. 
Ignacio Beteta, president of the 
Mexican National Automobile 
Assn. 

Beteta said the association 
wants to create an auto sports 
commission made up of repre- 
sentatives of institutions and in- 
dustrial organizations directly 
connected with the auto in- 


says the 


Average Death 
Rates Per 100 
Million Vehicle 








The District of Columbia and the | “a te dustry. Recognition also will be 
National Average .. 8.0 7.0 sought of the French Federa- 
programs: Massachusetts, Pennsyl- mtatee Bot requir- a e8e tion Internationale De L’Auto- 
a Witt - ti r=") mobile. The FIA governs much 
Hampshire, New Mexico, Maine, | inspection: of the auto racing done in the 
Mississippi, Utah, Vermont, Vir- | ee eee ae 6.9 5.8 15.7% | world. It did not recognize the 
ginia and Washington. | vate Inepection recent race which opened the 
The better traffic fatality record| stations appointed _ _| highway to El Ocotal. 
of these states may not be attribu-| DY the state ........ 7.3 sc “S.o% 


table entirely to periodic inspec- | 
tion, but the fact remains that 


the states conducting inspection 
programs are way out in front in 













MODERN 
DESIGN... 


MATCHED LUGGAGE FOR MEN 
in Fine Top-Grain Cowhide 


New 1950 styling at new lower prices — 
that’s Contempo's famous luggage line- 
up for this season. Each piece solidly con- 
structed of Top-grain Aniline Cowhide. 
Each bag designed for practical travel 
needs. The 2-suiter for extended trips; 
Companion for week-ends; the 18 inch 
bag for short business or airplane trips. 
Auto dealers, coast-to-coast are selling 
Contempo quality luggage for Extra 
Profit and an added service to customers. 
Try a sample set today. 
Satisfaction guaranteed. 


COLORS: Smooth Suntan or Ginger Cowhide 


Ladies ;;™ 
ce 


set 


Specially 
Priced 


eu oo 


LADIES POPULAR TRAVEL SET 
in Finest Top-Grain Cowhide 
Finest value Contempo has ever offered. 
Every detail luxuriously created. Long-bound, 
magnificently styled in popular Suntan Cow- 
hide. Lightweight and strong, all-plywood 
construction. Solid brass hardware; rayon 
moire linings, full shirred pockets. Order a 
set today. Judge for yourself if this is not 
the best value being offered anywhere. 


No. 600 — 3-Piece Set 
21” Dress Wardrobe, 21” O'nite, 26” Puliman 
YOUR DEALER'S COST................ $87.50 Set 
List Price, Including Fed. Tox...... $169.50 Set 


States having 
state-owned and 
operated inspec- 
tion stations ‘ 
tPercentage that 1949 average death rates|in America’s No. 
are above or below national average. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
1 Industry .. . an esti- 
| mated more than 100,000 readers weekly! 


6.2 4.6 —34.3% 





No. 552 Two-suiter 
No. 551 One-suiter 


No. 518 Short Trip 


No. 550 Companion 


Your List Price 

Style No. Item Dealers’ Cost Inc. Fed. Tax 
552 24” 2-Suiter $29.50 $59.00 
551 24” 1-suiter 28.50 57.00 
550 21” Companion 25.00 50.00 
518 18” Overnight 22.50 45.00 













for... OUTDOOR 
PLAYTIME 


Imported 
English-Styled 
AUTO PICNIC BASKET 


For gay parties and picnics, 

this light, handsome basket 
comes completely equipped _~ 
wih essential fittings. a 
included is a high quality ee 
one-quart vacuum bottle, 
finest stainless steel and 
plastic knives, forks, spoons, 
plates, tumblers, salt and peppers, 
and a large sanitary metal food box. 
Corefully packed one to a carton. 


No. 931/6 6-Party Basket 
Regular $37.50 Value................. 


$24.50 Complete 


No. 931/4 4-Party Basket 
Regular $29.50 Value................. 


$19.50 Complete 
Extro quart vacuum bottles (Sold only with baskets) Special at $2.30 each. 





wees ee Send Order Form Today w=. as aw + 
CONTEMPO Luggage Co. 170 Fifth Ave.,N.¥.C. 10, 
Please ship the following numbers. 


1 (enclosing check) C (Ship C. O. D.) 
C) (Ship Open Account. Bank references attached) 


r 





Style No. Color Quantity 








Dealer's Cost 
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Chart Points Up 


AUTOMOTIVE NEWS, JULY 10, 


Truck Barriers .. . 





Varying Weight Limits Listed | 


A CHART published by the Truck- 
“4% Trailer Manufacturers Assn. re- 
veals the greatly varying truck 
size and weight limits in various 
states and shows how complicated 


it is for a long-distance trucker to| 


haul a load from one section of the 
country to the other. 

The chart was produced to 
make it easier for truck-trailer 
makers, retailers and operators 
to “live with the problem,” the 
TTMA said. 

States’ restriction information on 
all types of trucks is given in the 
publication. 


+ * + 
rm™O UNDERSTAND the difficul- 
ties which crop up in a long 


U. S. Offers Guide Data 


On German Patents 

WASHINGTON, — A new “find- 
ing” guide to wartime German pat- 
ent applications, which may now 
be used in Allied countries, has 
been announced by the office of 
technical services of the U, S. De- 
partment of Commerce. 

The guide is a subject index to 
200,000 German applications filed in 
the Berlin patent office over the 
period 1940-1945, and breaks them 
down into 13 major’ industrial 
groups, 89 classes and some 500 
subclasses. Copies are available on 
request, 





State Size and W 


haul because of greatly varying 
limits in states, take, for example, 
the hypothetical case of a trucker 
who plans to carry a cargo in a 
tractor-semitrailer from St. Peters- 
burg, Fla., to Madison, Wis. 

His journey would probably 

carry him from Florida, with a 
tandem-axle maximum gross 
| weight of 64,650 pounds, through 
Georgia, with a maximum weight 
of 56,000 pounds; Tennessee, 42,- 
000; Indiana, 72,000; Illinois, 
59,000, to Wisconsin with a max- 
imum of 66,000. 

Therefore, while Florida would 
allow him to load up to 64,650 
pounds and Indiana would let him 
carry 72,000 pounds, he would be 
“pottlenecked” by Tennessee and 
Kentucky, both of which would 
allow him only 42,000 pounds. 

Under these circumstances this 
trucker’s rig would have to be held 
to the 42,000-pound mark. 

+ * + 
os might motivate him to take 

a less-direct route to Madison, 
thus adding hundreds of miles to 
his trip and in turn increasing de- 
livery costs which would then hike 
the charge to the consumer, 

It is for these reasons that 
everyone connected with the 
trucking industry—makers, deal- 


eight Restrictions 


June 1, 1950 











4 LENGTH + Maximum Maximum Gross Weight in Pounds 
STATE HEIGHT Single Tractor Combi. Axle Load “Tractor Semitrailer Ooo tions 
Unit Semitrailer nation in pounds Single Axle Tandem 
Ala. 12’°6”° 35 45 N.P. 18,000S 45,000 56,000 
Ariz. 13’ 6” 40 65 65 18,000 45,000 68,000' 76,800 
Ark. 12’ 6” 35 50 60 18,000 45,000 55,980 64,650 
Calif. 13’ 6” 35 60° 60 18,000 45,000 68,000' 76,800 
Colo. 12’ 6” 35 60 60 18,000 45,000 68,000' 76,000 
Conn. 12’ 6” 45 45 N.P. 22,400 50,000 50,000 N. P. 
Dela. 12’ 6” 35 50 60 20,000* 48,000 60,000 60,000 
D.C, 12’ 6” 35 50 50 22,000 52,000 65,400 65,400 
Fla 1276”"* 40’ 50 50 18,000 45,000 64,650 64,650 
Ga. 13’ 6” 35 45 45 18,000 45,000 56,000 56,000 
Idaho 14’ 35 60 65 18,000 45,000 68,000’ 72,000 
Ill. 13’ 6” 42 45 45 18,000 45,000 59,000 72,000 
Ind. 12’ 6’”" 36 50 50 18,000 45,000 72,000' 72,000 
Iowa. 12’ 6” 35 45° 45 18,000 45,000 60,800' 60,800 
Kans iz7e6"* 35 50 50 18,000 45,000 63,890' 63,890 
Ky. 12’ 6” 35 45 N.P 18,000 42,000D 42,000D N.P. 
La, 12’ 6” 35 50 60 18,000 36,000" 64,000" 68,000" 
Me, 12’ 6” 45 45 45° 22,000 50,000 50,000 50,000 
Md. N.S. 55 55 55 22,400° 52,800 63,750' 67,500 
Mass. N.S. 35 45 N.P 22,400 50,000 50,000 N. P. 
Mich. 12°6”* 35 50 50 18,000 45,000 67,000' 110,000 
Minn. 12’ 6” 40 45 45 18,000 45,000 60,000' 60,000 
Miss 12’ 6” 35 45 45 18,000 45,000 52,650 52,650 
Mo. 12’ 6” 35 45 45 18,000 42,000 56,000 56,000 
Mont 13’ 6” 35 60 60 18,000 45,000 71,900' 73,280 
Nebr +e 35 50 50 18,000 45,000 64,650' 64,650 
Nev. Me NA. NR. N.R. 18,000 45,000 69,600' 76,800 
N. H. 13’ 6” 35 45 45 22,000 50,000 50,000 50,000 
N. J 12’ 6” 35 45 50 N.S. * 60,000 60,000 60,000 
* 13’ 6” 35 45 50 22,400 60,000 60,000 60,000 
N. Mex. 12’6” 40 65 65 18,000 45,000 65,200' 75,000 
N. Y. 13’ 35 50 50 22,400 52,800 63,750 63,750 
N.C. 12’ 6” 35 48 48 18,000° 44,000° 58,800°a 58,800°a 
N. Dak.. 12’ 6” 35 45 45 18,000 45,000 60,000' 60,000 
Ohio 12’ 6” 35 45° 60 19,000 45,000 70,000°'a 78,000°a 
Okla, 12°6”*a 35 50 50 18,000 45,000 60,000' 60,000 
Ore a. 35 60* 60 18,000 45,000 64,650' 72,000 
Pa i2’ 6” 35 45 50 20,000 45,000 45,000 62,000 
R.I 127° ¢" 35 45 45 22,400 50,000 50,000 80,000 
9 40 50 50 22,400 56,000 56,000 60,000 
S.C. 12’ 6’ 40° 50 50 20,000'' 52,800" 71,115" 71,115" 
S.Dak. 13’ 35 50 50 18,000 45,000 64,650' 64,650 
Tenn. iz’ 6” 35 45 45 18,000 42,000 42,000 42,000 
Tex. 13’ 6” 35 45° 45 18,000 45,000 48,000 48,000 
Utah 14’ 45 60*a 60 18,000 45,000 72,250' 79,900 
Vt. 12’ 6” 50 50 50 N.S 50,000 50,000 50,000 
Va. 12’ 6” 35 45 45" 16,000' 35,000" 35,000" 35,000* 
Wash. 12’ 6” 35 60*b 60 18,000 45,000 68,000' 72,000 
™. va. 127°6” 35 45 45 18,000 to 40,000 to 80,000" 80,000 
22,000 52,000 
Wis. 12.6" 35 45 45 19,000 46,000 66,000' 66,000 
Wyo. ”6” 40 60 60 18,000 45,000 65,800" 73,950 
FOOTNOTES: 
° Maximum practical ¥ Temporary 
#ross (see 3rd paragraph N. R No restriction 
of explanatory remarks) N. P. Not permitted 
“ N. J. effective 1-1-51 N. Not specified 
ee — R, I. effective 11-1-50 Ss Based on tire size 
D On designated highways 
1 Computation based on three-axle tractor tandem axle semitrailer. 


3 Trailers limited to 35 feet. 2a. 
limited to 40 feet. 


Tandem axles limited to 18,000 pounc 


SA oh SS 


Tandem axles limited to 18,000 poun 
Based on tandem axles spaced more 


Trailers limited to 45 feet 2b 


is each axle 


Height and length limits subject to 1 foot 6 inches tolerance. 


ds each axle if less than 50 inches apart. 
than four feet apart. 


f oe transporters allowed 13 feet 6 inches. 6a Auto transporters allowed 
13 feet. 

7. Vehicles over 35 feet must have three axles. 

8. Restriction is on wheel load and is based on tire size. 

9. Plus 5 percent overload allowance-—also truck must have 300 cubic inch motor. 

9a. —- 350 cubic inch motor. 

10. —- Exclusive of couplings. 

11. —- Gross weights include 10 percent tolerance. 

12, — Highway department may designate road on which 18,000-pound axle loads and 
four or more axles. 

13. + Plus weight on front axle. 


Source 


: Truck-Trailer Manufacturers Assn., Inc. 


Trailers | 








have weight restrictions through- 
out the country standardized. 
However, recognizing the opposi- 


tion to any standardization, TTMA 


“It is a problem which by 


ers and operators—are anxious to 
says: 


‘its very nature will be with us for 
ja long time.” 


Vancouver Finds 


40% of Cars 
With Faults 


VANCOUVER, B. C.—During 
May almost 14,000 motor vehicles 
passed through the inspection de- 
pot here. Of this number, 39.7 per- 
cent were rejected for various rea- 
sons on their first trip and some 
had to return as many as eight 
times before securing approval. 

Figures released to the city traf- 
fic committee showed 13,960 cars 
went through the depot, with 8,522 
getting approval first time and 5,438 
getting rejects; 4,717 were okayed 
the next time after corrections. 

Majority of the vehicles were 
passenger cars (11,669), although 
115 motorcycles and 1,131 light de- 
livery trucks were inspected, along 
with 104 buses and 762 trucks, 

Majority of the cars—7,960—were 
1949 or 1950 models. But 1,453 cars 
older than 14 years went through 
the depot. Sixty-four percent of 
the older cars whipped through 
with colors flying first time around, 
while only 28.2 percent of the new- 
er automobiles made the grade first 
trip. 

Most vehicles were rejected for 
foot brake faults and faulty steer- 


~N.P. |ing mechanisms. 


5 Eastern States Agree 


On FEPC Cooperation 
OLD SAYBROOK, Conn. — For- 


mal agreement on arrangements 
for exchange of information in 
cases of mutual interest was 


reached at a meeting here of the 
representatives of agencies admin- 
istering fair employment practice 
laws in five states—Connecticut, 
Massachusetts, New Jersey, New 
York and Rhode Island. 

The administrative officials also 
agreed to act jointly in instances 
where they find that discrimina- 
tory practices by a firm in inter- 
state business can best be handled 
cooperatively. 

Commissions of the five states 
already have been cooperating in- 
formally in both respects. The 
action just taken makes it accepted 
practice. 


Frazier Gets Buick Deal 


Richard J. Frazier has taken over 
L & M Buick, 1124 Market St., Can- 
ton, O. The new name of the deal- 
ership is Dick Frazier Buick, Inc. 
For the past 14 years, Frazier has 
been associated in business with 
Don Allen—first in Dayton, at 
White-Allen Chevrolet and later as 
general manager of Allen’s City 
Chevrolet in Buffalo. Previously, 
Frazier operated a Ford dealership 
in Franklin, O. 





DOUBLE-DUTY STATION WAGON—The new 
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TALKING OVER OLDS' TIMES—Oldsmobile dealers of metropolitan New York conferred 
with factory executives last week to discuss production and sales programs for the balance 
of the current model year. Present were (left to right): Arthur E. Randall, Randall Cadillac- 


Olds, Inc., Brooklyn; A. W. Steel, Steel Cadillac- 


Idsmobile Co., Bridgeport, Conn.; S. E. 


Skinner, general manager of Oldsmobile; Thomas J. Brogan, Brogan Cadillac-Oldsmobile 


Co., Paterson, N. 


Dealer Insurance Battle 


J., and Mack Markowitz, Mack Markowitz, Inc., Hempstead, N. Y 





Draws Ohio Interest 


COLUMBUS.—Widespread _inter- 
est has been shown in the case of 
Motors Insurance Corp. against 
Walter A. Robinson, Ohio super- 
intendent of insurance, in which a 
temporary injunction has just been 


issued by Common Pleas Judge 
Charles A, Leach, 
The department has cancelled 


the insurance licenses held by sev- 
eral automobile dealers and has 
announced that it would not renew 
the licenses of about 1,000 others 


Gothamites See 
Business Better 


For Last Half 


NEW YORK.—Business gains in 
this city during the second half 
of the year are forecast by a mid- 
year survey conducted by the Com- 
merce and Industry Assn, of New 
York. 

Made public by Thomas Miley, 
executive vice-president of the as- 
sociation, the survey covered 347 
concerns representing a cross-sec- 
tion of the city’s major industries. 
Of this group, 72.3 percent said 
they expected business in the last 
half of the year to be better or as 
good as in the first half. 

Only 26.1 percent expected a de- 
crease, With two-thirds of this num- 
ber anticipating a moderate drop. 

In reporting on gross sales vol- 
ume for the first half of 1950, as 
compared with the same _ period 
last year, 38.1 percent indicated 
upturns ranging from 5 to 15 per- 
cent, while 26.3 percent found their 
figures about the same. Decreases, 
mostly moderate, were noted by 34.9 
percent. 

The survey showed that employ- 
ment here not only had remained 
comparatively stable in the first 
half, but that 11.2 percent of the 
participating concerns expect to 
take on more help in the next six 
months. 


Canal to Bolton 
Walter Bolton, who recently pur- 
chased Canal Chevrolet Co., 2226 
Canal St., New Orleans, has changed 
the firm name to Bolton Chevro- 
let, Inc. 


ey 





Ford "Country Squire,’ a station wagon said 


40,000-pound gross loads are permitted on three-axle vehicles, 50,000 pounds on| to be quickly convertible from an eight-passenger carrier to a one-level-floor cargo wagon, 


has a depth of more than nine feet from the rear of the front seat to the end of the 
level-loading tailgate. The back seat may be removed or replaced without tools and the 
center seat folds down into the floor, it is said. 


because most of the insurance writ- 
ten by them was controlled. Ques- 
tion has been raised as to the con- 
stitutionality of the law under 


|which the department acted, and 


it is believed that the case will 
eventually reach the state supreme 
court. The case also will figure in 
insurance legislation at the coming 
session of the Ohio general assem- 
bly. 

Under Judge Leach’s decision, 
dealer agents of Motors Insurance 
Corp. will have temporary renewal 
licenses issued to them so far as 
the question at issue is concerned 
—whether or not licenses may be 
denied to automobile dealers be- 
cause they were used principally on 
cars sold by them. 

It does not mean that renewal 
licenses must be issued to agents 
who had been denied them on other 
grounds. The superintendent of in- 
surance is restrained from revok- 
ing licenses on the same grounds 
as involved in the case. The re- 
aewal licenses will be temporary 
during pendency of the action. 

The attorney general, who repre- 
sented the insurance department, 
gave his version of the decision as 
follows: 

“The court's ruling simply en- 
joins the superintendent of insur- 
ance from refusing to renew the 
existing licenses. The court refused 
to grant an injunction prohibiting 
the denial of requests of new li- 
censes. The court also ordered that 
the renewal licenses shall expire 
upon final determination of the is- 
sue in the common pleas court of 
Franklin county. It should be em- 
phasized that the court’s ruling on 
the temporary motion is not to be 
interpreted as an indication of the 
final disposition of the matter.” 





Austin A ppoints 
15 More Dealers 


Joseph Dudley, vice-president of 
the Austin Motor Co., Ltd. (Eng- 
land), announces the recent ap- 
pointment of the following as Aus- 
tin dealers: 

Williams Motors, 182 Terryville 
Ave., Bristol, Conn.; Tower Auto 
Sales Co., 5450 Broadway, Chicago 
40; European Motors, Ltd., 128 Col- 
lins St., Joliet, Ill.; Prescotts Auto 
Sales, Franklin St., Auburn, Me.: 
Dunn Motor Sales, 455 Main St., 


Springfield, Mass.; Metropolitan 
Packard Company, Inc., 751-756 
Main St., Worcester, Mass.. 


Also Boulevard Sales, Route 35 
and Weston Place, Eatontown, N. 
J.; E & F Motor Sales, Sayre 
Street Ext., Horseheads, N. Y.; M 
V. Motors, 360 Jericho Turnpike 
Mineola, Long Island, N. Y.; Rob- 
ertson Motors, Inc., Route 58, Riv- 
erhead, Long Island, N. Y.; Valle 
Light Car Co., 155 East St., Bea 
verton, Ore.; Lloyd Enterprises 
Inc., 401 North Broad St., Phila 
delphia; Herb Satterlee Motors, 925 
Market St., Tacoma, Wash.; Mc- 
Millan Motors, 1510 Washington 
St., Vancouver, Wash.; and Mcll- 
vanie Motors, 12 S. Sixth Ave, 
Yakima, Wash. 





His Honor’s Loyal 
DES MOINES.—The mayor's o! 


ficial car is on the selling bloc 
because “his honor” will not ride i. 


it. The car is a 1948 Chrysle 
Mayor Abe Chambers is a For 
dealer. 
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on June 29 for a new daily mark. 


As 24,.000.000th Chevrolet Kolls .. . 


Years of High Volume 


Predicted by Keating 


‘Continued from Page 1) 


that it is as proud of its ability 
to compete in a competitive market 
as it is of its current records in 
sales and production. 


* * + 
anes Keating said, has 
dustry’s total so far this year. 

Chevrolet’s assembly plant at 
nearby Norwood, where a sec- 
ond shift had been added 10 days 
before, was picked by the com- 
pany’s officials for the honor of 
building the 24,000,000th model, 
Keating reported that the Nor- 


4 produced 27 percent of the in-| 


|cars and trucks during the first six 
months of this year. 
* * + 
E HAILED this feat as “a new 
alltime 
the automobile industry.” 

In setting the six-month record, 
Keating said, output in June 
reached the highest volume in 
Chevrolet history—161,852 cars and 
49,278 trucks for a combined total 
of 211,130 units. (The former rec- 
ord was set in March, this year, 
with 172,114 units.) 





wood plant, along with 10 other 
Chevrolet final assembly plants) 


Reo to Return 
To Building of 
Lighter Trucks 


LANSING.—A return to the 
lighter truck field was marked by 
Reo Motors last week with the an- 
nouncement of a 1950 Reo Speed | 
Wagon, a vehicle acclaimed by the | 





Sales Manager R. D. Hilty as the 
modern version of the Speed Wa-| 
gon built after World War I. 


Reo’s goal, Hilty said, is to re-|the same period of 1949 by 50 per-|were only four traffic deaths, and | 
Last year was the best in/only one of these was caused by | 


capture volume formerly recorded | 
by the company in Speed Wagon 
production. To do it, Reo has es- 
tablished a list price of $1,631 for 
the basic vehicle equipped with cab 
and 6.50 dual tires, FOB Lansing, 
exclusive of taxes. Designated as 
Model E-19, it has a gross vehicle 
weight of 14,500 pounds. 

At the same time, Hilty disclosed 
that Reo is in the midst of a con- 
certed campaign aimed at expand- 
ing the company’s national dealer 
organization. A similar program is 
under way to strengthen Reo’s 
branch organization under the di- 
rection of A. L, Struble, Reo man- 
ager of branches. 

Joseph S. Sherer jr., Reo presi- 
dent, also announced the purchase | 
of all assets, excluding real estate, | 
of Velo King, Inc., Canandaigua, 
N. Y. This company has been a 
manufacturer of children’s veloci- 
pedes, 

Sherer stated the newly-acquired 
facilities will be used in the manu- | 
facture of products supplementing 
the company’s line of lawn mowers. 
Fixtures and machines will be 
moved to the Reo plant at Lansing. 

In the truck field, Hilty noted 
that, in recent years, Reo’s position | 
has swung more and more toward 
heavier units. “While the company 
intends to entrench itself even 
More as a producer of heavy-duty 
trucks, it is by no means aban- 
doning the lighter categories,” he 
said. “On the contrary, we expect | 
the new Speed Wagon to attain 
volume production rivaling that of |, 
the Speed Wagon of the '20s.” 

It is available in four wheelbases 








125, 150, 170 and 187% _ inches, 
Hilty said. | 
Obituaries 

Adelaide Skinner 

MIAMI, Fila.--Adelaide Skinner 
President and secretary of the Miami 
Lincoln-Mercury Co., died June 27. 


Skinner was the wife of Tom Skinner 


foraer F ird Motor Co. executive 


vice- | from initial 
Oregon and southern Washington. Cars were assembled, ready for the road, on a school 
Mrs. | playfield. A decorative touch was added to the mass delivery by uniformed usherettes who 
presented keys to the dealers on behalf of Milton A. Wurzweiler, 
manager of 


In setting the June _ record, 
Keating added, Chevrolet beat all 
its previous weekly and daily 
peaks. The new weekly mark, 
set in the third week of June, 
was 50,784 units. The new daily 
mark of 9,440 units was set on 
June 29. 

Stressing the company’s “blister- 
ing” production pace, Keating 
pointed out that Chevrolet’s former 
daily output high of 8,466 units 
was topped 14 times in June. 

. * 7 

E SAID that Chevrolet’s pro- 

duction during the first six 
months of this year had exceeded 


cent. 
Chevrolet history. 

Dwelling on operations at Nor- 
wood, Keating said: 

“Norwood is one of our 11 as- 
sembly plants, and is an impor- 
tant factor in our automobile out- 
put and to the economy of this 
community. This plant alone 
built more vehicles last year than 
were produced by eight other 
makes of passenger cars.” 
Norwood operations and employ- 
ment are now at a peak, he said, 
with an expansion program under- 
way that will add additional floor 

area, 


Riegel Reorganizes 
Following the reorganization of 
its board of directors, Riegel Bro- 
thers, Inc. (Dodge), Spokane, 
Wash., held a “get acquainted” 


| banquet for company employes, Dee | 


R. Riegel is chairman of the board 


and his son Dick is the new pres- 


ident. 





DEALERS GET FIRST CARS FROM NEW PORTLAND MOTORS—Part of dealer driveaway 


Kaiser-Frazer dealer meeting he 


‘ortiand Motors 


production record for 


j}units, and NoSPIN differentials in 


AUTOMOTIVE NEWS, JULY 10, 1950 





‘It’s in Bank Now’ 


JEFFERSON CITY, Mo.— 
Don Riley, Don Riley Chevrolet, 
Inc., whose office safe has fallen 
victim to ambitious robbers 
twice in three years, has in- 
stalled a sign over it reading: 
“No money in this safe—we put 
it all in the bank before we 


Note to Safecracker: 
| 

closed.” 

| 





“Post? Points Out 


PART OF 24 MILLION—Thousands of cars in Chevrolet's shipping lots at Flint furnish Detroit Fight on 


a typical industrial scene after June automobile production reached the hi hest level in 
history, including the 24,000,000th Chevrolet of all time. Although thousands of vehicles can 
be counted in this air view, the number actually represents less than a day's output for 
the biggest producer in the industry. Fourteen times during June Chevrolet topped its 
previous daily production record of 8,466 passenger cars and trucks, and built 9,440 units 


Drunk Drivers 


PHILADELPHIA. 
automobile manufacturers, 


in the U. S. 


credits its success, in part, to the 
early backing given by C. E. Wil- 
son of General Motors, K. T. Keller 


}around the nation, built 1,002,840 / of Chrysler and the late Edsel Ford. 


| “Today,” says the article, “De- 
troit has cut its motoring deaths 
jto less than 200 annually, and in 
each of the last three years never 
more than six deaths have been 
caused by drunken drivers. The 
automobile capital of the world 
now stands as a model for all cities 
to emulate.” 


Detroit’s campaign is based on 
three E’s of remedial action—En- 





ment, the article explains. 


gineering program to discover what 
the city’s particular traffic hazards 
are and what to do about correct- 
ing them; an all-out educational 
program to enlist public opinion 
behind the idea that idiotic driving 
is not smart and that violators 
must be punished; and an enforce- 
|ment program whereby the police 


town millionaire and the fellow 
with political pull just as readily 
and severely as they do on the fac- 
|tory worker or the grocery clerk.” 

“In the first three weeks under 
the new get-tough policy, 182 vio- 
lators were sent to jail,” says the 
article. “In this same period, there 





a reckless driver 
enness.” 


none by drunk- 


‘Detroit Automotive 
Appoints Casey 


DETROIT.—O. B. Casey, for the | 


past year national service manager 
of the Detroit Automotive Products 


| 


|manager for the West Coast, ac- 
| cording to Ivan F. Graham, sales | 
| vice-president. Casey will be in 
|complete charge of the distribution, 
Sales, and servicing of Thornton 
drives, Load-Booster third axle 


the states of Washington, Oregon, 
California and Arizona. 

From his headquarters in Sac- 
ramento, he will work directly with 
regional warehouse dealers estab- 


Backed by| oral manager. 
Detroit 


has perfected a campaign against 
drunken driving that is said to be 
a “foolproof formula” for halting | py, 
the mounting toll of traffic deaths | Which he 


Last week’s issue of the Saturday 
Evening Post, in an article titled 
“Don’t Get Drunk in Detroit,” tells|""~" 3 7 : 
|how the plan was developed and cilities, the operation will remain 


gineering, Education and Enforce- | 


“It consists of a competent en- | 


and the judges crack down on the| 


Corp., has been appointed regional | 








Anderson and Standard 
Now Under New Owners 


A top Pontiac dealership on the West Coast and one of the oldest 
Ford firms in the Midwest changed hands last week. 
* . . 
Link; GRAND RAPIDS, Mich.—The 35- 
one of| year-old Standard Auto Co. (Ford) 
aa FB was sold to Clifton E. Rowden last 
_ division's most successful out-| week, reports Roy F. Springer, 
lets, last week was sold by Link| founder of the company. 
Anderson to Herb Mendelson, an- Springer plans to start a summer- 
nounces Don M. House, Los Ange-|long vacation cruise of Michigan 
les zone manager. |waters. He still holds interests in 
The firm will now be known as/|farms and a boat works. 
|Herb Mendelson Pontiac, and will| Rowden formerly had charge of 
| be personally headed by Mendelson. st 5s > eae ene 
; sit a tuidiay ak ane ee ew or efore uying 
Larry Benson will continue as gen Standard. 
| He also spent 11 years with Gen- 
eral Motors in the diesel division. 


SANTA MONICA, Calif. 
Anderson, Inc. (Pontiac), 







































Anderson, who held the franchise 





since 1940, said he decided to re- 
tire because of “doctor’s orders.” _ ’ ip é 
plans a long vacation, after Geary Opens New Site 
will devote his time to| Maurice Geary, who acquired a 


|Buick dealership in September, 
1948, after serving as district sales 
manager in midwestern cities, has 
opened a new building at 7101 
Grand Ave., Elmwood Park, a 


other non-automotive businesses. 
Continuing in the same locations 
with the same personnel and fa- 


intact with no change in policy, 
| Mendelson said. 


western suburb of Chicago. The 
firm name is Geary Buick. 









Ready Now! 








BLADE and TIMES 
Toledo Market Map 
for 1950 









@ The current edition of this lively, useful and informative 
map-folder contains the latest authoritative data on the 
Toledo 14-County Retail Trading Area, Ohio's Double- 
Value Market—including 



















Number of families by counties 
Percent of Blade and Times coverage 
Total Retail Sales—1949 
Food Sales—1949 
General Merchandise Sales—1949 
Drug Store Sales—1949 
House Furnishings Sales—1949 


















Listing of Individual Cities and Towns 
in the 12 Ohio counties and 2 Michigan 
counties, including population, Blade 
and Times circulation, and percent of 
coverage— 








also Comparison of Ohio’s 8 Major Markets 
with population by families and breakdown 
of sales. 









@ The continued circulation growth of The Toledo News- 
papers will make this information of special value to 





lished in the principal West Coast 
cities. 


re of Portland Motors, new distributor for 





president and general | 






















advertisers appreciating the sales potential not only of 
metropolitan Toledo but of the surrounding trade area. 






We'll be happy to send one or more copies on request. 


231,196 
152,723 


TOLEDO BLADE 
TOLEDO TIMES 


REGAN & SCHMITT, 





Combined DAILY net paid circulation 
of Blade and Times is now. 
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Net paid circulation of Sunday Blade 
June 4........ 
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Car, Truck Output Estimates 
* 
By Automotive News 
PASSENGER CARS 
(U, S. PRODUCTION ONLY) 
Week Week dan, 1 dan. 1 
Ended Same Ended Total to to 

duly 8, Week, duly 1, dune, duly 9, duly 8, 

1950 1949 1950* 1950* 1949* 1950* 
CHRYSLER 29,441 16,636 36,076 162,754 503,044 405,658 
Chrysler 4,407 2,216 4,922 21,740 65,581 56,892 
eee 3,088 1,744 3,637 16,168 49,757 42,646 
Dodge ..... ’ 8,091 5,110 10,271 45,429 124,175 113,558 
Plymouth . 18,855 7,566 17,246 79,417 263,531 192,562 
FORD ..... 22,018 21,019 32,355 154,981 496,925 828,592 
Ford ..... 16,911 15,930 24,317 118,256 389,845 636,951 
Lincoln 464 781 724 3,061 17,435 18,181 
Mercury .. , 4,643 4,308 7,314 33,664 89,645 173,460 
GENERAL MOTORS 47,476 41,862 67,882 $14,072 1,101,671 1,544,543 
Buick . ‘ 8,188 6,835 12,101 54,164 210,835 278,573 
Cadillac | 1,934 1,490 2,494 11,307 46,133 48,570 
Chevrolet. ...................... 25,992 21,418 33,755 161,852 535,474 776,938 
Oldsmobile .................... 5,248 5,580 8,768 39,567 146,100 203,023 
Pe 6,114 6,539 10,764 47,182 163,129 237,439 
KAISER- FRAZER ieuee 2,445 1,268 4,084 17,461 39,527 46,522 
SEE Sivsceecoueddsceninervsiees sécaneine Ceo 30 6,092 9,680 
Kaiser ...... 2,445 1,185 4,084 17,431 33,435 36,842 
CROSLEY ... 94 102 212 562 5,653 3,316 
HUDSON ............... 2,312 2,046 3,869 17,008 83,610 77,303 
EEE 2,668 2,300 4,447 19,281 79,166 110,013 
PACHEARD onicccccsccsssessseees diostiania 1,693 canis 2,893 52,316 31,959 
STUDEBAKER . seiuneonecen 3,936 4,216 6,577 28,3846 116,996 152,823 
WILLYS-OVERLAND?+ 724 795 1,029 4,458 16,757 17,189 
Total Cars, U. S. ...... 111,114 91,937 156,531 722,316 2,495,665 3,217,918 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 











Week Week dan, 1 
Ended Same Ended Total to 
duly 8, Week, July 1, dune, duly 9, 

; 1950 1949 1950* 1950* 1949* 
CHEVROLET ... 7,512 5,605 11,5738 49,278 227,740 
CROSLEY ............:::0005 5 2 21 38 216 
DIVCO ..... anend : 66 35 95 349 1,977 
es iecedas 2,201 2,078 3,792 16,092 88,171 
FEDERAL dees’ 21 1 156 781 
ch. Savsivcusennsiodiviie ... 4,901 5,484 7,115 33,632 112,294 
eae Laden dacniesek . 1,888 1,344 2,000 9,211 50,591 
INTERNATIONAL ...... 2,450 2,598 3,153 =: 18,237 77,937 
I ngcedcediesdeistesessectsecnies 99 94 163 618 3,502 
re a ahs dusacéniusiat 104 5 172 608 1,959 
STUDEBAKER . 648 1,138 1,036 4,760 40,618 27,322 
SEE siassntcsnniporsausepaves 275 130 312 1,343 4,727 6,921 
WILLYS-OVERLAN D.. 705 653 934 4,285 30,595 20,231 
MISCELLANEOUS ...... 227 282 292 1,277 8,902 7,338 

Total Trucks, U. S. .... 20,581 19,469 30,709 134,884 650,010 676,758 

Total Cars, Trucks 

SURI ahscshis heiothaitiinatn dances sok 131,695 111,406 187,240 857,200 3,145,675 3,894,676 

Total Cars, Trucks 

I hoes Vactadhsbiveeneson 9,094 7,106 8,806 39,098 148,691 195,925 





Grand Total, 
Cars and Trucks 
U. S. and Canada ...... 140,789 118,512 196,046 896,298 3,294,366 4,090,601 


‘Revised. Miscelianeous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, Diamond T, etc. 











Buyers Optimistic 
Purchasing Agents Predict Good 3rd Quarter; 
Production, Employment, Prices Climb 


NEW YORK.—Considerable opti- 
mism that business will remain at 
present high levels through most 
of the third quarter of the year 
was noted by the business survey 
committee of the National Assn, of 
Purchasing Agents in its monthly 
report. 

The committee said that the 
second quarter ended with gen- 
eral business at the high point 
of the year. Production and new 
orders moved higher than May 
levels. Much of the increase in 
June activity, the report noted, 
was in anticipation of July indus- 
trial vacation closedowns, 


Prices continued to advance over 
a broad front, with nonferrous met- 
als in the van, the survey found. 
Inventories increased for the sec- 
ond consecutive month, with turn- 
over reported generally improving 
and satisfactory. Employment was 
put at the highest point of the year. 

Eighty-five percent of those par- 
ticipating in the survey reported 
improved employe productivity. The 
predominant buying policy is being 


last two months, the report said. 
Companies are beginning to revert 
to some of the lower-cost substi- 
tutes used during other periods of 
high prices. Sharp competition to 
maintain volume is reported in 
fabricated goods. 


One-third of those participating 
in the survey showed inventories 
moderately increased in June. Larg- 
er production requirements, they 
explained, called for expanded pro- 
tective stocks. In buying policies, 
however, caution is still the watch- 
word, the report said. 


As to specific commodity price 
changes, in addition to primary 
non-ferrous metals, other items 
moving up included alcohol, alu- 
minum, abrasives, alkali, benzol, 
caustic soda, soda ash, chlorine, 
cornstarch, some electrical equip- 
ment, folding cartons, glass, hides, 
lumber, mica, nails, paint mate- 
rials, paper, phenol, rubber, sty- 
rene powder, steel items, textiles, 
tin and tires. 


Among the products reduced in 
price in June were burlap bags, 





dictated by production schedules. 
Commitments for purchasing quan- 
tities are “on the high side” of 
30 to 90 days’ production require- 
ments for materials, with 8 percent 
exceeding this range by one or two 


corrugated cartons, coal, tung oil, 
rosin and tallow. Items remaining 
hard to get included copper, zinc, 
benzol, brass, cellophane, chlorine, 
lumber and steel. 


months. 
Price advances were sparked K-F Dealer Named Head 
by sharp increases in copper, | Of Revere Businessmen 


nickel and zinc, according to the 
survey. Lead was the only non- 
ferrous metal to show weakness 
during the month. 

Buyers are watching the price 
trend closely and are critical of 
“jimpathetic advances during the 


John E. Earley, of Don’s Ga- 
rage, Revere, Mass., Kaiser-Fra- 
zer, GMC Truck dealer and for- 
mer president of the Massachu- 
setts Kaiser-Frazer Dealers Assn., 
has been elected president of the 
Revere chamber of commerce, 
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200,000 Vehicles Expected .. . 





Output to Hit Peak This Week 


(Continued from Page 1) 


along for the past several months 
without any serious material 
shortages. Barring war, none are 
anticipated in the future, al- 
though steel is now and appears 
likely to remain a short item, 

If all plants only do as well in 
the last half of 1950 as they did in 
the first half, the year’s total out- 
put is destined to be of staggering 


proportion. 
U: S. CAR production for the first 
half of 1950 totaled 3,105,000 


DeSoto’s Output 
Sets New Mark 


* * * 





DETROIT.—More DeSotos were | 


shipped during June than in any) 
previous month in the company’s 


| 1948—5,276,229; 


| 


for an alltime six-month high. At 
this clip, about 6,200,000 cars will 
be built this year, exceeding the 
record total of 5,118,293 cars built 
last year. 

U. S. truck production at the 
end of June this year totaled 
656,000 units. At that rate, 1,312,- 
000 trucks would be produced in 
1950, or about 50,000 fewer than 
the record 1,364,000 built in 1948. 
Thus, combined U. S. car and 

truck output in 1950 may approx- 
imate 7,564,000 vehicles. Following 
are the industry’s previous post- 


_| war combined car and truck totals. 


In 1946—3,096,257; 1947—4,793,639 ; 
and 1949—6,249,998. 


—Bernig THOMAS 
* + * 


‘Buick and Olds Report 


Record June Output 
Buick and Oldsmobile shattered 


history, J. B. Wagstaff, DeSoto’s jall previous output records for a 
sales vice-president, announced last | single month during June, heads of 
week. The best previous month was|those GM divisions announced last 
| week. 


(Automotive News estimates the | 
, Manager, reported that Buick built 


September, 1949. 


June total at 16,168.) 


Ivan L. Wiles, Buick general 


54,164 cars in June. It was the 
first time in history that Buick 
production topped 50,000 in a single 
month, 

June production brought Bu- 
ick’s total output for the year to 
270,205, putting it ahead of its 
goal of 500,000 in 1950, Wiles said. 


S. E. Skinner, Oldsmobile gen- 
eral manager, said his company 
built a record 39,567 cars last 
month, or 6,500 more than were 
ever built in any previous month 
by Oldsmobile. 

Skinner placed Oldsmobile’s pro- 
duction for the first half of 1950 at 
197,199 cars, a gain of 41 percent 
over the 139,309 assembled in the 
same 1949 period. 

He said the first six months 
of this year saw more Oldsmo- 
biles built than in all but four 
of the company’s previous 12- 
month periods, 

Both Buick and Oldsmobile also 
set new daily output marks last 
month. Buick built 2,637 cars on 
June 16, while Oldsmobile assem- 
bled 1,827 on June 30, the last 
working day of the month. 
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WANT AD DEPT 





Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


EXCELLENT OPPORTUNITY for experi- 
enced service manager. General Motors 
dealer, handling Cadillac and Oldsmobile 
in city of 200,000, near the East Coast, 
has attractive position as service man- 
ager available. Applicant must have 
good technical knowledge of both prod- 
ucts, broad experience in handling cus- 
tomers and employes, knowledge of 
paper work and sales promotion. Apply 
Box 4148, c/o Automotive News, De- 
troit 26. 


SERVICE MANAGER. Aggressive, thor- 
oughly experienced Ford man, Must be 
able to take complete charge of shop, 
own tools, operate Sun analyzers, Bear 
equipment, New building——-Northern Ohio 
town. References. Good salary, plus 
commission. Box 4167, c/o Automotive 
News, Detroit 26. 


SALESMANAGER between the ages 30 and 
45, who is willing to invest $8,000 in 
going business. Have Nash franchise in 
Montana city of 18,000 to 20,000. Write 
P. O. Box 535, Helena, Mont. 


TRUCK SALES MANAGER. Dodge dealer, 
over 20 years in Wisconsin city of 40,000. 
Outstanding facilities and customer fol- 
lowing. Salary and profit-sharing. Box 
4166, c/o Automotive News, Detroit 26. 




















POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 










SERVICE MANAGER. Twenty-five years’ 


automotive experience. Ten 
service manager with a direct factory 
dealer, handling passenger cars and 
trucks for one of the ‘‘Big Three,’’ 
located in the metropolitan Chicago area. 
Capable of assuming complete responsi- 
bility, Service and volume minded. Em 
ployed as wholesale and retail truck 
representative, Available on one or two 
weeks’ notice to my present employer. 
Chicago or western suburban area or will 
consider relocating Northern Illinois or 
Southern Wisconsin. Married and can 
furnish excellent character references. 
Box 4168, c/o Automotive News, De- 
troit 26. 


PARTSMAN and/or MANAGER. Young, 
married man, ambitious and energetic. 
Experienced and fully qualified to handle 
any Chrysler product dealership parts de- 
partment. Will furnish excellent refer- 
ences upon request. Would like Florida 
location but not necessary. Plan to settle 
permanently where employed. P. O. Box 
8, Elwin, Il. 

SERVICE MANAGER, 25 years’ experi- 
ence with large-volume Ford and Chev- 
rolet dealers. Thorough knowledge of 
all phases service department. Excellent 
references. Box 4155, ¢/o Automotive 
News, Detroit 26. 
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DETROIT 





DEALERSHIP AVAILABLE 





IF YOU ARE INTERESTED in the serv- 
ices of an expert top management execu- 


tive with more than 25 years’ successful | 


in the retail and wholesale 
automobile industry, I shall be pleased 
to have you contact me. My experience 
covers all dealership management duties 
as well as factory executive responsibili- 
ties. My experience, ability, financial 
success and character will be verified by 
factory executives, leading dealers, finance 
executives and bank officials. I am inter- 
ested in operating or reorganizing a deal- 
ership for the owner, buying an operat- 
ing interest in a successful dealership, 
buying a successful dealership outright 
or organizing and developing a new deal- 
ership. Will be available Oct. 1st. All 
correspondence and interviews will be 
kept in strictest’ confidence. Write Box 
4160, c/o Automotive News, Detroit 26. 


experience 


| DEALERSHIP, now handling Oldsmobile- 
G.M.C,. truck. Established for 15 years 
Reasonable rental on 100x140-foot brick 
building with large used car lot with 
modern body shop 36’ x 50’, within one 
block of business district. Average serv 
ice sales $3,000 per month. Gross sales 
over $400,000 per year. For sale at in 
ventory approximaiely $46,000. (County 
seat) approximately 8,000—is one of the 
best business cities in southern Iowa 
Box 4170, c/o Automotive News, De 
troit 26. 





DEALERSHIP, now handling Dodge-Plym 
outh—Direct. Southwest Oklahoma—60, 
000 irrigated acres. Good business—but 
a heart attack says sell. Pruden Motor 
Co., Altus, Okla. 


-s;DEALERSHIP WANTED 











GENERAL MANAGER—SALES MANA- 
GER. Age 40, married, 8 years’ experi- 


ence as manager Packard, Chrysler, 
Pontiac. Superintendent for insurance 
company four years. Active in club 


Adapt myself to new surround- 


work. 
ings quickly. Box 563, Bell, _Calif. 


GENERAL MANAGER with 14 years’ ex- 
perience, postwar and prewar, as auto- 
mobile salesman, sales manager and 
general manager. Thoroughly under- 
stand all phases of garage operation, 
including service and reconditioning prob- 
lems and costs. Particularly Chrysler 
products. Experienced in training shop, 
parts and sales personnel. Will accept 
sales management during ‘‘get acquaint- 
ed’ period. Financially able to buy stock 
in company if required of manager. Will 
only consider position in Rocky Moun- 
tain areas or west of Rockies. Age 44, 
married, one child. Box 4153, c/o Auto- 
motive News, Detroit 26. 


ACCOUNTANT - OFFICE MANAGER, 42, 
qualified to supervise personnel and as- 
sist in management of dealership. Have 
volume dealer experience with Chevrolet, 
Oldsmobile, DeSoto-Plymouth. Thorough- 
ly qualified as treasurer. Experienced in 
budget and daily operating control. Have 
GM business management’ experience. 
Prefer West Coast or Florida. Box 4156, 
c/o Automotive News, Detroit 26. 


ACCOUNTANT - OFFICE MANAGER, ex- 
perienced business manager, General Mo- 
tors, Packard systems; 25 years’ account- 
ing experience, 15 years’ public account- 
ing, part auditing automobile agencies; 
middle-aged, college graduate. Box 4132, 
c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE _ 


FOR SALE, The finest dealership to be 

found in the U. S., now have Hudson 
Located in a small town on 
a three-lane highway and near large} 
metropolitan section. Largest stock of 
Hudson parts in the east. Complete shop 
and body and paint departments. Mod- | 
ern bungalow set in a beautiful yard| 
and grove. This is one of the best Hud- | 
son territories in the U, S. and is built 
up of good and loyal Hudson owners. 
Present owner going into smaller busi- 
ness, Box 4171, c/o Automotive News, 
Detroit 26. 


WYOMING DEALERSHIP, handling Stude- 











franchise. 


baker; volume in 1949—$429,000. Lo- 
cated in city of 30,000. Center of oil 
industry, excellent location, good lease. 


Owner in ill 


Turn key job for $75,000. 
Boyd R. Sims, 


health and wants to sell. 
Casper, Wyo. Phone 225. 
AUTO AGENCY—One of the 
in Wayne county, Detroit, 
one of the busiest thoroughfares. 
plete facilities, sales, service, retail, 
used car operation, bump shop, etc. 





“Big Three’ 
Michigan. On 
Com- 


BIG THREE, metropolitan New York or 
suburbs. Can handle any size dealership 
Factory approval assured, excellent finan 
cial backing. Confidential, Box 4169, c/o 
Automotive News, Detroit 26. 


GOOD CHEVROLET or BUICK FRAN.- 
CHISE. 100-125 car, 3-10 population 
Prefer Florida. Experience, reference 
money, confidential, no bonus. A. 
Tietbohl, Margaretville, N. Y. 





WANTED 


CHRYSLER 
DEALERSHIP 


In City of 
75,000 to 100,000 


(Single Dealership) 


MIDWEST OR EAST 
PREFERRED 


Write Box 4165 


c/o Automotive News 
Detroit 26 


DEALER SERVICES _ 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time heip 
confidential and unbiased. Certified reports 
Also special buy-sell service. Experienced 
organization—in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service detai's 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 


DEALERSHIP INVENTORY. Parts and 
accessories—office and equipment, un- 
biased and complete. Buy or sell your 
dealership with our figures for complete 
satisfaction. Talbot’s Automobile Dealers 





Showing excellent net profit. Box 4161, 
c/o Automotive News, Detroit 26. 


Inventory Service, 4690 Newport, Detrcit 
13, Mich. Phone Valley 2-9377. 
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BUSINESS OPPORTUNITIES 


AUTOMOBILE FRAME and front end 
alignment garage. Well established, mod- 


USED CARS FOR SALE 





USED CARS WANTED 


2 CADILLACS WANTED 





AUTOMOTIVE NEW®#? JULY 10, 1950 


MISCELLANEOUS 





IMMEDIATE DELIVERY 


83 


MISCELLANEOUS 


CONVERTIBLE TOPS, auto seat covers, 
headlinings. Custom tailored, made-to- 









































4 ern Bear equipment, over $35,000 annual measure for 19 
36-1951 cars. Catalogue 
cao Lemna aeeaean 5 *~y oo oa —— A U T oO —- Used 1949 and 1950 low mileage sedans for New Improved Model materials on request. Boston Big Buck 
100,000. For sale by heirs to settle es- our personal use. Please state model, equip-| Automatic 1951 BraKinGs loon ne hh Rambier aad 1061 Kaloed 
te. . E. Morris . Grand Ave. ’ ’ . - , 
| the Springfield. ml ee : A U C T | oO N Roe eon na gins Ping gs con a = oo Steering t $5445 seat covers available ee 
5 6 uide es rake Hook- 
: C annififjiam A, 06 lCOT RR AOU...» \ 
ingle of eae of track end industrial 356 South Broadway, Denver, Colorado "B DEAL a $295.00 YOU CAN PAY MORE 
ese en, es seeking stridbutor or 
Bu- lower Michigan, Investment. in inven-|1| MORSEHEADS, NEW YORK | ||wanreD. 1926 or 1927 Pontiac, any| Meets 1.€.C. Requirements BUT CANNOT MATCH 
an tory, shop facilities and mechanical serv- eveny faIDAY body style. Write condition and ‘price. QUICK-TowW, B The NEW pe 
" ce necessary. ceptiona. oppor i. eo per- 
its for aggressive organization, Box 4164, cape — ee ee ee ee to-Bumper tow & $17 50 . Y Ty 
‘aid c/o Automotive News, Detroit 26. * - 7 = MOTO.-M ATIC 
. _ J = 
gen- | USED CARS FOR SALE — SCHOOL USES = ane re Chevrolet V Type MOTO-MATIC 
SPECIAL LINCOLN, 9-passenger limou- r = te * 
pany | "ine Tarmor plated, bullet proof las Internationals 48 passenger. 1017 Doage | TOW * Guide, $32.50|| TOW- GUIDE 
last © throughout. Used by the White House DANVILLE, PENNA. airport coaches. Three Ford 1944 transit R 
were — in Washington. Built in 1942. Has new EVERY WEDNESDAY buses. Packard and Cadillac ambulances. ed Arrow - Fulton - Velvac Trade Mark—Patented 
senth ‘ 1946, cagine, 1948 Grille. This, penne McLaughlin Bus & Equipment, 1224 N. | Safety Chains (set of 2) ... $2.50 
eae looks and rune like new. Wo ronsen- Main, Providence, R. I. WE STOCK PARTS Tows and Guides Motor Cars 
pro : Mercury Dealer, 18033 Livernois, Detroit, You will always find real action at BUSES WANTED Protecto Covers © Carrying Bags Twin Leaf Chain Coup! 
- &§ ch. Un. 4-9751. th th tions. FOUR 54 or 60 passenger school buses new uplers 
bai oth ee: Soetons FOUR Te cae Meh Seiaens jax | TOW BAR SALES COMPANY ]|| No Adopters Are Necessary 
te j AKRON'S R. D. WEST, Prop. a ee 4172, c/o ‘i. — Factory Distributors a With Strength Requirements 
AUTO AUCTION Jos. E. Johnson . Tex Rickard TRUCKS FOR SALE DE 2-0700 Nites: ws San ae 
athe Auctioneers WRECKER FOR SALE, 1948 GMC cab- oot aoe ~~ CHICAGO 6, ILL ra $32.50 TAX ING! 
mo- EVERY THURSDAY 1:00 P.M. holst, "Like ‘new. "Only" $3,500. Murray | —— ianintoaicaearanoe hele? 
. * 5 ° + 
= DEALERS ONLY Buick Sales, 4675 S. State St., Murray WRITE TODAY FOR LITERATURE 
lo , Utah, 
ino tes {Goa he es Indiana's Oldest Auto PARTS FOR SALE AUTOMOTIVE NEWS FACTORY SALES DIVISION 
also ee lovne on . 7 A U C T | Oo N FOR SALE. Approximately $8,000 Pack- ome ameuLre PILOT DISTRIBUTING CO. 
> i 
_last BUY AND SELL WITH on the dollar, Beverly Lincoln-Mercury, ee eae 
iain "Mac" Held in a Big Cool Building -. y BS = Chicago 43, Til. 
. : In the Heart of Downtown seater iceman mae ieatasntia tia 
last The Liberal Scotchman = TIRES FOR any car since 1900. Robert 


INDIANAPOLIS, INDIANA 


Every Wednesday—12 Noon 
RAIN OR SHINE 
150 to 200 
Cars Pass Through the Auction Block 
85% to 90% 
Sold to Good Solid Buyers 
Make Your Reservations Now! 
Bring Your Cars Early! 
CALL LINCOLN 7447 
DEALERS ONLY 


When Curae or Selling . . . Your 
Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


B. Chase, Earlville, N. Y 


H. C. TURNEY AUTO SALES 


156 E. Center St. 
Akron, Ohio Blackstone 3127 





Ford-Lincoln-Mercury Parts 


$8,000 “3s $3,500 


As We Are No Longer a Lincoln-Mercury Dealer We 
Want to Sell These Parts. Write for Complete List. 


GEHRIS MOTORS, INC. 


6500 MARKET ST. UPPER DARBY, PA. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


We are Quantity 











LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 
FOR DEALERS ONLY 


Located 6 Miles North of Lancaster, Pa. 


Manheim Auto Sales 
& Auction. Inc. 


Wholesalers: 
Shippers of All General Motors 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
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Philadelphia's 3 
BIG DEALER AUCTIONS 


____ NEW LINES WANTED 
ATTENTION SMALL MANUFACTURERS. 













































































U. S. 16 Classified Want Ad Department : 
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t {Cieago). 36 years experience in the ute. R. A. R. Inc. ALIGNING MACHINE Can oe peg our cry. Now we find our stock out of balance. For 
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SELL THE GUARD THAT'S 
—OUTSELLING ALL OTHER 


_FENDER-TO-FENDER GUARDS! 


LOWEST PRICED TOO! 


+ ap air ay ag 


rAd: 3002 
THE SATURDAY 
aA ok 


Ss e A 


LASSE Pr Pee 
oT ‘ 


Die 


for 
AV AILABLE fo of: 
Now Both front and red » goodmaste) 


1950 puick (Special, as Here’s how the 


950 chevrolet oo J LT Yaa oe 
1950 Chrysler : | HELPS YOU SELL THE 


1950 DeSoto 
1950 Dodge ERIE KARGARD SUPREME! 


1950 He vs — ‘ | F i 


_—- 


i J ad a 
1950 Oldsmobile 


ws ee — anes = - ie ani * syeseees 6S 
1950 Studebaket 1 mmandet, 4 " 
ee a | wie YOUR CAR? 


cv Two Guards in one— 
) ‘ Grille Guard and Fender Guards! 


The Erie factory is STILL working day and night to deliver 
all orders quickly. Profit by stocking and selling the guard that's out- 


selling all the rest. Place your order now for the guard that's easiest to Accidents will happen . . . but you can 
—— cement er avoid costly repairs by getting the complete 


sell because it's the car owners’ choice. Sell the guard that the Saturday fenderto-fender_protection of ERIE KAR. 


Evening Post helps you sell. Order from your jobber TODAY, or write oe ee ee ee ee ss 


Its new modern styling will add beauty 
for further information and distinction to your car. 
AT YOUR CAR DEALER 


STRONGEST GUARD MADE —withstands a heavier ro A RG f. a D 
impact than any other guard because of its formed 
metal design and the method by which it is braced 4 


16,000,000 people see this ad 
in the Saturday Evening Post. 
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700 MANUFACTURING CO., INC. 


2635 S. WABASH AVE., CHICAGO 16 


VLU LEMS LS Uanufactirer 
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